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"Lucia  Was  Here"  is  the  tag  attached  to  the  lead  article  in  the  travel  section  of  the 
Chicago  Daily  News  every  Saturday. 

It's  true.  Travel  Editor  Lucia  Lewis  gives  Daily  News  readers  only  what  she  has  checked 
out  in  person. 

And  that's  plenty.  Enough  to  make  Daily  News  travel  pages  the  most  reliable,  the  most 
helpful  and  the  most  stimulating  in  the  world  of  vacation  attractions. 

Miss  Lewis  is  an  expert  on  the  mechanics  of  every  mode  of  travel.  She  is  a  tireless  tripper, 
a  daring  explorer.  Her  painstaking  attention  to  details  gives  a  practical  flavor  to  her  advice. 

This  realistic  approach  is  coupled  with  vivid  imagery  and  romantic  appeal.  Lucia's  efferves¬ 
cent  delight  in  new  places  and  new  ideas  is  contagious  and  many  a  holiday  spot  has  been  over¬ 
run  because  of  her. 

Five  times  she  has  received  the  Mark  Twain  Award,  one  of  the  highest  honors  conferred 
upon  travel  writers. 

Wanderlusting  Chicagoans,  will  buy  a  ticket  most  anywhere  if  Lucia  was  there. 
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UNMATCHED  IN  PERFORMANCE 


UPl  welcomes  to  its  newswire  system 
these  outstanding  newspapers. 
UPl  newspictures  have  been  appearing 
in  New  Haven  since  1957. 
Now  UPl’s  around-the-world,  around-the-clock 
news  coverage  has  been  added. 
In  Connecticut,  too,  thoughtful  editors 

look  to  UPI- 
news  and 
newspictures. 
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Once  upon  a  time  there  was  an  Agency 
Head  who  had  one  Pet  Account. 

It  was  BIG  —  and  brought  in  significant 
moolah  to  the  firm. 

Now  this  Head  was  a  kindly  man,  not 
given  to  coarse  words  or  blacksnake 
whips.  He  put  through  raises  for  his  staff 
and  remembered  his  wife’s  birthday. 

So  the  Media  Dept,  was  unprepared  for 
the  assault.  The  Head  roared,  gesticulated, 
shook  fists.  The  Account,  he  said,  was 
unhappy.  Florida  sales  fell  below  com¬ 
petition.  A  king-size  booboo  had  been 
perpetrated  by  His  Agency. 

The  Media  Man  spoke  —  softly.  He  said, 
"We  bought  Jax,  Miami,  Tampa.  That 
should  do  it!” 

That  did  it!  The  Head  reached  for  his 
lapel.  "That’s  a  flimsy  excuse  for  a  buy”, 
he  said.  "Did  you  ever  hear  of  St.  Peters¬ 
burg?  Do  you  know  that  St.  Petersburg 
has  larger  Retail  Sales  than  Tampa? 

No  more  excuses.  Sir!  Start  all  Florida 
schedules  with  The  St.  Petersburg  Times 
and  you  will  live  to  have  a  happy 
ending!” 


JANUARY— 1961 

5-6— Allied  Daily  Newspapers  of  Washington,  Seattle,  Wash. 

7- 8— Alabama  Associated  Press  Association,  Mobile. 

8- 10 — Texas  Daily  Newspaper  Association  Advertising  Sales  Seminar,  Sh*ra. 

ton  Hotel,  Dallas. 

8-10 — Northeastern  Classified  Advertising  Managers  Association.  Belmont 
Plaza  Hotel,  New  York  City. 

8- 11 — Texas  Newspaper  Seminar  on  "Business  News",  University  of  Texas 

School  of  Journalism,  Austin. 

9- 20 — American  Press  Institute,  Circulation  Managers  seminar,  Columbie 

University,  New  York. 

1 1 —  California  Newspaper  Advertising  Executives  Association,  Leopard 
Cafe,  San  Francisco. 

12— 14— Arizona  Newspapers  Association,  Pioneer  Hotel,  Tucson. 

13—  Arizona  Associated  Press  Association,  Tucson. 

15-18 — Newspaper  Advertising  Executives  Association,  Edgewater  Beach 
Hotel,  Chicago. 

17 — New  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hotel, 
Boston,  Mass. 

17-19 — New  England  Association  of  Circulation  Managers,  Statler-Hilton 
Hotel,  Boston. 

19-21 — Idaho  Press  Association,  Hotel  Boise,  Boise. 

19- 21 — ^Wyoming  AP  Association,  Cheyenne. 

20- 21- New  Mexico  Press  Association,  Alvarado  Hotel,  Albuquerque,  N.  M. 

20- 21— Wyoming  Press  Association,  62nd  annual,  Cheyenne. 

21- 23— Texas  APME,  Hotel  Worth,  Fort  Worth. 

22- 25— Southern  Classified  Advertising  Managers  Association,  Lexington. 
Ky. 

23- Fab.  3 — American  Press  Institute,  new  methods  seminar,  Columbie  Uni¬ 
versity,  New  York. 

26-28 — National  Association  of  Newspaper  Purchasing  Executives,  Robert 
E.  Lee  Hotel,  Winston-Salem,  N.  C. 

26- 28 — Tennessee  Press  Association,  Hotel  Hermitage,  Nashville, 

27—  Virginia  Associated  Press,  Hotel  Roanoke,  Roanoke,  Va. 

27-28 — ^Virginia  Press  Association,  Hotel  Roanoke,  Roanoke,  Va. 

29-31 — Now  York  State  Society  of  Newspaper  Mitors,  Binghamton,  N.  Y, 


FEBRUARY 

2-5 — California  Newspaper  Publishers  Association,  Jack  Tar  HottI,  S«> 
Francisco. 

5-7 — ^Texas  Daily  Newspaper  Association,  Sheraton-Dallas,  Dallas. 

9- 1 1— Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus. 

10 —  California  Newspaper  Advertising  Executives  Association,  Lsopire 
Cafe,  San  Francisco. 

13-24— American  Press  Institute,  Advertising  Executives  seminar,  Columbis 
University,  N.  Y. 

16-18 — Minnesota  Newspaper  Association,  Hotel  Radisson,  Minneapolis. 

16- 18 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  HoW 
Harrisburg,  Pa. 

17- 18 — New  York  Press  Association,  Hotel  Syracuse,  Syracuse,  N.  Y. 

17-18 — Oregon  Press  Conference,  School  of  Journalism,  Eugene. 

17- 19— Colorado  Press  Association,  Brown  Palace  Hotel,  Denver. 

18- 19 — Mississippi  Valley  Classified  Advertising  Managers  Assoclatic 
Hotel  LaSalle,  Chicago. 

23- 25 — Northwest  Mechanical  conference.  Hotel  St.  Paul,  St.  Paul,  M- 

24- 25— Newspaper  Advertising  Executives  Association  of  the  Caro':*; 
Hotel  Frands  Marion,  Charleston,  S.  C. 

26- 28 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

27- 28— New  England  Newspaper  Advertising  Executives  Association,  Pj  ‘" 
House,  Boston. 


MARCH 

5-7 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  Adolph^'. 
Dallas,  Tex. 

5- 8— Science  Writers  seminar  (New  York  University),  Gould  House,  Ards  s'- 

on-Hudson. 

6- 17— American  Press  Institute,  Managing  Editors  and  News  Editors  semiw 

Columbia  University,  New  York. 

10 — California  Newspaper  Advertising  Executives  Association,  LaofU'' 
Cafe,  San  Francisco. 

1 9-2(V— Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  P  c' 
Fort  Hayes  Hotel,  Columbus,  Ohio. 
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Does  the  Press  Need  Policemen? 
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Of  course  not.  That  question  was  answered  long  ago  with  free  press  guar¬ 
antees  in  the  First  and  Fourteenth  Amendments  to  the  U.  S.  Constitution. 

The  nation’s  highest  court  has  included  motion  pictures  in  those  guaran¬ 
tees  of  freedom  of  expression. 

Wherever  censorship  rears  its  totalitarian  head  in  mass  communications 
it  breeds  further  controls.  The  censor  in  America  still  wants  further  controls 
even  though  he’s  been  licked  on  every  case  in  the  Supreme  Court  since  1952. 

The  motion  picture  doesn’t  need  policemen  any  more  than  the  press  does. 
We  know  our  responsibility  to  the  public  that  supports  us  and  have  worked  out 
our  own  voluntary  self-regulation  in  a  Motion  Picture  Production  Code. 

Our  self-regulation  begins  with  the  typewritten  script.  Code  authorities 
watch  every  step  along  the  way,  right  up  to  the  final  print  that  goes  to  the 
theatres. 

And  this  voluntary  self-regulation  is  supported  and  adhered  to  by  all 
responsible  film  producers,  distributors  and  exhibitors  in  the  U.  S. 

It’s  the  American  way.  Police  control  is  not. 


Council  of  Motion  Picture  Organizations,  Inc. 
1501  Broadway  New  York  36,  N.  Y. 


GET  MORE  OUT  OF  LIFE... GO  OUT  TO  A  MOVIE 


twin  6 


umn 


WHILE  RESEAKCHINC  the  25  editions  of  the  wannne  Stars 
and  Stripes  for  articles  and  poems  to  be  included  in  “The 
Stars  and  Stripes  Story  of  World  War  II,”  published  Dec.  7 
(David  McKay,  Inc.),  Bob  Meyer  came  across  some  'uprightly 
heads  written  by  his  fellow  correspondents  way  back  when. 

For  instance,  there  were  those  that  rhymed.  Appropriately 
a  two-line  head  over  a  feature  about  writers  of  pup-tent  poetry 
read:  “Does  The  Army  Know  Its  Foxholes  Team  Witli  Poets?” 
A  plea  for  safe  driving  said:  “If  You  Read  GI  Verses,  Why  You, 
Too,  Can  Duck  Hearses.”  And  locusts  that  swarmed  over  North 
Africa  were  warned:  “Oh,  Locusts!  It’s  Not  Cricket  To  Picket!” 

The  B-17  that  piled  up  a  record  1,144  flying  hours  with  a 
minimum  of  mechanical  attention  earned  this  salute:  “Give 
Three  Cheers  For  906,  Flying  Fort  No  One  Need  Fix.” 

Like  editors  of  traditional  civilian  tabloids  the  soldier  news¬ 
papermen  had  fun  presenting  reports  of  the  romantic  antics  of 
monied  Americans.  Readers  learned  that  Horace  Dodge  Jr.  had 
delayed  the  wedding  of  his  son,  Cpl.  Horace  HI,  when  they 
read:  “Papa  Dodge  Late,  So  Love  Birdies  Wait.”  The  divorce 
case  of  Clifford  S.  Heinz  was  hailed:  “Heinz  Heir  In  Pickle, 
Says  Wife  Is  Fickle.”  The  Bernard  S.  Armour  divorce  case  in 
New  Jersey  was  lovingly  described  as:  “Armour  Toujours 
Amour,  Gripe  of  Mme.  Armour.”  Even  the  love-life  of  cats  was 
worthy  of  editorial  attention  after  a  woman  in  the  states  had  a 
brush  with  the  law  for  keeping  a  roomful  of  male  cats  penned 
up.  An  understanding  Stripes  copy  reader  wrote:  “Aw,  Lady, 
Let  Tom  Have  a  Little  Fun!” 

Song  titles,  too,  were  paraphrased.  Upon  learning  that  a 
French  woman  in  North  Africa  was  so  fond  of  Yanks  and  their 
homeland,  she  made  American  flags  which  she  and  her  friends 
draped  over  their  balcony  railings  on  Memorial  Day,  the  Fourth 
of  July,  and  any  other  patriotic  occasion  they  read  about  in 
tbe  Stars  and  Stripes,  the  feature  article  about  her  was  head¬ 
lined:  “Sew,  Sew,  Lady.  ‘Old  Glory’  Is  Off  To  The  Seven  Seas.” 
The  case  of  the  sergeant  who  quietly  persuaded  48  Germans  in 
Italy  to  give  up  was  slugged:  “Speak  Low  When  You  Speak  Of 
Surrender.” 

Then  there  were  these  beauts:  Bemoaning  tbe  fact  that  the 
brass  in  the  Middle  Blast  had  become  so  prudish  soldiers  there 
were  limited  to  just  one  girl’s  photograph  for  display  purposes, 
a  deskman  proclaimed:  “Hq.  Does  A  Strip  Tease,  Shakes  Pin¬ 
ups  Off  GI  Walls.”  A  dream  assignment  of  a  sort  was  given 
to  a  combat  veteran  who  had  been  furloughed  home  to  drill 
military  discipline  into  clergymen  receiving  officer  training.  His 
story  was  summed  up  in  this  head:  “Sgt.  Tells  It  To  The  Chap¬ 
lains,  And  They  Get  On  The - Ball!” 

Even  a  solemn  statement  by  Secretary  of  War  Henry  L 
Stimson  received  “the  treatment.”  When  he  revealed  that  a 
survey  showed  that  fifty  per  cent  of  the  American  soldiers  did 
not  drink  intoxicating  liquors,  a  GI  copy  editor  interpreted 
that  to  mean:  “Army  Is  Fifty  Per  Cent  So^r.” 

— Inquiring  Photographer  Fred  Perozzi,  Elmira  (N.  Y.) 
Telegram,  played  like  cupid.  He  stopped  a  girl  for  an  inter¬ 
view  and  was  informed  he  had  done  the  same  last  Spring- 
An  old  boy  friend  saw  her  picture  in  the  paper,  called  her  up, 
renewed  his  courtship  and  wedding  bells  rang.  .  .  .  West 
Berlin  Mayor  Willy  Brandt,  visiting  Tel-Aviv,  in  a  press  con¬ 
ference  described  bimself  as  a  former  newspaperman.  Eric 
Gottgetreu  arose  to  say:  “Yes,  and  I  used  to  be  your  editor. 
Before  Hitler,  Mr.  Gottgetreu  was  an  editor  of  Luebecker 
Volksbote,  to  which  Herbert  Frabm  (Willy  Brandt’s  former 
name)  contributed.  Mayor  Brandt  said  he  remembered  tbe  editor 
well  and  remarked:  “Though  no  debts  are  outstanding,  I  must 
say  that  the  five  marks  you  used  to  pay  for  a  contribution  were 
not  very  much.” 
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or  AU  TEXAS  FOOD 
DOLLAitS  ABE  SPENT  IN 
THE  FT.  WORTH  MARKET 


The  641,400  households  in  the  Fort  Worth 
Market  spend  $628,291,000  on  food  pur¬ 
chases..  .  24.2^' c  of  all  the  Food  Dollars  in 
Texas!  And  one  medium,  the  Fort  Worth 
Star-Telegram,  covers  this  100-county  mar¬ 
ket  best  —  38.2%  family  coverage  daily. 
(86.7^  c  daily  family  coverage  in  Metro 
Fort  Worth  proper. ) 


TOTAL  RETAIL  SALES  25.3%  Furniture,  Households  23.6% 

Food  24.2%  Auto  Sales  26.8% 

General  Merchandise  24.9%  Gas  Station  Sales  27.2% 

Apparel  20.9%  Drug  Sales  .  25.0% 


SOURCES:  Solct  M«nQ9«mcni,  ABC  Ptfbliihtr't  StattmcfiG  3/31/40. 


Fort  Worth  Star-Telei 


wilhoitt  tH«  uM  ol  prtmMMns  Of  conlMti 

'Vvtl  o  good  nowtpopor" 


CIRCULATION  LEADERS 

IN  THE  FINEST  HOME  COMMUNITIES 
OF  THE  NATION’S  NO.  1  MARKET! 


Buying  power  in  Queens,  Nassau,  Suffolk  and  Richmond  Counties,  averaging  $8,092. 
per  family,  is  fops  in  the  world's  biggest  market! 

Vast  population  shifts,  top-flight  editorial  leadership  with  unprecedented  reader- 
acceptance,  has  zoomed  the  circulation  (mostly  home-delivered)  of  the  Press, 
Star-Journal  and  Advance. 

Today,  these  papers  reach  into  more  homes  in  the  four  counties  than  any  other  New 
York  City  morning  or  evening  newspaper  ...  As  this  latest  available  breakdown 
shows,  it's  time  once  again  to  revaluate  your  advertising  schedule  in  the  nation's 
number  one  market: 


LONG  ISLAND  DAILY  PRESS,  T 

OUCENS 

COUNTY 

NASSAU 

COUNTY 

surroiK 

COUNTY 

RICHMOND 

COUNTY 

NASSAU,  SUfFOlK 
A  RICHMOND 

LONG  ISLAND  STAR-JOURNAL  } 
AND  STATEN  ISLAND  ADVANCE  .! 

265,638* 

103,712 

36,284 

49,949 

455,587 

N.Y.  Daily  News 

261,079 

88,941 

43,836 

33,937 

427,793 

N.Y.  Herald  Tribune 

32,451 

30,120 

11,045 

5,156 

78,762 

N.Y.  Daily  Mirror 

114,866 

36,968 

14,069 

12,369 

178,272 

N.Y.  Times 

72,809 

45,006 

10,045 

5,063 

132,923 

N.Y.  Journal-American 

72,131 

45,406 

1 8,408 

8,173 

144,118 

N.Y.  Post 

41,409 

24,559 

8,168 

4,692 

78,838 

N.Y.  World  Telegram  &  Son 

From  N.Y.  N«ws  it2077  Shoot  datod  April  1960  which  i 
"corriod-in**  circulation  of  N.Y.C.  ovoning  papors,  and 
ABC  Publishort  Stotomonts  1st  Ouortor  1960. 

50,498 

includos 

34,398 

13,860 

6,219  104,975 

*  Includes  Brooklyn-Queons  bordarlina 

national  advertising  office  •  NEWHOUSE  NEWSPAPERS  •  LONG  ISLAND  CITY  1,  N.  Y. 


editorial 


Let’s  Have  a  Moratorium 

WITH  apologies  for  our  immodesty,  we  take  a  1k>w  for  a  scoop, 
p>ointing  with  pride  to  our  exclusive  story  of  the  Brookings  In¬ 
stitute  memorandum  on  Presidential  news  conferences  last  week.  A 
good  legman  on  Pat  Munroe’s  staff,  Warren  Zimmemiann  followed  a 
mere  hint  that  sudi  a  report  was  in  existence  and  went  after  it.  As 
most  rejX)rters  can  do,  our  man  in  Washington  tracked  down  a  contact 
who  could  be  helpful.  Access  to  another  “secret”  document  was  his 
reward. 

As  a  matter  of  fact,  we  don’t  believe  there  is  any  governmental 
business  that  can  be  effectively  bottled  up  by  enemies  of  the  public’s 
right  to  know,  as  long  as  there  are  reporters  who  stick  to  their  jobs 
and  dig  for  news.  At  times  we  wonder  what  all  the  resolutions  are 
about  that  condemn  official  secrecy,  etc.,  etc.  And  we  have  been 
columns-deep  in  the  battle  for  freedom  of  infonnation  from  ’way  back. 

Every  time  a  newspaper  convention  draws  a  headline  on  tlemands 
for  bureaucrats  to  make  more  news  available  the  reader  must  get  an 
idea  that  newspapers  aren’t  worth  their  price  any  more  because  they’re 
not  providing  all  the  news.  What  a  thought!  Solrer  consideration 
might  be  given  now  to  declaring  a  moratorium  on  Fol  “whereases  and 
resolves”,  at  least  until  the  promises  of  the  Kennedy  .\dministration 
to  open  up  the  channels  of  information  are  ])ut  to  the  acid  test  of 
{performance. 


P.S. 

Pierre’s  our  boy.  Pierre  Salinger,  we’re  talking  about.  He  im|>ressed 
us  with  his  deft  handling  of  questions,  his  refreshing  sense  of 
humor,  his  knowledge  and  understanding  of  press  {problems,  his 
forthrightness  and  his  ap{pearance  of  a  man  who  really  goes  with  a 
cigar.  As  we  observed  him  in  action  at  the  Sigma  Delta  Chi  session 
on  press  res{Ponsibility  last  week,  we  silently  com{pared  him  with  the 
greatest  White  House  Press  Secretary  of  them  all  and  came  to  this 
conclusion:  He’ll  be  Jim  Hagerty’s  {peer. 


Conflict  of  Interest 

WORRIED  over  the  city’s  reputation.  Mayor  Morrison  of  New 
Orleans  sought  to  have  refporters  and  photographers  close  their 
eyes  to  “demonstrations”  outside  integrated  schools  for  three  days. 
The  silly  idea  was  turned  down,  of  course.  The  magazine  America 
appealed  to  newsmen  to  allow  President-elect  Kennedy  to  go  to  church 
in  privacy.  Said  the  Jesuit  editor:  “Reporters  and  {photographers 
might  sim{ply  take  the  day  off — and  even  go  to  church  themselves.” 
This  idea  has  merit. 


The  Fifth  Attribute 

SPEAKING  to  a  press  group  at  the  Vatican  the  other  day.  Pope  John 
XXIII  said  a  newspajperman  must  have  “the  delicacy  of  a  physician, 
the  versatility  of  a  man  of  letters,  the  shrewdness  of  a  lawyer  and  the 
sense  of  resfponsibility  of  an  educator.”  His  Holiness  won’t  take  offense, 
we  ho{Pe,  if  we  resfpectfully  add:  “.  .  .  and  a  nose  for  news.” 
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Ask,  and  it  shall  he  giren  you;  sttit 
and  ye  shall  find;  knock,  and  it  shall  ht 
opened  unto  you.—St.  Matthew,  VII;  7. 
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REPLY  TO  TWO  CRITICS 

A  journalism  teacher  named  Carl  E. 
Lindstrom  who  seeks  to  nibble  on  the  hand 
that  feeds  him  has  written  a  book  called 
“'Fhe  Fading  American  Newspaper.” 

Fading?  In  1900  there  were  75  million 
people  in  the  entire  United  States.  Today 
the  combined  (one  day)  circulation  of 
daily  and  weekly  newspapers  is  80  million 
copies.  That’s  almost  one  copy  for  every 
two  people  in  the  nation  in  1960  and  5 
million  more  than  the  entire  population  of 
the  country  half  a  century  ago. 

Fading?  Does  Lindstrom  by  any  chance 
recall  when  every  community  was  split 
down  the  middle  by  at  least  two  news¬ 
papers,  one  hog-tied  to  the  Democrats  and 
the  other  hog-tied  to  the  Republicans.  The 
readers  got  two  sides  of  every  story  but 
they  seldom  got  the  heart  of  the  story. 
Everything  the  Democrats  did  was  pure 
and  holy  to  the  Democratic  newspaper  and 
fiendishly  foul  to  the  Republican  news¬ 
paper,  and  vice  versa. 

If  Lindstrom  does  not  recall  those  days, 
he  ought  to  do  some  research.  The  situa¬ 
tion  cannot  be  imagined  by  one  who  wasn’t 
there.  Modem  newspapers  “take  sides”  on 
politics  and  many  other  issues,  but  they 
generally  do  it  through  editorials  and  often 
they  print  critical  letters  or  news  stories 
supporting  the  opposite  view.  In  the  days 
of  the  ’’party  press”  it  was  tmthinkable  to 
admit  that  there  ever  was  another  side  to 
a  (]uestion. 

Joining  the  ranks  of  the  hand-biters  re¬ 
cently  has  been  Harry  S.  Ashmore,  former 
editor  of  the  Little  Rock  (Ark.)  Gazette 
and  now  editor  of  the  Encyclopedia  Britan- 
nica. 

Ashmore  whimpered  his  way  through 
an  article  in  a  national  magazine  claiming 
that  the  press  is  unable  to  criticize  itself. 
(In  “the  press,”  he  included  magazines, 
radio  and  television  which  is  a  pretty  fuzzy 
mixing  of  communications  media  to  begin 
with.) 

What  things  were  like  where  Ashmore 
worked  we  don’t  know.  But  it  is  understood 
on  most  newspapers  that  the  employees 
are  expected  to  defend  their  papers  on  the 
“outside”  but  in  the  ofiBce  each  day’s  edi¬ 
tion  is  fair  game  for  the  harshest  criti¬ 
cism  by  everybody  from  apprentices  to 
veteran  news-gatherers. 

What  did  Ashmore  do  when  he  was  a 
working  newspaperman — gag  his  staff? 

He  also  naively  implies  that  newspapers 
are  subservient  to  their  big  advertisers. 
That  old  chestnut  was  exploded  15  or  20 
years  ago  by  the  advertisers  themselves. 
They  woke  up  to  fact  that  it  was  wide 
distribution  for  their  own  advertising  mes¬ 
sages  that  they  needed.  And  they  saw  that 
the  papers  which  printed  news  and  did  not 
clutter  their  columns  with  a  lot  of  free 
advertising  plugs  had  the  big  circulation. 


these  just  came  from  WASHINGTON' 

Hms*,  St.  Louis  (Mo.)  Globe-Democrat 


As  for  Mrs.  Kennedy’s  infant  son,  the 
pediatrician  said  he  was  eating  well,  dry¬ 
ing  well  and  in  good  general  condition. 
-Dallas  (Texas)  News, 

• 

You’re  .sure  to  discover  a  particular 
dish  on  the  menu  to  delight  your  pallet ! 
-Rochester  (N.  Y.)  Democrat  and 

Ckroniele. 


If  your  business  is  incorporated  and  is 
on  the  accrual  basis  of  accounting,  pay 
any  your-end  bonus  in  December  if  you 
want  the  income  to  be  taxed  in  1960. — 
U.  S.  News  &  World  Report. 


This  was  sold  and  94.6%  of  this  issue 
his  been  converted  into  stork. — New 
York  Journal- American. 


He  has  different  gorgeous  chick  on 
his  army  every  night.  —  Minneapolis 
(Minn.)  Tribune. 
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tion  which  will  some  day  take  over  the 
newspaper  business.  These  young  people 
need  to  be  inspired  to  learn  and  improve 
upon  the  great  traditions  of  journalism. 

Ex-editors  and  journalism  teachers  who 
continually  cavil  about  decadence  of  the 
press — so  they  can  make  a  little  money  on 
the  side — not  only  destroy  the  faith  of 
tomorrow’s  newsmen,  they  lie  in  their 
teeth. 

D.  K.  Woodman 

Editor, 

Mansfield  (O.)  News-Journal. 

*  *  * 

FILE  COPY 

Congratulations  on  the  Nov.  26  issue! 
By  the  time  I  got  through  clipping  its  64 
pages  to  use  in  my  “Introduction  to  Jour¬ 
nalism”  course,  there  were  only  17  pages 
left,  and  several  of  those  were  pretty  well 
carved  up.  Thanks  for  keeping  me  on  the 
ball. 

John  D.  Donoghue 
Public  Relations  Director, 

Saint  Michael’s  College, 

Winooski  Park,  Vermont. 

*  *  * 

‘FROM  WHERE  I  SIT’ 

Regarding  the  one-man  feud  of  0.  R. 
Strackbein  of  the  high  tariff  people,  (Oh, 
Touch  Not  the  Press,  Nov,  26)  I  think  it 
amusing  that  the  answer  appears  on  page 
7  of  the  same  issue  in  the  letters  column. 

A1  Bemardi,  executive  secretary  of  the 
Illinois  Republican  State  Central  Com¬ 
mittee,  says:  “From  where  I  sit,  this  cam¬ 
paign  coverage  has  been  as  biased  .  .  .” 
The  “From  where  I  sit”  is  the  whole  story. 
Obviously  Mr.  Strackbein  sits  in  a  differ¬ 
ent  place  from  most  newspaper  editors  and 
from  a  majority  of  the  American  people. 

Strackbein’s  references  to  the  effect  that 
many  legislators  received  his  complaints 
and  agreed  with  them  indicates  that  they 
too  (the  legislators)  also  sit  in  a  different 
place  and  view  from  a  different  perspec¬ 
tive.  I  would  be  mighty  surprised  if  the 
situation  were  otherwise. 

Everyone  has  freedom  of  the  press,  not 
just  editors  and  publishers,  Strackbein  is 
making  use  of  that  freedom  when  he  prints 
and  distributes  his  high  tariff  propaganda, 
when  he  exchanges  letters  with  editors 
and  reprints  them  for  distribution  and 
even  when  he  makes  a  speech  before  a 
group  of  editors  and  has  same  published 
in  a  magazine.  If  he  thinks  he  can  legislate 
“freedom”  in  the  way  he  indicates,  then 
he  is  even  more  misled  than  he  tells  us  he 
thinks  he  is. 

Paul  H.  Jess 

.Assistant  Professor, 

So.  Dakota  State  College, 

Brookings,  So.  Dakota. 

*  *  * 

WHO’S  ON  TRIAL? 

In  your  editorial  (Nov.  26)  saying  news¬ 
papers  are  “on  trial”  with  the  Shell  cam¬ 
paign,  I  suggest  that  the  medium  is  not 
on  trial  but  rather  the  agency  and  its  use 
of  newspapers.  The  ability  of  the  newspa¬ 
per  to  do  a  job  has  been  proved  so  many 
times  that  there  can  be  no  question  about 
it.  The  only  time  we  fail  is  when  we  are 
misused. 

John  H.  Murphy 

Houston,  Texas. 
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The  New  York  Times  is  the  shining  example  of  a  news¬ 
paper  performing  its  great  task:  covering  the  significant 
news  of  oiir  times  throughout  the  world.  It  pleads  to  the 
issue:  avoiding  trivia,  going  after  the  news  wherever  news 
is  made,  and  printing  it.  It  is  tough  enough,  as  we  know,  fora 
newspaper  to  report  the  significant  happenings  of  an  area  no 
larger  than  Texas;  the  achievement  of  The  New  York  Times 
in  doing  the  same  on  a  world-wide  basis  is  remark¬ 
able.  We  find  it  a  valued  tool  in  our  own  operations.** 
Jack  B.  Krueger,  Managing  Editor,  The  Dallas  Morning  News 
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Justice  Prevails  in 
After  Newspaper’s 

Editorials,  Stories  Won’t  Let 
‘Someone  (iet  Away  with  Murder’ 


Houston 

When  a  newspaper  gets  up  on 
its  hind  legs  and  howls  to  the 
hi^  heavens,  it  can  bring  jus¬ 
tice  to  a  community. 

That’s  what  the  Houston  Press 
iid— and  that’s  how  the  city  of 
Houston  got  justice,  in  the 
l^ilma  Selby  murder  case. 

Like  so  many  other  slayings 
mthe  city  once  dubbed  “Murder- 
town,  U.S.A.,’’  the  Wilma  Selby 
nurder  case  was  headed  for  the 
limbo  of  the  police  department’s 
■unsolved’’  file. 

SuHpects  Releaeed 

There  were  a  lot  of  suspects 
picked  up  and  questioned — and 
released — in  the  weeks  after  the 
housewife  was  shot  to  death 
Sov.  16,  1959  in  her  fashionable 
home  in  a  West  Side  sub-di¬ 
vision. 

Then  police  questioned  her 
husband,  well-to-do-accountant 
Joseph  Selby — and  because  of 
some  discrepancies  in  the  time 
element  in  his  story,  he  was 
laestioned  quite  thoroughly. 

He  admitted  that  he  planned 
hii  wife’s  death ! 

Joseph  Selby  confessed  in  a 
*htten  statement  to  police  that 
lie  “shopped  around”  for  months 
to  find  a  killer  to  do  away  with 
lii*  wife,  that  he  had  dealings 
»ith  several  Negro  women  in 
a  effort  to  find  a  triggerman, 
u>d  that  he  paid  large  sums  of 
tooney  to  these  women  for  that 
purpose. 

But,  Selby  insisted,  his  “shop¬ 
ping’  ended  in  failure,  and  he 
■ttintained  that  he  did  not  know 
the  identity  of  the  triggerman. 

Selby  was  charged  with 
murder  and  with  conspiracy  to 
ronunit  murder.  The  charges 
'^•ne  after  police  ran  down  all 
^  people  he  said  he’d  talked 
“tont  hiring  a  killer. 

They  found  a  Negro  woman 
"  ‘0  worked  in  a  massage  parlor, 
ntra  Mae  Bounds.  She  told 
Police  Selhy  frequented  the 
PUce.  She  also  told  police 
editor  a:  PUBLISHER 


Selby  said  he  “had  somebody  he 
wanted  taken  care  of”  and  asked 
her  if  she  knew  someone  who 
could  do  the  job.  Patra  Mae  told 
police  she  gave  Selby  the  tele¬ 
phone  number  of  a  Negro  woman 
fortune  teller,  Maggie  Morgan. 

Maggie  Morgan  admitted  to 
police  she  talked  with  Selby 
about  hiring  a  killer.  She  ad¬ 
mitted  Selby  gave  her  money  to 
hire  a  killer.  She  denied  hiring 
a  killer. 

Doubtful  Revolver 

But  the  morning  after  Wilma 
Selby  was  slain,  police  found  a 
German-made  .22  revolver  in 
Maggie  Morgan’s  husband’s 
locker  where  he  worked. 

Wilma  Selby  was  shot  twice 
with  a  .22. 

A  hardware  merchant  came 
forward  and  said  he  sold  .22 
cartridges  to  Maggie  Morgan. 
He  recognized  her,  he  said,  when 
he  saw  her  picture  in  the 
Houston  Press. 

Then,  what  looked  like  a 
promising  case,  began  falling 
apart. 

The  hardware  merchant  said 
the  bullets  he  sold  Maggie 
Morgan  were  for  an  American- 
made  revolver,  not  for  a  Ger¬ 
man-made  gun. 

Couldn’t  they  have  been  used 
in  one,  although  not  intended 
for  it? 

Yes,  but . Ballistics  tests 

were  unable  to  prove  conclusively 
that  the  .22  bullets  in  Wilma 
Selby’s  body  came  from  the 
German-made  weapon  found  in 
the  possession  of  Maggie 
Morgan’s  husband. 


M-jrqan  Wagner 

December  10,  1960 


Houston 
Crusade 

More  than  1000  test  rounds 
were  fired  from  the  German  .22 
by  police  experts.  They  said  they 
could  testify  that  the  bullets 
which  killed  Mrs.  Selby  “could 
have”  come  from  the  German 
.22. 

But,  the  law  so  far  was  un¬ 
able  to  prove  that  the  murder 
Selby  plotted,  and  the  murder 
which  took  place,  were  the  same. 

Such  proof  seemed  impossible, 
without  finding  the  real  trigger- 
man. 

Withheld  from  Jury 

Police  spread  their  hands  in 
a  gesture  of  defeat,  and  said 
they  would  keep  checking  out 
any  leads  that  came  along. 

The  prosecutor  shrugged  his 
shoulders  and  said,  in  effect: 

“It’s  the  law.  We  can’t  help 
it.” 

He  wasn’t  going  to  let  the 
grand  jury  hear  the  evidence 
against  Joseph  Selby  and  Mag¬ 
gie  Morgran  and  Patra  Mae 
Bounds.  It  wasn’t  likely,  he 
argued,  that  any  indictments 
would  be  returned — not  without 
proof  of  who  pulled  the  trigger. 

The  Scripps-Howard  Press 
printed  that  story — about  the 
DA  not  presenting  the  case  to 
the  grand  jury — on  Jan.  8,  1960. 
It  was  written  by  Margaret 
Davis,  who  covers  the  criminal 
courts  and  the  DA’s  office.  The 
Press  had  called  public  atten¬ 
tion  in  the  past  to  the  district 
attorney’s  unfortunate  habit  of 
offering  reasons  why  justice 
couldn’t  be  had,  or  why  his  staff 
couldn’t  prosecute  a  case. 

Editorial  Bla^t 

The  Press  set  the  stage  for 
its  next  step — the  demand  that 
justice  be  vigorously  sought. 
(E&P,  Jan.  30,  page  57). 

The  idea  for  the  editorial  that 


Carroll  Carmack 


brought  an  avalanche  of  re¬ 
sponse  and  launched  a  series 
of  newspaper  articles  that  led 
to  Selby’s  re-arrest  and  ultimate 
conviction,  came  from  James  H. 
Wagner  who  then  was  manag¬ 
ing  editor  of  the  Press.  Now  he 
is  promotion  director  of  Scripps- 
Howard  Newspapers. 

Mr.  Wagner  read  the  Davis 
story  and  said  to  the  editor, 
George  Carmack: 

“GC,  somebody  is  getting 
away  with  murder — and  little 
is  being  done  about  it.” 

That’s  when  the  Houston 
Press  got  mad. 

Mr.  Wagner’s  comment  be¬ 
came  the  lead  sentence  of  an 
editorial  across  Page  One  on 
Jan.  11. 

Jim  Carroll,  editor  of  the 
editorial  page,  composed  the 
article  in  direct  talk-to-the- 
reader  style.  In  part,  he  wrote : 

“This  Selby  murder  is  per¬ 
haps  the  most  horrible  crime  in 
Houston’s  history.  .  .  .  And  we 
think  there  has  been  far  too 
much  complacency  about  it. 

“As  long  as  those  who  had 
anything  to  do  with  even  the 
plotting  of  such  a  crime  go  un¬ 
punished,  so  long  are  the  lives 
and  persons  of  every  man, 
woman,  or  child  in  Harris 
County  less  safe.  .  .  . 

“We  think  it  is  high  time 
District  Attorney  Dan  Walton 
and  his  staff  got  aroused  about 
this  terrible  crime  and  threw 
themselves  into  the  job  of  doing 
something  about  it.  ...  .  It’s 
time  for  them  to  stop  talking 
about  what  they  CAN’T  do  and 
start  thinking  about  what  they 
CAN  do.  .  . 

“We  do  not  believe  that  moral 
law  is  so  poorly  backed  up  by 
state  statute  that  such  a  di¬ 
abolical  plot  can  go  wholly  un¬ 
punished.” 

Tips  Come  Fast 

The  editorial  got  results  — 
fast. 

City  Editor  Richard  Boyce — 
now  assistant  managing  editor 
— returned  to  Houston  that  same 
day  from  a  trip  to  South 
America.  He  put  the  city-side 
staff  in  the  same  high  gear  as 
the  rest  of  the  paper.  Next  day 
the  Press  reported  that  Sheriff 
C.  V.  Kem  offered  to  join  in 
the  search  for  the  trigrgerman, 
that  police  officials  were  quick 
to  welcome  his  aid,  and  that  the 
city’s  mayor  telephoned  the 
sheriff  to  “discuss  the  Selby 
case  and  the  status  of  relations 
{Continued  on  page  65) 
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Picture-Conscious  President 

How  Kennedy’s  ^Court  Photographer’  Helped  Win  the  Election 


By  Robert  Warner 

Senator  John  Fitzgerald  Ken-  the  Senator,  television  networks  covered  in  speeches  was  also  these  fellows  copies  of  th# 
nedy  made  very  effective  use  of  or  political  organizations  around  developed  in  pictures  and  put  picture.” 

photography  in  his  drive  to  the  the  countrj'  could  contact  Mr.  out  in  the  form  of  brochures.”  “A  week  later,”  .Mr.  Low* 
Presidency.  He  will  probably  be  Lowe  or  the  Kennedy  head-  Mr.  Lowe  said  Senator  Ken-  recalled,  ‘‘we  were  no  longer  ia 


the  most  picture-conscious  Chief  quarters  in  Washington  and  nedy  “really  looked  into  an  West  Virginia  but  in  Michigu 
Executive  in  U.  S.  history.  obtain  a  copy  of  any  sort  of  amazing  amount  of  details  in  or  California  or  someplace  I 
These  obser\'ations  come  from  picture  they  may  have  needed,  the  campaign”  even  in  the  areas  can’t  remember,  and  the  Senator 


a  man  who  ought  to  know: 
Jacques  Lowe,  a  free-lance  pho¬ 
tographer  who  in  effect  has  been 
the  “court  photographer”  for 
the  incoming  President  during 
the  political  campaign  as  well 
as  the  Kennedy  family’s  choice 
to  fill  personal  photographic 
needs. 

The  depth  of  Senator  Ken¬ 
nedy’s  knowledge  and  apprecia¬ 
tion  of  photography  is  clearly 
revealed  by  the  deliberate  man¬ 
ner  in  which  he  made  use  of  Mr. 
Lowe’s  services,  during  both 
his  campaign  for  the  nomination 
and  the  election  race. 

“This  is  probably  the  first 
time  there  has  been  a  concerted 
effort  to  use  and  coordinate 
photography  into  a  political 
campaign,”  Mr.  Lowe  said 
during  an  interview. 

“Up  to  this  time,  I  suppose 
about  8,000  of  my  photographs 
have  been  used  during  the  cam¬ 
paign  by  the  Kennedy  office 
alone.  They  have  been  used  as 
posters;  in  brochures;  as  give- 
a-ways;  as  inserts  in  magazines 
and  newspapers ;  in  one,  two  and 
five  minute  spot  television  com¬ 
mercials  as  well  as  longer  spe¬ 
cial  television  programs  fea¬ 
turing  still  pictures.  They  have 
also  been  used  on  buttons  and 
stickers  and  in  advertisements.” 

As  the  official  photographer 
for  a  White  House  candidate, 
however,  Mr.  Lowe’s  activities 
went  beyond  mere  poster-type 


The  range  of  subject  matter  was  of  still  or  motion  picture  photog-  turned  to  me  and  asked, 
complete.  raphy.  “For  example,  when  I  ‘Jacques,  did  you  ever  <end  thoee 

For  example:  the  usual  prac-  shot  color  for  some  imiwrtant  pictures  of  the  miners?’  I  an* 

swered,  yes,  I  did.  It  was  aS 
taken  care  of.” 

Mr.  Lowe’s  pictures  were  de^ 
veloped  in  his  New  York  studio^ 
either  by  hiniself  or  by  an 
sist  if  he  was  away  on  the  cam¬ 
paign  trail.  Contact  sheets  of 
the  pictures  were  sent  to  Ken¬ 
nedy  headquarters  in  Washing¬ 
ton  where  there  was  an  adve^ 
tising  department,  a  public  r^ 
lations  office,  Pierre  Salinger’s 
office  or  any  one  of  four  or  five 
different  sections  that  mi^ 
have  need  of  the  pictures. 

Many  of  the  contacts  fooa^ 
their  way  to  Donald  Wilson,  a 
former  Life  magazine  editaf 
who  as  a  volunteer  for  the  Kew 
nedy  campaign  wrote  most  of 
the  brochures.  He  knew  wlm| 
was  needed  in  the  way  of  pise 
tures  of  Senator  Kennedy  wii^ 
miners  or  workers  or  Ne 
or  young  people.  He  would 
Mr.  Lowe  and  ask  what  pic 
were  on  file,  say  of  the  SeiuH^ 
with  young  people,  and  sho 
that  he  is  a  young,  vital 
interested  in  youth.  'The  pic 
were  incorporated  into 
chures  written  by  Mr.  Wilson.' 

During  the  campaign,  Mz 
Lowe  mailed  5,000  pictures  alow 
Portrait  by  Jacques  Lowe  taken  at  Omaha  press  conference,  before  to  press  officers  of  each  Demo- 
Senator  Kennedy  was  nominated  for  presidency,  was  later  chosen  by  the  cratic  State  Committee.  About 
candidate  as  a  poster  picture.  100  pictures  were  mailed  into 

each  state  in  packages  bearing 


work  and  into  areas  which  prob-  tice  of  politicians  who  want  to  purpose,  such  as  a  cover  or  10  photographs  which  wew  oe 

ably  never  before  have  been  show  their  concern  for,  say  the  something  like  that,”  Mr.  Lowe  lected  with  the  view  in  mindoi 

tapped  in  such  great  scope  by  problem  of  old  age,  would  be  for  recalled,  “he  would  look  at  the  what  local  newspaper  ofSe* 

any  previous  seeker  of  public  the  candidate  to  make  speeches  transparencies  and  we  would  inight  need  the  most.  The  sele^ 

office.  about  the  subject  and  perhaps  decide  which  pictures  would  be  tion  usually  included  pictnM 

Franklin  D.  Roosevelt  was  appear  before  groups  of  older  best  suited  for  various  maga-  of  the  Senator,  his  wife  and 
certainly  photogenic  and  knew  people,  or  in  homes  for  the  aged,  zines.  family,  photos  of  the  candid^ 

how  to  take  advantage  of  it.  where  he  would  be  photographed  “When  it  came  to  a  choice  of  ^.t  press  conferenc^,  in  surg^ 
President  Eisenhower  has  an  by  regular  news  media.  The  a  jwster,  the  Senator  took  great  crowds  or  with  various  minority 
obliging  and  patient  way  with  Kennedy  organization,  however,  pains  in  deciding  what  pictures  groups. 

press  photographers.  Vice  Presi-  did  not  leave  such  things  to  would  be  used.  The  first  poster  the  time  Mr.  Lowe  starW 

dent  Nixon  has  usually  been  chance.  was  one  which  bore  the  words,  photographing  the  Senaton 

cooperative.  But  none  of  these  “When  the  Senator  went  to  ‘Time  For  Leadership.’  He  per-  political  campaign,  he  was  no 


ever  hired  a  free-lance  photog-  visit  some  of  the  aged. 


sonally  looked  at  a  lot  of  pic-  stranger  to  the  Kennedy  family 


rapher  for  an  entire  political  Lowe  recounted,  “I  went  along  tures  and  decided  on  which  one  “ardent  Democrat,”  the  80 


with  him  and  we  would  get  our  he  wanted  to  use. 


year  old  photographer’s  assoda- 


Mr.  Lowe’s  pictures  finally  specific  needs  in  exactly  the  way  The  Senator  apparently  t*on  with  the  Kennedys  b< 
comprised  a  master  file  of  con-  we  wanted.  We  would  get  pic-  rarely  forgets  a  picture  or  the  four  or  five  years  ago  in  W 
tact  sheets  and  negatives  on  tures  that  would  talk,  that  events  surrounding  it.  Mr.  Lowe  ington  when  he  was  coverii 
every  aspect  of  the  President-  would  make  sense.  said  that  on  one  occasion  he  took  Senate  subcommittee’s  inv 

elect’s  campaign;  his  press  con-  “We  did  the  same  thing  with  pictures  of  Senator  Kennedy  gation  of  labor  racketeering.^ 
ferences,  his  ideas,  his  cam-  the  miners,  farmers,  big  busi-  with  a  group  of  West  Virginia  photog^raphed  the  committw* 
paigning  and  his  moments  of  ness,  labor  and  the  urban  prob-  miners.  After  the  pictures  were  counsel,  Robert  Kennedy,  sev 
relaxation.  News  agencies  or  lem.  In  other  words,  the  entire  taken  the  Senator  turned  to  Mr.  ®'’al  times  for  various  magaiin* 
individuals  writing  stories  about  campaign  approach  which  was  Lowe  and  suggested,  “Let’s  send  ( Continued  on  next  page) 
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said  that  on  one  occasion  he  took  Senate  subcommittee’s  inv 
pictures  of  Senator  Kennedy  gation  of  labor  racketeering^ 
with  a  group  of  West  Virginia  photog^raphed  the  committw* 


(Bob  Warner  photo) 


BiUHy  couple  discuss  problems  of  the  aged  with  the  Senator.  Lowe 
shot  three  rolls  of  film  during  the  talk  and  some  of  the  pictures  were 
leter  incorporated  into  a  brochure  on  Kennedy's  approach  to  social 
security. 


Jacques  Lowe 
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Mr.  Kennedy  took  a  particular 
liking  to  one  of  the  photographs, 
ordered  many  copies  of  it  and 
invited  Mr.  Ix)we  down  to  Wash¬ 
ington  for  the  weekend  with  his 
family.  Later,  Joseph  Kennedy 
also  was  impressed  by  Mr. 
Ijowe’s  work  and  hir^  the 
photographer  to  take  pictures  of 
his  son,  then  Senator  Kennedy. 
Since  then,  Mr.  Lowe  has  taken 
care  of  most  of  the  Kennedy 
family’s  photographic  needs. 

“I’ve  done  both  the  Senator’s 
and  Bobby  Kennedy’s  Christmas 
cards  most  years  since  1957,” 
Mr.  Lowe  said,  “and  have  done 
other  work  for  most  of  the 
members  of  the  family.” 

The  photographer  observed 
Down  below  with  miners  during  West  Virginia  primary.  Senator  Ken-  that  the  “Kennedys  are  the  most 
ntdy  later  saw  to  it  that  every  miner  in  the  Lowe  picture  received  a  copy,  picture-conscious  family  I’ve 

ever  met.  I’ve  never  been  in 
homes  where  there  are  so  many 
photographs.  Bobby  Kennedy, 
for  example,  has  a  den  in  his 
home  in  Virginia  which  is  just 
covered  with  pictures  I  took  of 
his  family. 

“Anything  that  any  member 
of  the  family  does,  they  have  a 
picture  of  it  hanging  on  their 
wall.  It’s  part  of  the  wonderful 
family  feeling  they  have.” 

Mr.  Lowe  maintains  that 
President-elect  Kennedy  is  the 
least  picture-conscious  member 
of  the  family  but  that  he  still 
has  an  appreciation  of  the 
photographic  medium. 

“He  doesn’t  think  of  photog¬ 
raphers,  for  instance,  as  pests, 
as  most  public  servants  think  of 
them,  or  as  sort  of  moronic 
types  who  can’t  read  or  write 
and  therefore  become  photogra- 
VAen  Senator  Kennedy  swung  unidentified  baby  into  the  air  in  Cali-  He  s  fuHy  aware  of  their 

fomia  during  the  campaign,  Lowe  made  the  pic^re  and  it  was  widely  problems  and  fully  in  sympathy 


distributed. 


with  them.  He’s  given  us  a  lot 


of  breaks — I  mean  now  photog¬ 
raphers  in  general — that  they 
would  not  have  gotten  anywhere 
else.” 

As  an  ex-photographer  her¬ 
self,  Mrs.  Kennedy  probably  has 
the  most  knowledgable  eye  for 
pictures  of  any  other  member 
of  the  clan.  She  was  once  an 
inquiring  photographer  for  the 
Washington  (D.  C.)  Times 

Herald. 

“She’s  really  quite  a  good 
photographer,  too,”  Mr.  Lowe 
opined.  “She  owns  a  Rollei  and 
has  taken  many  pictures  of  her 
family.  Some  of  them  have  run 
in  magazines.  Life  once  ran  a 
spread  of  her  pictures  of  Sena¬ 
tor  Kennedy.” 

Mr.  Ix)we  has  photographed 
Mrs.  Kennedy  innumerable 
times  and  owns  a  large  file  of 
pictures  of  her  and  other  mem¬ 
bers  of  the  family.  This  Week 
magazine  will  soon  publish  a 
personal  sketch  of  Mrs.  Kennedy 
written  by  the  photographer  and 
illustrated  by  his  pictures. 

For  Mr.  Lowe,  the  1960  politi¬ 
cal  campaign  was  a  sojourn  into 
unexplored  areas  of  political 
photography  on  the  part  of  a 
successful  freelancer  who  took 
a  great  gamble  spending  so 
much  time  away  from  servicing 
his  regular  magazine  outlets. 
Now  he  has  a  winner,  of  course, 
and  enough  exclusive  negatives 
to  fill  a  book  (which  he  intends 
doing),  but  he  points  out  that 
his  old  business  has  practically 
vanished  and  he  must  begin 
building  it  up  again  from 
scratch.  Why  did  he  take  such  a 
gamble? 

“First  of  all,”  Mr.  Lowe  ex¬ 
plained,  “you  couldn’t  do  this 
(Continued  on  page  69) 


SDX  Changes  Fraternity 
To  Professional  Society 

11  Regional  Directors  Elected.  rcJpZ".  Z„a^ 

Tviii»Tfc  •  •  sultants,  without  cost 

Dues  Doubled  in  Keorgamzation  service.  This  servic 

tained  hy  Barney  Kil 

By  Rav  Erwin  dent  of  the  ITnH 


imalistic  salary  for  a  full-time  manag-  dean  of  the  West  Virginia 
complete  ing  editor  of  the  Quill.  The  University  journalism  school, 

51st  na-  editor,  Charles  C.  Clayton,  will  where  he  had  served  for  12 

ew  York  continue  in  that  post  on  a  part-  years.  Earlier,  he  was  on  the 

time  basis,  as  in  the  past.  Worth  (Texas)  Star-Tele¬ 

gram  staff  for  11  years. 

“There  are  storm  clouds  on 
largely  for  tax  purposes,  that  Fourteen  amendments  to  the  the  campuses,”  warned  Mr. 

it  is  a  society  working  actively  by-laws  were  made  to  effect  the  Agee.  “We  must  attract  more 

for  its  profession  and  to  mini-  reorganization  only  after  two  talented  young  people  into 

mize  the  fraternal  social  side  of  days  of  spirited  discussion  and  journalism.  Through  seminars, 

its  programs.  debate.  Some  delegates  felt  the  we  can  develop  a  spirit  of  pro- 

11  Re  ‘on  far-reaching  proposals  for  re-  fessionalism  and  help  under- 

gional  directors  and  doubling  of  graduates  to  rub  shoulders  with 

The  reorganization  plan  em-  dues  should  be  submitted  to  the  practitioners  in  the  profession, 
bodying  the  election  of  11  re-  entire  membership  in  a  refer-  Through  Quill  and  through  our 
gional  directors  was  put  into  endum.  However,  it  was  pointed  awards  program  we  can  be  a 
effect  to  bring  the  national  out  that  the  delegates  in  an-  catalytic  agent  to  stimulate  all 
headquarters  in  Chicago  into  nual  convention  are  the  supreme  journalism  organizations.  Our 
closer  relationship  with  the  58  legislative  body  of  the  society  freedom  of  information  pro¬ 
professional  chapters  and  74  un-  and  that  all  chapters  had  stud-  gram  can  successfully  attack  the 
dergraduate  chapters,  to  stimu-  ied  the  proposals  and  had  in-  paper  curtain  guarding  govern- 
late  greater  interest  in  the  work  structed  their  delegates.  ment  secrecy.” 

and  to  increase  membership.  Final  votes  were  overwhelm-  E.  W.  Scripps  II,  of  Wash- 

Although  the  paid  member-  ingly  in  favor  of  the  amend-  ingfton,  D.C.,  vicepresident  of 
ship  of  Sigma  Delta  Chi  has  ments.  the  Scripps  -  Howard  News- 

quadrupled  since  World  War  II  The  elaborate  plan  for  the  papers,  was  elected  president 

and  now  stands  at  16,304  and  extensiv'e  changes  in  the  society  and  chairman  of  the  expanded 

the  number  of  chapters  has 

doubled,  national  leaders  of  the 

society  expressed  deep  concern  Hr 
over  the  fact  that  7,000  former 
allowed  their 


McKinsev  Plan 


PRESIDENT— E.  W.  (Ted)  ScH^k 
II,  of  UPl,  Washington,  takes  officilj 
as  the  leader  of  Sigma  Delta  Cki,L 


professional  journalistic  society. 


James  Copley,  San  Dieg" 
Calif.,  chairman  of  the  Coplr 
Press,  Inc.,  was  elected  honor 
ary  president  to  succeed  Fran 
J.  Starzel,  general  manager  c: 
the  Associated  Press. 

The  re-elected  secretary  i' 
Walter  Burroughs,  publisher  o' 
the  Costa  Mesa  (Calif.)  Glok^ 
Herald  and  Newport  Harbor 
treasurer  i? 
Koop,  director  of 
news  and  publi- 
Columbia  Broadcastir,.' 


members  have 
membership  to  lapse  because 
they  felt  they  were  getting  little 
out  of  the  society. 

The  more  than  500  delegates, 
a  record  -  breaking  number, 
voted,  after  two  days  of  de¬ 
liberation  and  debate,  to  assess 
all  members,  except  undergradu¬ 
ate  members,  $10  annually  for 
membership  dues  and  a  one- 
year  subscription  to  the  society’s 
journal,  the  Quill.  The  assess¬ 
ment  formerly  was  $5.  Mem¬ 
bers  holding  life  subscriptions 
will  be  assessed  $7.50  annually. 

Added  Revenue 

Doubling  of  dues,  it  is  esti¬ 
mated,  will  produce  $40,000 
additional  annual  revenue  for 
the  society.  This  estimate  is 
based  on  an  assumption  that 
membership  may  sustain  a  10% 
loss  on  account  of  the  increase. 

Of  this  additional  revenue, 
$15,000  will  be  spent  in  travel 
and  other  expenses  of  the  11 


■  Pilot.  The  new 
Theodore  F. 

Washington 
affairs. 

System. 

Regional  Director* 

Elected  as  regional  director- 
each  of  whom  is  responsible  fo: 
the  work  and  progress  of  chap 
ters  in  several  states,  were: 

Region  1 — H.  Eugene  Good 
win,  director  of  the  School  o; 
Journalism,  Pennsylvania  Staf 
University. 

y  pals  from  Fort  Worth  Region  2— R.  K.  T.  Larses 

-.ght)  fit  a  pa.r  of  Texas  associate  editor  for  pubUc  serv 
»  officer,  who  went  trom  . 

\  Virginia.  (Continued  on  page  67) 
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jalinger  and  Klein  Urge 
itudy  of  Press  Fairness 


Salinger  Spikes 
One  Notion  in 
Brookings  Memo 

By  Pat  Munroe 


I  From  Their  Limited  Observation  dent  Traman  s  Tell  Them  to  Go  Washington 

I—  *  _  J  f  The  incoming  White  House 

Agree  Most  Coverage  Good  to  a  page  one  editonal.  it  secretary.  Pierre  Salin- 

E  ^  ^  O  was  unfair  to  use  one  issue  of  .  ,  ,  ,  .. 

pap-r^  still  pack  a  pow-  over  the  slanting  of  news  that  ^he  Union  ^ader  and  make  a  to  quitioJ  the  Pr^i- 

olitical  punch  and  they  he  said  turned  some  newspapers  dent  on  affairs  of  state, 

intn  ‘WmnaioT,  shppfs ’»  that,  Mr.  Loeb  declared.) 


jly  gave  their  fair  news  into  “campaign  sheets, 
ge  to  l>oth  parties  in  the  As  examples,  the 


to  l>oth  parties  in  the  As  examples,  the  Kennedy  t-ncvt  tn,  a 

pon  campaign,  with  notable  press  representative  showed  ^ ‘Jf  Press  Club  luncheon  this  week. 

Eons,  aocordine  to  the  yver.1  front  pages  of  the  In-  S**”-  .This  is  a  two-way  strait. 

Ill  secretaries  of  the  two  dmnapolia  (Ind.)  Star  and  one  ®®’^  conviction.  President  becomes  isolated 

Ciential  candidates.  of  the  Manchester  (N.  H.)  Un-  ^  He  said  FDR’s  victories  would  ^he  "fthruresT^oXe^^^ 

ffcrre  Salinger,  press  secre-  ion  Leader  with  many  head-  have  been  more  overwhelming  window  on  the  world  ffor 

Sto  President-Elect  Ken-  lines  about  Nixon  and  Eisen-  H  he  had  had  a  larger  segment  r  •  v  •  j 

,  and  Herbert  Klein,  press  hower  and  no  mention  of  Ken-  of  the  press  supporting  him.  He  _  ’  a,-  *  j  au 

gfrtiQ'  to  Vice  President  nedy.  cited  the  evident  influence  of  His  views  conflicted  with  the 

Sion  both  agreed  on  those  two  the  press  in  various  Massachu-  Brookings  Institute  report  on 


“It’s  a  cliche  that  the  nress  ^®  expressed  himself  to  this 
It  s  a  ciicne  tnat  tne  press  x  x  Wompn**?  National 

IS  lost  its  punch — and  I  do  not  „  r-i  v  i  v  tv.- 

_  _ T.»_  Press  Club  luncheon  this  week. 


)l,  and  Herbert  Klein,  press  hower  and  no  mention  of  Ken- 
Btar>-  to  Vice  President  nedy. 


^™tSion,  both  agreed  on  those  two 
ScfipnUts  when  they  spoke  on  a 
o4(lir,el  on  “Was  the  Press  Fair 


Editors  Reply 


cited  the  evident  influence  of  His  views  conflicted  with  the 
the  press  in  various  Massachu-  Brookings  Institute  report  on 
setts  cities  in  the  1952  election  the  President’s  news  conferences 
when  Kennedy  was  running  for  (E  &  P,  Dec.  3).  The  Institute’s 


ir,el  on  "was  me  rress  rair  /j  Indiananolis  Robert  xvgf.ti.cu,  xvi  - - - 

Ck  .the  Presidential  Race?’’  at  eA.,"  the  Senate.  He  also  mentioned  pinion :  whether  or  not  the 

snaUonal  convention  in  New  Sfl tod-  ‘^e  Xn  our  n^s  Kennedy  led  Nixon  by  16,-  President  should  see  the  press 
Uof  Sigma  Delta  Chi.  so-  SS'acc^inrto  theL  ^ew  000  votes  in  the  circulation  area  personally  is  strictly  a  “by  your 


waffcty  of  journalists,  Dec.  2. 


of  the  Anderson  (S.  C.)  Inde-  leave”  situation  and  entirely  up 


valiws.  In  the  recent  campaign,  a  much  higher  ma-  to  the  predilections  of  the  White 


M  Both  secretaries,  experienced  we  editorially  backed  Mr.  Nixon.  Horein^n^nt, 

d^^  ewsmen,  proposed  that  conunit-  We  gave  both  sides  equal  space  JP"^y  South  Caro- 

I- be  established  to  make  °  -  -  Ima  cities  where  newspapers  Mr.  Salinger’s  i 


on  the  news  side.  We  always  ^app^rted  Nixon. 


newspapers 


the  r-ugh  examination  of  press  used  news  value  judgment  in  •  xi.  ■  i.  x 

i,  hii -fprage  of  the  Presidential  determining  the  play.”  In  Man-  Mr.  Salinger  felt  that  a  study  !^|}® 

nnrm  ruidites.  These  inquiries,  they  Chester,  William  Loeb,  Union  of  the  fairness  of  press  cover-  hall  of  the  Willard  Hotel,  Acting 
C(*i) -id,  might  pinpoint  the  areas  Leader  publisher,  replied:  “We  age  in  the  campaign  would  help  ."^^®’,  .*"® 

dwib  ;f  baity  in  press  responsibility,  challenge  Mr.  Salinger  to  show  create  a  responsible  press  and  had  signed  him  up  for  his  ^t 
latiomi  filter  Burroughs,  national  us  any  other  newspaper  which  help  hold  down  partisanship.  such  sp^h  here  on  the  night  of 
«rrur\'  of  SDX  and  publisher  gave  the  Democrats  a  better  Klein,  editor-on-leave  of  ^he  election.  The  ladim  then  in- 

LFpr«r  i  the  Costa  Mesa  (Calif.)  break  in  its  news  columns  and  San  Diego  (Calif.)  Union,  xx^^^  niem  rs  o  e  press 
»r,  lFs£  -Herald  and  Newport  in  its  letters  to  the  editor  than  said  he  could  not  make  a  blan-  ^o  attend  as  paying:  ^ests. 
en  firs  -i'dor  Pilot,  introduced  Mr.  did  the  Union  Leader.”  He  said  het  statement  about  press  fair-  Press  Secretary  Jim  Hagerty 
Arpw  as  the  “piano-playing,  a  headline  which  Mr,  Salinger  because  he  had  little  time  was  at  the  head  table  and  was 

at  Ind:  ar-srnoking  man  who  as  cited,  referring  to  former  Presi-  {Continued  on  page  68)  ask^  to  give  some  words  of 

^hite  House  cress  secretarv  _  _ _  advice  to  Pierre.  Noting  that 

Mr.  Salinger  hopes  to  have 
“live”  press  conferences  at 
“prime”  TV  viewing  time  but 
also  might  eliminate  the  practice 
of  having  reporters  identify 
themselves,  Jim  asked: 

“How  are  you  going  to  stop 
them  (from  doing  it)  ?” 

Hagerty  also  concluded: 

“God  bless  you — and  God  help 
you.” 

The  session  also  covered  these 
points : 

1)  There  have  been  no  “solo” 
press  interviews  with  President¬ 
elect  Kennedy — and  there  will 
be  none. 

2)  All  news  emanating  from 
the  Cabinet  perhaps  should  be 
“co-ordinated”  through  the 
White  House  (a  Brookings  rec¬ 
ommendation)  . 

3)  Press  conferences  prol>- 
ably  will  be  rotated  between  am 
and  p.m.  times. 

wniie  0V7o  supporceu  tivjc  ci-id  irti/iM/-  u  l  -x  i^i  •  x  x_  w  d  -j  x  White  House  Social  Secre- 

^  -on.  He  recognized  the  right  L'-^^  V  ?  ^■***  t?  .’v  tary  Letitia  Baldridge  “may” 

Iaro:’  I  tkx  _  1.1  •  L*  Nixon  in  the  Pretidential  campaign,  sizes  up  the  audience  at  Sigma  ,  -j  •  x  ..  xi. 

^  Delta  Chi  convention  and  geH  Pierre  Salinger,  press  secretary  to  have  an  aide  just  for  the  press. 

671  any  party  he  Senator  Kenedy,  to  agree  smilingly  to  a  figure  ^  "about  10,000."  SDX  picture,  by  Rick  Friedman.  K*P 

t>/;  but  expressed  concern  There  were  actually  about  200  persons  in  the  room,  staff. 

10,  19S  DITOR  8i  PUBLISHER  for  December  10,  I960  13 


Mr.  Salinger’s  maiden  appear¬ 
ance  here  was  before  some  500 


lingfas  ^hite  House  press  secretary 
lent  k  '■^1  become  the  most  discussed, 
affair*  :sied  and  sought-after  man  in 
Dieyc.  ^nhington.” 

hone*  Mutual  Admiration 

I  Frsns  T  admire  Herbert  Klein  and 
ager  o:  flunk  he  did  a  tremendous  job 
5  the  campaign  and  I  am  only 
tary  i?  ^  that  only  one  can  win,” 
ishero*  Mr,  Salinger  with  an 

I  Gbhi-  =iratialinK  grin. 

Harhv  "We  tried  to  avoid  the  evils 
urer  ii  ^  too  much  partisanship  and 
x:tor  of  ^es  of  self-restraint  were  ob- 
puhli*  ‘^ed  generally  by  the  press,” 
i.  a^ir.:  ^continued.  “This  was  strain^ 
in  the  campaign  by  pub- 
iwrs  and  editors  who  got  per- 
•  “ally  involved  and  gave  in  to 
irator-  ^  temptation  to  do  the  same 
sible  their  news  pages.  However, 
jf  cha?  Kennedy  had  the  fairest 
ere:  A*  recent  Democratic 

for  President.” 

e  Gooai  w 

chool  oL*’’-  ®"inger  said  only  16% 
ia  Stak  newspapers  supported 
fnnedy  while  57%  supported 
_xtiin.  He  recognized  the  right 
LarsC'  r  publisher  to  pve  edi- 
ilic  serv  inal  support  to  any  party  he 
67)  "-OSes  but  expressed  concern 


^  t 
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SDX  pictuTM  by  Rick  Friedman.  EftP 
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The  Flying  School:  A  Major  Steps  In 


P 


By  Bob  Warner 

In  an  auditorium  at  Brandeis 
University  in  Boston  recently, 
the  last  stop  in  the  National 
Press  Photographers  Associa¬ 
tion’s  Third  Annual  Cross 
Country  Flying  Seminar  for 
1960,  a  number  of  faculty  mem¬ 
bers  conducted  a  “briefing:” 
session  for  military  photogrra- 
phers  and  public  information 
personnel. 

Among  the  instructors  were: 
Earl  Seubert  of  the  Mivneapolis 
(Minn.)  Star  &  Tribune  who 
was  twice  named  Newspaper 
Photographer  of  the  Year  in 
1955  and  1958;  Albert  Moldvay 
of  the  Denver  (Colo.)  Post, 
Newspaper  Photographer  of  the 
Year  1960;  James  Godbold, 
Director  of  Photography  for 
National  Geoqraphic  Magazine 
and  chairman  of  the  NPPA’s 
Education  and  Technical  Com¬ 
mittee;  James  Robbins,  Photo¬ 
journalism  Director  of  Graflex, 
Inc.;  J.  Winston  Lemen,  Man¬ 
ager  of  Eastman  Kodak’s  Photo 
Press  Sales  Division;  George 
Ward  of  the  Ward  Photo- 
Technical  Services,  and  Jack 
Swanburg  of  the  Heiland  Divi¬ 
sion  of  Minneapolis-Honeywell 
Corp. 

The  faculty  was  demon¬ 
strating  lighting  techniques  and 
various  methods  of  posing 
groups  of  people  for  news  pho¬ 
tographs  when  an  Air  Force 
enlisted  man  raised  his  hand 
and  asked:  “Can  you  show  us 
different  and  unusual  ways  of 
taking  pictures  of  a  swearing 
in  ceremony?  We  have  to  do  a 
groat  deal  of  this  type  of  work 
and  it’s  difficult  to  vary  the 
hand-raising  picture.  What  do 
you  people  suggest?” 

‘Don’t  Take  It!’ 

“Don’t  take  it!”  was  the  an¬ 
swer  fired  back  by  Earl  Seubert. 

When  the  roar  of  laughter 
subsided,  Mr.  Seubert  con¬ 
tinued:  “There  are  many  other 
ways  of  telling  the  story  of  a 
swearing-in  without  taking  that 
old  hand-raising  picture.  Photo¬ 
graph  the  people  involved  out¬ 
doors  or  arrange  them  inside 
against  a  background,  or  with 
some  props,  that  tell  the  story.” 

The  answer  apparently  didn’t 
satisfy  the  Air  Force  man.  He 
argued  that  he  was  obligated  to 
take  a  hand-raising  picture.  Mr. 
Seubert  countered  that  he  had 
never  heard  of  an  Air  Force 
regulation  which  said  the  only 
permissible  way  the  story  of  a 
swearing  in  ceremony  could  be 
14 


educate  and  raise  the  profeg- 
sional  standards  of  Iwth  mili- 
tary  and  civilian  news  photojf- 
raphers  and  he  played  a  vital, 
if  not  the  major  role,  in  the 
creation  of  the  unique  USAP- 
NPPA  cooperative  effort  whidi 
saw  the  birth  of  a  co.ist-tocoaat 
annual  flying  school  of  photo¬ 
journalism. 

A  one-time  high  school  prin¬ 
cipal  from  Hot  Springs,  Arkan- 
•sas  who  has  been  in  the  Air 
Force  ever  since  the  Japanese 
attack  on  Pearl  Harbor,  Major 
Lookadoo  stepped  into  the  W 
tory  of  photojournalism  in 
Washington  in  1950  when  he 
was  transferred  to  the  Pentagon 
as  a  special  assistant  to  the  Air 
Force’s  Director  of  Public  In¬ 
formation. 


Air  Crash  Pix 


Major  William  Lookadoo,  U.S.  Air  Force 


illustrated  was  with  pictures  of 
people  with  their  hands  raised. 

The  student  was  adamant  and 
debated  with  the  teacher. 
Throughout  their  dispute,  an 
Air  Force  major  standing  just 
a  few  feet  away  from  the 
faculty,  listened  intently  and 
appeared  to  be  growing  irri¬ 
tated. 

Selling  Air  Force 

The  student  finally  told  Mr. 
Seubert:  “Your  advice  doesn’t 
help  me  at  all.  My  job  is  to  sell 
the  Air  Force.  I  want  to  know 
how  I  can  take  the  old  hand¬ 
raising  picture  and  still  sell 
the  Air  Force.” 

At  this  point,  the  major,  who 
bears  a  startling  resemblance  to 
a  slimmed-down  version  of  the 
late  comedian  W.  C.  Fields, 
strode  to  the  center  of  the  stage, 
gpiabbed  a  microphone  and 
snapped  out  with  an  Arkansas 
twang:  “Gentlemen,  let’s  not 
sell  the  Air  Force.  Let’s  not 
sell  anything  or  anybody.  Let’s 
just  teU,  the  story,  whatever  it 
may  happen  to  be. 

“Your  job  as  information 
people  is  to  know  how  to  make 
a  good  news  photograph,  not 
sell  the  Air  Force. 


“Tomorrow  morning  a  photo¬ 
journalism  seminar  is  going  to 
be  presented  here  that  is  un¬ 
doubtedly  the  finest  course  of  its 
kind  anywhere  in  the  world.  It 
will  tell  you  a  great  deal  about 
how  you  can  take  better  pictures 
and  perform  your  duties  better, 
and,  as  far  as  Air  Force  person¬ 
nel  here  are  concerned,  I  know 
you  are  all  going  to  want  to  be 
present  at  every  minute  of  it. 

“That  is  all,  gentlemen.  See 
you  tomorrow.” 

News  Chief 

The  speaker  was  Major 
William  Lookadoo,  Chief  of  the 
News  Pictorial  Branch  of  the 
U.  S.  Air  Force;  a  domain 
which  includes  both  still  and 
newsreel  pictures. 

In  the  past  decade,  the  major 
has  become  an  almost  legendary 
character  to  photojoumalists  all 
over  the  country,  both  civilian 
and  military.  The  48  year  old 
officer  has  covered  thousands  of 
news  stories  working  with  civil¬ 
ian  newspapers  and  magazines 
and  in  a  space-minded  age  has 
become  a  well-known  figure  to 
hundreds  of  news  editors. 

He  has  been  in  the  forefront 
of  a  nationwide  movement  to 

EDITOR  8£  PUB 


In  that  year,  press  photogn- 
phers  all  over  the  country  still 
were  reporting  great  diffienlties 
in  covering  stories  at  the  scoie 
of  military  air  crashes;  Uni¬ 
formed  and  misguided  milituy 
police  barred  photographm 
from  the  scene  of  air  crashes 
and  other  military  stOTiei 
Oftentimes,  photograjffiers  wen 
roughed  up  and  their  equipment 
damaged  or  confiscated. 

The  NPPA  had  been  fightiM 
this  barrier  to  coverage  for 
years,  but  progress  only  caw 
slowly.  Then,  in  the  winter  tf| 
1950,  a  meeting  was  sagged- 
which  was  destined  to  dmtetic 
ally  alter  the  picture  and  eier. 
a  profound  influence  on  th«j 
future  course  of  press  photegra-| 
phy  in  this  country. 

A  group  of  White  House  presl 
photographers  who  had  worke-f 
with  Bill  Lookadoo  on  eountlfflj 
stories,  suggested  to  the  NPPA’i 
Chairman  of  the  Board,  JtscF’ 
Costa,  that  the  major  would  ^ 
a  good  man  to  meet  with  to  Ul 
over  problems  of  conflicts  W 
tween  Air  Force  military  piii4 
and  press  photographers. 
two  men  mrt  in  Washington 
few  months  later  and  aftc 
much  discussion  they  deeds 
that  clashes  of  this  sort  cw* 
be  avoided  by  closer  co^w 
tion  between  the  two  groups 

Galveston  Talks 

The  following  May,  during  s| 
NPPA  convention  at  Galveek4 
Texas,  Major  Lookadoo  ti^|j 
with  a  number  of  picture  mj 
tors  with  the  result  that  the  A; 
Force  later  decided  that  all  M 
news  media  throughout 
country  would  be  informed  : 
advance  of  Air  Force 
(Continued  on  page  58) 
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l-jmT  1  '■"V  in  more  general  terms  than  the 

*  I  original  text.  This  constitutes  a 

1-/-L  ^  victory  for  those  nations  which 

were  opposed  to  any  restrictions 

Press  Restrictions  appa^ntl^se^ed 

pj^ifgg.  ,  nations  that  there  is  a  large 

1  mili- :  Nations  which  enjoy  the  free-  cordance  with  the  law  in  respert  body  of  countries  in  Europe, 
ihotoe'j  dom  “to  gather,  receive  and  im-  of :  National  security  and  public  Asia,  Africa,  Latin  and  South 
i  vital  ;  (news)  without  govern-  order  fordre  pu6(ic^ ;  systematic  America  who  define  freedom  of 

in  th*:  mental  interference,”  should  dissemination  of  false  reports  information  in  a  way  which 
JSAF-  ‘  recognize  the  fact  that  free-  harmful  to  friendly  relations  differs  from  Western  society 
I  dom  of  the  press  “carries  with  among  nations  and  of  expres-  and  that  they  will  undoubtedly 
'  it  duties  and  responsibilities”  sions  inciting  to  war  or  to  na-  be  able  to  muster  the  votes  to 
photo- 1  should  be  willing  to  subjwt  tional,  racial  and  religious  ultimately  ensure  the  commit- 
themselves  to  certain  restric-  hatred  and  attacks  on  founders  tee’s  opening  of  the  convention 
Iprin-I  religions;  incitement  to  to  signatures. 


The  nature  of  these  restric-  violence  and  crime;  public 
tions  were  incorporated  into  health  and  morals;  the  rights. 


U.  S.  Position 


Article  2  of  a  draft  convention  honor  and  reputation  of  others;  During  debate  on  the  article 
on  Freedom  of  Information  and  and  the  fair  administration  of  u  g  position  was 


were  adopted  last  week  by  the  justice.  outlined  by  Mrs.  Mary  P.  Lord 

UN  General  Assembly’s  Social,  “2.  'The  limitations  specified  ^ho  told  the  committee  that  the 
Humanitarian  and  Cultural  in  the  preceding  paragraph  u.S.  did  not  favor  the  list  of 
Conunittee.  This  second  article  shall  not  be  deemed  to  justify  itemized  limitations  appearing 
which  spells  out  such  limitations  the  imposition  by  any  state  of  jn  the  article, 
on  freedom  of  information  “as  prior  censorship  on  news,  com-  Mrs.  Lord  said  it  seemed  as 
are  clearly  defined  by  law,”  was  ments  and  political  opinions  and  though  those  countries  which 
passed  by  a  roll-call  vote  of  50  may  not  be  used  as  grounds  for  enjoyed  full  freedom  of  infor- 
in  favor,  5  against,  with  19  ab-  restricting  the  rights  to  criti-  mation  were  taking  defensive 
stentions.  cize  the  government.”  positions  during  discussions  in 

F  WnrM  Akai,>ni:nna  rcstrictions  outlined  in  the  committee  while  those  which 

the  first  section  of  the  article  granted  no  such  rights  to  their 


Free-World  Abstentions 


The  only  countries  to  actually  are  fewer  in  number  and  stated 
vote  against  the  article  were 

Denmark,  Finland,  Iceland,  - 

Norway  and  Sweden.  All  the 

world  bioc  abstained,  including  Daily  Scores  with  Voters 

the  U.S.,  England,  France  and  Tfc  H 

conc  udes  a  12  yea,  Aotl  ItS  SlDlth-JOneS  Poll 

effort  by  the  committee  to  reach  „  „  ^  ^  « 

agreement  just  on  the  preamble  San  BiaiNAraiNO,  Calif,  throughout  the  rounty.  If  no 

and  the  first  two  articles  of  the  B^th  the  voice  and  the  ear  of  one  answer^  or  the  person  was 
controversial  convention  or  the  press  proved  true  m  the  undecided  at  the  time,  call  backs 
treatv  Well  informed  TIN  recent  election.  were  made  as  far  as  possible, 

sources  who  have  been  following  San  Bernardino  County  The  “Smith- Jones  Poll”  gave 
the  world  organization’s  work  voters’  ballots  matched  the  edi-  Nixon  a  54.5-45.5  per  rent 
in  this  area  since  1948  agree  torial  recommendations  of  the  weighted  advantage.  Final 
that  the  remaining  17  articles  of  Sun-Telegram  on  major  offices  county  results,  exclusive  of  ab- 
the  treaty  are  not  as  contro-  propositions.  sentee  ballots,  divided  52-48  in 


(Continued  on  page  65) 


versial  as  the  first  two  and  that  The  Sun-Telegram,  of  which  favor  of  Nixon,  whom  the  news- 
approval  of  these  articles  will  James  A.  Guthrie  is  ^itor  and  pa^r  sup^rted. 
probably  move  at  a  faster  pace,  president,  advocated  the  return  Of  1,369  persons  polled,  1,090 
i  of  incumbents,  both  Democratic  expressed  preferences.  The  re- 
"Kir  anditepubllcan.  mainder  iactad^  186  m.d«ide<l 


v4iich  provided  the  majority 
needed  to  approve  the  article 
consisted  of  14  European  coun¬ 
tries  including  Russia  and  her 


and  Republican.  mainder  included  185  undecided 

Emphasis  in  the  measures  and  94  who  refused  to  answer, 
was  on  passage  of  the  $1.75  It  was  presumed  that  the  last 
billion  California  water  plan  two  groups  would  have  followed 


IK  Wk  and  on  rejection  of  a  senate  the  same  trends, 

nations-  'lO  African  states*  6  reapportionment  proposal  which  “Smith-Jones  Polls”  have 
W  nations  anrs  frem  the  T"'?  ^ave  greatly  increared  been  conducted  by  the  Sun-Tele- 
Middle  East  China,  India  ^  Angeles  County  represents-  gram  in  some  past  elections,  but 

Greece,  Mexiii,  the  Philippine^  S®  ®*P®""®  they  were  done  by  po^axds 

-  -  which  were  sent  out  about  a 


t  cfib  I  and  Turkey  were  among  the  na- 
tions  which  voted  in  favor  of 
'oup*'  I  the  article. 

Text  of  Article  2 


parts  of  the  state. 


.  j  V  1.  election.  polling  started  10  days  before 

ti,  ♦  A  1  o  The  division  of  the  more  than  the  election  and  results  from 

e  text  of  Article  2  now  reads:  200,000  ballots  on  the  presiden-  the  various  areas  were  carried 
1.  The  exercise  of  the  free-  tial  race  was  accurately  forecast  in  daily  stories, 
doms  referred  to  in  Article  1  in  the  newspaper’s  “Smith-Jones  Very  few  persons  know  any- 
cArries  with  it  duties  and  re-  Poll.”  one  who  has  been  contacted  in 

fusibilities.  It  may,  however,  All  Smiths  and  Joneses  listed  one  of  the  national  polls,  Mr. 
He  subject  only  to  such  necessary  in  county  telephone  directories  Guthrie  noted,  but  any  Smith  or 
restrictions  as  are  clearly  de-  were  contacted  by  either  the  Jones  can  be  asked  if  he  or  she 
fined  by  law  and  applied  in  ac-  central  office  or  by  bureaus  voted. 

editor  8c  publisher  for  December  10,  1960 


Jefferson  D.  Yohn,  editorial  month  ahead  of  the  election, 
page  editor  and  cartoonist,  pro-  Because  of  this  time  lag,  they 
duced  13  consecutive  cartoons  sometimes  were  far  off  actual 
on  the  measures  before  the  results.  This  time  the  telephone 
election.  polling  started  10  days  before 


Very  few  persons  know  any¬ 
one  who  has  been  contacted  in 


Thsodore  A.  S»rrill 

Bayol  Gk>es  Out, 
Serrill  to  NEA 

Theodore  A.  Serrill  will  go 
to  Washington  on  Jan.  1  to  suc¬ 
ceed  Edgar  S.  Bayol  as  execu¬ 
tive  vicepresident  of  the  Na¬ 
tional  Editorial  Association, 
trade  prroup  of  about  6,000 
weekly  and  small-city  daily 
newspapers. 

Paul  C.  Smith,  publisher  of 
the  Rock  Rapids  (Iowa)  Lyon 
County  Reporter,  NEA  presi¬ 
dent,  announced  Mr.  Serrill’s 
appointment  this  week.  He  said 
Mr.  Bayol’s  employment  with 
NEA  was  terminated  as  of  Dec. 
1  by  action  of  the  NEA  board. 

In  the  interim  until  Mr.  Ser¬ 
rill  leaves  his  present  position 
as  employee  relations  director 
of  the  Grocery  Manufacturers 
Association  of  America  in  New 
York  City,  Miss  Nancy  Mahood 
will  be  in  charge  of  the  NEA 
office. 

Mr.  Bayol,  a  former  news¬ 
paper  pronootion  manager  and 
promotion  aide  for  Coca-Cola 
Company,  took  the  NEA  post  a 
few  years  ago  when  offices  were 
in  Chicago. 

Mr.  Serrill  was  executive  di¬ 
rector  of  the  Washingfton  News¬ 
paper  Publishers  Association  be¬ 
fore  joining  GMA.  Previously 
he  was  general  manager  of  the 
Pennsylvania  Newspaper  Pub¬ 
lishers  Association  from  1960 
through  1956.  He  is  part  owner 
of  a  group  of  weekly  news¬ 
papers  in  western  Pennsylvania. 
A  son,  Ted,  is  a  reporter  on  the 
Plainfield  (N.J.)  Courier  and 
another  son,  James,  is  a  student. 
• 

Thomson  in  Bowling 

Glasgow 

Roy  Thomson,  international 
newspaper  owner,  is  going  into 
the  entertainment  business  with 
a  $2,000,000  bowling  alley  at 
East  Kilbride,  Scotland. 
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Ruling  Against  Loeb 
In  Haverhill  Appeal 


Boston 

The  United  States  Court  of 
Appeals  decided  in  favor  of  the 
Haverhill  Gazette  in  the  cross 
antitrust  suits  pictured  as  a 
“life  and  death  struggle  for 
survival”  between  the  Gazette 
and  the  Haverhill  Journal. 

Judge  Bailey  Aldrich  ordered 
that  the  Union  Leader  Corp. 
of  Haverhill  and  Manchester, 
N.  H.,  owned  by  William  Loeb, 
bear  all  costs  of  the  case. 

The  case  now  goes  back  to 
Judge  Charles  E.  Wyzanski  Jr. 
in  Federal  District  Court  for 
determination  of  damages.  The 
Gazette  sued  for  $3,000,000. 

Judge  Aldrich  noted  that  the 
Journal  came  into  existence  in 
December,  1957,  when  Gazette 
printers  were  on  strike.  The 
strike  started  Nov.  29,  1957, 
and  the  paper  resumed  publica¬ 
tion  three  days  later  with  non¬ 
union  printers. 

The  Court  of  Appeals  agreed 
with  Judge  Wyzanski  that  the 
Journal  resorted  to  “private 
concessions”  —  that  is,  secret 
discriminatory  rates  to  adver¬ 
tisers. 

Defensive  Measures 

Judge  Aldrich  disagreed  with 
Judgpe  Wyzanski  that  defensive 
measures  such  as  “private  con¬ 


cessions”  adopted  by  the  Ga¬ 
zette  constituted  an  attempt  to 
monopolize  in  a  natural  one- 
newspaper  city. 

The  Court  of  Appeals  found 
that  Loeb,  in  inducing  striking 
printers  to  persuade  adver¬ 
tisers  to  advertise  just  in  the 
Journal,  “demonstrated  an  in¬ 
tent  to  exclude  competition  in 
violation  of  the  antitrust  laws.” 

Judge  Aldrich  asserted:  “We 
cannot  disagree  with  Judge 
Wyzanski’s  conclusion  that 
none  of  the  component  news¬ 
papers  had  appreciably  in¬ 
creased  its  power  to  control 
prices  and  production  as  a  re¬ 
sult  of  participating  in  the 
Newspapers  of  New  England 
purchase  of  the  Gazette.  Con¬ 
sequently  we  rule  that  the  court 
did  not  err  in  rejecting  Union 
Leader’s  contentions  that  News¬ 
papers  of  New  England  had 
violated  the  antitrust  laws.” 

Judge  Aldrich  added:  “It  is 
clear,  as  the  court  found,  that 
some  shareholders  were  inter¬ 
ested  in  William  Loeb  (owner  of 
the  Union  Leader  Corp.)  getting 
his  ‘comeuppance’.”  He  said  it 
was  obvious  that  opposition  to 
Loeb  was  mainly  aimed  at  his 
methods. 

Judges  Herbert  Goodrich  and 
John  P.  Hartigan  concurred. 


N.  Y.  Strike  Averted 


Five  and  a  half  hours  after  a 
midnight  strike  deadline,  nego¬ 
tiators  for  the  Newspaper  and 
Mail  Deliverers  Union  (unaffili¬ 
ated)  tentatively  accepted  a  $7 
package  from  New  York  City 
newspapers. 

With  the  possibility  of  a 
strike  by  the  same  union  which 
caused  a  19-day  shutdown  two 
years  ago,  the  morning  dailies 
ran  off  'ITiursday  editions  on 
Wednesday  night  and  distrib¬ 
uted  them. 

Terms  of  the  settlement, 
worked  out  with  the  help  of 
federal  mediators,  were  to  be 
submitted  to  a  membership  vote 
Saturday.  In  December,  1958, 
the  members  rejected  a  proposed 
contract. 

The  new  wage  agreement  was 
similar  to  one  accepted  by  the 
newspaper  guild  in  November. 
Negotiations  are  c  ontinuing 
with  six  craft  unions  beyond  the 
Dec.  7  contract  expiration  time. 

In  the  deliverers  union  agree¬ 
ment  wagres  would  go  up  $3.50 
the  first  year  and  $2.50  the  sec¬ 
ond  year  and  an  additional  50c 


would  be  put  into  welfare  funds 
each  year.  The  40-hour  day 
scale  has  been  $109.12. 

A  compromise  on  the  union’s 
demand  for  a  fourth  week  of 
paid  vacation  gives  a  fourth  day 
of  paid  leave  for  illness  or  per¬ 
sonal  reasons  in  the  contract’s 
second  year. 

Work- rule  changes  include 
one  that  would  allow  trailer 
trucks  to  pick  up  newspapers  at 
publishing  plants  rather  than  at 
city  limits. 

• 

Pension  Fund  Grows 

St.  Petersburg,  Fla. 

The  pension  plan  covering 
471  employees  of  the  St.  Peters¬ 
burg  Times  now  has  assets  of 
more  than  $1,000,000,  following 
a  company  payment  of  $180,000 
for  1960. 

• 

Ex-Publisher  Dies 

Los  Angeles 

Hugh  R.  Brown,  61  a  former 
publisher  of  the  Kearney 
(Nebr.)  Daily  Hub,  died  here 
Dec.  5. 


Discount  Reaction 
Pleases  Media  Exec 

Samuel  Frey,  vicepresident 
and  media  director  of  Ogilvy, 
Benson,  &  Mather,  Inc.,  this 
week  declared  he  was  “exceed¬ 
ingly  pleased”  with  responses 
received  so  far  from  newspapers 
to  discount  proposals  made  in 
connection  with  the  Shell  Oil 
Company’s  newspaper  adver¬ 
tising  campaign. 

2  Insull  Libel 
Suits  Dismissed 

INDIANAPOUS 

Another  victory  was  scored 
here  last  week  by  Scripps- 
Howard  Newspapers  in  the 
series  of  libel  suits  filed  against 
various  of  its  newspapers  by 
Samuel  Insull  Jr.  of  Chicago. 

Following  conclusion  of  testi¬ 
mony  of  witnesses  called  by  Mr. 
Insull’s  attorneys  in  a  two-day 
non- jury  trial.  Federal  Judge 
Cale  J.  Holder  ordered  dismissal 
of  suits  against  the  Indianapolis 
Times  and  the  Evansville  Press. 

The  judge  held  that  an  alleged 
defamatory  news  statement  on 
which  Mr.  Insull  Jr.  brought 
suit  did  not  apply  to  the  plain¬ 
tiff  and  there  was  no  showing 
of  damage  or  injury.  Mr.  Insull, 
son  of  the  utility  magnate  of  the 
1920s,  had  charged  he  was  de¬ 
famed  in  an  article  dealing  with 
labor  racketeering,  which  ap¬ 
peared  in  Scripps-Howard  news¬ 
papers  in  October,  1957.  The 
article  was  one  of  a  series  on 
labor  by  Charles  Lucey.  Mr. 
Insull  had  sought  $94,000  in 
damages  from  the  Indianapolis 
Times  and  $46,000  from  the 
Evansville  Press. 

In  dismissing  the  actions. 
Judge  Holder  told  Mr.  Insull  he 
should  not  use  lawsuits  to  try 
to  re-establish  the  reputation  of 
his  father,  who  died  in  the  late 
’30s. 

A  Memphis  jury  more  than  a 
year  ago  returned  a  verdict  for 
the  Memphis  Press-Scimitar  on 
the  first  of  the  Insull  libel 
actions  to  be  brought  to  trial. 
Several  suits  are  pending. 

• 

64  Pages  of  Ads 
Replace  Catalogue 

Nashville,  Tenn. 

The  December  4  issue  of  the 
Nashville  Tennessean  magazine 
was  a  104-page  giant — thanks 
to  64  full  pages  placed  by 
Harveys  Department  Store. 

Harveys  decided  to  use  the 
Tennessean  for  its  pre-Christ¬ 
mas  push,  rather  than  a  Christ- 
'  mas  catalogue  it  had  distributed 
in  past  years.  The  64-pages  were 
:  in  addition  to  Harveys’  regular 
ads. 


Graft  Story 
And  Picttires 
Win  Prizes 

Chicago 

Two  reporters,  a  columnist, 
and  a  photographer  of  the 
Chicago  Tribune  shared  in  the 
Edward  Scott  Beck  awards  for 
journalistic  performance  during 
1960. 

The  awards  were  presented 
at  the  newspaper’s  annual  edi¬ 
torial  department  dinner,  at¬ 
tended  by  more  than  400  pe^ 
sons. 

The  award  for  local  news  re¬ 
porting  was  shared  by  Sandy 
Smith  and  Tom  Powers.  Cam¬ 
eraman  Ron  Bailey  won  the 
award  for  the  best  news  photog¬ 
raphy,  and  Thomas  Morrow, 
conductor  of  the  “A  Line  O’Type 
or  Two”  column,  received  an 
award  for  the  best  domestic 
newspaper  writing  during  the 
year. 

Sandy  Smith  and  Tom  Powers 
were  cited  for  a  series  of  stories 
exposing  loafing  and  stealing 
by  city  employees.  The  stories 
were  the  result  of  painstaking 
investigative  work  and  were 
documented  with  photographic 
evidence. 

Ron  Bailey  was  cited  for  ob¬ 
taining  exclusive  pictures,  pub¬ 
lished  July  1,  1960,  showing  a 
group  of  city  employees  stealing 
gasoline  from  a  city  garage. 

Each  Beck  award  consists  of 
a  $500  prize.  The  awards  were 
established  in  memory  of  Ed¬ 
ward  Scott  Beck,  managing  edi¬ 
tor  of  the  Tribune  for  27  years, 
who  died  in  1942. 

• 

Tab  for  Churches 

San  Francisco 

A  section  with  color  cover  was 
developed  by  the  San  Franeiset 
Chronicle  to  herald  convention 
sessions  of  the  General  As¬ 
sembly  of  the  National  Council 
of  Churches.  William  Pickett, 
classified  advertising  manager, 
said  it  may  prove  an  example 
for  cities  hosting  the  organiza¬ 
tion  of  53  American  Protestant 
and  Orthodox  churches.  Barbara 
Egoian,  church  editor,  prepared 
the  section.  She  is  a  member  of 
the  classified  department. 

• 

Publisher  Retires 

Red  Wing,  Minn. 

Albert  Marshall,  editor  and 
publisher  of  the  Red  Wing  Daik 
Republican  Eagle  since  he 
bought  it  in  1940  from  the  N.  P. 
Olson  family,  announced  his  re¬ 
tirement  Dec.  1.  He  will  be  su^ 
ceeded  by  Phil  Duff,  who  joined 
the  paper  in  1953. 
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Advertising  News 
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Edited  by  Robert  B.  McIntyre 


Agency  Discount  Pleas  Spur  C-I-D  Offerings 


•^e  LouL~<rille  (Ky.)  Cmirier-  Tcnnrxsvan  &  Banner;  Sumx  excess  of  the  total  contract.  Lee-  and  Leader-Press  C-I-D  pro- 

lournal  Times,  the  news-  Falls  (S.  D.)  Argus-Leader;  way  of  three  or  five  days  on  jrram  went  into  effect  last  June 
MDcr  that  introduced  Contin-  Springfield  (Mo.)  News  Leader  multi-color  insertions  will  also  1.  Dan  H.  Wheeler,  advertisinff 

!it^lmpact  Discounts  (C-I-D)  &  Press;  Orlando  (Fla.)  Sent i-  l)e  subject  to  a  discount.  director,  said  he  believes  na- 


Bity-lmpact  Discounts  (C-i-U)  &  I’ress;  urianao  (i-ia.j  i>enti- 

m  Septemlx-r  of  1959,  this  week  nel-Star;  Levittown-B  ristol 
umounced  that  effective  Jan.  1  (Pa.)  Times  &  Courier;  and  the 

they  arc  liberalizing  their  C-I-D  Lima  (Ohio)  Citizen. 
contracts  hi  include  1500-  and  Adding  C-I-D  to  their  rate 
2400-line  minimum  contracts  cards  effectiv'e  Jan.  1  are:  Lit f/c 
Ind  are  increasing  the  maxi-  Rock  (Ark.)  Democrat  and  Ar- 
mum  discount  from  13%  to  kansas  Gazette;  Fresno  (Calif.) 


.Sees  Widespread  Approval 

Robert  J.  Simon,  general  ad- 
v'ertising  manager  of  the  Her¬ 
ald-Express,  said  this  week  that 
“because  scores  of  advertisers 
and  agencies  have  endorsed  this 


tional  advertisers  have  placed 
more  advertising  in  these  papers 
loecause  of  the  plan.  “We  are 
ahead  for  the  year,  and  we  at¬ 
tribute  the  gain  to  C-I-D,”  he 
.said. 

Garrett  Noonan,  advertising 


Bee;  Modesto  (Calif.)  Bee;  Sa'"-  modem  plan,  we  feel  sure  that  director  of  the  Louisville  Couri- 
It  was  also  learned  this  week  ramento  (Calif.)  Bee;  Denver  this  progressive  action  of  adopt-  er-Joumal  and  Times,  reported 


that  Ford  .Motor  Company  ad¬ 
vertising  c'xecutives  have  re¬ 
quested  C-l-D  newspapers  to 
make  a  pitch  for  linage  with  a 
special  presentation  in  February 
or  March. 


(Colo.)  Post;  Bridgeport  ing  uniform  bulk  and  frequency  that  frorn  Sept.  1959,  the  date 
(Conn.)  Post-Telegram;  Toledo  rates  will  meet  with  widespread  inception  of  the  C-I-D  plan, 
(Ohio)  Blade;  Harrisburg  approval.”  Sept.  1,  1960,  C-I-I)  contract 

(Pa.)  Patriot  News;  Worcester 


to  Sept.  1,  1960,  C-I-I)  contract 


Other  newspapers  are  known  advertisers  in  these  newspapers 


(Mass.)  Telegram-Gazette ;  the  to  have  decided  to  adopt  C-I-D  have  run  153,715  lines  or  19.2% 
St.  Louis  (Mo.)  Globe-Demo-  but  are  not  quite  ready  to  an-  jriore  advertising  than  they  did 
(•rat;  Boston  Herald-Traveler.  nounce.  the  previous  year’s  period. 

This  week,  the  Los  Angeles  Leslie  R.  Robv.  national  ad-  ^^hile  we  cannot  point  di- 


The  announcements  point  up  crat;  Boston  Herald-Traveler. 
how  increased  advertiser  and  This  week,  the  Los  Angel* 
aijency  interest  in  volume  and  (Calif.)  Herald-Express  ai 
frequency  newspaper  advertis-  nounced  that  effective  Feb.  1 


nounce. 

This  week,  the  Los  Angeles  Leslie  R.  Roby,  national  ad-  \\nue  we  cannot  point  rti- 
(Calif.)  Herald-Express  an-  v'ertising  manager  of  the  Lima  f^tly  to  C-I-D  for  all  of  this 
nounced  that  effective  Feb.  1  it  (Ohio)  News  which  set  up  its  increase,”  Mr.  Noonan  said,  “we 
is  expanding  from  a  general  flat  C-I-D  plan  in  May  of  this  year,  flnite  confident  that  much 

rate  to  a  bulk  contract  rate,  and  reported  that  although  his  pa-  ?  result  of  the  C-I-D 


ing  discounts  has  resulted  in 
dailies  currently  offering  C-I-D 


v'ertising  manager  of  the  Lima  I'^tly  to  C-I-D  for  all  of  this 
(Ohio)  News  which  set  up  its  increase,”  Mr.  Noonan  said,  “we 


plans,  with  the  total  expected  from  a  flat  rate  to  a  full  fre-  per’s  C-I-D  plan  has  not  been  in 
to  hit  50  by  March  of  1961.  quency  rate  structure  using  effect  long  enough  to  obtain  ac- 
Interest  in  the  C-I-D  plan  has  C-I-D.  curate  comparisons,  “we  know 

mounted  to  major  prf»portions  Discounts  on  yearly  bulk  con-  that  at  least  one  account  has 


mounted  to  major  prf»portions  Discounts  on  yearly  bulk  con-  that  at  least  one  account  has  (Mass.)  Telegram-Gazette 
within  the  last  two  weeks  alone,  tracts  range  from  one  to  15%,  increased  their  linage  due  to  which  is  establishing  both  vol- 

spurred  by  discount  proposals  and  on  frequency  insertions  the  C-I-D  plan,  and  we  feel  that  nme  and  C-I-D  full  frequency 

made  by  Shell  Oil  Company,  from  four  to  16%.  An  addi-  several  others  may  prove  to  be  discounts  effective  Jan.  1, 

Brown  &  Williamson  Tobacco  tional  one  per  cent  discount  will  bigger  space  users.”  pointed  out  this  week  that  this 


curate  comparisons,  “we  know  director 


discount  inducement.” 

Frank  R.  Twiss,  advertising 


within  the  last  two  weeks  alone,  tracts  range  from  one  to  15%, 


(Mass.)  Telegram-Gazette 
which  is  establishing  both  vol- 


Company,  and  the  R.  J.  Reyn¬ 
olds  Tobacco  Company. 

Newspa|)er  representatives 
point  out  that  the  main  objec¬ 
tive  of  such  plans  is  to  get  as 
many  newsjvapers  as  possible  of¬ 
fering  the  same  discount  struc¬ 
ture  to  agencies  and  advertisers. 
Many  of  the  representatives  de¬ 
scribe  1961  as  “C-I-D’s  most  im¬ 
portant  year.” 


Under  C-I-D,  advertisers  con-  The  virtual  omission  of  news-  sales  promotion,  advertising,  tronal  ~fie 
tracting  for  space  in  13,  26,  39  papers  from  the  advertising  quality  research  and  public  re-  have 
»nd  52-week  cycles  gain  dis-  schedule  of  the  Wine  Advisory  lations  arm.  contir 

counts  ranging  from  four  to  Board  has  stirred  a  tempest  in  i,  •.  .  .  retail  ad 

n%.  Users  of  300  lines  in  12  of  California’s  wine  jug  which  Policy  Mands  years  It 

13  weeks  earn  four  per  cent;  grower  organizations  term  un-  No  changes  in  policy  resulted  Lccessfu 

24  weeks  in  26  weeks,  six  per  justified.  from  these  sessions  in  Palm  C-I-I)  pla 

«w;  36  weeks  in  39  weeks.  Newspaper  sources  charge  Springs  and  the  AANR  repre-  can  be  ji 
fi^t  per  cent;  and  48  weeks  in  the  WAB  with  diverting  its  ad-  sentative  was  not  called  upon  rate  stru 

w  weeks,  10  per  cent.  For  600  vertising  funds  into  public  re-  to  present  his  views,  E&P  vertisers. 

lines  discounts  run  five  per  cent,  lations  expenditures  in  a  move  learned. 

9%  and  11%,  for  the  same  to  get  space  in  the  press  “for  r  9 

'  <’1,.  of  weeks  resnectivelv  For  free  ”  Officials  of  the  grower  organi- 

respMtiveiy.  r  tr^  ^  ^  ^  zations  told  Editor  &  Publisher  The  L< 


mt  discount  will  bigger  space  users.”  pointed  out  this  week  that  this 

be  allowed  on  all  linage  run  in  The  Springfield  (Mo.)  News  will  be  the  paper’s  first  attempt 

_  with  C-I-D  in  the  national  field. 

“For  many  years  we  have  had 

m  w  T •  A  "I  a  sliding  scale  line  rate  ranging 

from  1,000  lines  to  20,000,”  he 
^  ±  .said,  ‘“rhe  new  volume  discount 

/  -m  will  be  based  on  a  flat  rate  with 

•i  A  ^  discounts  ranging  from  one  per 

UX  XX  i  X  Xr  Xvy»5  Xv^Xi.  cent  for  1000  lines  up  to  15% 

for  200,000  lines.  The  C-I-D 

By  Campbell  Watson  ‘'P  to  a  possible 

17%  discount. 

c  T-i  J  .L  T  “Although  this  is  our  first 

San  Francisco  and  the  Wine  Institute,  W  AB’s  continuity  discount  in  the  na- 
nission  of  news-  sales  promotion,  advertising,  tjon^l  field,”  Mr.  Twiss  said. 


qi^uty  lesearcn  anu  puoiic  re-  ^  somewhat  simi- 

lations  arm.  continuity  discount  for  local 

Policy  Stands  retail  advertisers  for  several 

years.  It  has  always  been  very 
No  changes  in  policy  resulted  successful.  We  believe  this 
from  these  sessions  in  Palm  C-I-I)  plan  in  the  national  field 
Springs  and  the  AANR  repre-  can  be  just  as  effective  as  our 
sentative  was  not  called  upon  rate  structure  among  local  ad- 


9-!VIonth  Report 


li.fiOO  lines  discounts  run  6%  The  San  Francisco  Chanter  EDITOR  &  PUBLISHER  The  Louisville  Courier- Joiir- 

.1  1 0r/  17'  -icon  r  4-1,  A  a  •  f  that  budget  shifts  are  custom-  nal  and  Times  is  currently  as- 

10%  and  12%.  For  1500  of  the  American  Association  of _ •!<«  oim  xuucs  la  Lurremiy  aa 

7%,  10%,  12%  and  14%,  Newspaper  Representatives  sent  I  Z  that  will  cover 

ind  for  full  iiages  discounts  run  a  letter  to  growers  throughout  i  -oVation  nf  media  experience  with 

12%,  14%  and  16%.  All  are  the  state  urging  reconsideration  ’  Already  available  ^e 

3lus  1%  for  any  lina^  over  of  WAB's  announced  pro^am.  Newspapers  will  be  back  on  stati^ics  for  the  firsf  nine 

’'inimum  contract  requirements.  The  AANR  also  had  repre-  come  ^^her  year,  fore-  months  showing  that  62  con- 

First  to  follow  the  Louisville  sentation  at  the  Nov.  29-30  meet-  F)on  W.  McColly,  president,  tracts  were  signed  for  and 

^-'uner-Joumal  and  Times  with  ings  of  the  WAB,  the  trade  as-  Wine  Institute.  Because  of  the  earned  discounts  on  1,055,000 

plans  were  the  Erie  (Pa.)  sociation  created  by  the  Cali-  shifting  pattern,  there  was  prac-  lines.  The  same  ^counts  during 

^ines-News;  Nashville  (Tenn.)  fomia  wine  marketing  order,  (Continued  on  page  20)  (Continued  in  page  20) 


C-l-D  plans  were  the  Erie  (Pa.) 
itnes-News;  Nashville  (Tenn.) 


sociation  created  by  the  Cali¬ 
fornia  wine  marketing  order. 


(Continued  in  page  20) 
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AD-lines 

By  Robert  B.  McIntyre 


Promotion  Ads  Boost 
Metro  Comics  Share 


It  has  been  said  that  all  prog-  Comics  bookings  for  1961  are  “thoughtlessly  played  up  comics 
ress  begins  with  a  crime,  and  substantially  ahead  of  last  year,  as  contributing  to  juvenile  de- 


what’s  happening  to  downtown 
areas  throughout  the  U.  S.  is 
just  that  —  a  crime, 


The  small,  independent  down 
town  retailer  is  fighting  increas 


the  58  publisher-owners  of  linquency  without  differentiat- 
Metropolitan  Sunday  Newspa-  ing  between  comic  books  and 
pers  were  told  at  their  recent  the  Sunday  comics  run  by  news- 
annual  meeting  in  New  York,  papers,”  Mr.  Reinhart  said. 

“With  an  increased  share  of  “The  latter  are  carefully  edited 
the  market  both  this  year  and  and  have  a  clean  bill  of  health 
ingly  longer  odds  against  busi-  last  in  comics  and  supplements  as  far  as  influencing  JD  is  con- 
ness  survival.  But  although  many  the  Sunday  picture  is  much  cemed. 

downtown  stores,  particularly  of  brighter  than  it  has  been  in  “It  should  be  noted,  however, 
the  mom-and-pop  variety,  are  some  time  at  Metro,”  Fred  Rein¬ 
folding,  it  is  evident  that  larger  hart,  promotion  director,  de- 
and  ^tter  retailers  are  taking  dared  in  his  presentation, 
much  of  the  vacated  space,  thus  ^  r  n  o  »  ■ 

assuring  a  vigorous  and  healthy  “  ‘  * 

downtown  retailing  future.  The  presentation  called  par- 

Austin  K.  Haldenstein,  re-  ticular  attention  to  a  series  of  same  period  50%  of  the  maga 
search  director  of  Downtown  Idea  six  full-page  newspaper  promo-  zines  listed  in  Standard  Rate 
Exchange,  and  Laurence  Alex-  tion  ads  prepared  for  Metro  by  and  Data  in  1932  have  discon- 

ander,  DlE’s  publisher  and  presi-  - -■ 

dent  of  National  Downtown  Serv¬ 
ices,  Inc.,  a  consultant  firm  to 


7;,..  V:..  .*< 


Theday  the  funnier^opped 


that  since  1932  when  comics 
first  became  available  for  ad¬ 
vertising,  not  one  significant 
Sunday  section  has  been  dis¬ 
continued.  More  than  400  are 
published  weekly.  During  the 


many  cities’  central  business  dis¬ 
tricts,  both  have  some  interest¬ 
ing  views  about  downtown  areas. 


Mr.  Haldenstein  attributes  an 
accelerated  increase  in  smaller- 
store  closings  to  not  only  weak 
management  but  also  to  the  ag¬ 
ing  of  a  generation  of  retailers. 
He  says  children  of  retail  store 
owners  are  now  becoming  law¬ 
yers,  engineers  and  physicists  — 
eschewing  retailing. 

He  points  out  that  Main  Street 
land  values  were  so  astronomical¬ 
ly  high  that  narrow  stores  of 


tinned. 

“In  other  words,  there  is  no 
que-stion  regarding  the  vitality 
of  comics.  All  available  reader- 
ship  studies  .show  that  eight 
out  of  10  people  still  read  Sun¬ 
day  comic  sections,”  Mr.  Rein¬ 
hart  said. 

The  Comics  Council  is  cur¬ 
rently  sponsoring  a  new  study 
of  comic  readership  being  con¬ 
ducted  by  Boston  University.  It 
is  a  three-year  program.  First 
findings  reveal  that  comics  read¬ 
ership  is  just  as  high  among 
egg  heads  as  other  types  of  peo¬ 
ple,  according  to  Mr.  Reinhart. 


Wexton  Advertising  Agency  and 
run  during  July  and  August 


‘.Sleeping  Giant’ 


minute  front  footage  became  the  year.  Complimenting  the 

rule  m  m^y  downtowns.  The^  Reinhart  quoted 

are  so  inefficient  t^ay  as  to  be  Charles  Kline,  Metro’s  presi- 
self-destroymg  And  Mr.  Halden- 

stem  adds.  Mam  Street  values  promotion  is  concerned,  this  has 
are  dropping,  making  It  no  longer  „ 

an  economic  necessity  to  have  Plans  are  now  being  made  for 
sliver-thin  stores.  ^  continuation  of  the  promotion 

*  *  *  in  1961. 

Mr.  Alexander  believes  the  dis-  The  purpose  of  this  year’s 
appearance  of  many  smaller  re-  newspaper  drive,  the  first  for 
tail  units  will  bring  about  a  new  Metro  in  six  years,  was  to  re¬ 
concept  of  retailing’s  place  in  the  verse  the  down-trend  in  comics 


The  six  promotion  ads  created 
for  Metro  by  Wexton  were  de¬ 
signed  to  tell  advertisers  and 
their  agencies  that  comic  sec¬ 
tions  were  a  “sleeping  giant,” 
that  they  were  being  read  by 
people  in  all  strata  of  society, 
and  to  overcome  the  snobbish 
attitude  toward  comics  that  had 
recently  been  assumed  among 
some  placers  of  advertising. 

Martin  Solow,  executive  vice- 
president  at  Wexton,  sparked 


future  downtown. 


He  expects  downtown  retail  medium  was  cut  from  some  ad- 
centers  will  look  and  function  vertisers’  lists  because  of  TV. 
differently.  For  one  thing,  down-  Prior  to  TV,  advertising  cam- 
town  will  be  somewhat  smaller,  paigns  in  Sunday  color  comic 
Fringe  retailers  in  fringe  loca-  sections,  and  costing  $1,000,000 


advertising  caused  when  the  campai^  at  the  agen^. 


Working  with  him  were  Ed 
Handman,  copy  chief,  and  Paul 
Kuzma,  executive  art  director. 

There  is  an  extraordinarily 
close  working  alliance  between 


tions  will  be  hai^est  hit  and  to  $1,500,000,  represented  the  agrency,  Messrs 


tend  to  evaporate  most 


largest  single- money  investment  agreed. 


Opportunity  for  redevelopment  in  any  one  medium  for  at  least  ®^chang^  notes” 


rich  rewards  of  distinguished 
achievements  and  the  madden 
ing  frustrations  of  mediocrity. 

“In  my  early  days  in  the  crea¬ 
tive  area  I  had  the  privilege  of 
working  under  some  of  the 
‘greats.’  Later  as  a  client,  I’ve 
seen  the  best  and  the  worst  of 
top  name  talent. 

“Why  did  we  part  company? 

“Certainly  it  had  nothing  to 
do  with  their  shop  shingjes. 
Neither  age,  nor  size,  nor  popn 
lar  image  of  an  agency  has 
much  to  do  with  w'hat  a  client 
may  reasonably  expect  to  get 
from  his  agency  today.  Some 
of  the  biggest  shops  fail  to 
click,  and  some  of  the  snudier 
shops  are  performing  like 
glamor  stocks  on  the  Big  Board. 

“No,  those  divorces  became 
imperative  when  love  walked  out 
of  advertising’s  kitchen;  when 
the  creative  function  became  a 
duty  and  a  chore ;  w’hen  the  will 
to  scale  the  heights  of  creativity 
gave  way  to  the  easier  willinf 
ness  to  slosh  along  in  the  pope 
lous  valley  of  Good  Enouj^i 

“In  short,  they  didn’t  have  or 
couldn’t  raise  the  relentless 
spirit  for  achievement,  precisely 
the  benchmark  of  your  effort  for 
us  this  year.” 

Metro’s  campaign  opened  mti: 
a  cartoon  by  Jaffee  depictiny 
what  would  happen  if  comic 
went  out  of  business  (see  cut) 
The  headline  read,  “The  Day 
the  funnies  stopped.”  Centn 
figure  in  the  well-populatK 
drawing  was  a  newsdealer  bf 
hind  high  stacks  of  unsold  news 
papers  a  gun  pressed  to  h;: 
head  and  about  to  end  it  all. 


on  the  campaign.  In  his  letter 


of  downtown’s  fringe  areas  will  a  dozen  major  advertisers.  TV,  .  „  „  ,  „  _  . 

be  particularly  exciting.  Apart-  it  is  estimated,  cost  comics  at  ^  °olow,  Mr.  Reinhart 

ments,  parking  and  parks  will  least  30%  of  total  revenue.  wrote: 

move  into  these  areas  and  will  During  most  of  the  1940’s  the  “Actually  you  beat  me  to  the 
lead  to  a  more  rational  down-  “Standing  Room  Only”  sigyn  was  draw  since  I  had  intended  to 
town.  out  on  comic  supplements.  When  write  you  a  mash  note  to  con- 

*  *  *  Blue  Chip  advertisers  sought  fi™  the  growing  conviction 

He  didn’t  say  what  all  this  funds  to  finance  TV  programs,  around  here  that  we’re  blessed 
will  mean  to  future  retail  ad  lin-  they  slashed  their  expenditures  with  the  best  agency  team  in 
age.  But  then,  he  really  didn’t  in  comics.  town. 

have  to,  did  he?  The  answer  is  Another  blow  to  the  medium  “After  40  years  on  the  Madi- 
fairly  obvious.  came  when  newspaper  editors  son  Avenue  beat,  I’ve  shared  the 
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Hangying  from  the  paper  piicj 
were  three  signs :  “Today’s  Pa 
pers,”  “Featuring  No  Funnies, 
and  “For  Sale  Cheap!”  In  froc; 
of  the  stand  a  man  was  biting 
dog.  Crowds  were  rushing  to  a.") 
antique  dealer  offering 
Funnies  by  Page  or  Panel." 

Sad- looking  bus  riders  eoull 
be  seen  through  windows  retoj 
ing  “Candy  Wrapper  Funnies, 
“Cereal  Box  Funnies,” 
(Continued  on  page  26) 
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YOU  CANT  BEAT 


ALTHOUGH  PIERRE  SALINGER,  PRESIDENT-ELECT 
KENNEDY’S  PRESS  SECRETARY,  ACCUSED  THIS 
NEWSPAPER  OF  SLANTING  ELECTION  NEWS, 


These  Are  The 

FACTS. 


1.  The  defeated  Oemocrotic  gubernotoriot  condidate 
publicly  praised  this  newspaper  for  its  campaign  news 
coverage. 

2.  This  newspaper  gave  page  one,  8  column  heodline  treat¬ 
ment  to  President-elect  Kennedy's  untrue  election-eve 
attack  on  the  UNION  LEADER  ond  its  publisher. 

3.  This  newspaper  was  praised  by  the  State  Democratic 
Publicity  Director  for  its  coverage  of  Democratic 
political  news. 

4.  Kennedy's  press  secretary  affered  as  evidence  of 
slanted  news  caverage  an  article  clearly  marked 
"AN  EDITORIAL". 

MANCHESTER  'S^^'  union  LEADER 

'  There  h  nothing  io  powerful  oi  truth”  1  AA 

CIRCULATION  49.109 


IS  nothing  so  powerful  os  truth** 

•wQUHiH  miiifff 


An  Influential  State  Newspaper  With  National  Impact 


Wine  Board 

(Continued  from  page  17) 

tically  no  newspaper  budget 
five  years  ago  and  there  had 
been  virtually  no  television  un¬ 
til  three  years  ago,  he  observed. 

Newspapers  are  still  sharing 
wine  advertising  dollars  impor¬ 
tantly  today  because  of  the 
growth  of  brand  advertising  by 
individual  growers  over  the 
past  decade,  Mr.  McColly  said. 
He  views  the  protests  as  basi¬ 
cally  merely  a  misunderstand¬ 
ing. 

The  total  appropriation  for 
advertising  by  all  California 
wine  sources  now  is  estimated 
to  top  $10,000,000.  An  accurate 
breakdown  showing  the  news¬ 
paper  share  would  be  difficult 
to  estimate  because  much  is 


placed  by  retailers,  Mr.  McColly 
said. 

No  Block  .Seen 

Dan  C.  Turrentine,  advertis¬ 
ing  manager,  WAB,  said  he  did 
not  think  that  the  industry  “has 
blocked  out  newspapers  at  all.” 
While  the  current  budget  is  only 
$25,000,  totals  for  recent  fiscal 
years  have  averaged  around 
$250,000,  his  figures  show. 

This  is  for  net  cost  advertis¬ 
ing,  Mr.  Turrentine  pointed  out. 
While  the  19.53-54  fiscal  year 
total  was  a  tiny  $259  for  news¬ 
papers,  this  followed  a  record 
$603,000  for  fiscal  1954-55.  The 
1955-56  total  was  $228,000. 

Last  year  WAB  appropriated 
$750,000  for  all  media.  News¬ 
papers  received  $306,000. 

While  he  does  “not  think 
there  is  much  to  lie  made”  of 
the  present  situation,  Mr.  Tur- 


MEW 

COLOR 

KECORO^ 

\n 

Mlentow"' 

penno. 


. . .  advertisers  are  proving  that  R.O.P.  Color 
gets  more  customers  faster  . . . 
in  the  Lehigh  Valley 
A.B.E.  Metropolitan  Area 

Look  at  These  Figures:^^^^^~m,  „ 

First  1 1  Months  of  1 960 
495  Color  Ads  609  Color  Units 
a  22^0  Increase  over  '59 
Color  Linage  Up  23% 

804,776  TOTAL  . . .  ( 1 73,096  National) 

THE  MORNING  CALL 
EVENING  CHRONICLE 
SUNDAY  CALL-CHRONICLE 

AUENTOWN,  PENNSYLVANIA 
National  Ropresentatives:  Story,  Brooks  and  Finlev,  Inc, 


rentine  plans  to  meet  with 
newspaper  representatives  — 
either  individually  or  collectively 
— shortly  for  a  discussion. 

AANR-.Stand 

The  representatives  gave 
their  views  in  a  letter  sent  all 
WAB  members  by  John  P.  Ar- 
not,  Katz  Agency,  and  presi¬ 
dent  of  the  San  Francisco  Chap¬ 
ter.  AANR. 

This  pointed  to  Bureau  of 
Advertising  figures  on  foreign 
and  U.S.  wine  advertising  and 
expressed  doubt  that  California 
wines  “are  so  invulnerable  to 
aggressive  competition  and 
newspaper- reader  interest  that 
they  can  afford  to  peimit  such 
a  situation.” 

The  WAB  recently  announced 
that  a  major  portion  of  the  cur¬ 
rent  budget  would  be  spent  for 
public  relations  and  publicity. 
The  small  portion  assigned 
newspapers  will  go  only  in  sup- 
j)ort  of  local  wine  festivals,  Mr. 
Arnot  observed. 

“We  believe  this  program  will 
fall  short  of  your  industry’s  ob¬ 
jective  of  selling  more  wine  be¬ 
cause  there  is  no  assurance  of 
consistency  or  frequency  of 
California  wine  promotion, 
which  is  an  essential  element  of 
good  advertising,”  he  added. 


Support  Noted 

In  discussing  newspaper  ad- 
'  vertising,  Mr.  Amot  said  the 
,  representatives  wished  to  re¬ 
mind  the  industry  of  the  local 
support  in  many  forms  which 
has  been  extended  to  the  WAB 
by  newspapers  in  connection 
with  past  campaigns. 

1  This  is  aside  from  the  news¬ 
paper  advantages  of  flexibility 
I  providing  concentration  in  the 
most  productive  markets  and 
the  fact  that  people  like  adver¬ 
tising  in  newspapers,  he  ob¬ 
served. 

“We  believe  that  a  public  re- 
I  lations  problem  is  important  to 
!  the  California  wine  industry, 
j  .Also,  we  believe  that  advertis- 
,  ing  is  an  integral  part  of  public 
relations  and  that  a  balanced 
program  of  publicity  and  adver¬ 
tising  is  more  productive  than 
either  one  used  alone,”  he  de¬ 
clared. 

Indignant  statements  on  the 
asserted  free  space  bid  have 
come  to  E&P  from  those  who 
have  been  asked  to  cooperate 
on  promotions.  The  basic  view 
is  that  friendly  aid  should  end 
when  a  publicist  is  out  for  the 
newspaper’s  pocketbook. 

Examples  of  past  cooperation 
,  have  been  used  to  show  that 
there  is  no  need  to  pay  for 
space,  one  source  claimed. 

•  e, 

$420,000  fur  PK 

It  is  estimated  that  the  pub¬ 
lic  relations  agencies  named  for 


the  wine  industry  receive  $420,- 
000  annually,  a  figure  which  ap¬ 
proaches  the  WAB’s  top  annual 
tab  paid  for  newsj.aiier  adver¬ 
tising. 

The  agencies,  na.ned  earlier 
this  year,  are:  Ty  Jurras,  Los 
Angeles  and  Bell  &  Stanton, 
Inc.,  New  York,  for  premium 
wines,  and  Barka.s,  Shalit  4 
Schiller,  Inc.,  New  York,  for 
dessert  wines. 


C-I-D  Plans 

(Continued  from  page  17) 

the  like  period  in  1958  ueed 
794,000  lines,  showing  that 
C-I-D  had  been  in  part  respon¬ 
sible  for  a  261,000-line  increase. 
They  were  in  the  face  of  gen¬ 
eral  lineage  decreases. 

National  advertisers  signing 
C-I-D  contracts  included  all  auto 
manufacturers,  leading  distill¬ 
ers,  American  and  Eastern  Air¬ 
lines,  the  Kellogg  Company, 
Coca-Cola  and  Pepsi-Cola.  Eight 
of  the  advertisers  earned  dis¬ 
counts  on  the  52  weeks. 

The  Erie  (Pa.)  Times-News 
had  21  advertisers  under  con¬ 
tract  during  its  first  nine 
months. 

Pre-Planning  Key 

Pre-planning,  a  key  feature 
of  C-I-D,  is  described  as  mu¬ 
tually  beneficial  to  advertisers 
and  newspapers.  Advertisers 
plan  local  pushes  to  coincide 
with  heavy  regional  .selling  ses- 
.sons.  Both  manufacturer  and 
retailer  pixrfit  in  the  long  run 
through  volume  and  frequency 
in  newspaper  advertising.  It  b 
obviously  a  great  help  to  pub 
lishers  to  know  in  advance  wiut 
national  advertising  they  ca' 
count  on.  This  makes  the  dis 
counts  affordable. 


El  Paso  Times 
Joins  Texas  Group 

Chicao 

E.  F.  Corcoran,  president  - 
The  Branham  Company, 
tional  representatives  for  Tb 
Texas  Group,  has  announced  tr.' 
addition  of  the  El  Paso  Th'- 
&  Herald-Post  to  the  Teia? 
Group  on  an  optional  basis  r: 
fective  immediately. 

The  El  Paso  newspaper 
bring  the  package  up  to  1,06L 
855  circulation  daily  and  976,"' 
circulation  Sunday.  The  othe: 
newspapers  in  the  Group  are  tb 
Beaumont  Enterprise  &  Joursik 
the  Corpus  Christi  Caller-Tirin> 
(optional),  the  Dallas 
Herald,  the  Ft.  Worth  Star 
Telegram,  the  Houston  Chrm- 
cle  and  the  San  Antonio  Expert 
•&  News. 
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ILLINOIS 


CALIFORNIA/ THE  SAN  DIEGO  UNION  •  EVENING  TRIBUNE  •  ALHAMBRA  POST-ADVOCATE  •  BURBANK  DAILY 
REVIEW  •  CULVER  CITY  EVENING  STAR-NEWS  •  GLENDALE  NEWS-PRESS  •  MONROVIA  NEWS-POST  •  SAN  PEDRO 
NEWS-PILOT  •  VENICE  EVENING  VANGUARD  •  SOUTH  BAY  DAILY  BREEZE 

SERVING  AND  SELLING  THESE  MARKETS:  SAN  DIEGO  •  ALHAMBRA  •  SAN  GABRIEL  •  MONTEREY  PARK  •  BURBANK 
CULVER  CITY  •  GLENDALE  •  MONROVIA  •  ARCADIA  -  DUARTE  •  SAN  PEDRO  •  WILMINGTON  •  VENICE  •  HERMOSA 
BEACH  •  REDONDO  BEACH  -  MANHATTAN  BEACH  -  PALOS  VERDES  -  TORRANCE  -ELSEGUNDO 

ILLINOIS/  ELGIN  COURIER-NEWS  -  AURORA  BEACON-NEWS  -  JOLIET  HERALD-NEWS  -  ILLINOIS  STATE  JOURNAL 
ILLINOIS  STATE  REGISTER 

SERVING  AND  SELLING  THESE  MARKETS:  AURORA  -  ELGIN  -  JOLIET  -  SPRINGFIELD 
TOTAL  CIRCULATION:  487,862.  Daily  Morning  and  Evening/ ABC/ 3-31-60 


‘‘The  Ring 


0 


of  Truth” 


Nettispa{2&(§ 


Strvttf  fef  TDf  Ct9l«y  WasHkigtM  Mi  TUt  Cifity  Nnrs  Sirvict.  RINIEUNTCO  NATIONAUT  ST  WCST-NOUIDAY  CO.,  INC. 

'NCLSOM  HOBCMTS  «  ASSOCIATES* 


Booklet  Lists 
Newspapers’ 
Ad  Services 

A  compendium  of  consumer, 
product  and  market  studies 
covering  more  than  250  markets 
in  the  U.  S.  and  Canada  is  a 
major  feature  of  the  newly- 
revised  1960-61  edition  of 
“Newspapers  at  Your  Sendee,” 
just  published  by  the  Bureau  of 
Advertising,  ANPA. 

The  studies,  conducted  by  in¬ 
dividual  newspapers  and  news¬ 
paper  associations  or  groups, 
include  the  following  types, 
among  others:  consumer  an¬ 
alysis  surveys,  brand  distribu¬ 
tion  in  grocery  stores,  liquor 
surveys,  diary-type  consumer 
panels,  store  audits,  car  owner¬ 
ship,  new  car  sales,  market  pro¬ 
files,  pet  ownership,  brand  pref¬ 
erence  studies,  home  and  pantrj’ 
inventories,  cigarette  surveys, 
beer  distribution  and  sales,  drug 
distribution. 

Bach  item  in  the  listing  in¬ 
cludes  the  name  of  the  news¬ 
paper  or  organization  which 
conducts  the  study  and  the  per¬ 
son  to  whom  retiuests  should  be 
directed. 

Another  prominent  feature  of 


the  32-page  booklet  is  a  listing 
and  description  of  services 
available  from  the  Bureau  of 
Advertising.  These  include: 
media  and  market  data,  news- 
pa|>er  readership  .studies  and 
analyses,  visual  presentations, 
advertising  ca.se  histories,  retail 
and  classified  .sales  tools,  serv¬ 
ices  to  chain  and  department 
stores,  consultation  services  to 
national  advertisers  and  agen¬ 
cies,  and  others. 

Copies  of  “Newspapers  at 
Your  Service”  are  available,  on 
reejuest,  from  the  Bureau’s  of¬ 
fices  in  New  York,  Chicago, 
Detroit,  San  Francisco  and  Los 
.■Vngeles. 

• 

Drug  Panel  Issues 
Rx  on  ^Local  Impact’ 

A  seven-member  drug  indus¬ 
try  panel  highlights  the  Eighth 
Biennial  Drug  &  Toiletry  Study 
being  shown  to  advertisers  and 
agencies  by  This  Week  maga¬ 
zine. 

The  study,  which  emphasizes 
strong  local  advertising  impact 
on  drug  store  sales,  is  based  on 
1959  sales  of  18  major  drug 
chains  doing  $820,227,917,  or 
50%  of  the  total  drug  sales  vol¬ 
ume. 

The  study  was  prepared  by 
Ray  Helsel,  director  of  mar¬ 
keting,  and  James  F.  Blair, 
manager  of  drug  and  toiletry 
marketing  of  This  Week. 


Trying  to  cover  too  many  bases 
with  too  few  players? 
Remember, 

Everywhere^ 

at  agencies  and  clients,  men  who 
can  help  you  build  Unage  records 
read  The  Wall  Sfa-eet  Journal 


Users  of  Food 
Copy  Assisted 

National  food  adverti.sers  are 
receiving  a  unique  in-store  dem¬ 
onstration  assist  under  a  plan 
inaugurated  by  the  Springfield 
Illinois  State  Journal  &  Regis¬ 
ter. 

The  program,  called  the  Host¬ 
ess  Promotion  Plan,  was  an¬ 
nounced  by  John  H.  Howk,  sales 
manager,  West-Holliday  Co., 
Inc.,  national  advertising  rep¬ 
resentatives  for  the  newspapers. 

Demonstrations  are  offered  all 
grocery  store  product  accounts 
placing  a  full  page  or  more  of 
national  copy  in  the  Springfield 
dailies.  Each  page  unit  qualifies 
the  general  advertiser  for  eight 
hours  of  special  in-store  demon¬ 
strations. 

The  Springfield  newspapers 
hire  and  pay  for  the  demonstra¬ 
tors  and  select  the  store  sites. 
The  dailies  will  work  closely 
with  the  advertiser’s  local  repre¬ 
sentatives.  This  cooperation  will 
include  demonstrations  in  stores 
not  on  the  regular  demonstra¬ 
tion  list  when  arrangements  are 
made  by  the  advertiser’s  repre¬ 
sentatives,  it  is  announced. 

The  Hostess  Promotion  is  in 
addition  to  the  Journal  &  Regis¬ 
ter’s  regular  merchandising 
service.  It  is  designed  to  attract 
new  advertising  accounts  and 
I  to  emphasize  Springfield’s  test 
market  importance,  W-H  said. 

I  Details  are  available  through 
any  W-H  office. 

• 

A«l  Offers  Thief 
Correct  Ring  Size 

Easton,  Pa. 

When  a  thief  smashed  the 
j  display  window  in  Jay’s  Jewelry 
store  here  and  took  a  diamond 
ring  worth  $200,  Frank  Kleinle 
j  Jr.  of  the  Easton  Daily  Express 
I  ad  department  wrote  and  sold 
I  the  store  a  two-column  ad  in 
I  which  the  thief  was  congratu- 
I  lated  for  his  excellent  taste  in 
'  stealing  a  “Keepsake,  the  world’s 
:  finest  quality  diamond.” 
j  Copy,  which  attracted  con- 
j  siderable  comment  from  readers, 
invited  the  thief  to  come  back 
so  that  the  store  might  correct¬ 
ly  size  the  ring  for  him,  “free 
1  of  charge.” 

j  Apparently  the  thief  took  the 
!  correct  size  to  begin  with.  He 
j  hasn’t  been  back. 

I  • 

I  Appliance  Section 


Hamburger  Chaiit 
To  Use  Comics 

Chicago 

Four-color  comic  .section  ads 
and  outdoor  24-sheet  posters 
will  be  featured  in  the  i96l  ad¬ 
vertising  program  set  for  the 
operators  of  McDonalri  s  drive- 
in  restaurants  in  31  st;.tes  from 
coast  to  coast. 

Now  operating  225  units,  the 
McDonald’s  chain  pl.t  ns  its 
largest  ad  campaign  to  imple¬ 
ment  an  expansion  i)rogram 
which  projects  opening  of  125 
additional  15-cent  hamburger 
drive-ins  during  1961.  .McDon¬ 
ald’s  plans  to  expand  its  opera¬ 
tions  into  every  state  in  the 
country  before  the  en<l  of  the 
year,  according  to  Ray  Kroc, 
president. 

The  advertising  campaign 
will  seek  to  promote  sales  at 
existing  units  as  well  as  new 
units  to  be  constructed  and 
operated  by  McDonald’s  System, 
Inc.,  with  headquarters  in  Chi¬ 
cago. 

The  biggest  part  of  the  1961 
ad  budget  will  go  for  outdoor 
24-sheet  posters  and  road  signs. 
Eight-column  four-color  ads  in 
newspaper  Sunday  comic  sec¬ 
tions  are  set  for  large  metro¬ 
politan  areas.  Test  insertions 
have  already  run  in  the  Milvmu- 
kee  (Wis.)  Journal  (via  Shrout 
Adv.  Agency,  Morton  Grove, 
Ill.) 

'The  McDonald’s  chain  was 
started  in  April,  1955,  l)ased  on 
a  self-service  drive-in  system 
used  by  the  two  McDonald 
brothers,  Richard  and  Mack,  in 
San  Bernardino,  Calif. 

The  McDonald’s  chain  is  built 
around  the  idea  of  a  no-tipping, 
no-carhop,  no-jukebox  self-serv¬ 
ice  drive-in,  serving  a  limited 
10-item  menu  of  hamburgers 
and  drinks.  In  1959  McDonald’s 
sold  more  than  $21  million 
of  15-cent  hamburgers,  milk 
shakes,  French  fries,  soft  drinks 
and  coffee,  doubling  volume  of 
the  previous  year. 

• 

Oregon  Ad  Budget 
Set  at  $400,000 

Salem,  Ore. 

A  travel  advertising  budget 
equalling  the  record  centennial 
year  of  1959  appropriation  of 
$400,000  has  been  approved  by 
the  Oregon  State  Highway  Com¬ 
mission  here.  The  figure  repre¬ 
sents  an  increase  of  $50,000  over 
the  1960  expenditure  of  $350,- 
000. 


I  The  Peru  (Ind.)  Daily  Trib- 
I  une  for  Nov.  15  contained  a  total 
of  14,700  lines  of  appliance  and 
related  local  ad  copy,  including 
1,470  lines  of  ROP  color,  tied 
in  with  its  fifth  annual  appli¬ 
ance  section. 


Among  publications  slated  for 
color  insertions  (via  Cole  & 
Weber)  are  Sunset,  the  New 
Yorker,  Holiday,  the  Saturday 
Evening  Post,  National  Geo¬ 
graphic,  the  New  York  Tima, 
the  Chicago  Tribune,  the  Lot 
Angeles  Times  and  the  S«* 
Francisco  Chronicle. 
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TAKES  PLEASURE  IN  ANNOUNCING  TO  ADVERTISERS  AND  AGENCIES  THAT  EFFEC 
TIVE  JANUARY  1.  1961.  THEY  ARE  CHANGING  FROM  A  FLAT  RATE  TO  A  FULL  FRE 
QUENCY  RATE  STRUCTURE.  USING  THE  C.I.D.  DISCOUNT  PLAN. 


WE  ARE  SURE  THAT  THIS  PROGRESSIVE  ACTION  WILL  BE  PLEASING  TO  NATIONAL 
ADVERTISERS  AND  AGENTS  AND  ENCOURAGE  THEIR  GREATER  USE  OF  NEWSPAPER 
ADVERTISING. 


TODAY.  THERE  IS  A  LARGE  LIST  OF  LEADING  NEWSPAPERS  IN  IMPORTANT  KEY 
MARKETS  OFFERING  THIS  SAME  TYPE  OF  THOROUGHLY  MODERN  RATE  STRUCTURE 
TO  THE  NATIONAL  ADVERTISER. 


THE  BRIDGEPORT  TELEGRAM 

MORNING 


THE  BRIDGEPORT  POST 

EVENING 


BRIDGEPORT  SUNDAY  POST 

BRIDGEPORT,  CONNECTICUT 
REPRESENTED  NATIONALLY  BY 

MOLONEY.  REGAN  &  SCHMITT 


Boston  •  St.  lou*s  •  Phil aoclpmia 


AD  AGENCIES 

Cites  Papers’  Rebirth 
Of  Color,  Ad  Rates 


Washington 
“Newspapers  have  hail  a  new 
birth  of  color  and  are  striving 
for  a  new  approach  in  sales 
techniques  and  rates  to  serve 
the  national  advertiser,”  Wil¬ 
liam  E.  Matthews,  vicepresident 
and  director  of  Young  &  Rubi- 
cam,  Inc.’s  media  relations  and 
planning  department  told  the 
Insurance  Advertising  Confer¬ 
ence  here  last  week. 

He  said  that  all  media  hold 
promise  of  “heady  opportuni¬ 
ties”  in  the  future  but  wamed 
that  television  “needs  to  seek 
new  life  and  fresh  direction.” 

Mr.  Matthews  compared  the 
current  status  of  the  five  media 
—  TV,  magazine,  newspaper, 
outdoor  and  radio. 

“Television  is  settling  down,” 


he  obser\'ed.  “Its  tremendous 
surge  from  electronic  novelty  to 
household  fixture  has  brought 
it  to  a  peak  of  audience  size  and 
of  popular  acceptance.”  Then  he 
declared : 

“It  must  now  take  stock  of 
its  quality,  and  question  wheth¬ 
er  pi-esent  practices  in  program¬ 
ming  and  scheduling  are  valid 
for  future  growth.  Color  is  its 
significant  immediate  promise, 
but  until  color  becomes  a  pre¬ 
vailing  reality,  television  must 
continue  to  seek  within  its  pres¬ 
ent  techniques  new  life  and 
fresh  direction.” 

He  said  that  magazines  have 
been  on  the  defensive  for  the 
past  several  years,  but  that, 
“they  are  coming  up  again,  with 
editorial  imagination,  to  reas¬ 
sert  their  hold  on  the  reading 
public.” 

In  the  case  of  outdoor  ad¬ 
vertising,  Mr.  Matthews  said  it 
was  adapting  rapidly  to  chang¬ 
ing  traffic  and  market  conditions 
by  offering  special  locations,  ro¬ 
tating  panel  schedules,  volume 
discounts  and  shorter  commit¬ 
ments. 

“Radio,  which  has  been  at  the 
bottom  of  a  television-induced 
decline,  is  coming  back,”  Mr. 
Matthews  said.  “It  has  the  fa¬ 
cilities  and  the  audience  to  claim 
serious  consideration  by  na¬ 
tional  advertisers.” 

The  agency  executive  pointed 
out  that  while  radio  is  “con- 
fuse<l  by  instability  of  rates  and 
formula  programming,  there 
are  signs,  however,  in  one  di¬ 
rection  or  another  that  improve¬ 
ment  is  imminent.”  He  said 
many  stations  are  reorganizing 
their  program  schedules  on  new 
bases  and  cooperating  with  ad¬ 
vertisers  in  stabilizing  rates. 

“Radio,”  he  concluded,  “will 
continue  to  be  an  economical 
and  flexible  local  medium  of  real 
impact.” 

Former  PR  Chief 
Named  Agency  Prexy 

New  hope  for  public  relations 
people  came  to  light  this  week 
with  the  announcement  that 
Thomas  Hill  Stevcart,  vicepresi¬ 
dent  and  director  of  public  re¬ 
lations  for  Carpenter-Proctor, 
Inc.,  has  been  named  president 
of  the  Newark,  N.  J.,  adver¬ 
tising  agency  which  has  changed 
its  name  to  Carpenter,  Mat¬ 
thews  &  Stewart,  Inc. 

Mr.  Stewart’s  elevation  fol¬ 
lowed  Barron  R.  Proctor’s  re¬ 


cent  resignation  as  chairman 
and  treasurer  of  the  agency  he 
helped  found  in  1955.  Succeed¬ 
ing  Mr.  Proctor  is  Gilbert  S. 
Carpenter,  a  co-founder.  The 
agency’s  creative  director,  .lohn 
V.  Matthews,  an  original  prin¬ 
cipal  and  vicepresident,  has  been 
named  executive  vicepresident. 

The  agency,  a  member  of  the 
4-A,  numbers  among  its  client 
list  numerous  printing  equip¬ 
ment  firms. 

NL&B  Announces 
Top-Level  Changes 

Chicago 

Needham,  Louis  and  Brorby, 
Inc.,  has  announced  the  most 
extensive  series  of  new’,  top- 
level  appointments  in  the  36- 
year-old  history  of  the  adver¬ 
tising  agency. 

After  three  and  one-half  dec¬ 
ades  as  its  founder  and  presi¬ 
dent,  Maurice  H.  Needham  has 
advanced  to  chairman  of  the 
board  of  directors.  This  is  the 
first  time  this  office  has  been 
filled  by  the  agency. 

Succeeding  Mr.  Needham  as 
president  is  Paul  C.  Harper,  Jr. 
He  has  been  promoted  from  the 
office  of  executive  vicepresident, 
a  position  he  has  held  since 
March  1958. 

Two  new’  executive  vicepresi¬ 
dents  also  have  been  elected. 
They  are  James  L.  Isham 
as  executive  vicepresident  in 
charge  of  creative  services  and 
Richard  H.  Needham  as  execu¬ 
tive  vicepresident  in  Charge  of 
Administration. 

An  Executiv’e  Committee  also 
has  been  named  for  the  first 
time  in  NL&B’s  history.  It  is 
composed  of  Paul  C.  Harper, 
Jr.,  chairman;  James  L.  Isham, 
Richard  H.  Needham  and  John 
F.  Whalley,  financial  vicepresi¬ 
dent  of  the  agency. 

Melvin  Brorby,  who  has  been 
with  the  agency  since  its  forma¬ 
tion,  will  continue  as  senior 
vicepresident  in  a  semi-retire¬ 
ment  capacity.  He  plans  to  de¬ 
vote  half  his  time  in  the  future 
to  music. 

A  New  Team 


Agency  Roninlup  .  .  , 

•  Miss  Rita  Venn  has  been 
named  print  media  supervisor  at 
Doherty,  Clifford,  Steers  & 
Shemfield,  Inc. 

•  Alfred  F.  Corv.  .n,  for  12 
years  director  of  international 
information  for  the  Motion  Pi^ 
ture  .Association  of  .America, 
has  joined  Fred  Wittner  Co. 
Earlier,  Mr.  Corwin  served  on 
the  editorial  staffs  of  the 
Providvncc  (R.  I.)  Journal  and 
the  Greenfield  (Mass.)  Rt. 
carder, 

•  The  Lew’yt  Corj).  has  ap¬ 
pointed  Geyer,  Morey,  Madden  k 
Ballard,  Inc.,  as  its  advertisinj; 
agency,  effective  immediately. 

The  agency  is  preparing  an  ex¬ 
panded  advertising  program  for  | 

the  company.  The  Lewyt  Corp. 
manufactures  the  Li'W’yt  vacuum  I 

cleaner,  as  well  as  other  n»-  ' 

chanical  and  electrical  products 

•  Giant  Food,  Inc.,  .supermar¬ 
ket  chain  in  Washington,  D.  C.,  ’ 

Virginia  and  Maryland,  has  I 

appointed  Fairfax,  Inc.,  New  | 

York,  for  an  institutional  cam¬ 
paign  in  newspapers  throughout  i 

their  trading  area.  ' 

•  I 

‘Tliis  Week’  Creates 
Sales  Teams  for  Ads 

Formation  of  sales  teams  pro¬ 
viding  “task  force”  concentra 
tion  on  certain  key  advertisiig 
classifications  were  announced 
this  w’eek  by  John  R.  O’Connor.  I 

This  Week  magazine  vicepresi- 
dent  and  advertising  sales  man 
ager. 

Victor  H.  Chaltain  of  the  New 
York  sales  staff  has  been  ap 
pointed  manager  of  beauty  and 
fashion  advertising.  Workinjt  j 

with  him  will  be  Robert  E.  Hor  I 
ton  and  William  F.  Bremer  of  I 

the  New’  York  office  and  Ler 
Small  in  Chicago. 

Edwin  P.  Clark  of  This 
Week’s  Philadelphia  office  has 
been  named  manager  of  insur 
ance  and  institutional  adverti-s- 
ing.  Neale  M.  Leary  of  the  New 
York  office  w’ill  work  with  Mr 
Clark. 


In  becoming  chairman  of  the 
board  of  directors,  Maurice  H. 
Needham,  71,  leaves  the  presi¬ 
dent’s  office  that  he  has  held 
continuously  since  founding  the 
original  Maurice  H.  Needham 
Company  on  January  2,  1925. 
The  name  of  the  agency  w’as 
changed  to  Needham,  Louis  and 
Brorby,  Inc.  in  1929. 

During  Needham’s  years  as 
president,  the  agency  has 
climbed  from  a  first-year  billing 
figure  of  $270,000  to  an  esti¬ 
mated  $44,000,000  in  1960.  It 
ranks  in  billing  among  the  top 
25  agencies  in  the  country,  and 
currently  employs  360  people. 


Daily  Sets  Record 
For  Retail  Color  Ads 


Omaha,  N'« 

November  was  the 
month  in  the  Omaha  IFow 
Herald’s  history  for  retail  coW 
advertisements.  Seventy  -  thitrj 
were  printed,  compared  with  tn 
previous  high  of  62  in  Ma; 
1960. 

The  count  does  not  incluii' 
ads  in  the  paper’s 
This  Week,  the  comic  section 
special  tabloid  sections. 

The  month’s  total  retail  lin*?^ 
of  105,361  inches  also  set 
record  for  November. 
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Which  magazine  gives  you  an 
up-to-the-minute  iibrary  of  business  information? 


Each  weekly  copy  of  Business  Week  is  your 
up-to-the-minute  record  of  the  men  and  the 
places  making  business  news  today. 

Business  Week’s  staff  of  more  than  a  hun¬ 
dred  business  experts  blanket  the  world’s  busi¬ 
ness  centers,  know  the  world’s  business  men. 
They  are  specialists  with  only  one  reporting 
job— to  seek  and  file  the  latest  business  news, 
report  the  trends,  keep  on  top  of  developments. 

The  authoritative,  accurate,  timely  cover¬ 
age  they  give,  we  believe,  is  one  reason  why 
business  and  financial  editors  of  newspapers 


in  important  market  areas  find  Busines  Week 
so  useful  in  their  demanding  jobs. 

A  1960  Crossley,  S-D  Survey  asked  business 
news  editors  which  of  the  six  leading  general-  • 

business  and  news  publications  they  found 
most  useful  in  their  work.  Business  Week  was 
the  number  one  choice  among  these  specialists.  ’ 

Further  evidence,  don’t  you  agree,  that 
when  newspaper  business  and  financial  editors 
want  national  and  international  business  back- 
ground,  they  turn  first  to  Business  Week. 

A  McGRAW-HILL  PUBLICATION,  330  W.  42no  STREET,  NEW  YORK  36. 


1  -  1 

MEDIAFF4IRS:  market  profiles.  Naturally  lies  include  more  collegfe  grid 

' - we  do  a  great  deal  of  this  re-  uates,  more  profes-^iunjils,  mow 

.  T  -B-k  g  search  ourselves,  but  the  news-  adults,  more  teenagers,  nwn 

^  r»  papers  could  provide  a  most  kids  than  you  can  reach  in  any 

▼▼  O  helpful  extension  to  our  work,  other  medium.  And  you  reach 

“Newspaper  representatives  them  all  for  the  price  of  out 

1^*  1  X  should  be  furnished  with  this  insertion, 

rims  ^T01*V  information.  The  alert  “Fact:  In  the  income  bracked 

m/  j  representative  seeks  to  get  an-  that  count  —  over  $4,000;  over 

swers  to  questions  from  his  $7,000;  over  $10,000  —  Metn 

Newspaper  reporters  covering  compact  cars,  Mr.  Stapleton  newspapers  which  he  knows  will  Comics’  families  rank  well  above 


Newspaper  Reporters 
Miss  Market  Story 


their  cities  and  towns  for  other  said.  “We  are  grabbing  up  every  jj^jp  agency  executives  plar 
news  are,  in  most  cases,  missing  knowm  survey.  Most  of  them  campaigns  for  clients.’’ 
the  market  story,  according  to  are  coming  from  the  magazines.  Stapleton  came  to  MW&S 

Lawrence  Stapleton,  vicepresi-  The  newspapers,  which  should  year  from  Grant  Adver 


wspapers  which  he  knows  will  Comics’  families  rank  well  above 
Ip  agency  executives  plan  U.  S.  averages, 
mpaigns  for  clients.’’  “Fact:  People  who  read  Com- 

Mr.  Stapleton  came  to  MW&S  ics  become  involveel  in  the  situ¬ 


ations;  identify  strongly  with 


dent  in  charge  of  client  services  be  in  the  best  position  to  make  tising  (New  York),  where  he  many  of  the  characters  —  d*. 

and  marketing  for  Mogul,  Wil-  Iwal  reports,  are  .strangely  .^^^s  executive  vicepresident,  velop  a  strong  sen.se  of  loyalty 

liams  &  Saylor,  Inc.  silent.”  Previously  for  Grant  he  had  to  the  medium.  The  result:  a 

Mr.  Stapleton,  among  other  Mr.  Stapleton  said  he  knew  ^ee^  in  the  Miami  office,  where  strong  sense  of  loyalty  to  the 

assignments,  is  helping  to  study  and  used  the  Editor  &  Pub-  ^  great  deal  to  do  with  advertisers.  (Ask  us  for  our 


markets  for  Rootes  Motors,  usher  Market  Guide.  (A  new  National  Airlines,  which  used  new  studies.)” 

makers  of  the  Hillman-Minx  edition  with  new  additional  in-  newspaper  advertising  almost  This  had  its  built-in  follow 

and  Sunbeam  automobiles,  a  formation  will  be  published  exclusively.  Geographical  and  up.  Hundreds  of  letters  were  re¬ 


new  account  at  MW&S.  The  soon).  regional  problems  had  to  be  met  ceived  asking  for  reprints  of  the 

English  imports  are  sold  Markets  are  dymamic,  how-  advertised  locally.  While  it  Jaffee  cartoon.  The  Wextor, 
through  about  600  dealers,  ever,  he  pointed  out.  Just  as  ^ood  marketing  to  get  a  agency  followed  up  the  other  ads 

Needed  for  this  account  and  for  day-in-and-day-out  coverage  of  ^^^e  convenient  departure  time  with  special  mailings  to  l,0()fi 
other  clients  are  up-to-the-  important  news  lieats  keep  read-  ty,an  the  competitor,  the  public  top  agency  and  advertiser  ei 
minute  market  profiles.  ers  abreast  of  local  news,  so  tnlH  nnrl  the  new.s-  ecutives. 


important  news  lieats  keep  read-  competitor,  the  public  top  agency  and  advertiser  ei 

ers  abreast  of  local  news,  so  yjg  told,  and  the  new.s-  ecutives. 

NewsDHDers  .Silent  comprehensive  reporting  of  papers  provided  the  best  medi-  For  example,  one  ad  headed. 

markets  would  be  useful  to  ad-  am,  according  to  Mr.  Stapleton.  ‘’You  don’t  have  to  be  a  Harvard 
‘We  want  to  know  who  buys  vertisers,  he  said.  He  suggested  yyjj.  Stapleton  has  also  han-  man  to  read  comics,  but  .  . ." 
_  some  questions:  died  advertising  for  the  Florists  was  followed  up  by  mailing  j 


W  YOU'RE  AROUf^ 
f  to  0ECOME  THH  1 
STAR  Of  ONE  Of  ' 
THE  EUNNIE«T  COMICS 
EVER  OFFERED. 
1H0U5AN05  Of 
noflt  WILl^  READ 
AgOUT  YOU,  WON'T 
5E  ABl-E  TO  WAIT 
FOR  THE  NEXT 
INStALUMENT 
i  YOU'LL  PE  FAMOU5- 
[  THE  WORLO'5  MOST  , 
L  FAMOUS  HERMIT.  J 


What  kind  of  people  are  Telegraph  Delivery  Association.  Harvard  beer  mug  to  the  lin 
interested  in  compact  cars?  jjg  j^^d  some  influence  in  switch-  It  was  planned  to  send  a  pear! 


interested  in  compact  cars  '  jjg  j^^d  some  influence  in  switch-  It  was  planned  to  send  a  pear! 
Why?  What  are  their  income  account  from  national  to  each  of  the  1,000  after  pub 

brackets,  their  educational  back-  rnagazines  to  wider  use  of  news-  lication  of  an  ad  that  picturec 
grounds?  What  does  the  (»m-  papers  “to  increase  the  number  17  opened  oysters,  with  ow 
petitive  picture  look  like  right  occasions — ^birthdays,  illness,  sheltering  a  pearl,  over  the 

now  locally?  (Let’s  have  tear-  weddings,  etc — for  telegraphing  headline:  “Sometimes  you  cm'; 
sheets  showing  the  kind  of  ad-  fyowers.”  see  the  tree  for  the  forest”  Ic 

vertising  the  competitor  is  yyjj..  Stapleton  has  also  been  stead  members  of  ad  agencie; 
doing).  associated  with  Hanley,  Hicks  &  or  advertiser  staffs  were  ' 

“What  local  conditions  have  Montgomery,  the  agency  with  vited  to  enter  a  “Pearls  of  W:- 
recently  affected  buying  power?  which  he  started  in  1945.  From  dom”  contest. 

How  are  the  downtown  park-  1957  to  1959,  before  returning  Contestants  were  asked  ti 
ing  conditions?  Perhaps  it  is  to  Grant,  he  was  with  Lippin-  write  reasons  for  includir: 


sheets  showing  the  kind  of  ad¬ 
vertising  the  competitor  is 
doing). 


asking  too  much,”  he  added,  cott  &  Margulies,  Inc. 

“but  it  certainly  would  help  to 

have  the  reporting  personalized  o  n  • 

to  fit  the  accounts  an  agency  is  J*/  ^ 

known  to  be  handling,  it  -io\ 

^  (Continued  from  page  18) 

“Newspapers  are  doing  an  _ 

^cellent  job  of  supplying  news  Wrapper  Funnies”  and  “Home 


to  their  readers,  but  in  a 
majority  of  cases  are  not  re- 


Made  Funnies.”  Pretty  girls  in 


Metro  Sunday  Comics  on  an  a. 
vertising  schedule.  Judges  pa. 
the  $5()b  first  prize  to  Alfn 
A.  Atherton,  partner  in  the  L 
Angeles,  CaliL,  agency  of  .ttt 
erton  Mogge  Privett,  Inc. 

Bulova  Names  Denney 

Charles  E.  Denney  has 


Hiujurny  oi  cases  are  noi  re-  ^y^^  g  Time  Dance  Palace  appointed  advertising 

porting  market  news  of  interest  nfferinc-  free  na.sses  as  a  i! 

^ ere.  ottering  tree  P^ses  as  a  Bulova  Watch  C 


to  national  advertisers,'  ;vir.  tm,,  —  -  - - ,  - ' 

ctanletnn  said  public  service  to  help  you  special  products:  radios,  trans- 

forget  losing  the  funnies.  torized  radios,  portable  stcre- 

Could  Be  Basic  .Allies  '^Ite  text  took  this  stopper  py^^nic  phonographs,  razors  a'l 

and  gave  it  real  flesh  and  bloim  other  non-watch  consumer  itei« 
“Most  budgets  are  based  upon  by  telling  how  “the  roof  fell  in 
sales  and  sales  potential.  A  ma-  one  historic  Sunday  when  the  Joins  Allen*K.lapp 
jority  of  advertisers  are  really  Chicago  Tribune  deliberately  Bruce  F  Blazis  former 
regional,  not  national  adver-  omitted  Little  Orphan  Annie.”  ^jty,  yy,.  Wnrre«ter  (Mass 
tisers.  In  all  cases  local  markets  “Public  reaction :  Clogged  Telegram  -  Gazette  has'  joine 
have  important  interest  to  ad-  switchboards.  Bonanza  for  West-  the  New  York  salM  staff  of  Tl 


Could  Be  Basic  .Allies 


tisers.  In  all  cases  local  markets 


Joins  Allen*Klapp 

Bruce  F.  Blazis,  former 
with  the  TForcesfer  (Mass 


have  important  interest  to  ad-  switchboards.  Bonanza  for  West- 
vertisers  and  agencies.  Because  em  Union.  Sacks  of  mail. 


they  publish  l^lly  and  are  in  Droves  of  irate  visitors.  They  Henry  A.  Erbach  vicepresider! 
the  business  of  reporting  accur-  wanted  Annie  back!  Annie  never  „„  j  a  v-™  Yori 

ately  on  their  local  areas,  news-  left  the  Trib  again.”  office 


ately  on  their  local  areas,  news-  left  the  Trib  again.” 


papers  are  in  a  position  to  be  Five  facts  briefly  stated  as  '  , 

our  basic  allies.  They  could  be  follows  completed  the  copy:  r*  i  i  I  •  •  Wed 

our  local  market  consultants.  “Fact:  More  people  read  ^.^Iclas  Joins  11118  wer 
With  few  exceptions,  they  are  Metro  Sunday  Comics  than  any  Carl  A.  Caldas,  formerly  I* 
iiot-  other  print  medium  —  over  40,-  marketing  manager  of  the  So 

“Wherever  possible  we  like  to  000,000.  As  always,  section  read-  urday  Evening  Post,  has 
break  down  national  sales  mar-  ership  is  terrific.  (Ask  for  lat-  named  manager  of  gn 


ket-by-market,”  Mr.  Stapleton  est  studies.) 

went  on.  “We  need  to  know  cur-  “Fact:  Metro’s  regular  fami- 


products  marketing  for  I* 
Week  magazine. 


EDITOR  8C  PUBLISHER  for  December  10,  I 


26 


This  is  the 

Burgess  No-Pac  Mat* 

...the  one-piece  mat  they’re 
talking  about! 


You’ve  probably  already  heard  about  the  amazing  BURGESS 
NO-PAC  Mat — the  one-piece  mat  that’s  saving  time,  cutting  costs 
and  improving  reproduction  for  papers  across  the  country  . . .  from 
the  largest  to  the  smallest  dailies. 


Retailers  Name 
PR  Task  Force 

A  cross-country  network  of 
community  level  task  forces  will 
plan  and  carry  out  locally- 
oriented  public  relations  pro¬ 
grams  for  the  retail  industry. 
The  appointment  of  task  force 
chairman  in  34  key  American 
cities  was  announced  by  Nathan 
J.  Gold,  chairman  of  the  Na¬ 
tional  Retail  Merchants  Asso¬ 
ciation’s  Public  Relations  Com¬ 
mittee  and  chairman  of  the 
board,  Gold  &  Co.,  Lincoln,  Neb. 

“These  task  force  chairmen, 
all  highly  qualified  retail  execu¬ 
tives,  are  vital  links  in  the  Na¬ 
tional  Retail  Merchants  Asso¬ 
ciation’s  national  public  rela¬ 
tions  campaign  to  enhance  the 
stature  of  the  retail  industry 
in  the  eyes  of  the  American  pub¬ 
lic,”  Mr.  Gold  said. 

The  NRMA  is  now  promoting 
National  Retail  Merchants 
Week,  scheduled  for  Jan.  30  to 
Feb.  4,  as  a  first  stage  program 
for  its  industrj'-wide  informa¬ 
tion  campaign.  The  thirty-four 
local  task  force  chairmen,  key 


w  HE'S  peoii, 

¥  HE'S  PBUGHTfULm 
[  YOUft  (^EAPEKS  Wiul 
'  WANT  to  ADOPT  HIM.I 
NOMEWSPAPERWIUI 

WANT  to  dt  witwoirr 
KERMlT  THE  HERMIT. 
HE'5  AVAILABLE  TROM 
THE  SUN-TIMES  AND 
DAILY  NEWS  SYNDICATE. 
details  in  NEYTWEEK^ 

,  EBP.  BUT  DON'T  WAIT. 

L  5ENP  r^DR  SAMPLES  J 
TODAY.  ^ 
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/I 

I  SUN-TIMCS  f  OAILV  NEWS 


factors  to  the  success  of  this 
public  relations  campaign,  will 
have  their  first  meeting  at  a 
special  breakfast  scheduled  for 
Jan.  9  at  the  NRM.4’s  50th  An¬ 
niversary  Convention,  to  be  held 
in  New  York  City’s  Hotel  Stat- 
ler-Hilton. 

• 

Record  Holiduy  Drive 
Seliediiletl  by  Nestle 

The  Nestle  Company,  White 
Plains,  N.  Y.,  will  considerably 
“sweeten  the  iK)t”  of  national 
advertising  linage  in  December 
with  a  million  dollar  promo¬ 
tional  campaign  on  its  Semi- 
Sweet  Chocolate  and  Butter¬ 
scotch  Morsels  timed  to  appear 
at  the  height  of  the  holiday 
baking  season. 

Distribution  of  almost  a  half 
billion  Nestle  recipes  through 
self-sponsored  and  tie-in  adver¬ 
tising  and  promotional  cam¬ 
paigns  should  leave  quite  a 
sweet  taste  with  newspapers, 
magazines,  and  television  sta¬ 
tions  throughout  the  U.  S. 

In  a  tie-in  campaign  with 
Alcoa,  Nestle  has  a  free  offer 
on  Butterscotch  Morsels  in  116 
newspapers  with  a  circulation 
of  19,()00,()0().  Four-color,  full- 
page  ads  are  being  utilized  in 
Sunday  supplements ;  two-color 
insertions  for  weekday  expo¬ 
sure. 

Advertising  agency  for  Nestle 
is  McCann  Erickson;  for  Alcoa 
it  is  Ketchum,  MacLeod,  and 
Grove. 

• 

Ad  Club  Honors 
2  Hearst  Admen 

Boston 

The  Advertising  Club  of 
Boston  honored  two  Hearst  ex¬ 
ecutives  recently  before  an  audi¬ 
ence  of  publishers  and  adver¬ 
tising  and  newspaper  represen¬ 
tatives. 

Ernest  Hoftyzer,  retired  as¬ 
sistant  publisher  of  the  Record- 
American-Advertiser  and  form¬ 
er  president  of  the  Advertising 
Club,  and  H.  James  Gediman, 
executive  vicepresident  of 
Hearst  Advertising  Service, 
were  the  recipients  of  honors. 

Mr.  Hoftyzer  was  given  a  gold 
life  membership  plaque.  Mr. 
Gediman,  who  began  his  news¬ 
paper  career  here  as  a  reporter, 
was  guest  speaker.  “A  free  press 
is  a  charter  of  responsibility,” 
he  declared. 

.Atlman  Honored 

Chicago 

Joseph  Guenther  received  a 
copper  plaque  from  Chicago 
Post  170,  American  Legion,  in 
recognition  of  his  service  with 
the  Branham  Company  for  more 
than  25  years.  Richard  Bates, 
O’Mara  &  Ormsbee,  is  com¬ 
mander  of  the  admen’s  Post. 


‘Temiessean’  Breaks 
Own  Color  Records 

Nashville,  Tenn. 

The  Xanhville  Tenneasenn 
broke  all  its  past  ROP  color 
advertising  linage  records  in 
November  by  publishing  the 
equivalent  of  84  full  pages  of 
color. 

Total  linage  was  202,233  lines 
for  the  month,  James  H.  Armi- 
stead,  advertising  director  of 
the  Newspaper  Printing  Corp., 
announced.  The  NPC  is  agent 
for  the  Tennessean. 

“It  was  the  largest  November 
in  our  history  and  the  large.st 
single  month  in  our  history,” 
Mr.  Armi.stead  said. 

Color  linage  figures  for  the 
first  11  months  of  1960  indicate 
that  the  Tennessean  may  be 
headed  for  another  record- 
breaking  year,  he  added. 

Since  1954,  the  Tennessean 
has  ranked  among  the  nation’s 
top  10  newspapers  in  the 
amount  of  color  advertising 
linage  published  each  year. 

Figures  compiled  by  Media 
Records  Inc.  show  that  the 
Tennessean  ranked  seventh  in 
the  nation  in  total  color  linage 
published  in  1954;  fourth  in 
1955;  fifth  in  1956;  fourth  in 
1957 ;  10th  in  1958  and  eighth 
in  1959. 

• 

‘Satevepost’  To  Carry 
8-Page  Calendar  Insert 

A  new  milestone  in  adver¬ 
tising  concept  will  be  established 
in  the  Dec.  24  issue  of  Saturday 
Evening  Post  when,  for  the  first 
time,  a  magazine  will  carry  an 
eight-page  insert  in  the  form  of 
calendar  advertising  pages.  The 
ad  is  by  The  Hartford  Insurance 
Group  with  McCann-Marschalk 
Company  of  New  York  as  the 
agency. 

’The  eight  calendar  advertising 
pages  will  be  bound  into  a  two- 
page  black-and-white  center 
spread  ad.  ’The  pages  are  in¬ 
genuously  designed  so  that  they 
may  be  taken  from  the  magazine 
in  a  unit  and  hung  on  the  wall 
to  ser\'e  efficiently  and  attrac¬ 
tively  for  all  the  months  of  1961. 
The  Post  describes  the  ad  as  the 
first  pre-bound  insert  of  ap¬ 
proximately  full-page  size  ever 
to  be  run  by  The  Post. 

• 

Newspaper  Ads  Best 

Pierre,  S.  D. 

An  analysis  of  the  recent 
election  was  made  here  by  Duane 
McDowell,  GOP  executive  sec¬ 
retary,  who  reported  that  a 
survey  of  local  party  leaders 
indicated  that  newspaper  adver¬ 
tising  was  the  most  effective 
media  in  their  areas.  Ranking 
next  was  'TV  and  radio. 


Elegant  Dining 
Urgeil  in  Color 

San  1'rancisco 

Color,  top  art  an  I  just  14 
words  of  copy  were  used  in 
newspaper  half-pagc'.s  here  to 
promote  dining  elegance  at 
Ernie’s. 

The  top  copy  fulfills  in  paid 
space  the  image  that  public 
lations  has  been  building 
through  his  agency  for  a  dozen 
years,  declared  Frank  DiMarw. 
publicist  for  the  re.staurant  for 
that  iieriod. 

The  half-page  which  appeared 
in  all  three  metropolitan  dailies 
Dec.  5  should  provide  a  new  era 
in  new'spajier  advertising  by 
restaurants  here,  he  lielieves. 

It  also  emphasizes  the  im¬ 
portance  of  advertising  to  a 
public  relations  firm,  Mr.  Di- 
Marco  said  of  the  institutional 
copy. 

“Exquisitely  Yours:  Our  new 
Elysian  Room  and  Bacchus  Cel¬ 
lar  for  dining  elegance  unsur¬ 
passed”  and  the  small  Ernie's 
signature  cut  are  the  only  words 
appearing  beneath  the  pink  and 
black  drawing  of  diners. 

Phone  number  and  address 
are  unneeded  as  Ernie’s  known 
nationally,  Mr.  DiMarco  ex¬ 
plained. 

Coutlee  Joins 
MMN  on  West  (^ioast 

San  Francisco 

Paul  R.  Coutlee  has  joined  the 
San  Francisco  sales  staff  of 
Million  Market  Newspapers. 
Inc.  He  was  formerly  an 
account  representative  with 
Hearst  Advertising  Service,  Int. 
here. 

The  announcement  was  made 
by  Revett  Wallace,  San  Fras- 
cisco  manager  for  MMN  whkh 
will  celebrate  its  first  anniver¬ 
sary  in  January  as  the  national 
sales  organization  for  the  Bat- 
ton  Globe,  Milwaukee  JoumL 
Philadelphia  Bulletin,  St.  Lwit 
Post-Dispatch  and  the  TFoai- 
ington  Star. 


Travel  Budget 

San  Francisco 
Matson  Navigation  Company 
has  appropriate  $1,781,624  lor 
advertising  and  sales  promotiot 
of  its  South  Pacific  passenger 
seiwice.  The  record  allocatk* 
for  this  division  includes  news¬ 
paper  and  magazine  advertising 
Fuller  &  Smith  &  Ross,  Inc,  is 
the  agency. 

• 

Rosenfield  Promoted 

Jonas  Rosenfield  Jr.,  execu¬ 
tive  in  charge  of  advertising  ao- 
publicity  of  Columbia  Pictures 
Corp.,  has  been  elected  vi<^ 
president  in  charge  of  adverts 
ing  and  publicity. 
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Bell  System’s  new  Electronic  Central  Office 
(now  being  tested)  forecasts  a  startling 
variety  of  useful  new  telephone  services 
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The  oscilloscope  screen  above  gives  These  are  just  a  few  of  the  many 
you  an  idea  of  how  telephone  calls  will  services  this  new  switching  system 
some  day  be  handled— electronically—  could  make  possible, 
bv  a  remarkable  new  system.  .  .  ....... 

'  .  i-i  looks  in  the  back  of  the  book" 

A  screen  like  this  is  monitoring  ex¬ 
perimental  Electronic  Central  Office  An  engineer  at  Bell  Telephone  Labora- 

equipment  which  we  recently  began  tories  uses  this  comparison  to  drama¬ 
lesting  in  Morris,  Illinois.  The  ‘‘pips”  tize  the  difference  between  the  Elec- 

of  light  you  see  on  the  screen  repre-  tronic  Central  Office  and  previous 

sent  the  system’s  thought  processes  as  switching  systems: 

it  puts  calls  through,  while  checking  “Suppose,”  he  says,  “that  two  stu- 
itself  constantly  for  errors.  dents  are  trying  to  find  the  square  root 

This  test  is  very  significant,  because  of  841.  One  is  doing  it  the  hard  way, 

the  future  Electronic  Central  Office  figuring  with  paper  and  pencil.  The 

will  let  your  telephone  do  pretty  nearly  other  just  reaches  for  an  engineering 

anything  you  ivant  it  to.  handbook,  flips  to  the  right  place  and 

For  example,  you  may  be  able  to  dial  looks  up  the  answer,  29,  in  the  tables, 
a  three-way  phone  conversation  right  “The  Electronic  Central  Office  works 
in  town  ...  or  have  your  calls  auto-  basically  the  same  way.  When  you  dial 

matically  transferred  to  a  friend’s  a  number,  it  will  decide  how  to  con- 

house  where  you’re  spending  the  eve-  nect  you  by  ‘looking  in  the  back  of  the 

ning  ...  or  ask  the  Office  to  keep  after  book’— a  huge  permanent  memory  in 

a  busy  number  and  make  the  connec-  which  we  have  stored  the  answers  to 

tion  as  soon  as  it’s  free.  every  situation  that  can  possibly  arise.” 


Product  of  Continuing  Research 

The  Electronic  Central  Office  is  still  in 
the  trial  stage.  Some  of  our  customers 
in  Morris  are  helping  us  test  it  now, 
and  more  are  being  added  every  week. 
We’re  watching  their  reactions  very 
carefully,  because  we  want  to  know 
how  to  improve  the  switching  system, 
and  what  new  services  people  would 
like  to  have. 

This  early  demonstration  of  elec¬ 
tronic  switching  is  the  achievement  of 
many  years  of  Bell  Telephone  research 
in  many  fields  of  science.  It  depends, 
for  instance,  on  the  Transistor,  a  Bell 
Laboratories  invention,  for  its  econ¬ 
omy  and  reliability.  And  it  shows  the 
important  progress  we  can  make  with 
reasonable  earnings  under  America’s 
free  enterprise  system. 
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BELL  TELEPHONE  SYSTEM 


The  Weekly  Editor 


OFFSET  OPERATION 
The  Toledo  (O.)  Monitor  is  a 


f  -m-j  "W  •  m  made  on  a  photoprraphic  display  ing,  the  plates  arc  ■  cnt  to  a 

7*  setter  which  produces  a  paper  trade  printer  specializing  « 

positive.  Being  considered  now  newspaper  production  l.y  offset 

is  another  method  of  headline  for  the  Northwest  Ohio  area, 

preparation.  This  consists  of  The  set  of  negatives  is  sent 

j  1  -setting  the  heads  on  the  type-  separately  to  the  printer  by 

and  column  width,  so  that  pro-  ..  .  , .  ui™  _ 


e  Toledo  (U.)  Monitor  is  a  ana  setter  in  14  pt..  and  then  blow-  other  means  so  that  in  the  even 

week  y  newspaper  barely  duction  on  the  photographic  unit  ^  3g  p^  ^  ^  ^  J 


one  year  old,  published  by  Yako-  can  be  continuous, 
bian  Enterprises,  Inc.,  in  Toledo,  The  two  photog 


48  pt.,  or  larger  size. 


age  on  the  press,  another  set  of 


bian  Enterprises  Inc.,  . n  Toledo  The  two  photographic  units  advertising  department  plates  can  l>e  made  in  the  print- 

0.  A  standard  tabloid  format,  operate  automatically  at  a  speed  ^  a  rough  dummy  on  er^s  shop  without  interrupting 

It  averages  some  16  to  20  pages  of  about  200  characters  per  ^  ,  9  ^^e  presswork  schedule. 

^When^George  Yakobian,  the  mf  aS  Tfx  Tines*’ of  ^12  showing  the  ^itions  of  ads  and  MnYakobian’s  first  edition  of 

dummy  sheets  showing  the  posi-  tember  1959.  W^d^n  a  yL  tfe 


conceived  the  idea  of  the  Mom-  ute  The  photographic  unit  can  ^  newspape;  has  become  S 

produce  either  a  film  posdive  out  for  editorial  lead  stories,  Sd  established  in  Tole.lo.  S 


stein  and  David  M.  Drury  in  or  a  paper  positive.  Film  posi- 
studying  the  costs  involved.  Mr.  tives  might  be  used  if  positive 
Yakobian  already  had  access  to  plates  were  to  be  prepared,  but 


given  to  the  layout  staff. 
When  the  dummy  pasteup  has 


established  in  Toledo.  Quite 
apart  from  the  editorial  merits 
of  Mr.  Yakobian’s  emphasis 


his  own  Great  Lakes  Engraving  for  the  Monitor  operation  all  final  approval  the  reproduction  upon  strong  busings  news  cw- 
Corp.  platemaking  plant,  and  a  copy  is  produced  as  a  paper  Pasteup  is  then  prepared.  In  uT* 

comparison  of  basic  total  letter-  positive.  The  film  container  <^his  case,  the  layout  sheet  is  possible  by  skillful  use  of  photiv 

press  and  offset  costs  led  to  the  within  the  photographic  unit  of  identical  in  size  and  format,  composition  methods.  Operating 

decision  to  go  offset  in  the  pro-  the  ATF  Typesetter  takes  up  ^ut  the  grid  lines  are  blue  so  costs  are  reduced;  thereby  i^. 

duction  of  the  newspaper.  As  to  300  in.  rolls  though  usually  ^hey  will  not  reproduce  on  cam-  mg  a  new  newsi^per  publishing 

described  in  Printing  Produc-  paper  is  developed  in  shorter  The  paper  stock  is  some-  venture  strongly  competitive 

tion  magazine,  this  is  the  new  takes  in  an  adjacent  darkroom.  ®ase  m  han-  financially. 

It  accepts  three  different  widths  ® 


setup:  It  accepts  three  difl 

Two  ATF  Typesetters  were  of  sensitized  paper, 
installed,  with  an  additional  «  r  j.  j  « 

keyboard  unit  for  use  during  Proofreading  and  Pasteup 

busy  periods.  The  five  machines  Two  Thermofas 
(consisting  of  three  keyboard  made  of  the  paper 


using  the  original  paper  posi¬ 
tives  from  the  photographic 
unit. 

A  Question  Answered 


THURSDATA 


busy  periods.  The  five  machines  Two  Thermofax  copies  are  A  Question  Answered 

(consisting  of  three  keyboard  made  of  the  paper  positive  com-  *.  i  *1.  *  TWO  OF  A  KIND  BEATS... 

and  two  photographic  units)  are  position.  One  of  these  is  used  .. make  the  pasteup  —  Rochelle  (Ill.)  Leader 

maintained  in  one  office,  to-  for  proofreading,  with  the  other  original  paper  added  a  -second  front  page, 

gether  with  a  light  table,  lay-  set  aside  for  dummy  pasteup.  f  '  n  One  of  the  few  weeklies  in  the 


gether  with  a  light  table,  lay¬ 
out  table  and  copy  files. 

The  keyboard  units  are  op- 


set  aside  for  dummy  pasteup.  Positive  and  skip  one  layout  op-  weeklies  in  the 

The  original  paper  positive  is  ctually  this  could  be  country  to  use  this  format  (and 

set  aside  to  make  the  final  paste-  a®"®’  general  manager  Joseph  use  wire  service  news),  the 
up  for  the  camera.  Bernstein  says,  but  in  news-  Leader  recently  announced  on 


erated  by  young  women.  Stand-  up  for  the  camera.  “^rnstein  says,  out  in  news-  Leader  recently  announced  on 

ard  typewriting  methods  are  The  sheets  are  proof-read  by  TSesTrf^uenT  Si.I^e"?he  ^^ont  page:  «...  there  will 
used.  The  speed  of  keyW^lme  the  eilitors  and  then  returned  rlX  a  second  page  one  which  will 

IS  just  slightly  higher  than  that  to  the  production  office.  In  many  JuJed  bv  camera  we  nreferTh^  appear  each  week  on  page  thn* 

of  ordinar,-  typmB,  and  may  caaoa,  ?he  corrections  would  be  of  the  newspaper  This  ne, !«. 


average  as  much  as  80  words  fairly  small,  consisting  of  sin- 
a  minute,  depending  on  the  op-  letters  or  words.  These  are 
erator.  The  keyboard  unit  pro-  usually  stripped  in  on  the  origi- 
duces  a  typewritten  proof  and  ^al  paper  positive,  using  a  file 


a  perforated  tape.  The  type-  „f  positives  from  old  issues.  '-ross  lines  are  arawn  on  me  the  Leader  will  continue  to  Ie»- 
written  proof  is  the  typist’s  where  the  correction  involves  a  reproduction  pasteup  as  a  guide  ture  the  latest  Rochelle  and  am 
guide  so  that  errors  may  be  longer  line  or  paragraph,  the  **^®  scribing  on  the  nega-  news  happenings  in  stories  and 
noted  and  corrections  made  im-  incorrect  line  is  retyped  manu-  I"'''®’  ^®^'  paste-down  blocks  are  pictures.’’  The  page  three  for 
mediately  in  the  coded  tape.  ^lly  ^^-hile  the  balance  of  the  mserted  on  the  pasteup  to  show  mat  of  this  prize-winning  week- 
As  the  tap  for  each  story  is  paragraph  is  reproduced  auto-  ^'’hcre  photos  are  to  be  stripped  ly  is  similar  in  typography  and 
completed,  it  is  clipped  and  matically  on  the  keyboard  unit.  ^"®  reproduces  a  clear  makeup  to  page  one. 

placed  in  the  appropriate  stor-  The  new  positive  section  is  then  .  ^^®  for  photo  *  *  * 

age  box  over  the  photographic  stripped  into  position.  Correc-  positioning.  The  assembled  two 

unit  for  later  processing.  Each  tions  in  headlines  can  also  be  page  flat  spreads  are  then  taken  LONGEVITY  When  the 

of  these  boxes  contains  the  tapes  stripped  in.  ^  ^"®  ^roat  Lakes  Engraving  (Ark.)  Little  River 


duc^  by  camera,  we  Prefer  the  ^^e  newspaper.  This  newfei- 
least  possible  handling.  With  a  ^^^e  will  be  a  full  page  of  state, 
preliminary  pasteup  we  can  national  and  international  news 
make  changes  and  trial  layouts  ^^e  wires  of  United  Press 

quickly  and  with  ease.’  International _ Page  one  of 

Cross  lines  are  drawm  on  the  the  Leader  will  continue  to  fe»- 


reproduction  pasteup  as  a  guide  ture  the  latest  Rochelle  and  am 


noted  and  corrections  made  im-  incorrect  line  is  retyped  manu- 
mediately  in  the  coded  tape.  ^lly  ^^-hile  the  balance  of  the 
As  the  tap  for  each  story  is  jiaragraph  is  reproduced  auto- 
completed,  it  is  clipped  and  matically  on  the  keyboard  unit, 
placed  in  the  appropriate  stor-  The  new  positive  section  is  then 
age  box  over  the  photographic  stripped  into  position.  Correc- 


,faK«f....^preausaremenraKen  LONGEVITY  —  When  the 
to  the  Great  Lakes  Engraving  (Ark.)  Little  River 


which  have  the  same  type  size  Headlines  on  the  Monitor  are  in  the  same  building  entered  its  62nd  year  of 

-  -  _  and  Shot  as  line  copy  on  a  20  in.  publication  recently  it  became 

St I ^  m"!  the  oldcst  continuous  business 

IV€/Mr  aVanaDlG  negative  two  page  flat  is  in  Little  River  County.  W.  B. 

mounted  on  standard  goldenrod  Coley  Sr.,  father  of  the  preseat 

_  masking  paper  and  the  lines  owner  and  editor,  W.  B.  Coley 

|E?I  II  I  scribed,  opaqued,  and  the  Jr.,  edited  the  paper  briefly  S 

screened  halftones  inserted.  'The  years  ago  before  moving  to 
goldenrod  flats  are  then  exposed  nearby  Foreman  to  publish  the 

Black  and  3-black  and  2-full  page  units  only  I  XtLtL!-"' nnH 

T  rr  \A/  j  AA  Tu  c  c  •  KM  platcmaker  and  the  image  Coley  now  oivns  both  newsps- 

lues.  Eve.-Wed.  Morn,  or  Thurs.  Eve.-Fri.  Morn.  burned  in  on  the  offset  plates,  pers  and  prints  them  in  the 

Black  and  1  color  available  Mon.  thru  Ashdown  plant. 

Fri.  (minimum  size  1000  lines)  bi-metallics.  The  *  *  * 

The  Baltimore  Sunpapers 

National  Representatives: 

Creamer  S.  Woodward,  Inc _ New  York,  San  Francisco,  Los  Angeles 

Scolaro,  Meeker  d  Scott— Chicago,  Detroit 


preference  is  for  .3M  presensi-  NO>V'  TWICE-M’EEKLY  •"  ^ 
tized  plates  which  have  been  The  Fairbury  (Neb.)  JoitiW  ’ 
found  economical  and  enable  has  gone  from  weekly  to  semi' 
production  of  excellent  quality  weekly  publication,  now  comiW 
and  fine  detail.  out  on  Tuesday  and  Thursdiy 

After  gumming  and  develop-  afternoons. 


etail.  out  on  Tuesday  and  Thursdsy  r 

Limming  and  develop-  afternoons.  [ 
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Base  Superhighway  Construction  that  provides  dura¬ 
bility  and  strength  never  before  realized  in  highway 
design.  Here’s  smoother-riding  for  generations,  under 
all  traffic  weights  to  come. 


THE  ASPHALT 
INSTITUTE 

Asphalt  Institute  Building 
College  Park,  Maryland 

Ribbons  of  velvet  smoothness...  AS  PH ALT-paved  Interstate  Highways 


The  blunt  fact  is  that  new  DEEP  STRENGTH 
Asphalt-Paved  Highways  save  up  to  10%,  and 
sometimes  as  much  as  50%  or  more  in  pavement  costs. 

Maintenance  costs  are  no  greater — often  less.  And 
the  tax  dollars  saved  building  Interstate  and  Primary 
roads  with  DEEP  STRENGTH  Asphalt  Pavement 
can  be  put  to  good  use  improving  and  building  local 
and  farm-to-market  roads. 

To  learn  all  the  facts  send  for  the  new  booklet. 
Apply  the  Big  ''Brake"  on  Road  Taxes.  It’s  free  to 
farmers. 

DEEP  STRENGTH  is  the  term  for  modern  Asphalt 


t 


■\ 


PUBLIC  RELATIONS 


International  PR 
Gets  Boost  in  ’61 


International  PR  will  get  a 
big  boost  in  1961. 

Slated  for  publication  soon  by 
the  Department  of  Commerce  is 
a  census  of  U.S.  business  in¬ 
vestment  abroad.  This  will  show 
that  some  2500  American  com¬ 
panies  now  have  a  $30  billion 
stake  in  foreign  countries.  Yet 
only  a  few  of  these  companies 
are  paying  any  attention  to  pub¬ 
lic  opinion  in  countries  where 
they  are  operating,  according  to 
Charles  Allen,  vicepresident  of 
international  operations  of  Hill 
and  Knowlton,  Inc. 

‘C.reepina  (^MruiMu' 

Many  American  business  men, 
however,  are  being  impelled  to 
make  arrangements  for  foreign 
PR  by  what  Mr.  Allen  called 
this  week  “creeping  Castroism” 
— bluntly,  the  trend  toward 
greater  governmental  control 
and  even  nationalization  of  pri¬ 
vate  enterprise  in  some  coun¬ 
tries.  Mr.  Allen  pointed  out  that 
Brazil  is  moving  toward  na¬ 


tionalization  of  American 
banks;  Peru  has  decided  to  take 
over  some  petroleum  companies; 
and  various  other  Latin-Ameri- 
can  governments  are  reviewing 
the  status  of  American  com¬ 
panies  in  their  countries. 

Pulilical  Overtones 

Mr.  Allen  said  PR  practice 
in  many  foreign  countries  has 
definite  political  overtones. 

“For  our  U.  S.  clients  doing 
business  abroad  we  find  it  is 
essential  to  make  analyses  of 
political  trends,”  Mr.  Allen  said. 
“Just  as  the  U.  S.  government 
has  become  an  important  factor 
in  many  PR  questions  involving 
private  enterprise,  American 
businessmen  are  finding  that 
they  must  have  fi’equent  deal¬ 
ings  with  foreign  governments. 
Often  firms  will  risk  restrictions 
unless  they  take  effective  meas¬ 
ures  to  dispel  the  ignorance  and 
misunderstanding  that  feed  at¬ 
tacks  on  U.  S.  business.” 

Mr.  Allen  said  that  in  recent 


THIS  IS  WORCESTER  .  . . 

ihe  2nd  largeaf  marked  in  MsQoachuQeHQ 

Old  Sturbridge  Village,  a  national  educational  land¬ 
mark,  successfully  recaptures  the  entire  life  and  atmosphere 
of  an  early  19th  century  New  England  town.  Nearly  250,000 
visitors  a  year,  including  over  30,000  students,  watch 
artisans  and  craftsmen  pursue  an  amazing  variety  of 
occupations  in  authentic  imitation  of  their  forbears. 

This  background  of  true  craftsmanship  is  continuously 
reflected  in  Metropolitan  Worcester  County’s  position  as 
the  2nd  largest  market  in  Massachusetts.*  and  one  of  the 
nation’s  “Top  50”  markets  —  43rd  in  spendable  income, 
48th  in  population  —  an  important  BILLION  DOLLAR 
COUNTY. 

*  Source:  Sales  Management,  1960 


Worcester  stands  for  big  business,  yours  included. 

CircalatiM:  Daily  155,015  — Saaiay  103,332 


The  Moloney, 

Regen  & 

Schmitt 

repreuntative 

knows 

Worcester 


Owners  of  Radio  Stations  WTAG  and  WTAG-FM 


months  there  had  been  a  marked 
increase  in  inquiries  from  firms 
interested  in  foreign  PR.  H&K 
has  three  kinds  of  clients 
classified  as  international — U.  S. 
firms  doing  business  overseas; 
foreign  companies  serving  the 
U.  S.;  and  foreign  governments. 

The  Government  of  Japan  is 
an  active  client  in  the  last  cate¬ 
gory.  Six  U.  S.  corporations 
with  overseas  operations  get  PR 
counsel  from  H&K,  including 
such  companies  as  Procter  and 
Gamble  and  Cyanamid  Interna¬ 
tional.  H&K  also  handles  PR  in 
this  country,  Canada,  and  Aus¬ 
tralia  for  P&O — Orient  Lines,  a 
British  steamship  firm,  and  in 
this  country  alone  for  the 
Nassau  -  Bahamas  Development 
Board.  Considered  international 
business  on  the  H-K  books  is 
also  the  Canadian  Newsprint 
Information  Committee.  Mr.  Al¬ 
len  said  that  international  bill¬ 
ings  exceed  $500,000  a  year. 

Mr.  Allen,  a  former  State  De¬ 
partment  officer,  has  been  with 
H&K  since  January,  1959.  The 
international  operation  he  now 
heads  w'as  established  by  John 
W.  Hill,  chairman  of  the  board, 
in  1952. 

Currently  H&K  has  facilities 
in  30  foreign  countries.  It  main¬ 
tains  its  own  offices  in  Geneva 
and  Mexico  City. 

.Supervised  by  Board 

Planning  and  review  are  su- 
per\’ised  in  the  New  York  office 
by  a  board  consisting  of  Mr. 
Hill,  Mr.  Allen,  Bert  C.  Goss, 
president  of  the  company;  Rich¬ 
ard  W.  Darrow,  executive  vice- 
president;  John  G.  Mapes,  chair¬ 
man  of  the  executive  committee; 
Dean  Edward  W.  Barrett  of  the 
Columbia  University  Graduate 
School  of  Journalism,  and  Harrj’ 
F.  Kem,  director  of  Foreigpi 
Reports. 

Most  of  the  overseas  repre¬ 
sentatives  are  drawm  from  jour¬ 
nalism,  industry  and  govern¬ 
ment.  In  London,  Alan  Camp- 
bell-Johnson  was  press  attache 
to  Lord  Mountbatten  in  India 
and  president  of  the  British  In¬ 
stitute  of  Public  Relations. 
Frans  Hollander  in  The  Hague 
was  director  of  information  for 
the  Royal  Netherlands  Army. 
Durga  Das  in  New  Delhi  is 
former  editor-in-chief  of  the 
Hindustan  Times  and  chairman 
of  the  Press  Club  of  India. 

In  the  Philippines,  Zacarias 
Nugruid  Jr.,  was  news  editor  of 
the  Philippines  Herald,  The 
Tokyo  affiliate,  Michio  Kawabe, 
was  press  secretary  to  former 
Prime  Minister  Kishi. 

Canadian  representation  is  by 
J.  N.  Pat  Kelly,  former  editor 
of  the  Vancouver  News-Herald 
and  public  relations  director  of 
the  Canadian  Red  Cross. 

EDITOR  sc  PUB 


PERSONAL  NOTES 

Dr.  C.  Sylvester  Ckben,  for- 
mer  editor  of  the  Durlum 
(N.  C.)  Herald-Sun  ;ind  lately 
public  relations  dire<  tor  at  Wil- 
liam  Jewell  College,  Lil)erty,  Mo. 
—  to  executive  director  of  the 
Pitt  County  (N.  C.)  Industrial 
Development  Commi=i,sion. 

*  *  * 

Michael  G.  Criss.vn,  former 
Associated  Press  staffer  in  Tren¬ 
ton  and  Newark,  N.  .1.  —  frou, 
ITT’s  Federal  Electric  Corpora¬ 
tion  to  American  Cyanamid 
Company,  New  York,  as  assist¬ 
ant  press  relations  manager. 

*  ♦  * 

Pete  Walcii,  former  editor 
and  co-publisher  of  the  ITisfoa- 
sin  Dells  Events  —  to  Robert 
Doyle  Associates,  Madison,  Wis., 
public  relations  firm. 

*  *  * 

RoBBtT  M.  Farrington,  for¬ 
mer  New  York  night  news  edi¬ 
tor  for  the  Associated  Press  — 
to  public  relations  firm  of  Rob¬ 
ert  D.  Eckhouse  &  Associates, 
New  York. 

«  *  « 

Irma  Reinhoid  Monsky,  a 
former  newspaperwoman  in  Chi¬ 
cago,  Boston,  New  York  and 
Newark — to  director  of  infor¬ 
mation  for  the  National  Confer¬ 
ence  of  Christians  and  Jews 
She  will  also  be  in  charge  of 
public  information  for  the 
Greater  New  York  area. 

*  *  * 

J.  Alex  Zehner,  former  man¬ 
aging  editor  and  city  editor, 
Pittsburgh  (Pa.)  Sun-Telegmfk 
— to  vicepresident  of  Public  ^ 
lations  Research  Serv’ice,  Int. 
Pittsburgh.  Harry  Carboil 
former  news  editor  of  ITCAE- 
to  PRRS  St.  Francis  Hospita! 
Account.  S.  James  Copph- 
SMITH — from  the  St.  Francis 
Account  to  account  executive. 

• 

Wiese  To  Heatl  PR 
At  Leo  Burnett  Co. 

Chicaco 

Otis  L.  Wiese  has  been  ap¬ 
pointed  vicepresident  in  charp 
of  public  relations  for  Ia) 
Burnett  Company,  effective  Jat- 
1.  He  succeeds  Allen  H.  Center, 
who  is  leaving  Burnett  to  rejoin 
Motorola,  Inc. 

Mr.  Wiese,  former  editor  and 
publisher  of  McCall's  magaBM- 
has  been  a  member  of  the 
Creative  Review  Committee 
since  joining  Burnett  in  195® 
He  started  his  career  ' 
the  Davenport  (Iowa) 
worked  for  the  Madison  (Wis.) 
State  Journal,  assisted  T- 
Glenn  Frank,  University  ■ 
Wisconsin  president,  in  pr^;' 
paring  a  syndicated  column,  an- 
was  feature  editor  for  Publishers 
Syndicate  here,  before  joiniri 
McCall’s  in  New  York. 
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S&H  Green  Stamps  are  no  substitute  for 
advertising.  They  are  something  to  be  advertised, 


Stamps  are  a  little  like  a  choice  sirloin  at  79c  a 
pound.  Both  appeal  to  thrifty  housewives. 
Merchants  know  that  they  must  constantly  remind 
their  customers  of  these  attractions! 


Whether  it’s  wide  aisles,  parking  lots,  air- 
conditioning,  weekend  specials  on  prices  or  trading 
stamps,  it’s  important  that  a  merchant  let  the 
public  know  about  them.  And  newspaper 
advertising  is  an  extremely  effective  way  to  do  it. 


This  message  is  presented  for  your  information  by 


The  Sperry  and  Hutchinson  Company 

114  Fifth  Avenue,  New  York  11,  New  York 


Shown  aboYO  —  Recent  SAH  Green 
Stamp  ads  published  in  weekly 
newspapers  throughout  the  country 


S&H  pioneered  64  years  ago  in  the  movement  to  give 
trading  stamps  to  consumers  as  a  discount  for 
paying  cash.  S&H  Green  Stamps  are  currently 
being  saved  by  25  million  families. 


CLASSIFIED  CLINIC 


Ethics  Group  Would 
Ban  New  Car  Copy 


Now  the  story  of  this  activity, 
as  reported  by  United  Press  In- 
temational,  has  brought  new  in¬ 
quiries  from  would-l)e  foster 
parents  throughout  the  nation, 
reports  Cliff  Majersick,  man¬ 
ager  of  the  Examiner  classi¬ 
fied’s  research  division. 

In  the  beginning,  the  Joint 


Soy«; 


The  Siipervisitt 

This  is  one  of  i  series  of 
telephone  sales  tip  by  phon, 
room  supervisors. 

This  week’s  exp*  1 1  is 


Bv  Daniel  L.  Lionel 


“You  fellows  should  help  the 
auto  dealers  .  .  .  they  need  your 
help,’’  William  H.  Mitchell  Jr., 
chainnan  of  the  National  .4uto- 
mobile  Dealers  Association  Eth¬ 
ics  Committee,  told  members  of 
the  New  York  CAMs  Associa¬ 
tion  last  week. 

Head  of  a  Chevrolet  dealer¬ 
ship  in  Waltham,  Mass.,  Mr. 
Mitchell  .said  the  average  l.J'/i- 
net  profit  eanied  by  auto  deal¬ 
ers  last  year  and  the  demise  of 
200  dealershij)s  each  month  are 
traceable  to  the  “oriental  ba¬ 
zaar’’  tactics  of  many  dealers. 
“A  small  group  of  dealers,”  he 
said,  “advertise  in  such  a  way 
as  to  jeopaixlize  the  well  being 
of  all.” 


For  Healtliv  U.S..4. 


Denying  the  dominance  of 
new  car  advertising  by  dealers 
on  the  classified  pages,  Mr. 
Mitchell  said  this  was  mining 
the  traditional  used  car  market 
place.  “If  dealers  cannot  mer¬ 
chandise  used  cars,  you’re  not 
going  to  have  a  healthy  U.S. 
economy,”  he  said. 

He  displayed  a  number  of  full 


1960  SCIENCE  REVIEW 

introduction  by  Watson  Davis 
Director  of  Science  Service 


A  dif;r*>i  of  the  outstanding 
achievements  in  every  science 
during  the  past  tweive  months. 
The  scientists  of  the  world 
alert  us  to  their  forward-strid¬ 
ing  achievements  .  .  .  from  the 
snatching  of  sections  of  satel¬ 
lites  in  mid-air  .  .  .  several 
large  enough  to  contain  an 
orbiting  man  .  .  .  through 
medical  progre.ss  in  many 
fields  and  the  delving  deep 
into  the  earth  to  gather  infor¬ 
mation  on  ancient  man  and  the 
archaeological  treasures  of  the 
glory  that  was  Egypt. 


The  rate  for  this  important 
issue  of  the  Newrs-Feature 
Packet  is  the  same  as  for  the 
other  weeks  of  the  year.  Write 
or  wire  for  this  newsworthy 
release. 


SCIENCE  SERVICE 


1719  N  Street,  N.  W. 
Washington  6,  D.  C. 
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Agency  Committee  for  Kiddies, 
an  interdenominational  group 
known  as  JACKIE,  sought  to 
I)age  new  car  ads  in  color  which  place  children  through  unimagi- 
appeared  on  the  classified  jtages  native  cojty  which  simply  stated 
of  newsjtapers  and  pointed  out  that  hundreds  of  homes  were 
the  itrices  quoted  indicated  that  sought. 

the  dealer  was  obviously  using  Mr.  Majersick  noted  an  E&P 
his  auto  franchise  as  a  means  stoiy  telling  how  a  youngster 
of  making  a  profit  on  financing  had  received  scores  of  home 
charges  rather  than  on  the  sale  offers  after  i)lacing  an  ad  in 
of  automobiles.  a  newspaper  in  Canada.  This 

Mr.  Mitchell  also  showed  cut-  caused  him  to  suggest  that 
l)rice  ads  of  suburban  dealers.  JACKIE  use  more  emotional 
“The  suburban  dealer  can  cream  copy  and  present  case  histories 
the  big  city  dealer  in  price  eveiy  in  its  advertising, 
time  because  of  his  low  over-  Tests  showed  the  validity  of 
head,”  he  said.  Mr.  Majersick’s  contention. 

Mr.  Mitchell  said  his  commit-  There  were  as  many  as  110  re- 
tee  has  voted  to  recommend  to  sponses  to  a  single  Examiner 
NADA  that  newspapers  be  re-  ad. 
quested  to  accept  no  new  car  ^ 

copy  on  the  classified  pages.  He  *^'*''* 

also  favored  rigid  enforcement  ^s  an  example  of  the  JACKIE  , 

of  codes  of  ethics  by  CAMs  copy,  Mr.  Majersick  selected  *’®t3.il  chinaware  business  ii 

which  would  foire  dealers  to  this"''  Hamilton,  Ont.  gave  Beryl  her 

advertise  truthfully.  “Dear  Folks:  taste  of  selling.  It  has  beer 

A  number  of  CAMs  pointed  “This  Thanksgiving  we’d  steady  diet  ever  since,  ii- 
out  that  adveitisei-s  could  use  (Danny  and  me,  that  is)  would  ^^luding  18  years  as 

what  he  termeel  “oriental  ba-  gyj.g  jrjve  thanks  for  a  Pho*'®  room  super\’isor  at  the 

zaar  selling  tactics  in  the  dis-  foster  mom  and  dad  of  our  Toronto  Star. 

play  section  of  the  paper,  as  Clarence,  a  4-year-old  recommendations: 

well  as  on  the  classified  pages  ,,oy  hair  and  brown  Teach  your  staff  to  think 

and  that  the  disperaion  of  dealer  gyes.  Danny  is  my  3-year-old  they  talk.  Help  them 

advertising  would  weaken  the  brother.  We  look  the  same  and  realize  that  because  every  pr 
traditional  auto  market  place  both  got  rosy  cheeks.  We’ll  pcctive  advertiser  has  a  ilii! 
which  enabled  dealei-s  to  sell  a  foster  home  for  a  long  irersonality,  preset  s* 

their  products  in  classified  at  until  we’re  big  boys.  We’d  talks  are  ineffective,  and 

I  modest  advertising  costs.  They  guj.g  jjke  to  be  there  for  the  '’®ried  approach  is  I'SsentiaL 
also  questioned  the  role  of  the  holidays  Board  of  $108  plus  Before  calling,  expect  an 

factory  in  policing  the  small  clothes  and  medicine  will  be  but  be  prepared  for  a  ncp: 
group  of  dealers  who  “jeopar-  us  If  y^^  have  room  response  with  a  confident  r 

dized  the  well  being  of  all  by  f^r  two  ’HI  guys,  please  call  us. 


BERYL  JOHNSON, 
Toronto  Star, 

Classified  Phone  Room  Soper 
visor 

Bery’l  Johnson  is  one  gooc 
example  of  support  for  the 
premise  that  salespeople  an 
“horn”.  Her  father’s  prosperou; 


their  “bazaar”  tactics. 


SU  1-1386.’ 


Over  3  Million 


PERSONAL  NOTES 


The  Los  Angeles  Times  pub- 


ommendation.  Many  advert;? 
need  help,  so  have  construt: 
suggestions  lined  up. 

Be  so  thoroughly  convci'^ 
with  every  detail  that  you  * 
not  be  thrown  off  guard  by  ai. 
ment.  One  thing  about 
many  liive 


.  Elizabeth  Cunniff — to  clas  v 

lished  its  three  millionth  classi-  ^ 

.  f  -OCA  •  sifted  advertising  manager  and  work: —  »o  manv  .a*^. 

ed'ti:„'„fNr23CAM.F™W  S's" 

,  *  *  Be  well  informed,  eager 

...  Ivan  E.  Wehmer  —  from  re-  fbe  imaginary  line  bet' 

I  million  -  in  -  a  -  year  mark.  The  (^11  ad  staff,  Newport  News  success  and  failure  is  enth- 

I  pmes  also  published  more  than  (Va.)  Daily  Press  and  Times-  asm— the  greatest  selling  a- 

^  1959,  Herald,  to  classified  advertising  the  world. 

The  d  million  mark  repre-  manager,  succeeding  Frank  B.  • 

seated  full-run  copy  in  The  thieme,  who  will  devote  full  p  j  PubUcily  Firm 

luae  tiTYip  tn  Hiit.ips  5LR  nRSiatfint.  an-  ^ 


W.  Lester  said  the  Times  is  the 
only  newspaper  in  the  United 
States  ever  to  achieve  the  3 


Times  only  and  did  not  include  (jj^g  fg  duties  as  assistant  ad- 
classifieds  published  in  various  vertising  director.  James  W.  Gertrude  Michalove  J 
zone  sections  published  on  Meador,  formerly  with  the  local  food  specialist  in  the  publ;  i 


Thursday  and  Sunday. 


Sears,  Roebuck  and  Company  —  department  of  Young  &  I''-  ^ 
to  retail  ad  staff.  cam,  Inc.,  for  the  past  10  yea  ^ 

has  opened  her  own  office  4 
Food  Publicity  Consultant  4 
Victor  Hershberger,  former  San  Francisco.  Mrs.  Adcox  * 
found  homes  through  classified  classified  advertising  manager,  married  to  Glenn  Adcox,  pp  ? 
advertisements  placed  in  the  Sarasota  (Fla.)  News  —  to  dent  of  Adcox  Associates  nt'j 
San  Francisco  Examiner  over  same  post,  Pompano  Beach  paper  syndicate  and^ge&Jf 
the  past  five  years.  ~  -  .  -  . 


JA(TtIE  ADS 

Hundreds  of  children  have 


(Fla.)  Sun-Sentinel.  manager  of  Chronicle  Feat 
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In  September,  1959,  The  Courier-Journal  and  The  Louisville  Times  introduced  Continuity- 
Impact-Discounts  (C-l-D),  a  new  concept  in  the  use  of  newspapers  that  offered  newspaper 
advertisers  frequency-volume  discounts  of  up  to  13%.  These  discounts  were  based  on  the 
existing  rate  card.  Rates  were  not  increased. 

Now,  after  16  months  experience  with  C-l-D,  we  are  convinced  that  it  has  been  mutually 
beneficial  to  our  advertisers  and  to  ourselves.  Over  $117,000  in  discounts  have  been  earned  by 
48  national  advertisers  who  have  signed  C-l-D  contracts.  Sixteen  other  newspapers  have 
adopted  C-l-D  programs,  and  many  more  are  considering  such  plans. 

We  felt  at  the  inception  of  C-l-D,  and  we  still  feel,  the  urgent  need  for  the  newspaper 
industry  to  present  a  uniformity  of  rate  structure  to  national  advertisers  and  their  agencies. 
Some  of  the  other  major  newspapers  now  offering  C-l-D  have  broadened  the  discount  structure 
to  pay  higher  discounts  for  1500-  and  2400-line  minimum  contract  requirements. 

Effective  January  1,  1961,  The  Courier-Journal  and  The  Louisville  Times 
are  liberalizing  their  C-l-D  contracts  to  include  these  brackets  and  increasing 
the  maximum  discount  from  13%  to  17%. 

It  is  important  to  note  that  these  additional  discounts  are  being  granted  from  a  rate  that 
has  been  in  effect  for  two  years.  The  result  is  an  effective  narrowing  of  the  differential 
between  the  local  and  national  rates.  The  revised  discount  structure  is  shown  below: 

MINIMUM  WEEKLY 
CONTRACT 
REQUIREMENTS  , 


Lines  per  Week 

12  Wks.  in  13 

24  Wks.  in  26 

36  Wks.  in  39 

48  Wks.  in  52 

300  lines 

4% 

6% 

8% 

10% 

600  lines 

5% 

7% 

9% 

11% 

1000  lines 

6% 

8% 

10% 

12% 

1500  lines 

7% 

10% 

12% 

14% 

2400  lines 

00 

12% 

14% 

16% 

An  additional  1  %  discount  will  be  granted,  as  previously,  on  all 
published  lineage  in  excess  of  minimum  contract  requirements. 


(Jottticr -Journal 

The  Louisville  Times 

391,284  Combined  Daily  ^  317,449  Sunday 
Represented  nationally  by  The  Branham  Company 


came  from  43  of  the  states,  with  ^Amerirail  E»liU»r’ 
papers  in  all  circulation  brackets  „  .  I  c  I  i 

(I’anging  from  1,500  to  340,000).  J*nollC>ol 

*  *  *  Boston 

SALARIES:  Taking  as  its  The  American  Editor,  quar- 

base,  the  Austin  Report  for  the  terly  jiublication  of  the  New 
Dow  Jones  Foundation  which  England  Society  of  Xt-wspaper 
found,  in  the  spring  of  1958,  Editors,  will  l>e  published  in  the 
that  starting  newspaper  salaries  future  in  association  with  the 
averaged  around  $73  per  week  Boston  University  Division  of 
and  ranged  beyond  $100,  the  Journalism, 
editors  (or  publishers)  were  Official  announcement  of  the 

asked  if  the  salaries  they  now  move  was  made  Dec.  2  during 
offer  beginning  reiiorters  were  the  society’s  annual  convention 
higher,  lower  of  the  same  as  in  by  Sevellon  Brown  3rd,  editorof 
the  spring  of  1958.  the  Providence  Journnl-BuUetin 

56  of  them  (73^^)  reported  and  president  of  the  Society, 
that  beginning  salaries  now  were  Prof.  Joseph  A.  Del  Porto  of 
higher  than  in  the  spring  of  Scituate  Center,  chairman  of  the 
1958.  (Increases  ranged  from  Division  of  Journalism,  which 
50rr,  with  14.3%  the  is  an  integral  part  of  the 
average).  University’s  School  of  Public 

21  of  them  (26%)  said  salaries  Relations  and  Communication*, 
now  are  the  same  for  beginners  revealed  that  under  the  agree- 
as  in  1958.  ment,  the  magazine  will  be  pub- 

1  of  them  (approx  1%)  said  lished  at  and  distributed  from 
he  had  hired  no  news  reporters  the  University, 
in  that  period,  so  has  no  figures.  The  magazine  was  first  issued 
0  of  them  reported  a  decrease  in  April,  1957,  under  the  editor- 
in  starting  salaries.  ship  of  Carl  Landstrom,  then 

*  ♦  *  executive  editor  of  the  Hartford 

SIZE  OF  NEWS  STAFFS:  40  Timea.  It  is  l)eing  edited  nowl^ 

of  the  newspapers  (51%)  re-  William  H.  Heath,  formerly  edi- 
jjorted  that  their  news  staffs  tor  of  the  Haverhill  Gazette.  He 
now  were  larger  than  in  1958.  "'’iil  continue  in  that  capacity. 


JOURNALISM  EDUCATION 


Enrollmeiit  Rising; 
Salaries  Are  Highe 


The  following  is  the  1960  Re-  high  school  students  about  en- 
port  of  the  Association  for  Edu-  rolling  in  the  fall, 
cation  in  Journalism  Committee  3.  Indication  that  the  oi)por- 
on  Recruitment:  Leslie  G.  Moel-  tunity  in  Jounialism  had  by  no 
ler.  State  University  of  Iowa;  means  diminishecl,  with  65 
Rae  O.  Weimer,  University  of  schools  and  departments  report- 
Florida;  and  Alvin  E.  Austin,  ing  an  average  of  about  three 
University  of  North  Dakota,  job  offers  for  eveiy  senior, 
chairman.  4.  73%  of  a  cross-section  of 

*  *  *  U.S.  newsjiapers  which  answered 

With  many  new  scholarahips,  a  questionnaire  said  they  had  ^ 
fellowships  and  grants  available  increased  salaries  for  beginning 
and  numerous  additional  pro-  reporters  in  the  past  two  yeara, 
grams  to  attract  bright  young  the  increases  averaging  14%.  A 
persons  to  the  field  showing  majority  of  these  payiers  said 
signs  of  success,  the  Recruit-  their  editorial  staffs  were  bigger 
ment  for  Journalism  program  now  than  they  had  l>een  tw'o 
had  many  “plus”  aspects  in  1959-  years  ago. 

60.  5.  Editors  or  publishers  of  55 

These  are  some  of  them:  of  these  papers  favored  Jouimal- 

1.  Enrollment  in  the  nation’s  ism  graduates  for  new  recraits 

schools  and  departments  of  to  their  news  staffs,  as  compared 
Journalism  had  a  slight,  overall  to  7  who  favored  straight 
increase — after  remaining  static  Liberal  Arts  graduates.  Thirteen 
for  several  years.  had  no  preference. 

2.  At  least  a  third  of  the  A  total  of  78  newsiiapers  re- 
•schools  and  departments  answer-  plied  to  100  questionnaires  sent 
ing  this  committee’s  survey  indi-  to  editors  and  publishers,  two  to  ixwst) 

cated  increased  inquiries  from  each  of  the  50  states.  Replies  36  new.spapers  (47%)  said  the 

size  of  their  news  staffs  had 
remained  unchanged. 

2  newspapers  said  their  news 
staffs  were  smaller  now.  (One 
was  down  2%,  the  other  5%). 


to 


extensions 


modernization 


new  plants 


NEWSPAPER 

PLANTS 


(Those  who  preferred  J-  eluding  1,642  men  and  1,281 
graduates  cited  their  superior  women, 
jrreparation  for  the  field — “saves  • 

sp™™  App^med  pm 

ethics  and  requirements  of  the  Of  Flying  Magazine 

profession).  Charles  Spence,  formerly  with 

*  Palmer,  Codella  and  Associate*. 

Nebraska  Newspaper  has  been  named  promotion  man- 

Sobl  to  Fred  Rose  magazine. 

301*1  lo  rrea  nose  joining  PC  and  A, 

Ainsw(»th,  Neb.  Mr.  Spence  was  with  the  Hearst 

Mr.  and  Mrs.  Robert  Tyler,  organization  for  14  years,  hold- 

owners  of  the  Ainsworth  Star-  ing  such  posts  as  director  of 

Journal  and  the  Star-Journal  public  relations  for  Hearst 

Printing  Company,  have  an-  newspapers,  and  promotion  nua- 

nounced  the  sale  of  their  busi-  ager  of  American  Weekly,  th* 

ness,  equipment  and  building  to  New  York  Mirror  and  other 

Mr.  and  Mrs.  Fred  W.  Rose.  Hearst  properties. 
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Office  of  the 
Norwich  Bulletin, 
Norwich, 
Connecticut  — 
facade  and 
interior 
modernized 
using  Lockwood 
Greene  design. 


ENGINEERS  •  ARCHITECTS 

NEW  YORK  17,  N.  Y.  BOSTON  16,  MASS. 

41  East  42nd  St.  316  Stuart  St. 


SPARTANBURG,  S.  C. 
Montgomary  Bldg. 


Brochure  on  request 


•  The  plural  is  never  ‘Jeeps’,  but 
‘Jeep’  vehicles. 

•  ‘Jeep’  is  never  a  verb  or  a  noun. 

It  is  an  adjective.  One  cannot, 
properly,  “‘Jeep’  around’’,  “go 
Jeeping’’,  etc. 

There’s  no  such  thing  as  “a  ‘Jeep’’’, 
or  a  “‘Jeep’-type’’,  or  “  ‘ Jeep’-like’’. 
Either  it’s  a  ‘Jeep’  vehicle,  a  product 
of  Willys  Motors,  Inc.,  or  it  isn’t! 


Properly  speaking 


As  a  trademark,  for  vehicles 
made  only  by  Willys  Motors,  ‘Jeep’ 
should  always  be  capitalized. 

To  designate  a  specific  vehicle 
‘Jeep’  is  always  linked  with  the 
model  name,  i.e.,  ‘Jeep’  Universal, 
‘Jeep’  FC-170  Truck,  etc. 


Vehicles  are  made  by,  and  only  by  Willys  Motors,  Inc. 
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Ever  since  the  introduction  of  the  popular  Goss 
Suburban  web-fed  offset  press,  publishers  from  coast 
to  coast  have  been  asking  for  a  larger  press  incor¬ 
porating  the  same  features  that  gave  the  Subiirban 
such  wide  acceptance.  Now  Goss  presents  the  new 
semi-cylindrical  style  web-fed  offset  press— the 
Urbanite.  This  new  press  offers: 

Larger  Capacity— up  to  48  standard  pages  or  96 
pages  tabloid  size. 

Increased  Speed— 20,000  p.p.h.  with  all  the  usual 
built-in  Goss  reserves. 

New  Color  Facilities— for  spot  color  or  full  ROP 
color  without  loss  of  page  capacity. 

This  larger,  faster,  heavy-duty  press  also  offers 
unusual  ease  of  operation.  And,  the  new  Goss 
Urbanite  is  a  press  that  publishers  “can  grow  up 
with” — as  their  business  increases  or  their  publica¬ 
tions  prosper. 

Let  us  tell  you  more  about  these  two  great  presses 
—the  popular  tubular  style  Suburban  and  the  new 
Goss  Urbanite.  We  can  help  you  select  the  exact 
press  to  fit  your  present  and  future  needs— without 
cost  or  obligation.  Just  write  and  tell  us  about  your 
current  activity— number  of  publications  and  their 
circulations,  normal  and  maximum  number  of  pages 
of  each  and  your  plans  for  the  future— changes  con¬ 
templated,  expansion,  use  of  color  and  anything  else 
that  will  be  helpful.  We’ll  recommend  the  correct 
web-fed  offset  press  and  equipment  to  fit  your  present 
and  future  needs. 

Get  in  touch  with  Goss. 


Specia/ists  in  newspaper,  magazine  and  roto  presses 

A  DIVISION  OF  MIEHLE-GOSS-DEXTER.  INC. 

The  leader  in  graphic  arts  . . .  engineering,  service  I  I 
and  manufacturing. ..industry-wide  and  world-wide  P 


FAIRCHILD 

news 


Jane  Cahill,  editor  of  the  Experi-  j 
enres  of  Smaller  Stores  column  in  i 
WOMEN’S  WEAR  DAILY,  will  i 
leave  Dec.  15  for  a  week’s  tour  of  | 
southern  cities  to  tiather  new  ma-  j 
terial  for  her  column.  She  will  make 
stops  in  Savannah.  Ca.;  St.  Peters-  j 
burp.  Bradenton.  Sarasota.  Naples  | 
and  Fort  Myers,  Fla.  i 


DAILY  NEWS  RECORD  will  com¬ 
memorate  the  50th  anniversary  of 
the  first  time  rayon  was  .successfully 
made  commercially  in  the  United 
States  with  the  publication  of  a 
.special  supplement  on  Dec.  19. 


Yancev  Gilkerson,  editor  of  i 
WOMEN’S  WEAR  DAILY,  has  an¬ 
nounced  the  appointment  of  several 
new  members  to  the  editorial  staff 
of  the  paper.  Larry  Wilson  has 
joined  the  department  as  a  reporter 
in  the  fur  market;  Joseph  Massa 
will  cover  the  "love  market;  Ed¬ 
ward  Hutchins  will  report  for  the  ' 
fabric  news  department.  In  the  ! 
fashion  division  of  WOMEN’.S  ■ 
WE.AR  D.AILY,  Virginia  Keating  ^ 
has  been  named  to  cover  hosiery;  ! 
Toni  Kosover  has  transferred  from  ! 
lingerie  and  loungewear  to  cover 
fashions  in  coats,  suits  and  rainwear;  j 
Arline  Lewis  has  joined  the  staff  to  j 
cover  lingerie  and  loungewear 
fashions. 


Cindy  Schechter,  who  has  l)een  ' 
covering  the  curtain  and  drapery  j 
market  for  the  news  department  of  i 
HOME  FURNISHINGS  DAILY,  has  i 
moved  over  to  the  furniture  news 
section,  succeeding  Frank  McCann 
who  has  resigned. 


Sally’s  Selling  Primer,  a  series  of 
sales  training  aids  that  have  re¬ 
cently  appeared  in  WOMEN’S 
WE.AR  DAILY  to  assist  stores  in 
their  sales  training  programs,  will 
be  published  in  Ixmldet  form  early 
in  1%1  by  Fairchild’s  Business  Book 
Division.  These  fundamentals  of  re¬ 
tail  salesmanship  represent  the  best 
of  the  how-to-sell  dialogue  culled 
from  the  Sally  cartoon  strip  which 
runs  every  day  in  WOMEN’S  WE.AR 
DAILY. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

fvbltilim  ol 

Daily  N.wt  RkorI,  WeiiMn't  Wm,  Daily, 
Hem.  Furnishing,  Daily,  Sup.rmarlitl  News, 
Men's  WMr,  FeelwMr  News,  Directories, 
Metolwerking  Newt,  Eleclrenk  News,  Beeks. 


He’s  A  Busy  Man  For 
A  BuHiness  Manager 

’Van  Burb2<,  Ark. 

Milton  Willis,  business  man¬ 
ager  of  the  Presfi-Argus  in  this 
western  Arkansas  town  that  be¬ 
came  famous  during  Bob  Bums’ 
heyday,  is  one  of  the  busiest 
newspaper  business  managers 
in  the  state. 

He  is  a  member  of  the  Ar¬ 
kansas  House  of  Representa¬ 
tives,  and  as  a  member  of  the 
Arkan.sas  Legislative  Council, 
Mr.  Willis  has  Iteen  regularly 
attending  the  October  and  No¬ 
vember  sessions  preparatory  to 
the  convening  of  the  Arkansas 
Legislature,  January  9, 1961.  As 
a  member  of  the  Legislative 
Council,  he  lias  accompanied  the 
group  to  meetings  throughout 
the  nation  while  studying  legis¬ 
lation  in  many  other  states. 

• 

Irv  KUMMBau'ELDT,  Winona 
Daily  News  —  to  president  of 
the  newly  -  foraied  Minnesota 
Daily  Newspaper  Sportswriters 
Association. 

♦  ♦  ♦ 

Lawrence  D.  Townsend  — 
from  city  desk  to  assistant 
travel  editor,  Chicago  (Ill.) 
Tribune. 

♦  *  * 

John  J.  Sullivan  —  to  col¬ 
umnist  and  reporter,  Lynn 
(Mass.)  Daily  Item.  Frank 
Dugan  and  N(«man  Brown  — 
to  advertising  department.  Vin¬ 
cent  P.  O’Brien,  news  editor  — 
returns  to  desk  after  three 
months  leave  of  absence  as  press 
chief  to  Henry  Cabot  Lodge. 

«  e  e 

William  Clark,  June,  1960, 
graduate  of  the  Rutgers  Uni¬ 
versity  school  of  journalism — 
to  Vineland  Bureau  of  the  At¬ 
lantic  City  (N.  J.)  Press,  re¬ 
placing  Gar  Miller,  to  sports 
staff  of  the  Press  in  Atlantic 
City.  PB21RY  Frank,  Press  copy 
boy — ^to  radio  station  WMID  as 
news  editor.  Replaced  on  Press 
I  by  Charles  McCIeb:,  June  gradu¬ 
ate  of  Atlantic  City  High 
School.  Mrs.  Avis  C.  Phillips, 
former  Newark  Public  Library 
business  branch  librarian — new 
librarian  of  the  Atlantic  Press, 
succeeding  Elsie  M.  Heinrich, 
retired. 

e  e  * 

Les  Sia^LNOW,  St.  Cloud  and 
Paynesville,  Minn. — ^to  editor. 
Window  (Minn.)  Citizen-Re¬ 
porter. 

e  *  * 

Donald  Roberts,  Salt  Lake 
City  newspapers — to  editorial 
staff,  Albert  Lea  (Minn.)  Eve- 
!  ning  Tribune. 

•  ♦  * 

Edmund  D.  Campbell  Jr., 
sports  editor.  Charleston  (S.  C.) 
News  &  Courier — ^to  assistant 
,  city  editor. 


personal 


Potumar  Magazine 
Editors  Appointed 

Washington 

The  arrival  of  Potomac,  the 
Washington  Post’s  new  Sunday 
gravure  Magazine,  has 
prompted  a  number  of  promo¬ 
tions  from  within  the  ranks  of 
the  news  staff. 

Paul  Herron  has  assumed 
editorship  of  the  magazine 
which  is  scheduled  to  have  its 
debut  Feb.  5.  He  was  real  estate 
editor  and  wrote  the  bi-weekly 
night  club  and  restaurant  col¬ 
umn. 

Acting  as  assistant  editor  on 
Potomac  is  A1  Horne,  who 
formerly  held  positions  on  the 
city,  copy  and  picture  desks. 

The  new  real  estate  editor  is 
John  B.  Willmann,  former  as¬ 
sistant  city  editor.  John  Pa- 
gones,  assistant  librarian,  will 
write  the  night  club  and  restau¬ 
rant  column.  For  the  past  five 
years  he  has  also  been  a  book 
reviewer. 


George  Townsend  —  to  news 
rim,  Montgomery  (Ala.)  Adver¬ 
tiser.  Pat  Lanier  —  to  library 
.staff,  succeeding  Jean  Arm¬ 
strong,  resigned. 

*  *  * 

Joseph  Jennings,  New  Haven 
(Conn.)  Register  —  to  Chester 
(Pa.)  Delaware  County  Daily 
Times. 

*  a 

J.  Keith  Pope,  former  Contra 
Costa  County,  Calif.,  editor  and 
publisher — to  editor,  Ryan  Re¬ 
porter,  publication  of  the  Ryan 
Aeronautical  Company,  San 
Diego,  Calif. 


STEPPING  UP— J.  LuckeH  Ym 
Jr.,  business  mena9er  since  I9SI. 
has  been  named  general  managar 
of  the  Miami  (Fla.)  News,  filling 
a  post  that  has  been  vacant  sinca 
the  resignation  of  John  L.  Foy  is 
August,  1959.  Mr.  Yawn,  a  grade- 
ate  of  Tulane  and  Navy  vetaraa. 
joined  the  News  from  the  Na« 
Orleans  Item. 

Harold  K.  Street,  Hartford 
(Conn.)  Courant — elected  presi¬ 
dent  of  Newspaper  Farm  Edi¬ 
tors  Association. 

a  *  * 

Philip  W.  Stroupe,  politicsl 
writer,  Jackson  (Miss.)  StaU 
Times — ^to  the  office  .staff  of 
U.  S.  Senator  John  Stennis  (D.- 
Miss.) 

*  a  a 

Connie  R.  Morton,  former 
managing  editor  of  the  Rock 
Hill  (S.  C.)  Evening  Herald 
and  more  recently  with  Radit 
Station  WRHI  there — ^to  vic^ 
president  of  the  Peoples  Nation- 
al  Bank  of  Rock  Hill. 


AT  THE  AGE  OF  80.  Abram  Newman  was  the  life  of  the  party  whii 
newspaper  circulation  men  gathered  in  New  York  to  pay  their  respack 
to  a  dean  of  the  business.  Mr.  Newman,  who  began  selling  newspapm 
in  New  York  in  1888 — he  was  8 — and  retired  as  circulation  director  d 
the  New  York  Mirror  at  the  age  of  77,  is  pictured  between  Nat  Gold¬ 
stein,  Times,  and  John  Potts,  Herald  Tribune,  after  receiving  a  TV  sal 
and  a  Bible  from  Israel. 
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THORN  McBRIDE- 
YOUR  PASSPORT 
TO  ADVENTURE 


Hibbert  Retires 
From  Press  Role 

Toledo,  Ohio 

Wilfrid  Hibbert,  press  rela¬ 
tions  manager  of  Libby-Owens- 
Ford  Co.  for  the  past  15  years, 
retired  Dec.  1.  He  is  succeeded 
by  Everett  Eakin. 

Mr.  Hibbert  is  a  veteran 
newspaper  man  having  served 
on  the  staff  of  the  Toledo  Times 
from  1919  to  1951,  the  last  three 
years  as  city  editor.  He  l)egan 
his  career  here  with  the  former 
Toledo  News-Bee  in  1914  after 
serving  on  the  weekly  news¬ 
papers, /I  (W  won  (Mich.)  Courier 
and  the  Fayette  (Ohio)  Review. 

Mr.  Eakin  has  been  serving 
as  assistant  to  James  M.  Ashley, 
L-O-F  vicepresident — public  re¬ 
lations.  Mr.  Eakin  at  one  time 
was  on  the  editorial  .staff  of  the 
Findlay  (Ohio)  Republican- 
Courier  and  Michigan  news¬ 
papers  before  going  into  in- 


3  Slafl«*rs  Receive  ^ 

Variety  of  Anards 

■Albuqierqi'E,  X.  M. 

Three  Albuquerque  Journal 
reporters  liave  l)een  named  the 
recipient-  of  recent  awards. 

Wayne  S.  Scott,  farm  editor, 
will  receive  the  Distinguished 
Service  Award  for  reporting  of 
Sew  Mexico  agriculture  at  the 
40th  annual  convention  of  the 
Sew  Mexico  Farm  and  Live¬ 
stock  Bureau. 

Mrs.  Frankie  McCarty  Gal¬ 
legos,  a  Journal  reporter  since 
1954,  wa.s  honored  for  outstand¬ 
ing  community  service  by  the 
Albuquerque  Junior  Chamber 
of  CkMnmcrce. 

Bennett  T.  Moffett,  sports- 
writer  and  a  journalism  junior 
at  the  University  of  New  Mexi¬ 
co,  was  chosen  by  the  faculty  to 
receive  the  1960  Sigma  Delta 
Chi  Award  of  $100. 


THE  ORIENT 


PUBLISHER — Mrs.  Edward  Harvey  dustry. 
Long  has  been  appointed  pub¬ 
lisher  of  the  Huntington  (W.  Va.)  jj,  , 
Advertiser.  Widow  of  E.  H.  Long,  HiS  ^ 
she  is  also  vicepresident  and  treas¬ 
urer  of  the  Huntington  Publishing  ^ 
Co.,  which  owns  controlling  inter- 
est  in  WSAZ-TV  and  radio  stations 
in  addition  to  publishing  the  morn-  has  b 
ing,  evening  and  Sunday  news-  Donalc 
papers.  ship  in 


Pat  Garling,  city  desk,  Cleve¬ 
land  (Ohio)  Plain  Dealer — to 
marine  editor,  succeeding 
Homer  Hendrickson — now  na¬ 
tional  maritime  reporter.  Sew 
York  Journal  of  Commerce.  C.  T.  Andrews  Jr.,  managing 

*  •  *  editor  of  the  Anchorage  (Alas- 

Edward  W.  EvBai.s — from  pro-  ka)  Daily  Sews — married  to 

duction  manager  to  assistant  Susan  Katherine  Stoffel, 

business  manager,  St.  Louis  daughter  of  P.  C.  Stoffel  Jr., 

(Mo.)  Globe-Democrat.  He  re-  publisher,  Pullman  (Wash.) 

mains  in  charge  of  production  Herald. 

and  expands  his  activities  into  *  ♦  ♦ 

the  executive  branch.  Luther  W.  Shaw,  .Asheville 

*  *  *  (N.  c.)  Citizen  news  staff — 

Stan  Walker,  account  super-  appointed  executive  secretary  to 

visor  with  the  Kalmus  Company,  Rep.  Roy  A.  Taylor, 

New  York  public  relations  firm  *  ♦  ♦ 

—to  radio-television  columnist,  Mike  Feinsilber — from  UPI 
Hempstead  (N.  Y.)  Long  Island  staff  at  Columbus,  Ohio,  to  bu- 
Examiner,  a  new  weekly.  He  reau  at  Harrisburg,  Pa.,  suc- 
was  formerly  an  assistant  edi-  ceeding  James  Bland,  trans- 
tor  at  U.  S.  Radio  Magazine.  ferred  to  Columbus. 


THE  TROPICS 


John  W.  Saffell  —  to  news 
editor,  Lorain  (Ohio)  Journal. 
Harding  Christ,  son  of  the 
managing  editor  of  the  Cleve¬ 
land  (Ohio)  Press  —  to  city 
desk.  Joan  Weav-er,  vicepresi¬ 
dent  of  the  Ohio  Newspaper 
Women’s  Association  and  a 
Journal  reporter  for  23  years, 
resigned  to  be  married. 


THE  ARCTIC 


Carl  Porter,  sportswriter, 
Tucson  (Ariz.)  Daily  Citizen  — 
to  assistant  sports  editor.  John 
Lindblom,  sports  editor,  Yuma 
(Ariz.)  Daily  Sun,  and  Jesus 
Barker,  University  of  Arizona 
—  to  Daily  Citizen  sports  desk. 
Ted  Marshall  —  from  U.  S. 
Navy  to  city  desk.  Daily  Citizen. 
♦  *  ♦ 

Hal  F.  Lindley,  former  ad¬ 
vertising  manager,  Sorth  Holly¬ 
wood  (Calif.)  Valley  Times 
Today  —  to  retail  advertising 
manager,  Los  Angeles  (Calif.) 
Examiner,  succeeding  Robert 
Sadler,  resigned. 


with  THORN  McBRIDE 


Take  your  readers  to  far  away 
places  ....  with  strange  sound¬ 
ing  names.  “McBride,”  the 
6-day  adventure  comic  strip,  is 
available  in  four  and  five  column 
widths. 

For  information,  wire 


'MORE  QUESTIONS' — Following  a  press  conference,  financial  writers  night  news  1 
directed  more  questions  at  Henry  C.  Alexander,  board  chairman  of  editor  UPI 
Morgan  Guaranty  Trust  Company  of  New  York,  at  the  Investment  Wit.t.iam  C  ' 
Bankers  Association  convention  at  Hollywood,  Fla.  Loft  to  right:  Harold  , 

C.  Bunco,  New  York  World-Telegram;  Edward  Kandlik,  Chicago  Daily 

News;  Mr.  Alexander;  and  Edward  Morse.  Associated  Press.  editor. 
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NEWS  SERVICE 


940  Third  Avenue, 

San  Diego  12,  California 


ON  TIME — At  ttie  stroke  of  noon,  reporters  sit  down  to  luncheon  in 
Grand  Central  Terminal  outside  a  bubble  broadcasting  booth  set  up  by 
WCBS  Radio.  The  station  supplied  basket  lunches.  In  the  center  of  this 
group  are  Nan  Robertson,  New  York  Times,  and  Jacqueline  Eagle, 
Broadcasting  Magazine.  At  left  are  Al  Fields  and  Sandra  Roche  of  the 
New  Haven  Railroad  publicity  staff;  and  at  right  in  the  background, 
Mary  Lou  Ponsell,  U.  S.  Radio,  and  Lou  Frankel,  WCBS  publicity. 


I  Charles  N.  Haugen,  Roch¬ 

ester  (Minn.)  Post-Bulletin  — 
to  Associated  Press  bureau, 
Fargo,  N.  D. 

*  *  * 

!  Donald  G.  Weis — from  news 

I  editor  to  city  editor  of  the 
I  Aurora  (Ill.)  Beacon-News,  suc¬ 
ceeding  Robert  P.  Budler — to 
Thom  Power  Tool  Co.  public 
relations  director.  Jerome  L. 
Marzuki — to  news  editor.  Mr. 
,  Weis  is  a  former  press  photog- 
i  rapher. 

I  «  *  * 

George  Jack  Heil  Jr.,  form- 
I  erly  courthouse  and  city  hall 
reporter,  Painesville  (Ohio) 
Telegraph — to  editor,  Ahoskie 
;  (N.  C.)  Herald. 


G.  GriffitliH  to  Editor 

Reading,  Pa. 

Gordon  Griffiths,  24,  has  been 
named  editor  of  the  Rending 
Berks  County  Record,  it  was 
announced  by  publisher  Jerr>' 
Kobrin. 

Mr.  Griffiths  was  formerly  a 
porter  with  the  Pottstown  (Pa.) 
Mercury. 

Other  appointments  are  Ed¬ 
ward  W.  Crabtree  and  Leslie 
Davenport  to  the  advertising 
staff. 

• 

Mark  Johnson,  graduate  of 
University  of  Minnesota  school 
of  journalism — to  news  editor, 
Plainview  (Minn.)  News. 


DiMaroo  Nametl  Chief 
Of  A<1  Department 

Camden,  N.  J. 

Aymon  F.  DiMarco  has  been 
appointed  national  advertising 
manager  of  the  Courier-Post,  it 
was  announced  by  William 
Goodman,  advertising  director. 

Mr.  DiMarco.  a  national  ad 
representative  for  four  years, 
succeeds  John  Burk  who  has 
joined  the  Perth  Amboy  (N.  J.) 
Evening  News  as  advertising 
director. 

Frank  Doyle  Uppetl 
To  Elxecutive  Etlitor 

Halifax,  N.  S. 

Frank  W.  Doyle  has  assumed 
the  senior  post  of  executive  edi¬ 
tor  of  the  Halifax  Chronicle- 
Herald  and  Mail-Star. 

Mr.  Doyle,  associated  with 
the  papers  since  1927  and  man¬ 
aging  editor  since  1956,  is  suc¬ 
ceeded  by  C.  R.  McElhiney, 
senior  news  editor  of  both 
dailies. 

Poster  Re-Locat<?s 

Francis  X.  Poster,  formerly 
retail  advertising  manager  and 
sales  promotion  manager  of  the 
former  Detroit  Times,  has 
joined  the  advertising  depart¬ 
ment  of  the  St.  Louis  Post-Dis¬ 
patch. 

• 

Norman  Manson,  reporter 
and  deskman,  Sioux  City 
(Iowa)  Journal — to  copy  desk, 
San  Diego  (Calif.)  Union. 
Robert  Sherrill,  assistant  tele¬ 
graph  editor,  Greensboro  (N.C.) 
Daily  News  to  copy  desk.  Union. 
Marilyn  Borst,  editor  w'oman’s 
page,  San  Pedro  (Calif.)  News- 
Pilot,  to  woman’s  page.  Union. 
♦  *  * 

Harmon  Phillips,  managing 
editor,  Tulsa  Tribune  —  new 
president,  Oklahoma  Associated 
Press  Editors  Association,  suc¬ 
ceeding  Dale  Heckendorn, 
managing  editor,  Norman 
Transcript. 

*  *  * 

Robert  Goddard,  a  columnist 
for  the  St.  Louis  (Mo.)  Globe- 
Democrat  for  15  years  —  to 
amusement  editor.  He  will  con¬ 
tinue  writing  his  daily  column 
“In  Our  Town.’’ 

*  *  * 

Jack  Morgan — to  Klamath 
Falls  (Ore.)  Herald  and  News 
as  office  manager.  He  is  a  grad¬ 
uate  in  accounting  of  Brigham 
Young  University,  Provo,  Utah. 
Floyd  L.  Wynne — from  city 
editor  to  executive  and  man¬ 
aging  editor.  Herald  and  News. 
Barbara  Schiffman — to  Her¬ 
ald  and  News  news  staff,  re¬ 
placing  Sharon  Odell,  resigned 
to  return  to  college. 


Obituary 


Wiluam  Leo  Cou'.man,  46, 
photographer,  Monrm  (La.) 
.Morning  World  and  Nt  u  s-Star- 
Nov.  30. 

*  *  * 

Fred  H.  Weigel,  60,  labor 
editor,  Los  Angeles  (Calif.) 
Herald-Express;  Nov.  25. 

♦  «  « 

Alton  Taylor,  52,  former 
district  manager  for  the  Dnllat 
(Tex.)  Times-Hernld,  and  late¬ 
ly  a  builder  and  contractor;  re¬ 
cently. 

*  *  « 

Henrietta  B.  BuGKiai,  86, 
whose  family  once  owned  the 
Washington  (D.  C.)  Post  and 
Cincinnati  (Ohio)  Inquirer; 
Nov.  29. 

*  *  * 

John  A.  Shearer,  62,  display 
advertising  salesman,  Harris¬ 
burg  (Pa.)  Patriot-News;  Dec. 
1. 

*  «  4c 

Sterling  Price  Hart,  87,  re¬ 
tired  newspaper  owner  and  edi¬ 
tor,  Commerce  (Tex.)  Journal; 
Nov.  26. 

*  « 

Charles  R.  Hurly,  75,  for¬ 
mer  publisher  and  editor,  Sidney 
(Mont.)  Herald;  Nov.  25. 

«  «  « 

John  K.  Ploof,  65,  publisher, 
Danube  (Minn.)  Enterprise; 
Nov.  25. 

*  *  * 

Knute  O.  Sandrum,  85,  foun¬ 
der  and  first  editor,  Brieelyn 
(Minn.)  Sentinel;  recently. 

*  *  * 

Louis  Cohen,  71,  former  cir¬ 
culation  manager  of  the  Fort 
S  m  i  t  h  (Ark.)  Southwestern 
American,  and  more  recently 
head  of  an  office  supply  com¬ 
pany;  Nov.  25. 

*  *  * 

J.  J.  Mendel,  85,  publisher 
of  the  Freeman  (S.  D.)  Courier; 
Nov.  30,  shortly  after  the  week¬ 
ly  had  been  sold  to  the  Pine 
Hill  Printery. 

•  *  ♦ 

William  Plato  Stuart,  80, 
former  Arizona  editor  and  pub¬ 
lisher,  and  former  director  of 
internal  revenue  in  the  state; 
Nov.  26. 

«  *  * 

W.  W.  Parke,  92,  former  edi¬ 
tor,  Lovelock  (Nev.)  Reviev- 
Miner!  Nov.  21. 

*  *  * 

Joseph  W.  Lee,  52,  former 
editorial  page  editor,  Topeka 
(Kans.)  State  Journal;  Nov.  26. 

mu* 

Charles  R.  Sibley  Jr.,  64, 
Boston  (Mass.)  Record- Ameri¬ 
can  advertising  representative; 
Nov.  30. 


YOU  CAN  SAVE  $420.00  PER  YEAR 

on  every  linecasting  machine  operator 

Errors  in  composition  can’t  be  avoided,  but  you  can  reduce 
the  nunilier  by  one-third  with  the  Matrix  Contrast  System  of 
color  identification  of  symlrols  and  characters  on  matrices. 

In  dollars  (and  sense)  here’s  how  it  figures:  A  line-caster’s 
salary  averages  $7000 — In  a  year  he  makes  errors  totaling  6% 
of  his  time.  This  costs  you  $420.  To  correct  these  errors  takes 
twice  as  long  .  .  .  another  $840  in  lost  time  ...  a  total  of 
$1260  per  year. 

These  figures  do  not  include  the  loss  of  time  of  proof-readers, 
make-up  men  and  others  handling  these  corrections. 

YOU  CAN  SAVE  ONE-THIRD  OF  THIS  LOSS  FOR 
S75.00I  LET  US  GIVE  YOU  FULL  INFORMATION 

MATRIX  CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 
154  West  MHi  St.,  New  York  11,  N.  Y. 
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Please  join  us  in  an  important  cup  of  coffee 

It  bears  the  vital  public  safety  message  which  Seagram, 
for  the  8th  consecutive  year,  will  publish  nationally  on 
New  Year’s  Eve.  We  earnestly  invite  your  editorial  support. 


SEAQRAM  OiSTlLLCKS  COMPANY.  N.V. 


CIRCULATION 


1 


What  Price  Sampling? 
Compare  These  Notes 


Notes  made  by  the  judpes  in 
the  1960  Sampling:  Contest  of 
This  Week  Magaaine  could  start 
a  good  “bull  session”  among 
circulators  on  the  cost  of  getting 
new  subscribers. 

While  the  judges  (George 
Hicks  of  the  Coliimbtis  Dispatch, 
Arthur  Daniel  of  the  Atlanta 
Newspapers,  and  Charles  L. 
Latus  of  the  Gannett  Group) 
didn’t  openly  come  to  any  rule- 
of-thumb  conclusions  from  what 
they  saw,  they  agreed  the  infor¬ 
mation  ought  to  be  laid  on  the 
table.  So,  with  the  individual 
papers  masked,  for  obvious  and 
competitive  reasons,  some  of  the 
interesting  notations  will  be 
revealed  here. 

Fall  Period  Covered 

First,  it  should  be  stated,  for 
ground  rules,  that  the  data  was 
given  by  newspapers  partici¬ 
pating  in  the  sampling  contest 
^  during  the  last  week  of  Septem¬ 
ber  and  first  three  weeks  of 
October,  using  all  or  part  of 
4,000  copies  of  This  Week  for 
promotion  built  primarily 
around  the  supplement. 

As  the  judges  observed,  this 
sampling  period  corresponded 
with  a  time  of  the  year  when 
newspaper  circulations  ordinar¬ 
ily  rise  without  benefit  of  extra 
push. 

Paper  A  used  both  carriers 
I  for  direct  solicitation  of  orders 

;  and  also  telephone  solicitors. 

I  The  boys  brought  in  85  Sunday 

}  orders  and  34  daily  orders; 

phone  calls  netted  103  Sunday 
I  and  39  daily.  Total  cost,  $392. 

Unit  cost  (2  for  daily,  1  for 
Sunday)  was  $1.17.  Normal  unit 
cost,  88c. 


Paper  B  obtained  267  orders 
at  an  average  cost  of  $2.40, 
which  included  regular  profit  to 
carriers  for  delivering  the 
sample  packages.  This  was  35c 
higher  than  the  cost  of  getting 
new  subscriptions  where  samples 
were  not  a  factor. 

Paper  C  distributed  4,000 
samples,  1,000  per  week  on 
“accented”  issues,  and  realized 
14%  sales  for  $353.  This  trans¬ 
lated  into  61c  per  subscriber,  as 
compared  with  a  year-round 
cost  of  50c.  Issues  that  accented 
Home  Furnishings  outdrew 
others  on  Food,  Autos  and 
Beauty  in  number  of  orders 
signed.  It  was  2  to  1  for  Home 
Furnishings  over  both  Autos 
and  Beauty. 

Paper  D  gave  carriers  an 
option  of  $1  cash  commission  or 
$1.30  in  merchandise  for  daily- 
Sunday  subscriptions  and  50c 
for  each  Sunday-only  for  two 
months.  The  result:  2,535 
orders  at  a  cost  of  $2,068  or 
82c  per  order. 

Paper  E  managed  to  add  802 
Sunday  subscribers  at  17c  per 
order  and  1,104  daily  sub¬ 
scribers  at  12^/^c  per  order,  as 
compared  with  a  usual  Sunday 
expense  of  25c  and  daily  expense 
of  50c. 

Items  Omitted 

At  about  this  point  in  the 
judging,  someone  observed  that 
papers  don’t  follow  any  stand¬ 
ards  in  their  costing  data.  For 
example,  one  paper  which  has  its 
own  job  printing  shop  charged 
up  the  cost  of  placards,  sales 
letters  and  other  materials  to 
the  overall  expense  of  sampling. 
But,  another  paper  which  owns 


When  you  want 
best  sales  results  in 
Cleveland,  Ohio .  .  .  just 
advertise  to  the  people 
who  buy  Va  of  all 
retail  goods! 

WRITE 

WIRE 

RHONE 

CLEVELAND 

Plain  Dealer 

Represented  by  Cresmer  &  Woodward 


NEWS-JOURNAL 

Papers 

I  sell 

T:  DELAWARE 


. . .  America’s  only 
single  state  market, 
where  buying  power 
zoomed  94% 
in  past  10  years! 

Conlocf:  Story,  Brooks  &  Finloy, 
Inc.  or  Ncws'Journal  Popers, 
Wilmington,  Oeloworo 


radio  and  TV  stations,  failed 
to  include  any  item  of  expense 
for  time  or  preparation  of  spot 
announcements.  And  generally 
speaking,  circulators  never 
counted  the  cost  of  white  space 
for  in-paper  promotion  ads. 

Paper  F  went  to  an  elaborate 
promotion  gimmick,  putting 
copies  of  the  complete  Sunday 
edition,  with  This  Week,  in  a 
suit  box  the  cover  of  which  bore 
this  legend:  “Something  to  suit 
your  family.”  Each  box  cost 
13>^c. 

Paper  G  had  a  return  of  1,009 
orders  and  figured  the  unit  cost 
at  25c.  against  an  average  of 
40c.  The  circulation  manager 
here  said  he  annually  spends 
$45,000  on  sampling  and  counts 
on  increases  of  4,000  daily  and 
3,000  Sunday. 

Paper  H  realized  422  orders 
at  about  $2  each,  which  is  50c 
less  than  the  yearly  average  in 
similar,  concentrated  efforts. 

Paper  I  said  it  gets  10%  of 
new  orders  without  sampling, 
but  the  promotion  cost  runs  to 
about  75c  per  sub.  With  the 
special  sampling  technique  the 
cost  was  35c. 

Profits  on  Samples 

Paper  J  set  up  a  sales  pro¬ 
gram  for  carriers  in  which  they 
received  $1  for  each  new  six-day 
customer  and  their  regular  pro¬ 
fit  of  11c  per  week  for  each 
prospect  to  whom  they  delivered 
a  sample.  In  the  first  13  days 
there  were  242  starts  and  in 
the  second  13  days  there  were 
217  starts,  for  a  total  of  459, 
which  cost  $1.96  each.  This  was 
almost  exactly  the  same  as  with 
other  kinds  of  promotions  and 
contests. 

Paper  K  sampled  an  area  in 
the  wide  open  spaces,  miles  from 
the  city  zone,  and  got  a  33% 
return — 1.338  orders  at  an  aver¬ 
age  cost  of  63c,  just  about  double 
the  usual  solicitation  expense. 

Paper  L  reported  984  orders 
at  an  average  of  $1.01,  against 
a  normal  cost  of  97c,  but  the 
nice  thing  about  the  new  busi¬ 
ness  was  that  it  was  in  areas 
where  competing  papers  were 
sold. 

Paper  M  had  success — 560 
new  orders — in  homes  ser\'ed 
by  the  rival  paper  in  town. 

Paper  N  employed  48  high 
school  boys  as  sales  teams  to 
canvass  on  Saturday  evening 
and  they  brought  in  513  orders 
from  2,800  homes  contacted.  The 
solicitors  received  a  straight 
commission  of  $1  for  daily- 
Sunday  and  75c  for  daily  only. 
Total  promotion  cost  was  $177. 

Paper  0,  in  a  highly  competi¬ 
tive  metropolitan  area,  spent 
$632  to  get  358  orders.  The 
average  cost  of  $1.77  compared 
with  the  normal  cost  of  $1.40. 
Paper  P  found  the  special 


sampling  only  a  little  mor« 
costly  than  its  regular  solicit*, 
tion  and  added  1,123  orders. 

Paper  Q  provided  iniys  with 
unusual  ammunition  in  the  form 
of  a  cardboard  “rocket”  door- 
hanger  containing  ti  sample 
paper,  and  other  items  of 
printed  material.  Figuring 
everything,  including  .$79.95  for 
refreshments  at  sales  rallies, 
the  cost-per-order  was  only  48c, 
as  compared  with  72c  on  the 
year-round  promotion  basis.  The 
sampling  resulted  in  1,562 
orders. 

Tlie  Winners 

So  much  for  the  cast  data. 

To  the  Philadelphia  Sunday 
Bulletin  went  the  top  prize  of 
$500  and  an  engraved  silver 
cup.  Tagged  for  second  prize 
of  $350  was  the  Denver  Post; 
third  prize  of  $200,  Salt  Lake 
Tribune;  fourth  prize  of  $100, 
the  Providence  Sunday  Journal 

Honorable  mention  awards 
were  voted  to  the  Baltimore  Sun, 
hidianapolis  Star,  Memphis 
Commercial  Appeal,  Minneapolis 
Tribune,  New  York  Herald 
Tribune  and  Pittsburgh  Press, 
m 

Retirement  Plan 
Covers  301  on  Daily 

Lincoln,  Neb. 

A  retirement  income  plan 
covering  301  full-time  employees 
of  the  Journal-Star  Printing  Co. 
has  been  announced. 

The  plan,  announced  by  Fred 
S.  Seacrest,  president  of  the 
Journal-Star  Printing  Co.  and 
co-publisher  of  the  Lincoln  Jour¬ 
nal,  is  retroactive  to  Oct.  1, 
1959. 

The  pension  plan  is  com¬ 
pletely  paid  by  the  company  and 
participants  get  a  monthly  pen¬ 
sion  when  they  retire  at  age  65 
with  10  or  more  years  of 
credited  service. 

Monthly  pensions  for  nonnil 
retirement  are  figured  on  the 
basis  of  the  number  of  years  of 
credited  ser\’ice  up  to  30  years, 
multiplied  by  $1.50. 

Although  the  plan  sets  z 
normal  retirement  age  of  6J, 
employees  may  continue  to  work 
after  that  time. 

• 

Gove  Now  Partner 
In  Ohio  Newspaper 

Shelby,  Ohio 

Ken  C.  Gove  of  Milan,  Ohio,  ! 
has  purchased  a  partnership  in-  ^ 
terest  in  the  Shelby  Daily  Globs 
from  Mrs.  J.  C.  Stambaugh.  He 
will  be  publisher  and  editor. 

Two  months  ago,  Mr.  Gore 
and  his  wife  sold  the  Putnam 
County  Vidette  at  Columbw 
Grove,  Ohio,  which  they  owned 
for  eight  years.  Mr.  Gove  is  » 
former  Detroit  newspapermas 
and  journalism  teacher. 
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newspaper  law 


Reputation  Libeled 
But  Not  Property 


pose  Maidman  to  contempt  and 
ridicule  in  said  community  and 
would  obviously  cause  him  to  be 
shunned  and  avoided  by  any 
who  read  it.”  (355  Pac.  2d  265), 
The  editorial,  the  court  said, 
is  libelous  in  itself. 


Paper’s  Effort  Brings 
Better  Boating  Facilities 


Bv  Albert  Woodruff  Gray 


Inaugural  Ticket 


The  class  in  Libel  Law  is 
asked  this  week  to  consider  two 
cases,  recently  decided  in  the 
courts,  which  involve  (1)  a  story 
about  a  man’s  property,  and 
(2)  a  stoiy  about  a  man’s  repu¬ 
tation.  Which  of  the  two  stories 
supplied  grounds  for  a  lawsuit? 

In  Case  1,  the  Columbus 
(0.)  Citizen  published  a  story 
which  was  hesided,  “House  Con¬ 
demned:  14  Homeless.”  Among 
the  details  was  the  fact  that  the 
owner  of  the  house  was  a 
painter  and  a  man  who  worked 
at  repairing  homes  and  build¬ 
ings-  He  sued  the  newspaper, 
alleging  damage  to  his  reputa¬ 
tion  in  business,  loss  of  pros¬ 
pective  wages  and  inability  to 
obtain  employment  for  six 
months. 

The  first  court  dismissed  the 
complaint  and  the  Ohio  Court  of 
•Appeals  affirmed  this  ruling. 
(169  N.  E.  2d  300).  Why? 


No  .Special  Damage 


An  Expert  Ridiculed 


torial  said,  “that  with  hundreds 
of  Jews  in  B’nai  B’rith  who 
know  something  about  our  Jew¬ 
ish  religion  that  such  an  indi¬ 
vidual  is  put  into  a  position 
where  he  is  able  to,  with  osten¬ 
sible  authority,  make  all  of  us 
Jews  look  ridiculous.” 


Exposed  to  Contempt 


Remanding  the  case  for  trial, 
the  California  Supreme  Court 
stated: 

“The  effect  of  this  editorial, 
the  whole  tenor  of  which  is 
sarcasm  and  derision,  obviously 
would  and  was  intended  to  ex- 


.4pplications  Due 

Washington 

The  Inaugural  Committee  has 
asked  the  Standing  Committee 
of  Correspondents  to  handle  ap¬ 
plications  for  daily  press  cre¬ 
dentials  for  inaugural  events. 
The  inaugural  committee 
stresses  that  it  has  an  extremely 
limited  number  of  such  creden¬ 
tials  for  working  press  only 
covering  the  parade,  the  gala 
and  the  ball. 

Applications  must  be  filed 
with  the  Standing  Committee  of 
Correspondents,  U.  S.  Capitol, 
Washington,  D.  C.  no  later  than 
Dec.  19. 


Chicago 

Harvey  Duck,  Chicago  Daily 
News  Boating  Editor,  was 
honored  vrith  his  newspaper  for 
a  journalistic  campaign  which 
helped  to  bring  new  public  boat¬ 
ing  facilities  to  Chicago. 

A  certificate  of  merit  was 
presented  to  the  Chicago  Daily 
News  and  Mr.  Duck  received  an 
engraved  watch  from  the  John¬ 
son  Sea-Horse  Dealer  .4ssocia- 
tion  of  Chicagoland. 

Association  president  Frank 
Olivieri  said  a  series  of  articles 
last  spring  and  summer  an¬ 
alyzing  the  inadequacy  of  Chi¬ 
cago  Park  District  facilities  for 
recreational  boating  “helped  cor¬ 
rect  the  situation.”  After  the 
Daily  News  stories  were  pub¬ 
lished,  the  Park  District  an¬ 
nounced  a  new  $1,000,000 
program  to  build  250  moorings 
and  seven  launching  ramps. 


DISCOVER  A 


Cited  as  the  basic  rule  under 
Ohio’s  statutes  was  an  earlier 
court  opinion:  A  publication  is 
not  actionable  when  it  is  merely 
in  disparagement  of  one’s  prop¬ 
erty  unless  it  occasions  special 
damage. 

The  appellate  court  found  that 
the  words  spoken  of  the  plain¬ 
tiff’s  property  would  normally 
only  reflect  upon  him  as  a  land¬ 
lord,  but  there  was  no  claim  of 
loss  of  rent  or  revenue  in  the 
management  of  the  property. 

Said  the  court:  “To  make 
words  actionable  because  of 
their  effect  upon  one’s  business 
or  office  they  must  be  said  with 
reference  to  something  con¬ 
nected  with  such  business  or 
office.  There  are  many  reasons 
why  a  house  could  be  con¬ 
demned  without  reflecting  on  the 
owner’s  reputation  and  such 
words  in  themselves  do  not  ad¬ 
versely  affect  this  man  in  his 
reputation.” 


BETTER 
WAY 
TO  HOLD 


CIRCULATION... 


Chained  to  antique  circulation  sales  method?  Perhaps  not, 
but  it  takes  alert  promotional  judgment  to  keep  that 
important  competitive  edge.  Year  after  year,  Whitlock 
services  maintain  an  outstanding  degree  of  coherent, 
creative  competence  .  .  .  designed  to  reawaken 
the  interest  and  hold  the  loyalty  of  your 


home-delivered  subscribers.  Want  the  "kev”  to 


In  Case  2,  an  attorney,  Sam¬ 
uel  Maidman,  sued  the  Los  An¬ 
geles  B’nai  B’rith  Messenger 
for  saying  in  an  editorial  that 
he,  the  Chairman  of  the  Ad- 
miiustrative  Board  of  the  B’nai 
H’rith  Record,  had  given  a  gar¬ 
bled  exposition  of  Rosh  Has- 
hnnah  in  a  courtroom  as  a  “joy¬ 
ous  holiday”  when  even  children 
know  it  to  be  a  solemn  holy  day. 

“Isn’t  it  too  bad,”  the  edi- 


unlock  this  remarkable  potential?  .  .  . 

Simply  drop  us  a  line. 


HITLOCK  and  COmPRnV,  Inc. 


7625  LAKE  STREET  •  RIVER  FOREST.  ILLINOIS 


OVER  47  YEARS  OF  SUCCESSFUL  CIRCULATION  PROMOTION 


EDITOR  8C  PUBLISHER  for  December  10,  1960 


45 


THESE  MONARCHS  WILL  PRODUCE  MORE 

*  ^ 

THAN  4  CONVENTIONAL  MACHINES 


INTERTYPE  COMPANY 


Unique  City  Desk 
for  Small  Daily 


PIsnt  *  Eciuipment 

ONCE  A  MONTH  E&P  REPORTS 
ON  TRENDS  AND  DEVELOPMENTS 


By  Gordon  Abhott  Jr. 
Manairinic  Editor 
Glouce^ler  (Mass.)  Times 

We  had  l)een  suflferinK  here 
at  the  Times  with  the  usual 
headaches  of  a  small  newspa¬ 
per  office. 

The  building  was  modem,  but 
our  layout  forced  employees  to 
shout  at  each  other  across  busy 
passageways  and  march  what 
seemed  like  endless  miles  each 
day  to  hold  conferences  or  de¬ 
liver  copy. 

This  wasted  precious  time  and 
added  extra  fatigue  to  the  av¬ 
erage  reporter’s  already  tiring 
( day.  Goodness  knows  what  it 
umecessarily  cost  management 
*ach  year. 

So  we  decided  to  do  something 
•bout  it.  And  with  help  from 
our  smaller  sister  sheet,  the 
^wburypart  Daily  News,  a 
Binimum  of  professional  advice 
and  about  $350,  we  designed  a 
eity  desk  which  almost  elimi- 
Bttes  waste  motion. 

The  desk  combines  the  team¬ 
like  operation  of  the  horseshoe 
™n”  on  metropolitan  papers 
*ith  the  special  needs  of  a  small 
daily. 

Key  reporters  sit  at  wing 
desks  which  spring  from  the 
i^n  section.  The  slot  man,  or 
•lot  men,  if  two  copy  readers 
We  necessary,  runs  the  show. 

He  can  confer  easily  with  any 
member,  yet  each  man  has 
^plete  privacy.  Reporters  can 
*b*t  with  contacts  in  person  or 
on  the  telephone  without  their 

editor  ac  PUBLISHER 


conversations  being  overheard. 

The  wire  desk  is  just  an  arm’s 
length  away. 

"The  concave  desk  front  is  in¬ 
viting  to  the  public,  yet  the 
sides,  which  stretch  nearly  to 
the  TTS  perforators’  sound¬ 
proof  housings,  protect  the  slot 
man  from  unwelcome  intrusions. 

The  main  desk  is  one  and  one 
half  inch  plywood.  It  is  covered 
with  a  linoleum  writing  surface 
and  edged  with  aluminum.  It  is 
bolted  to  four  regulation  file 
cabinets.  Reporter’s  desks,  at¬ 
tached  to  the  main  section,  are 
supported  by  .soft  pine  cases 
which  store  i)apers,  books  and 
stationary  supplies. 

The  desk  was  designed  by 
newsmen.  An  architect’s  sketch 
gave  cari)enters  detailed  dimen¬ 
sions.  The  bill,  excluding  file 
cabinets,  which  we  had  on  hand, 
was  $350.25. 

If  you  have  a  time  and  space 
problem  in  your  newsroom  grab 
a  iiencil  and  paper.  You  can 
either  copy  our  desk  or,  better 
still,  design  one  to  suit  your  own 
needs.  You’ll  be  surprised  how 
much  easier  it  makes  your  life. 


CITY  DESK  at  the  Gloucester 
Daily  Times.  Wire  and  tape  ma¬ 
chines  are  only  an  arm's  length 
from  the  slot  man. 

Dayco  Wash-Up  Device 
Speeds  Color  Printing 

A  big  bug  in  color  printing 
has  lieen  the  wash-up  process. 
In  some  newspapers  (one  large 
California  newspaper  reported  a 
$600  cost  for  a  wash-up  after  a 
color  job)  it  has  stymied  color 
completely. 

Now  the  Dayco  Department  of 
Dayton  Industrial  Products 
Company  has  come  up  with  an 
automatic  patented  wash-up  de¬ 
vice  that  saves  20  minutes  to 
3  hours  in  press  downtime,  and 
cuts  paper  waste. 

Specially  fabricated  nylon 
blades  shave  the  ink  from  the 
oscillator  drum.  Removed  ink  is 
deposited  in  a  tray  below  the 
blades  so  that  all  rollers  in  the 
train  may  be  rapidly  cleaned 
while  the  press  is  operating  at 
slow  speeds.  It  is  portable  and 
automatic. 


For  High  Speed  Wire  Porfable  Light  Tables 


Baltimore 
The  Baltimore  Sunpapers  have 
installed  five  new  Comet  300’s 
to  add  to  their  battery  of  three 
Comets.  They  are  equipped  with 
Hydraquadders  and  will  be  used 
to  accommodate  the  new  six  wire 
high  speed  market  transmis¬ 
sions. 

for  December  10,  1960 


Philadelphia 
Portable  Light  Tables  fea¬ 
turing  scribed  glass  top  have 
been  developed  by  Foster  Manu¬ 
facturing  Company.  Grids 
scribed  in  1/6"  and  1/12" 
squares  are  offered  in  glass  sizes 
21x15"  and  30x40".  Each  glass 
surface  is  made  separately. 


Parley  Features 
Experience  with 
New  Techniques 

Unusually  constructive  is  the 
planned  program  for  the  Great 
Lakes  Newspaper  Mechanical 
Conference,  Jan.  22-24  at  Hotel 
Gibson,  Cincinnati.  There  will 
be  a  40  booth  exhibit  of  equip¬ 
ment  and  supplies. 

Special  effort  is  being  made 
to  have  departmental  super¬ 
visors  relate  their  experiences 
with  the  relatively  new  proc¬ 
esses,  equipment  and  methods. 

First  sessions  will  take  place 
on  Sunday,  Jan.  22.  The  first  of 
these  will  be  devoted  to  com¬ 
posing  room  machinists  and 
their  problems.  The  second  Sun¬ 
day  session  will  be  held  for 
mechanical  executives  from  non¬ 
metropolitan  newspapers.  High¬ 
light  of  this  session  will  be  a 
presentation  by  Ray  Burdine, 
Newark  (O.)  Advocate.  The 
subject  is  concerned  with  com¬ 
posing  room  dispatch  and  con¬ 
trol  system. 

At  the  Monday  morning  ses¬ 
sion  highlights  will  be  actual 
plant  reports  on  photocomposi¬ 
tion  and  explanation  of  a  fast 
and  accurate  copy  markup  sys¬ 
tem  using  a  slide  rule. 

The  photoengraving  session 
will  be  featured  by  papers  on 
what  has  been  accomplished  in 
a  year’s  time  with  photocompo¬ 
sition  in  a  newspaper’s  en¬ 
graving  department.  Another 
subject  will  l)e  related  to  the 
effect  of  packless  mats  on  photo¬ 
engraving. 

Main  subject  at  the  stereo¬ 
type  department  session  will  be 
production  experience  with  pack¬ 
less  mats.  Cold  and  hot  molding 
for  color  also  will  be  discussed. 

An  interesting  paper  will  be 
[  presented  by  mailroom  superin- 
;  tendent  about  inserting  special 
[  TV  programs  in  regular  editions 

A  progress  report  on  press¬ 
room  operation  by  a  member  of 
the  ANPA  Research  Institute 
will  be  presented.  There  will  be 
L  talks  also  by  pressroom  super- 

-  visors  on  ROP  color  printing. 

!  A  new  feature  at  the  confer- 

-  ence  will  be  an  informal  session 
5  on  phototypesetting  and  photo- 
’  composition.  This  will  be  held 
3  Monday  night.  Moderator  will 
3  be  Elmer  F.  Fuller,  color  co¬ 
ordinator,  Cleveland  Press. 
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New  Cold-Mould 
Mat  Machine  Goes 
To  Windsor  Star 

London 

R.  Hoe  &  Crabtree  Ltd.  has 
protluced  two  new  machines — a 
750-ton  matrix  moulding  press, 
the  first  of  which  has  already 
been  shipped  to  the  Windsor 
(Ont.)  Daily  Star,  and  a  curv’ed 
matrix  trimmer. 

The  matrix  moulding  press  is 
a  dual  purpose  machine  which 
enables  a  matrix  to  l>e  cold- 
moulded  immediately  following 
a  hot  moulding  or  vice-versa. 
This  means  that  color  matrices 
can  be  produced  in  quick  succes¬ 
sion  with  normal  news  matrices. 

The  press,  which  can  be  oper¬ 
ated  from  either  front  or  rear, 
is  fitted  with  two  travelling 
platens  in  place  of  the  conven¬ 
tional  fixed  or  rising  aprons. 
The  front  platen  is  electrically 
heated  and  the  rear  arrange<l 
with  water  circulation  for  cool¬ 
ing  the  forme  after  hot  mould¬ 
ing.  The  platens,  mounted  on 
roller  bearings,  may  be  used 
independently  or  together. 

When  moulding  with  heat, 
the  pressure  can  be  reduced 
automatically  down  to  a  low 


You  can  count  on  it... 


MORE  READERS... 
MORE  REVENUE 


NEWSPAPER 

ROLLERS 


Th*M  soft  synthotic  rollers  work  instant 
magic«..in  appearance*  In  pulling 
power... in  pride  your  contmunity 
toket  in  its  newspaper. 

Type  comes  up  clear*  readable*  Invit¬ 
ing.  Halftones  sparkle*  Ads  look  better* 
pull  better  .  .  .  and  are  easier  to  sell. 
Want  ads  come  clean  and  clear . . .  win 
new  reoders*  bring  new  buyers. 

DX  brings  your  newspaper  up  to  high 
quality  stondords.  And  cut  composing 
room  costs.  Whatever  the  weather* 
they  run  fost  and  cooil  Why  wait? 


Cut  down  cost  - 
step  up  quality^ 
get 

imLS! 


Grinding  facilities 
at  a!!  four  plants. 


IDEAL  ROLLER  & 

MANUFACTURING  COMPANY 


pre-set  figure  for  drying  off  the 
matrix  on  the  forme,  and  the 
rate  of  drjdng  accelerated  by 
means  of  vacuum  device.  With 
the  tables  coupled  together,  a 
forme  which  has  been  moulded 
hot  is  transferred  automatically 
to  the  rear  apron  for  rapid 
cooling.  Formes  can  be  remade 
for  further  moulding. 

The  diameter  of  the  press 
ram  is  30.7  inches  (78  cms)  so 
that  any  normal  newspaper 
forme  is  fully  supported  within 
the  pressure  area.  The  produc¬ 
tion  rate  has  been  increased  by 
introducing  a  pilot  ram,  which 
enables  the  single  stage  pump  to 
lift  the  platen  and  raise  the 
pressure  rapidly.  Rapid  dis¬ 
charge  of  oil  allows  the  platen 
to  fall  rapidly.  To  simplify  the 
handling  of  heavy  formes  where 
mobile  trolleys  of  a  fixed  height 
are  used,  platen  edges  can  be 
tilted  so  that  formes  can  be  slid 
on  and  off  the  trolley. 

The  cun’ed  vacuum  matrix 
trimmer  has  been  designed  for 
the  final  trimming  of  curved 
dried  matrices.  Tlie  concave 
shear  table  on  this  machine  is 
of  the  same  diameter  as  the 
casting  mould,  the  matrix  being 
held  in  position  by  a  heavy  duty 
vacuum  suction  device.  A  filter 
on  the  working  side  collects  any 
fluff  from  the  matrix.  The  suc¬ 
tion  device  is  operated  by  a  foot 
switch,  in  order  to  leave  the 
operator’s  hands  free  to  position 
the  matrix  correctly  and  to  slide 
the  rotary  cutter  head  along 
the  transverse  supporting  bar. 
This  rotary  cutter  is  held  by 
spring  pressure  against  a  fixed 
blade  and  is  driven  by  a  fric¬ 
tion  roller  which  also  serves  to 
clamp  the  matrix  in  position. 


Production  Chief 


Wheeiling,  W.  Va. 

John  J.  McGann  has  been 
named  production  manager  of 
the  News-Register  and  Intelli¬ 
gencer,  coming  here  from  the 
Bridgeport  (Conn.)  Herald.  He 
succeeds  Harold  C.  Berg,  who 
has  taken  a  position  in  the  dis¬ 
play  advertising  department. 


New  .  .  . 

STA-HI 
AUTO-VAC 
Mat  Pre-Dryer 

.  .  .  for  precision  pr*-shrinkin«  and 
pre-drying  of  hi-shrink  and  packlest 
stereo  mats. 

.  .  .  features  exclusive  new  Mat-Trol 
Dial.  You  set  dial  Indicator  for  the 
amount  of  pre-shrinkage  desired  and 
the  Auto-Vac  automatically  processes 
each  mat  uniformly. 

Write  for  literature  giving  detailed 
information  and  specifications. 


CORPORATION 

235  W.  Washington  Blvd. 
Whittier,  California 


Engraved  Tables 
Speeded  Report 
Of  Texas  Voting 

Houston 

The  Associated  Press’  idea  of 
photoengraving  teletyped  state- 
by-state  tables  in  tire  Nov.  8 
presidential  election  was  car¬ 
ried  a  step  further  by  the 
Houston  Po.st,  with  results  that 
the  Post  considered  gratifying. 

The  Post  recognized  the  merit 
of  the  AP’s  idea — speed  as  well 
as  the  elimination  of  any  pos¬ 
sible  typographical  errors  in  re¬ 
producing  the  AP  table  by 
typesetting. 

The  idea  was  extended  to 
include,  also,  the  engraving  of 
precinct-by-precinct  tables  of 
Harris  County  (Houston)  elec¬ 
tion  returns  produced  at  the 
rate  of  100  lines  a  minute  by  the 
Post’s  IBM  installation. 

Two  such  tables  were  used,  in 
addition  to  the  AP’s  table.  The 
local  tables  gave  Post  readers 
the  votes  in  each  of  Harris 
County’s  266  voting  precincts  in 
both  races  where  Lyndon  B. 
Johnson  was  a  candidate.  By  a 
narrow  margin  the  coimty  ap¬ 
proved  his  reelection  to  the  U.  S. 
Senate  but  by  a  much  wider 
margin  disapproved  of  the 
Kennedy-Johnson  ticket. 

Line  Engraving  Made 

As  soon  as  the  Associated 
Press  suggested  that  papers 
might  wish  to  engrave  the  state- 
by-state  table.  Post  Managing 
Editor  William  P.  Hobby  Jr., 
asked  S.  E.  Buttrill,  the  paper’s 
vicepresident  in  charge  of  pro¬ 
duction  and  distribution,  for  his 
comments. 

Mr.  Buttrill  conferred  with 
Charles  A.  Felder,  chief  of  the 
engraving  department,  and  the 
two  concluded,  as  did  numerous 
other  papers,  that  the  idea  had 
considerable  merit.  Mr.  Felder 
figured  that  a  table  delivered  to 
the  engraver  25  minutes  before 
make-up  time  could  make  an 
edition  as  a  line  engraving. 

Thus  squared  away  as  far  as 
the  AP  table  was  concerned. 
Assistant  City  Editor  Franklin 
Reed  brought  up  the  question  of 
other  election  tabulations  plan¬ 
ned  for  the  morning  after. 

Plans  were  made  and  carried 
out  to  engrave  the  local  tables, 
with  Bill  McKinney,  manager 
of  the  paper’s  IBM  department, 
designing  tables  that  could  be 
zipped  off  at  specified  times 
from  the  IBM  cards  that  had 
to  be  punched  anyway  to  total 
up  the  local  election  results. 

One  of  the  two  IBM  tabu- 
BDITOR  8C  PUB 


lating  machines  was  reserved  at 
the  specified  edition  times  to 
run  off  such  tables,  tb**  runninif 
time  being  about  two  and  a 
half  minutes. 

The  tabulating  machine  prints 
in  what  is  the  equivalent  of  IQ. 
point  type,  leaded  2  points.  The 
final  tables,  produced  at  the 
time  all  precincts  had  reported, 
were  45  inches  deep  before 
reeluction. 

One  table,  4  %  inches  wide  as 
it  came  out  of  the  machine,  was 
given  a  24  percent  reeluction  (to 
two  columns)  and  doubled  up  to 
run  under  a  four-column  head. 
The  other,  originally  4*i  inches 
wide  was  reduced  38*/^  percent 
(to  IH  columns)  and  doubled 
up  to  run  under  a  thrt'e-columii 
head. 

30  Minutes 

Mr.  Felder’s  time  from  camera 
to  zinc  was  30  minutes  on  the 
line  zincs  for  the  various  edi¬ 
tions.  The  local  tables  went  to 
the  engraver  15  minutes  ahead 
of  the  AP  table. 

The  AP  table  was  engraved 
four  times  for  use  in  three  of 
the  four  editions  and  in  a  le- 
plate  on  the  edition  with  the 
longest  press  run.  'The  IBM 
tables  were  engraved  three 
times  for  use  in  two  of  the 
four  editions  and  one  replate. 

“We  produced  the  tables 
faster  and  with  much  greater 
accuracy  than  ever  before," 
Hobby  said,  “and  left  the  com¬ 
posing  room  better  able  to 
handle  other  late  copy  on  elee 
tion  night.” 

Despite  long  lines  at  the  polls 
all  day  Tuesday  and  even  at 
closing  time  Tuesday  night,  the 
Post  through  its  IBM  tabulating 
procedure  was  able  to  give 
nearly-complete  results  (only 
one  precinct  missing)  for  nearly 
half  of  its  Wednesday  momin? 
press  run. 

Tabulations  were  produced 
every  15  minutes  for  both  the 
paper  and  its  radio  and  tele¬ 
vision  affiliates,  KPRC-TV  and 
KPRC,  which  broadcast  local 
returns  at  25  and  55  minutes 
after  the  hour  during  network 
breaks. 

One  person,  not  a  regular 
employee,  was  hired  for  each  of 
the  county’s  266  precincts.  He 
gathered  and  call^  in  returns 
in  37  contested  races  as  soem  as 
the  count  was  complete  in  his 
precinct;  22  regular  employees 
manned  the  telephones  for  this 
purpose  and  turned  over  the 
returns  to  the  paper’s  IBM  staff 
for  tabulation. 

• 

Swinney  Elected 

Earl  Swinney,  Waukegtt* 
News-Sun,  was  elected  presidcBt 
of  the  Illinois  Newspaper  Me 
chanical  Conference  for  1961. 
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There’s  a  bright  new  star  in  the  famous  Star  line  ...  a  superior,  depend¬ 
able,  electric  pot  which  offers  many  unique  features,  and  which  will 
provide  your  Linotype  or  Intertype  with  long  and  continuous  service. 


The  crucible  has  both  a  regular  and  a  “stand-by”  heater.  When 
required,  this  heater  is  immediately  thrown  into  operation  and  will 
maintain  proper  heat.  Later,  the  regular  heater  may  be  replaced 
quickly,  without  removing  the  jacket  cover  or  disturbing  the  crucible. 
The  crucible  is  of  all-steel  construction,  eliminating  the  danger  of  crack¬ 
ing  or  leaking,  and  the  machined  steel  inner  surfaces  deliver  a  smooth 
flow  of  metal  at  all  times.  A  steeper-than-usual  throat  angle  helps  elim¬ 
inate  dross  accumulation  and  produces  a  better  slug. 

Write  today  for  the  complete  story  on  the  new  Star  Electric  Pot. 


The  cll-new  Star  Electric  Pot  is  complete  and 
ready  to  operate.  It  includes  all  controls, 
switches,  and  heaters.  Throat  and  mouth  tem¬ 
peratures  are  controlled  by  a  special  unit  which 
delivers  only  the  voltage  necessary  for  proper 
heat  level. 


The  regulor  heater  is  replaced  without 
removing  the  pot  cover.  When  necessory, 
the  stand-by  unit  is  immediately  switched 
into  operation,  guaronteeing  uninter¬ 
rupted  service. 


View  of  Star  Electric  Pot  with  cover 
removed,  showing  regular  and  stand-by 
heaters.  Note  the  new,  steep  throat  angle. 


BRANCH:  1327  BROADWAY,  KANSAS  CITY,  MO.  AfiENCIES:  CHICAGO  •  MINNEAPOLIS  •  LOS  ANGELES  •  DENVER 
SO.  ACTON,  MASS.  •  STAR  PARTS  (LINECASTING)  CANADA  LTD.  MONTREAL  and  agents  overseas 


Grit  Goes  Ahead 
With  Conversion 
To  Offset  Press 

Williamsport,  Pa. 

George  R.  Lamade,  president 
of  Grit  Publishing  ^mpany, 
recently  announced  the  signing 
of  a  contract  with  R.  Hoe  &  Co., 
Inc.  for  a  72-page  Web  Offset 
Press. 

Grit  generally  is  made  up  of 
four  sections:  News,  Special 
Report,  Woman’s  and  Family 
Sections.  Circulation  ranges  be¬ 
tween  900,000  and  1,000,000 
weekly  at  a  price  of  15c  per 
copy;  divided  as  follows:  Na¬ 
tional  Edition  800,000;  Pennsyl¬ 
vania  State  Edition  100,000; 
and  Williamsport  Local  Edition 
.50,000.  The  national  and  state 
editions  do  not  exceed  52  pages 
tabloid,  while  the  local  Sunday 
Edition  goes  as  high  as  128-136 
pages  tabloid. 

At  present.  Grit  is  equipped 
with  two  (2)  Double  Sextuple 
Hoe  Presses  arranged  for  22  %" 
sheet  cut-off  and  61"  width  web. 
For  the  most  part.  Grit  can 
turn  out  its  circulation  on  one 
press,  employing  the  second 
press  on  only  one  or  two  days 
of  the  week.  Operating  on  a 
single  shift  basis,  the  presses 
are  run  at  about  43,000  papers 
per  hour  and  net  close  to  39,000 
papers  per  hour. 

Printing  begins  on  Monday  to 
cover  the  West  Coast  mail  trains 
and  the  weekly  schedule  is  com- 
!  pleted  on  Saturday  with  the 

i  printing  of  the  local  Sunday 

I  edition. 


STEEL  AND  ALUMINUM 
STEREOTYPE  CHASES 


TIra  BMt  Knnm  CHASES 
In  Thi  Graphic  Arts  Indnstry. 

The  Best  You  Can  Buy! 

AMSCO  Stereotype  Chases  (Steel  and  Alu¬ 
minum)  have  been  the  First  Choice  in 
stereotype  departments  vrhere  rigidity 
and  consistent  accuracy  means  economy 
of  maintenance. 

Consider  These  Features 
Every  AMSCO  Chase  is  square  and  true  • 
Steel  Chases  electrically  welded  for 
strength  •  Aluminum  Chases  designed  to 
provide  light  weight  when  necessary  • 
Hardened  Steel  inserts  in  both  steel  and 
aluminum  chases  reduce  wear  at  contact 
points  •  Ail  AMSCO  Stereotype  Chases 
patterned  from  Templete  or  Blue  Print 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty  Eighth  Ave. 

Long  Island  City  1,  N.  Y. 

Over  300  loading  dealers,  coast-to-coast, 
handle  AMSCO  products. 


FAMILY  AFFAIR — Mrs.  Olivo  Buisch,  president  ol  W.  H.  Groenow  Co., 
signs  a  purchase  order  for  a  Goss  Suburban  Webfed  Offset  press  for 
the  Hornell  |N.Y.)  Evening  Tribune.  Her  grandsons,  Louis  Jr.,  William, 
and  Adrian,  and  son  Louis  Buisch  Sr.  look  on,  with  Jesse  Strong  of 
Goss  Sales  at  right. 


The  consideration  of  replace¬ 
ment  of  equipment  began  about 
four  years  ago  when  Mr.  Lam¬ 
ade  appointed  two  equipment 
investigating  teams  taken  from 
among  his  personnel. 

The  real  turning  point  came 
about  a  year  and  a  half  ago 
when  .some  web  offset  samples 
printed  by  Aller  Press  Ltd.,  of 
Copenhagen,  Denmark,  were 
brought  to  the  attention  of 
Grit’s  executives.  These  samples 
consisted  of  spot  and  multi-color 
pages  throughout  a  Swedish 
language  tabloid  printed  on  32 
pound  North  American  news¬ 
print.  Half-tones  were  110  line 
screen  with  color  and  back¬ 
ground  reproduction  very  sharp. 

Aller  Press  Ltd.  and  R.  Hoe 
&  Co.,  Inc.,  had  signed  an  agree¬ 
ment  which,  in  essence,  was  the 
combining  of  Hoe  Press  en¬ 
gineering  and  manufacturing 
experience  with  Aller’s  offset 
printing  production  know-how. 

Each  of  the  printing  units  in 
the  Aller  press  is  equipped  with 
its  own  fully-automatic  Hoe 
Reel,  Tension  and  Paster  lo¬ 
cated  in  the  substructure  in  the 


ludlow 


Tempo 
Blatk  Haih 


more  or  less  conventional  man¬ 
ner  of  the  regular  newspaper 
letterpress  arrangement. 

As  originally  conceived,  the 
press  was  a  64-page  machine 
with  each  of  the  three  (3)  front 
side  Perfecting  Units  capable 
of  printing  16  non-collect  tab¬ 
loid  pages,  while  16  additional 
tabloid  pages  would  be  printed 
between  the  Satellite  Unit  and 
the  fourth  Arch  Type  Offset 
Unit.  By  adding  a  Double  Ender 
and  a  fifth  Reel  under  the  Satel¬ 
lite  Unit,  tabloid  page  capacity 
was  increased  to  a  total  of  72 


accomplish  about  5^^'.  savings 
on  paper  by  changing  from 
22%"  sheet  cut-off  to  21  '2"  sheet 
cut-off  with  the  new  press.  In 
addition,  they  plan  to  reduce 
the  web  width. 

Although  the  equipment  will 
be  designed  to  handle  32  pound 
newsprint  they  may  have  to  go 
to  a  slightly  heavier  stock  ((33 
or  34  pound)  with  a  calendared 
finish.  Although  offset  inks  yield 
more  milage  per  pound  than 
letterpress  news  inks,  the  total 
ink  costs  will  be  greater  since 
offset  inks  are  considerably  more 
expensive.  It  is  hoped,  however, 
that  with  the  growth  of  web  off¬ 
set  printing  and  improved  ink 
chemistry  that  these  two  basic 
ingredients,  paper  and  ink,  will 
decrease  in  cost. 

There  is  a  third  over-all  cost 
factor,  the  initial  investment 
and  operating  costs  for  web 
drying  equipment  which  is  not 
found  in  a  newspaper  letter- 
press  plant.  Here  again,  it  is 
hoped  that  the  ink  manufac¬ 
turers  will  develop  quicker  dry¬ 
ing  inks  for  the  Arch  Design 
Web  Offset  Units  and  thereby 
eliminate  the  use  of  dr\’ers. 


pages. 

This  press  layout  lends  itself 
to  printing  64  tabloid  pages 
non-collect  from  four  (4)  full 
webs  or  72  pages  tabloid  non¬ 
collect  from  four  and  one-half 
webs. 

The  \k  webs  from  the  rear 
side  pressline  can  also  be  re¬ 
versed  by  bars  and  in  addition, 
interspersed  between  the  webs 
from  the  front  pressline  through 
a  cross-over  arrangement  be¬ 
tween  the  presslines  and  a  nest 
of  bars  behind  the  folder. 

The  over-all  arrangement  per¬ 
mits  the  slitting  of  a  multi¬ 
color  H  web  into  two  (2)  V* 
webs  and  re-locating  them  up  or 
down  the  nest  of  bars  as  desired 
or,  in  other  words,  the  flexibility 
of  color  positioning  is  great. 


Some  (]ost  Factors 


^  Here  is  a  powerful  new  addition 
to  the  growing  Tempo  typeface 
family  that  will  supplement  the 
popular  Tempo  Black  series. 


Ludlow  Tempo  Black  Italic  is  well 
adapted  to  department  store  ad¬ 
vertising.  Fonts  are  available  in 
sizes  from  14  point  to  72  point. 


Ludlow  Typograph  Company 


2032  Clybourn  Ave.,  Chicago  14 


Weeklies  Switching 
To  Offset  Rapidly 


For  the  present.  Grit  is  aim¬ 
ing  its  National  and  State  edi¬ 
tions  toward  56  to  64  pages  and 
ultimately  to  72  pages.  In  addi¬ 
tion  to  72-pages  non-collect,  the 
3:2  folding  mechanism  can  turn 
out  as  many  as  144  pages  collect 
for  the  weekly  Williamsport 
edition  or  special  anniversary 
edition. 

As  part  of  the  over-all  investi¬ 
gation,  a  study  was  made  into 
the  operating  costs  of  web  offset 
as  compared  to  the  letterpress 
operation. 

Grit  first  established  it  could 


In  January  1959,  there  were 
11  weekly  newspapers  in  the 
State  of  Washington  which  were 
produced  from  offset  presses. 
There  are  now  23  offset  weddies 
with  combined  circulation  (rf 
about  90,000. 

Not  included  in  that  total  are 
9  “shoppers”  with  a  combined 
circulation  of  nearly  75,000.  For 
the  most  part,  the  “shoppers" 
are  produced  from  the  same 
plants  as  their  “parent”  newfr 
paper. 

The  “switch”  to  offset  in 
Washington  began  several  years 
ago,  when  a  single  paper  would 
install  offset  equipment.  In  the 
past  couple  of  years,  the  change 
has  been  made  in  “groups.”  For 
instance,  late  last  summer,  J<dui 
Fournier,  publisher  of  three 
weeklies,  switched  all  three  from 
letterpress  (in  one  plant)  to 
offset  (in  one  plant.)  After 
switching  his  Renton  Chronicle, 
Auburn  Globe-News  and  Kent 
News-Journal  to  the  “new”  proe 
ess,  Mr.  Fournier  became  as¬ 
sociated  with  the  Tacoma  Lake 
wood  Log,  and  it  too  is  bring 
produced  by  offset. 

The  offset  weeklies  range  from 
a  5  column  16  inch  deep  tabW* 
with  only  395  circulation  to  an 
8  column  21  inch  deep  paper 
with  a  circulation  of  11,500. 

In  the  23,  there  are  7  “tab¬ 
bies,”  the  rest  are  “standard." 

To  date,  there  is  no  daily 
newspaper  in  the  state  being 
produced  by  offset. 
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Odd  Symbol  Typed 
By  Typist’s  Device 


Cut  W  Butt  Cuts 
Film  Precisely 


WE’VE  CUT  REMELTING  TIME  FROM 
6  DAYS  A  WEEK  TO  3  DAYS... 
THANKS  TO  NOLAN! 


Arlington,  Va. 
Somethinjf  new  with  special 
Bob  Daly,  a  printer  in  the  application  to  jobs  in  news- 
Phot<M»ii  iHJSition  department,  paper  shops  using  “cold  type” 
$75  from  the  New  York  techniques  has  come  onto  the 
Tines  for  inventing  a  precision  market  under  the  name  of  Typit. 
device  that  increases  accuracy  Made  by  Mechanical  Enter- 
and  speeiis  assembly  of  ads  set  prises,  Inc.  here,  Typit  is  a 
by  Photon.  He  calls  his  inven-  ^dget  that  can  be  applied  to  an 
tion  the  "Cut  ’n’  Butt.”  ordinary  typewriter  for  the 

Photon  is  used  by  the  Times  typing  of  non-standard  type 
composing  room  for  setting  some  faces,  symbols,  etc.  Mathemati- 
display  advertising.  Journey-  cal  formulas  can  be  shown,  or 


blocks  fit  together  perfectly.  in  the  Typit  bar  and  th( 

Mr.  Daly  has  been  on  the  on  the  slide  prints  the  s 
Photocomposition  crew  a  year  in  the  spot  desired.  The 
and  a  half.  Before  that  he  had  bar  is  removed  and  n 
14  years  as  a' machine  operator  typing  continued, 
in  the  composing  room.  He  got  ^ 

interested  in  precision  work  ™  i.  ■ 

during  World  War  II  when  he  NGW  Tubuldr  PfCSS 
5er\’ed  in  a  l)omb  disposal  squad. 

It  was  ])recision  then — or  else. 

The  “Cut  ’n’  Butt”  is,  basic¬ 
ally,  a  standard  cutting  board 
adapted  to  Photon  measure.  It 
cuts  film  precisely  down 
lAOOth  inch  accuracy, 
actual  mechanical  work  of  trans¬ 
forming  the  cutting  board  into 
a  "Cut  ’n’  Butt”  was  done  by  the  $32,000 
two  composing  room  machinists 


Opens  Pages  to  Color 

Caldwell,  Idaho 
Installation  of  a  16-page  Goss 
rotary  press  has  climaxed  a 
to  four-month  enlarging  and  re- 

The  modeling  program  for  the  News- 

Tribune  here. 

Adam  J.  Kalb,  publisher,  said 
press  installation 
means  the  News-Tribune  can 
—  Douglas  Currie  and  Tom  print  in  three  colors  and  black. 
Dolan.  They  built  it  from  Mr.  The  tubular  press  will  print  14,- 
Daly’s  specifications.  000  copies  per  hour. 

,  The  press  installation  was 

U  I  .  .  _  •  1  a-j  supervised  by  Les  Wolf,  main- 

rOlyVinyl  RGSiSI  Aids  tenance  engineer  for  Scripps 

Ugraving  Techniques 

Chemco  Photoproducts  Com-  since  1956.  The  newspaper  pre- 
pany,  Inc.,  is  introducing  viously  was  printed  on  an  eight- 
“Vyna-Top  Resist,”  a  new  poly-  ^  ^  ^ 

vinyl  alcohol  resist  resulting 
from  a  5-year  Chemco  research 
project  in  the  field  of  resists 
for  powderless  etching. 

This  development  now  makes 
possible  operations  such  as  re-  Chicago 

etdiing,  double  printing,  tint  Joseph  P.  Falta  has  been  ap- 
printing  and  ink  printing,  which  pointed  administrative  coordi- 
heretofore  have  not  been  prac-  nator  of  the  materials  handling 
tical  with  PVA  resists.  When  division  of  the  Goss  Company, 
ro-etching,  the  resist  etches  a  division  of  MGD  (Miehle- 
away  evenly  with  the  metal  per-  Goss-Dexter,  Inc.), 
mitting  accurate  visual  control  Since  joining  Goss  in  1946, 
h>  any  desired  value.  Double  Mr.  Falta  has  been  identified 
printing,  ink  printing  and  tint  with  all  sides  of  the  engineer¬ 
printing  are  readily  performed  ing  field,  serving  as  Headliner 
with  the  aid  of  two  companion  group  supervisor,  staff  assist- 
products,  Vyna-Top  Tint  Print  ant  to  the  engineering  vice- 
Solution  and  Pre-Tint,  both  spe-  president,  administrative  engi- 
cially  formulated  to  work  with  neer,  and  recently,  engineering 
the  resist.  division  administrator. 
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reports  Mel  Shook,  Assistant  Press  A  Stereotype  Foreman  ot  the  €tyrio  (Ohio) 
CHRONICLE  TELEGRAM. 


why  switch  to  modern  repigging?  Take  a  look  at  what  happened  when 
the  fast-growing  Elyria  (Ohio)  CHRONICLE-TELEGRAM  (overage  34  poges 
doily)  installed  a  Nolan  remelt  system:  loading  time  cut  from  SVi  hours 
to  2'/2  hours  .  .  .  entire  remelting  operation  (loading,  remelting  approxi¬ 
mately  3  tons  of  metal,  casting  250  pigs)  completed  in  4  Vi  hours  by  one 
mon  . . .  remelting  time  cut  from  6  days  a  week  to  3  days!  With  NOLAN'S 
"production  partners"  the  some  remelting  efficiencies  con  be  yours,  too. 


Falta  Named  Goss 
Materials  Chief 


He's  on  expert  on  remelt  systems  —  large,  small, 
and  in-between.  You'll  find  his  suggestions  moke 
sense,  the  visit  well  worthwhile.  A  letter  or  phone 
call  will  bring  him  to  you. 


VETERANS — Glen  Miner,  left,  eij 
Frank  Pfister,  right,  are  new  mwm 
bers  of  the  25-Year  Club  of  tlw 
Santa  Barbara  (Calif.)  News-Prin 
where  they  are  employed  as  press- 
men. 


MANAGER  — William  M.  Meyer, 
formerly  assistant  production  man¬ 
ager  of  the  Detroit  News,  is  the 
new  production  manager  of  the 
Houston  (Tex.)  Chronicle.  He  is 
an  Air  Force  veteran  and  former 
development  engineer  with  Libbey- 
Owens-Ford  Glass  Company.  He 
has  degrees  in  electrical  engineer¬ 
ing  and  material  management. 


by  AP  in  the  usual  halftone  and  Chronicle  promotion  man-  and  Chronicle.  This  is  the  East-  of  an  attachment  to  eliminate 
manner,  either  with  tint  block  ager  who  has  done  the  experi-  man  Toneline  Process  which  is  the  pj-eatest  sinple  cause  of 
of  color  or  with  color  and  black  menting  with  what  he  calls  particularly  adaptable  to  archi-  hairlines  in  linecasting  machine 
duotone.  But  the  page  lacked  screenline  duotones,  says  the  tecture  and  furniture.  matrices.  Patent  application  is 

sparkle  and  the  addition  of  color  normal  time  required  from  orig-  A  normal  copy  of  the  photo  pending  for  this  device  which 
didn’t  help  matters.  inal  art  to  reproduction  print  is  made  on  commercial  film  and  is  called  “Save-A-Mat.” 

The  newso-iner’s  nromotinn  hours.  from  this  negative  is  made  a  Mr.  Cantor’s  invention  is  a 

denartment  had^^sed  a^uhoto  to-  original  art  is  copied  film  positive  on  the  same  type  culmination  of  30  years  of  n- 

line  technioue  to  lend  a  unioue  contrast  film  film.  The  negative  and  positive  search  into  the  causes  of  hair- 

touch  to  soL  house  ads  and^he  3  Kodalith  in  this  case),  are  registered  together  with  the  lines  in  matrices  of  lin^astinir 

rpnl  exposure  IS  about  one-  emulsions  away  from  each  machines.  According  to  Mr. 

nao-f.  an  avni^rimant  normal  and  the  second  as  other.  This  combination  is  placed  Cantor  he  has  found  that  about 

Results^have  been  good  much  as  eight  times  normal.  The  on  a  turntable  and  revolved  as  80^r  of  damage  to  matrix  side- 

first  exposure  records  only  the  an  exposure  is  made  on  high  walls  is  caus^  by  the  back  toe 
While  the  photo-to-line  tech-  highlights  of  the  art.  The  second  contrast  material  using  a  point  of  the  incoming  matrix,  espe- 
niques  are  not  new,  this  particu-  exposure  gets  everything  in  the  light  source  at  a  45  degree  an-  cially  the  thinner  ones  that  have 
lar  application  is  interesting.  It  copy  except  the  deepest  shadow’s,  gle.  The  density  balance  betw’een  no  relief  cut  on  the  toe,  strikini: 
produces  a  strong  key  black  Film  positives  are  made  from  the  original  negative  and  its  the  sidewall  of  the  matrix  al- 

plate  and  reduces  all  other  tones  these.  The  positive  from  the  positive  is  critical,  but,  when  it  ready  in  the  assembling  elevatw. 
of  the  illustration  to  a  single  highlight  negative  is  screened  is  correct,  a  pleasing  line  posi-  After  experimenting  w’ith  many 
middle  tone  of  about  50%  which  with  a  parallel  line  .screen  at  a  tive  results  w’hich  captures  a  different  metho<ls  of  pnwentinft 
is  used  for  the  color  printer.  The  45-degree  angle.  The  other  posi-  considerable  amount  of  the  this  contact,  he  has  finally  hit 
resulting  reproduction  appears  tive  is  not  screened.  At  this  original  photo’s  detail.  upon  a  device  which  he  calls  a 

to  have  been  done  by  hand  but  point  the  operator  can  see  w'hat  •  deflector.  This  deflector,  a  mov- 

the  photographic  process  re-  his  finished  picture  w’ill  look  like  PflTA  BllVS  able  piece  hinged  on  the  back 

quires  but  a  fraction  of  the  time  by  superimposing  the  tw’o  posi-  plate,  engages  the  back  toe  of 

required  to  produce  it  by  hand,  tives  in  register  on  a  light  table.  WGD  OfiSGt  PFCSS  the  matrix  as  it  falls  into  the 

Howard  Bloomfield,  Democrat  If  they  appear  satisfactory,  WASHINGTON  Wis  assembling  elevator  and  directs 

■’  '  the  matrix  downward,  away 

Ozaukee  Press,  w’ inner  of  ,  .,  ,.  ,  • 

Of,  j  j  ■  f  from  the  preceding  matrix. 

20  awards  during  the  past  ^ 

20  years,  has  ordered  a  Goss  ^  .  1*1  ■  Ul 

Suburban  web  offset  press  for  6016111311  Wrl£|ht 

"is  iiY»7o  by  wiiiiTiY:  "“"'ay 

and  Marie  Jacque  Schanen,  a  San  BiaiNARDiNO,  Calif- 

husband  and  wife  team,  this  Ralph  0.  Nicolay  has  retired 
publication  was  the  pioneer  as  mechanical  superintendent  of 
offset  new’spaper  in  Wisconsin,  the  Sun-Telegram,  after  more 
Published  as  a  tabloid,  the  than  a  half  century  of  news- 
Ozaukee  Press,  and  its  sister  paper  experience, 
publication,  the  Weekly  Witness,  His  successor  is  Coleman 
have  a  combined  circulation  of  Wright,  29-ye.ar  veteran  of  the 

close  to  6,000.  These  two  publi-  new’spaper  who  has  been  assist- 

cations  average  50  tabloid  pages  ant  mechanical  superintendent 
a  week.  Mr.  Nicolay  entered  the  bua- 

The  new  press  will  consist  of  ness  in  1906  at  the  age  of  IS- 
three  floor  mounted  inline  units  Before  coming  to  the  Sun-Tele 
and  a  combination  half  and  gram  in  1926,  he  had  worked 

quarter  page  folder.  on  46  dailies  in  the  U.  S. 


CAPCO  IMPROVED  PORTABLE 

INK  FOUNTAIN 

•  SAVES  TIME  OF  PRESSMEN— NO  COSTLY 
INSTALLATIONS 

•  CAN  BE  USED  ON  NEW  OR  OLDER  EQUIP¬ 
MENT 

•  EASILY  OPERATED  AND  EASILY  MAIN¬ 
TAINED 


Installation  on  late 
model  Goss  Headliner 


4  Installation  on  Du¬ 
plex 


Let  us  tell  you  about  the  many  other  features! 


COLLEGE  PARK,  MO. 


Santa  Ana,  Calif. 

By  replacing  manual  bun¬ 
dling  of  newspapers  with  auto- 
nittic  wire  tying  machines,  the 
Register,  a  daily  newspaper,  has 
i^uced  lal)or  costs  of  the  op¬ 
eration  by  TO  percent  and  saved 
50  percent  in  the  cost  of  ma¬ 
terials. 

The  Register  has  a  total  cir¬ 
culation  of  09,000—11,000  sub¬ 
scribers  for  the  morning  edition 
and  58,000  for  three  evening 
editions.  Kach  edition  averages 
50  page.s.  Servicing  this  circu¬ 
lation  re<|uires  tying  about  1600 
bundles  daily,  each  containing 
from  25  to  100  newspapers. 

Prior  to  mechanization,  three 
manually  -  operated  wire  tying 
machines  were  used  to  fasten 
bundles.  This  operation  was 

supplemented  by  hand  tying  The  A.  J.  Gerrard  machines 
with  twine.  Using  the  manual  tie  400  bundles  per  hour.  A 
machine,  the  operator  had  to  complete  tying  cycle  is  corn- 
hold  the  machine  in  one  hand  pleted  in  almut  two  seconds 
and  wrap  wire  around  the  while  the  bundle  is  compressed 
bundle  while  simultaneously  top  and  sides  by  pneumatically- 
manipulating  a  handle  on  the  powered  compression  bars.  The 
machine  for  proper  positioning  machines  make  a  3>4-twist  tie 
of  wire.  Then  the  bundle  was  with  17  gauge  round  steel  wire 
pulled  out  of  the  machine,  which  is  continuously  fed  from 
shoved  through  and  the  machine  drum  dispenser, 
was  re-threaded.  The  two  automatic  wire  tying 

Manual  tying  methods,  both  machines  are  located  in  the 
with  wire  and  twine,  were  slow  Register’s  mailroom.  Here, 
because  bundles  had  to  be  tied  printed  papers  are  gathered  in 
twice  to  prevent  newspapers  stacks  as  they  move  along  on 
from  slipping  out  of  the  bundle,  a  conveyor  which  brings  them 
Loose  bundles,  resulting  from  from  the  pressroom. 


TWIN  OPERATION  — Bundles  of 
Santa  Ana  Registers  tied  by  Ger¬ 
rard  machines  are  pushed  onto 
gravity  roll  conveyor  extending  to 
loading  dock. 
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The  famous  Gutenberg  Bible  —  being  one  of  the 
first  books  printed  from  movable  type  —  can 
never  be  duplicated.  And  because  many  years 
ago  Imperial  was  first  with  type  metal  Plus 
and  Service  Plans,  you  are  assured  of  metal 
>  services  beyond  comparison. 


Imperial  type  metal  company 


Chicago  50  •  New  York  7  •  Philadelphia  34 
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Meet  the  man  who 


wraps  like  Christmas 

—  every  day  in  the  year 


Ever  watch  your  wife  wrap  a  Christmas  present? 

Great  Northern  takes  as  much  care  as  she  does  . . . 
to  wrap  a  roll  of  newsprint.  The  “package”  may  be  a  little 
bigger  —  a  typical  roll  of  newsprint  weighs  about 
1700  pounds.  In  place  of  ribbons  and  bows  there’s  no 
decoration  except  Great  Northern’s  trade-mark  on  the 
roll,  symbol  of  good  newsprint. 

The  same  pride  is  there  and,  with  it,  the  sense  of 
satisfaction  of  knowing  that  paper  well  made  is  also  well 
wrapped  to  guard  against  damage  in  transit. 

You’ll  find  the  man  in  our  picture  in  the  Finishing  Room  at  a 
Great  Northern  mill.  He  runs  the  wrapping  machine,  putting 
“finish”  on  a  product  that  stands  your  rigid  inspection. 

The  company  that  looks  ahead  does  the  best  job  today. 
Careful  shipment  is  a  part  of  good  newsprint.  In  developing 
both  techniques  and  the  equipment  to  deliver  roils  in  as  good 
condition  as  they  leave  the  mill.  Great  Northern  respects 
its  p)osition  as  the  leading  independent  producer  of  newsprint 
in  the  United  States,  responsible  partner  with  the  newspaper 
industry  for  over  half  a  century  . . .  and  in  all  the  good 
years  to  come. 


GREAT  NORTHERN 
PAPER  COMPANY 


Largest  independent  producer  of  newsprint  in  the  United  Stole 

Mills  in  Maine 

Sales  offices:  342  Madison  Avenue,  New  York,  MUrray  Hill  2-5984 
:  230  North  Michigan  Avenue,  Chicago,  Financial  6-lW 

:  20  Providence  Street,  Boston,  HAncock  6-7960 

:  2420  Carew  Tower,  Cincinnati,  GArfield  1-3080 

:  1700  K  Street,  N.W.,  Washington.  D.  C..  STerling  3-48^ 


A  trainload  . . . 
every  evening! 

Skilled  manpower  and  the  laten 
automatic  handling  devices  vth 
hand-in-hand  at  Great  Northm 
to  wrap  and  load  newsprint  for 
shipment.  Together  they  piwfc 
the  human  touch,  coupled  witk 
automation  which  a  giant 
operation  calls  for.  Automatic 
conveyors  take  rolls  from  F«k 
Room  to  platform  for  loadini 
into  paper  trains  which  leave  tkc 
Great  Northwoods  for  market 
every  evening. 


BANGOR 


The  company  that  thinks  ahead . . .  does  the  best  job  ft 


pHferent  Color 
Oi  Every  Page 

MlLWAUKEi:,  Wis. 

Two  eik'ht-unit  Hoe  Color- 
matic  purchased  by  the 

Milwaukee  Journal  at  a  cost  of 
approximately  $2,500,000  will  be 
^eup  so  that  a  different  color 
can  be  printed  on  every  page 
of  the  paper.  In  1959  the  Jour¬ 
nal  averaged  over  50  color  pages 
per  week. 

Each  i)ress  will  consist  of 
eight  Colonnatic  units,  one  dou¬ 
ble  former,  double  delivery 
folder  with  eight  fully-auto- 
matic  reels,  tensions  and  past¬ 
ers.  Spot  and  process  color  can 
be  supplied  to  any  page  of  the 
paper  by  one  four-color  couple 
arrangement  superimposed  in 
front  of  each  folder. 

Hie  Journal’s  new  pressroom 
will  be  200  feet  long  and  com¬ 
pletely  air  conditioned  and  hu¬ 
midity  controlled  to  maintain 
proper  printing  conditions. 
WTien  completed,  the  combined 
Journal  buildings  will  be  320 
feet  by  200  feet  and  occupy  half 
of  a  square  city  block. 

• 

Beirut  Daily  Adds 
Color  with  Flatbed 

London 

Dawson,  Payne  &  Elliott  Ltd. 
have  recently  installed  a  B16 
Cossar  flatbed  newspaper  press, 
221i  X  17  inches  with  color 
attachment,  in  the  Beirut  offices 
of  the  daily  Al  Naliar. 

The  16-page  newspaper  is 
printed  in  two  separate  S-jiage 
sections,  the  first  of  which  is 
re-reeled  on  to  a  drum  immedi¬ 
ately  after  printing,  ready  for 
collation  with  the  second  8-page 
section  to  form  the  complete 
newspaper.  A  second  Cossar 
machine  has  been  ordered  for 
Beirut  and  will  shortly  be 
installed. 

li  Father’s  Steps 

Wood  Flong  Corporation  of 
Hoosick  Falls,  N.  Y.  manufac¬ 
turers  of  sterotype  mats,  has 
appointed  George  J.  Meehan  Jr. 
of  Runnemede,  N.  J.,  as  sales 
and  service  representative  for 
the  mid-Atlantic  states.  He  will 
succeed  his  father  who  has 
serviced  the  mid-Atlantic  states 
since  1956  and  will  now  repre¬ 
sent  Wood  Flong  Corporation  in 
■ttetropolitan  New  York. 

• 

Stedman  Promoted 

^^larles  Stedman,  service  en- 
pneer  with  Mergenthaler  Lino¬ 
type  Company,  moves  up  to  pro- 
<iuction  engineer  with  the  San 
I'rancisco  Agency. 
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Orlando  Papers  Buy 
More  Press  Equipment 

For  the  third  time  in  three 
years,  Orlando  Daily  News¬ 
papers  Inc.  have  placed  orders 
for  additional  press  equipment. 

The  company  publishes  the 
Orlando  (Fla.)  Sentinel  (morn¬ 
ing  and  Stmday)  and  the  Star 
(evening),  combined  circulation 
of  which  exceeds  118,000  daily 
and  114,000  Sunday. 

New  equipment  will  come 
from  R.  Hoe  &  Co.,  Inc.,  as  has 
all  previous  press  equipment  in 
the  Orlando  Newspapers  build¬ 
ing  and  equipment  expansion 
program  over  the  past  four 
years  which  has  involved  total 
capital  expenditures  of  more 
than  $5,000,0(X).  The  latest  order 
covers  four  new  Hoe  (Jolor- 
Convertible  Units,  three  Color 
(Cylinders,  Four  new  Hoe  Fully 
Automatic  Reels,  Tensions  and 
Pasters. 

The  Orlando  papers’  present 
equipment  consists  of  10  Color- 
Convertible  Press  Units  in  addi¬ 
tion  to  a  12-unit  older  Hoe 
Press,  which  is  kept  on  a  stand¬ 
by  basis. 


‘Col.’  Swift  Retires 
From  Missouri  School 

Columbia,  Mo. 

E.  B.  Swift,  production  man¬ 
ager  of  the  Columbia  Missou¬ 
rian,  heard  the  presses  roar  for 
the  last  time  recently  as  an  ac¬ 
tive  member  of  the  paper  after 
40  years  of  service. 

The  “Colonel,”  as  he  is  called 
by  his  colleagues  and  thousands 
of  University  of  Missouri  School 
of  Journalism  graduates,  retired 
on  his  65th  birthday. 

Born  in  Stone  Fort,  Ill.,  the 
“Colonel”  worked  as  a  printer 
on  newspapers  in  Illinois,  Ar¬ 
kansas,  Mississippi,  Nebraska, 
and  Missouri  before  coming  to 
the  teaching  newspaper  of  the 
School  of  Journalism  on  April  1, 
1920.  He  was  appointed  superin¬ 
tendent  of  the  mechanical  de¬ 
partment  by  Dean  Walter  Wil¬ 
liams,  founder  of  the  School  of 
Journalism. 


Dally  Enlarges 
Ad  Type  Library 

Asheville,  N.  C. 

The  Citizen  Times  has  a  new 
type  face  library  for  their  ad¬ 
vertisers:  Metrolite  with  Metro- 
black,  Spartan  Medium,  Spartan 
Black  Condensed,  and  CJaslon 
No.  1.  And  for  keyboarding  ad¬ 
vertising  text  and  display,  two 
Model  35  Rangemasters  were  in¬ 
stalled.  Publisher  Robert  Bun- 
nelle  has  also  added  Mohr  Saws 
to  each  machine  in  ad  alley. 

for  December  10,  1960 


RESULTS! 

RESULTS! 

RESULTS! 


That's  what  you  can  expect  from  your  classified  odver- 
tisement  in  EDITOR  &  PUBLISHER. 

Whether  you're  looking  for  a  newspaper  or  public 
relations  job,  trying  to  find  qualified  help  in  city  room 
or  ad  department,  want  to  sell  or  buy  a  newspaper,  or 
to  get  rid  of  that  press  or  composing  room  equipment 
that  you  no  longer  need  .  .  . 

youMI  find  that  E&P 
CLASSIFIED  ADS  GET  ACTION! 

Look  at  these  testimonials  E&P  received  during  the  past 
month! 


ONE-TIME  AD  SELLS  PAPER! 

"Through  a  'one-time'  classified  advertisement  in  your 
journal  I  sold  my  newspaper,  the  Loudonville  Times. 
Thought  you  would  like  to  know." 

(signed)  William  A.  Smith 


ONE  INSERTION  SELLS  EQUIPMENT! 

"We  have  sold  the  listed  equipment  on  the  strength  of 
first  insertion  in  Editor  &  Publisher." 

(signed)  M.  L.  Brueggeman 
Business  Manager 
Northern  Virginia  Sun 


VACANCY  HAS  NOW  BEEN  FILLED! 

"For  your  information  the  vacancy  which  we  advertised 
has  now  been  filled,  thanks  to  the  excellent  coverage 
which  your  publication  gave  us.  (We  received  applica¬ 
tions  from  almost  all  of  the  fifty  states,  two  from  France, 
one  from  Switzerland,  one  from  Rabat,  one  from  Italy 
and  one  from  Pakistan!)" 

(signed)  Oliver  K.  Hamovy 


Want  real  advertising  results,  too?  Order  your  classified 
ad  now.  Phone  BRyant  9-3052,  and  ask  for  classified. 
Or  write,  to  EDITOR  &  PUBLISHER,  Times  Tower,  1475 
Broadway,  New  York  36,  N.  Y. 
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Dtntret  News.  The  folder,  career  opportunities  offered  by 
planned  to  promote  advertising  newspaper  and  advertising  in- 
in  the  big  Christmas  Kick-Off  dustries  in  Canada. 


edition  published  on  Thanks¬ 
giving  Day  featured  a  die-cut 
decorated  Christmas  tree,  ear¬ 
ned  by  a  wee  cartoon  character. 
The  cut-out  was  anchored  to 
the  inside  of  the  folder  with 
springs,  creating  an  unusual 
effect. 

•  •  « 

WHAT’S  COOKING?  — 
Plenty,  thanks  to  the  2nd  an¬ 
nual  Cwking  Contest,  sponsored 
by  Newitday,  Long  Island 
(N.  Y.)  daily.  More  than  650 
entries  were  received  in  the  1960 
competition,  150  more  than  last 
year.  Daily  news  stories  an¬ 
nounced  the  competition,  begin¬ 
ning  on  October  13,  and  in-paper 
ads  started  on  October  22,  and 
ran  until  November  7. 

Twelve  recipes  were  selected 
for  final  judging,  all  submitted 
by  women,  in  contrast  to  last 
year’s  competition  when  several 
men  were  winners.  The  twelve 
finalists  competed  at  a  bake-off 
held  in  the  domestic  science  kit¬ 
chen  of  Herricks  High  School. 
Judges  included  two  of  last 
year’s  winners;  the  home  eco¬ 
nomics  teacher  at  Herricks  High 
School;  Virginia  Pasley,  associ¬ 
ate  editor  of  Newsday  and 
author  of  several  cookbooks; 
David  R.  George,  Newsday  pro¬ 
motion  manager;  and  Anne 
Hannan,  women’s  editor.  Silver 
service  sets  were  awarded  as 
first  prize  in  the  three  categories 
—meats,  fish  and  desserts.  Cer¬ 
amic  casseroles  were  awarded  to 
the  nine  runners-up. 

*  *  ♦ 

MIRROR  AWARDS  —  Ap¬ 
propriately  enough,  handsome 
silver  mirrors  were  presented 
by  the  Los  Angeles  (Calif.) 
Mirror  to  12  Los  Angeles 
women,  noted  for  their  contribu¬ 
tions  to  careers,  community, 
family  and  home,  in  the  paper’s 
1960  “Best  Dressed  for  Her 
Life’’  awards.  Presentation  was 
at  Los  Tiempos,  home  of  Nor¬ 
man  Chandler,  president  of  the 
Tmes-Mirror  Company. 

*  *  * 

STUDENTS  DESIGN  ADS— 
Nine  students  from  a  London 
(Ont.)  technical  school  were 
awarded  cash  prizes  by  the 
London  Free  Press  for  their 
newspaper  advertising  ideas  de¬ 
signed  to  promote  downtown 
shopping  in  London.  160  stu- 
fients  entered  the  competition. 
The  winning  ads,  select^  by  a 
panel  of  judg;es  from  the  paper 
and  London  Downtown  Mer¬ 
chants  Association,  were  re¬ 
produced  in  the  Free  Press, 
accompanied  by  biographical 
sketches  of  the  artists. 

In  presenting  the  prizes,  C.  G. 
cenn,  display  advertising  man¬ 
ager  of  the  Free  Press,  outlined 


PERSONAL  NOTES 

Charles  L.  Mooney  —  from 
promotion  editor  to  associate 
editor,  Albany  (N,  Y.)  Knick¬ 
erbocker  News. 

• 

(Copley  on  Another 
^Mission  To’  Operation 

La  Jolla,  Calif. 

The  Copley  Press  Inc.,  has 
just  completed  another  “Mis¬ 
sion  To”  operation,  this  time 
for  La  Prensa  Grdfica  of  San 
Salvador,  El  Savador. 

As  in  the  previous  “Mission 
to  Manila”  (E&P,  Aug.  20,  page 
11),  the  Copley  Newspapers  edi¬ 
torial  assistance  was  aimed  at 
the  concept  that  improved  news¬ 
papers  help  make  a  better  world. 
Howard  Taylor,  Copley  editorial 
training  director  was  dispatched 
to  the  well-known  Central  Amer¬ 
ican  newspaper  after  its  editor- 
manager,  Jose  Dutriz  Jr.,  re¬ 
quested  the  loan  of  an  editorial 
adviser.  The  tabloid  La  Prensa 
Grafica  has  an  ABC  daily  morn¬ 
ing  circulation  of  46,250  and  a 
Sunday  circulation  of  65,750, 
both  far  in  excess  of  other  news¬ 
papers  in  Central  America. 

• 

Paper  Sponsors  Art 
Exhibit  for  Pupils 

Milwaukee,  Wis. 

For  the  fourth  consecutive 
year,  the  exhibit  of  Design  and 
Crafts  by  pupils  of  Milwaukee 
public  schools,  displayed  in  the 
gallery  space  of  the  Milwaukee 
Journal  annex  was  an  important 
attraction  to  many  of  the  thous¬ 
ands  of  Wisconsin  teachers  who 
visited  here  for  their  annual 
convention. 

The  exhibit  not  only  displayed 
examples  of  elementory  school 
work  in  clay  modeling,  ceramics, 
creative  stitchery,  mosaics,  tex¬ 
tile  printing  and  weaving,  but 
in  addition,  children  from  Mil¬ 
waukee  public  schools  were  on 
hand  Thursday  and  Friday  to 
denrvonstrate  in  person  how  they 
create  these  works.  Attendance 
at  the  exhibit  this  year  exceeded 
3,000. 

• 

Column  on  Art 

Richmond,  Va. 

More  than  50  newspapers 
throughout  Virginia  are  plan¬ 
ning  to  run  as  a  regular  feature 
a  column  on  art  supplied  by  the 
State’s  Museum  of  Fine  Arts,  it 
was  announced  by  Museum 
President  Walter  S.  Robertson. 
The  columns  are  being  written 
by  Leslie  Cheek,  Jr.,  the  Mu¬ 
seum’s  Director,  and  each  will 
be  illustrated. 
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Guide  to  All  IVationg 

From  Afghanistan  to  Yugo¬ 
slavia  there  are  120  members  of 
the  world  family  of  nations,  and 
each  has  a  place  in  the  1,470- 
page  Worldmark  Encyclopedia 
of  the  Nations  which  Harper  & 
Brothers  has  published  per 
copy).  It  is  a  practical  guide 
(with  maps)  to  the  geographic, 
historical,  political,  social  and 
economic  status  of  all  nations, 
their  international  relationships, 
and  the  United  Nations  system. 
Editor  and  Publisher  is  Moshe 
Y.  Sachs  and  editor-in-chief  is 
Dr.  Benjamin  A.  Cohen,  former 
UN  official.  The  encyclopedia 
has  been  in  production  since 
1956. 

Scholarship  Fund 

Ann  Arbor,  Mich. 

Regents  of  the  University  of 
Michigan  have  accepted  a  $3.5,- 
000  girt  to  establish  the  Chesser 
M.  Campbell  Endowment  Fund 
in  memory  of  the  late  president 
of  the  Chicago  Tribune.  Income 
from  the  fund  will  be  used  for 
journalism  scholarships  with 
preference  for  .students  in  the 
advertising  courses.  Robert  R. 
McCormick  Foundation  gave 
$25,297  of  the  amount  and 
friends  of  Mr.  Campbell  gave 
$9,703. 


Baseball  Cuvera|;e 
(atations  Awarded 

Louisville,  Ky. 

The  National  Association  of 
Baseball  Writers  climaxed  its 
first  year  of  judging  newspaper 
baseball  coverage  with  the 
award  of  a  half-dozen  bronze 
plaques  here,  Nov.  30.  The 
awards  were  announced  during 
the  annual  meeting  of  the  Na¬ 
tional  Association  of  Profes¬ 
sional  Baseball  Leagues. 

First  prize  on  the  Triple-A 
level  went  to  the  Richmond 
(Va.)  Times-Dispatcli',  sports 
editor  Chauncey  Durden  and 
baseball  writer,  Shelley  Rolfe. 
Double-A  honors  went  to  the 
Nashville  Tennessean;  Class  A 
to  the  Jacksonville  (Fla.)  Jour¬ 
nal;  B,  Greensboro  (N.  C.) 

Daily  News;  C,  Boise  (Idaho) 
Statesman ;  and  1),  Johnson  City 
(Tenn.)  Press-Chronicle. 

• 

Desert  Sun’s  Moves 

Palm  Springs,  Calif. 

George  E.  Cameron  Jr.,  presi¬ 
dent,  Desert  Sun  Publishing  Co., 
publishing  the  daily  Desert  Sun 
here,  has  announced  the  pur¬ 
chase  of  complete  ownership  in  a 
stock  purchase  from  Ward  J. 
Risvold,  co-owner  since  1952. 
Carl  W.  Schoos  has  been  named 
publisher. 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 

.  INVESTIGATIONS  AND  REPORTS 
.  PLANS  AND  SPECIFICATIONS 

PLANT  REARRANGEMENT 
PLANT  EXTENSION 
NEW  PLANT 

•  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROUNA 
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Lookadoo 

(Covtinued  from  pnftr  11) 


in  the  hantilin^  of  accidents, 
this  to  be  accomplished,  where- 
ever  i)ossible,  by  conferences 
with  news  media  representa¬ 
tives. 

The  Galveston  visit  also  re¬ 
sulted  in  a  new  Air  Force  policy 
to  the  effect  that  accident  photo- 
fH’aphs  which  conformed  to 
security  regulations,  and  did  not 
contain  bodies  or  parts  of 
bodies,  could  be  released  to  news 
media.  On  the  military  versus 
the  photographers  side  of  the 
coin,  the  Air  Force  began  a  long 
range  push  for  an  enlightened 
cooperative  effort  between  both 
parties,  which  it  has  assiduously 
pursued  to  this  day.  In  the  last 
ten  years,  conference-^  between 
Air  Force  per.sonnel  and  news¬ 
men  have  succeeded  in  reducing 
over  70  percent  of  those  con¬ 
flicts. 

In  1953,  Bill  Lookadoo 
further  cemented  NPPA-USAF 
relations  with  a  dramatic  idea 
in  the  education  department. 

Sliort  Courses 

In  the  15  years  since  1937, 
when  the  first  short  course  in 
photojournalism  originated  at 
the  University  of  Oklahoma, 
thousands  of  students  had  par¬ 
ticipated  in  this  professional, 
self-education  program  before 
the  major  entei^  the  scene. 

Over  the  years,  these  short 
courses  in  photojournalism 
caught  fire  and  by  1953  many 
organizations,  including  the 
NPPA,  were  .sponsoring  or  run¬ 
ning  such  seminars  in  key  cities 
throughout  the  nation.  The 
NPPA  aimed  at  becoming  the 
leader  in  this  field  and  its  ulti¬ 
mate  goal  was  to  make  a  short 
course  available  to  every  press 
photographer  in  the  U.  S.  with¬ 
in  one  day’s  driving  distance  of 
their  areas. 

Major  Lookadoo  devdsed  an 

'^f^^COLORMATIC* 

The  press  unit 
that  gives  newspapers 
an  entirely  new  standard 
of  printing  qtudity! 
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added  fillip  for  the  short  course 
program:  Make  a  portion  of  it 
airborne  by  creating  a  seminar 
who.se  faculty  would  l>e  flown 
around  by  the  Air  Force. 

“The  flying  seminar  idea  was 
brought  about  by  Bill  Looka¬ 
doo,’’  Jo.seph  Costa  recalled.  “He 
conceived  and  suggested  the 
idea.  It  certainly  would  never 
have  occurred  to  any  of  us  in 
the  NPPA  that  we  could  get  an 
Air  Force  plane  and  fly  a 
faculty  around  the  country'. 


accomplished  while  the  NPPA  country  without  at  y  of  tli» 
.seminar  was  confined  to  the  parties  involved  having  to  worry 


West  coast.  He  suggested  that 
the  NPPA  cut  its  .seminar  to 
one  day’s  length  and  take 
cross  country  once  a  year. 


West  Coast  Clamor 


“But  Bill  knew  there  was  a 
clamoring  for  our  kind  of  edu¬ 
cation  on  the  West  coast  and  at 
the  same  time  he  wanted  to 
bring  the  military  into  our  edu¬ 
cation  program  because  he  had 
heard  so  much  about  its  value. 
A  flying  seminar  could  be  of 
benefit  to  Air  Force  information 
people  and  it  was  a  terrific  idea 
for  us.’’ 

The  first  such  seminar  was 
conducted  in  Nov.  1953  in  Los 
Angeles,  San  Francisco  and 
Seattle.  The  Air  Force  trans¬ 
ported  the  faculty  to  those  cities 
in  a  C-47.  In  return  for  this 
service  to  the  faculty,  the  NPPA 
l)ermitted  all  photographic  and 
information  personnel  in  any 
branch  of  the  armed  forces  to 
attend  the  seminars  at  no  regis¬ 
tration  expense.  The  faculty 
also  gave  a  one  day  intensified 
.short  course  to  Air  Force  per¬ 
sonnel  at  Lowry’  Field  in 
Denv’er. 

During  the  next  five  years, 
the  flying  seminars  were  two  or 
three  day  programs  and  they 
w’ere  all  confined  to  the  West 
coast  area.  Then,  in  1957,  the 
major  .suggested  another  inno¬ 
vation. 

Major  Lookadoo  believed  that 
in  an  air-minded  age  of  missiles 
and  rockets.  Air  Force  informa¬ 
tion  work  was  becoming  more 
important  every  day.  He  also 
felt  that  the  quality  of  military 
photographic  activities  all  over 
the  nation  needed  to  be  vastly 
improved  and  this  could  not  be 
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The  NPPA  greeted  the  jtro- 
Ijosal  with  enthu.sia.sm.  The 
organization  could  continue  to 
.set  up  a  faculty  of  top  photo- 
journalists  but  now  their  educa¬ 
tional  efforts  would  reach  out  to 
a  nationwide  audience.  Plans 
for  a  cross-country  flying  semi¬ 
nar  were  approved  at  an  NPPA 
conv’ention  in  1957  and  the  first 
tour  of  its  kind  hit  Los  Angeles, 
Omaha,  St.  Louis,  Tampa  and 
Schenectady  in  1958.  In  the  past 
two  years  the  seminar  has  set 
up  school  in  Portland,  Ore., 
Denver,  New  Orleans.  Detroit, 
Philadelphia,  San  Francisco, 
Houston,  Rochester,  Minn,  and 
Boston,  for  a  total  of  14  cities 
visited  from  coast-to-coast  in 
three  years. 

Since  the  inception  of  the 
cross-country  tour.  Major  Look¬ 
adoo  has  always  played  an  im¬ 
portant  part  in  its  activities, 
not  the  least  of  which  has  been 
the  constant  reselling  of  the 
idea  to  a  succession  of  Air 
Force  information  chiefs  in¬ 
cluding  Maj.  Gen.  Sory  Smith; 
Maj.  Gen.  Amo  H.  Leuhman; 
Brig.  Gen.  Robert  L.  Scott  and 
the  current  Deputy  Director  of 
Air  Force  Information  Services, 
Brig.  Gen.  Eugene  B.  Le  Bailly. 

“As  far  as  the  Air  Force  is 
concerned.  Bill  Lookadoo  is  the 
catalyst  between  the  NPPA  and 
the  Air  Force,’’  Gen.  I.ie  Bailly 
said.  “He  is  completely  respon¬ 
sible  for  relations  between  the 
two  groups  and  over  the  years 
Bill  has  always  managed  to 
work  these  things  out  with  a 
series  of  information  chiefs.’’ 


Effect  of  School 


The  major’s  idea  of  putting  a 
photojournalism  faculty  in  the 
air  may  appear  to  be  a  fairly 
simple  innovation  brought  to  the 
old,  on-the-ground  short  course, 
but  it  has  had  the  effect  of 
evolving  a  unique  fiying  school 
which  can  boast  three  vital  dis¬ 
tinctions: 

1.  The  faculty  consists  of  well- 
known  photojoumalists  from 
various  sections  of  the  country 
and  from  all  ends  of  the  photog¬ 
raphy  field.  The  cosmopolitan 
character  of  short  courses  was 
present  even  before  this  par¬ 
ticular  school  gained  wings  but 
there  were  many  potential 
teachers  who  could  not  pay  their 
transportation  fares  for  long 
distance  travel.  In  this  case, 
i  transportation  is  now  on  the 


about  flight  costs.  In  return, 
military  information  personnel 
gain  entry  to  a  high  quality 
photojoumali.sm  .seminar  free cf 
charge. 

2.  Each  year,  within  a  period 
of  ten  days,  information  about 
the  latest  techniques  and  idea.? 
in  photojournalism  is  dissemi¬ 
nated  by  a  seminar  which  flies  to 
four  or  five  major  cities,  cover¬ 
ing  practically  even-  region  in 
the  U.  S. 

3.  Advance  publicity,  and 
growing  intere.st  in  the  semi¬ 
nars,  ensures  the  fact  that  audi¬ 
ences  will  not  only  lie  made  up 
of  newsmen  located  in  the  cities 
visited  but  by  people  from  a  two 
to  five  state  area  surroundinr 
that  city  as  well.  In  Bo.ston,  for 
example,  we  met  civilian  and 
military  newsmen  who  came 
from  Massachusetts,  Connecti¬ 
cut,  New  York,  New  Jersey, 
Pennsylvania  and  Washington, 
D.  C.  In  one  case  a  zealous  pho¬ 
tographer  drove  up  to  the  school 
from  Florida. 

Average  attendance  at  the 
seminars  is  about  160-200,  some 
times  more.  Attendance  usually 
is  higher  at  weekend  sessions 
when  newspaper  photographers 
generally  have  more  of  an  op¬ 
portunity  to  get  away  from  th«r 
offices.  On  the  other  hand,  tiie 
NPPA  is  convinced  that  if  more 
editors  and  publishers  realised 
how  much  photographers  gained 
from  these  courses,  more  pho¬ 
tographers  would  be  given  time 
off  to  attend,  regardless  of  what 
part  of  the  week  the  seminar 
hit  a  particular  city. 

Our  own  belief  is  that,  in  the 
long  run,  the  quantity  of  jieople 
present  at  the  seminars  will  not 
prove  to  be  as  important  as  the 
character  of  the  people  who  do 
attend,  the  quality  of  what  they 
hear  and  the  nationwide  rep^^ 
sentation  at  each  annual  semi¬ 
nar.  In  its  first  three  yean  of 
operations  the  cross-country 
short  course  has  alresdy 
reached  between  2,500-2,8(16 
photographers.  If  that  rate  were 
to  hold  steady,  by  1968  the  fly¬ 
ing  school  will  have  lectured  to 
between  8,500-10,000  photojonr- 
nalists  in  about  45  major  cities 
located  in  every  region  of  the 
nation. 

It  appears  that  when  the  m»- 
jor  stepped  into  the  life  of  the 
NPPA,  he  brought  with  himu 
idea  that  will  have  an  incalcul¬ 
able  effect  on  the  history  of 
photojournalism  in  America. 

(Next  Week:  On  'The  Go) 


B0< 


PERSONAL  MEN'nON  i 

Helen  Borsic,  who  was  assut- 
ant  picture  editor  of  the  old  I 
Cleveland  (Ohio)  News,  h«l 
joined  the  Sunday  Pictoriil| 


Air  Force  and  the  cross-country’  ,  .  _ 

seminar  can  obtain  the  best  Magazine  staff  of  the  Clevslstii\ 
photojoumalistic  talent  in  the  Plain  Dealer. 
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rooks  in  review 

Meyer  Unfurls  Best 
Of  ‘Stars  and  Stripes’ 


By  Kobert  B.  McIntyre 

the  stars  and  stripes  story 

OF  WORLD  WAR  11."  The  writing! 
of  112  correBjMjndents  who  worked  on 
tte  Boldier  newspaper  compiled  as  a 
“diary”  ••'■ery  ex-GI  wishes  he  had 
kept.  Edited  by  Robert  Meyer  Jr. 

David  McKay  Company,  New  York. 

J04  pp.  $5.96. 

In  thi.i  remarkably  nostalgic 
anthology,  Robert  Meyer  Jr.  has 
skillfully  unfurled  the  time- 
stained  pages  of  various  war¬ 
time  editions  of  The  Stars  and 
Stripes  to  present  the  war  as  it 
was  lived  and  put  up  with  by 
millions  of  Americans  in  uni¬ 
form,  and  vividly  reported  by 
the  army  newspaper’s  top  com¬ 
bat  correspondents  and  feature 
writers. 

The  anthology  covers  the  pe¬ 
riod  from  April  1942  until  Sep¬ 
tember  1945,  and  offers  the  ex- 
GI  reader  the  grim  written-on- 
the-spot  combat  stories  of  Ernie 
Pyle,  Jack  Foisie,  Bill  Hogan, 
to  name  a  few,  interspersed  with 
the  light  human  interest  fea¬ 
ture  stories  that  did  so  much 
to  keep  soldier  morale  high. 

Nor  has  Mr.  Meyer  over¬ 
looked  the  best  of  “Pup  Tent 
Poets” — including  “Dirty  Gertie 
from  Bizertie” — and  the  volley 
of  invective  often  exchanged 
among  GI’s  via  “Mail  Call,” 

The  Stars  and  Stripes’  Letters 
to  the  Editor  Department. 

Bill  Mauldin’s  immortal  Willie 
and  Joe  adorn  the  jacket,  and 
some  of  the  famous  drawings  of 
Dave  Breger,  George  Baker,  and 
others,  are  reproduced  on  the 
book’s  endpapers. 

Mr.  Meyer  serv'ed  as  corre¬ 
spondent  on  the  Mediterranean 
Edition  of  Stripes  from  1944  un¬ 
til  his  discharge  a  year  later. 

It  was  this  that  lay  the  founda¬ 
tion  for  his  book  since  he  began 
collecting  some  of  the  material 
for  this  volume  while  in  service. 

Musical  Bridges  generals  who  apparently  never 

In  compiling  this  history  of  Gen.  Marshall  say  this. 

World  War  II  Mr.  Meyer  has 
cleverly  tied  together  the  many 
unrelated  stories  by  means  of 
what  you  might  call  “musical 
bridges”  —  references  to  the 
various  American  song  hits 
popular  at  the  particular  time 
of  history  being  reported. 

“Until  mid-June,  1942,”  Mr. 

Meyer  writes,  for  example, 

‘most  Yanks  .stationed 


getic  GIs  soon  added  a  stirring 
chapter  to  that  sedate  city’s  vol¬ 
uminous  history.  They  taught 
the  local  lads  and  lassies  to 
jitterbug  and  to  sing  such 
twinkling  American  tunes  as 
‘Johnny  Doughboy  Found  a 
Rose  in  Ireland,’  ‘Always  in  My 
Heart,’  ‘Sleepy  Lagoon,’  ‘Tan¬ 
gerine,’  ‘One  Dozen  Roses,’  ‘Jer¬ 
sey  Bounce,’  and  ‘Don’t  Sit  Un¬ 
der  the  Apple  'Tree  with  Anyone 
Else  but  me.’  ” 

In  a  forward  written  by  Omar 
N.  Bradley,  General  of  the 
Army,  U.  S.  Army,  it  is  re¬ 
called  how  General  George  C. 
Marshall,  Chief  of  Staff  of  the 
U.  S.  Army,  set  the  standard 
for  the  soldiers’  newspaper 
when  he  said  in  an  interview 
printed  on  page  one  of  The 
Stars  and  Stripes’  inaugural 
issue,  April  18,  1942: 

“A  soldier’s  newspaper,  in 
these  grave  times,  is  more  than 
a  morale  venture.  It  is  a  sym¬ 
bol  of  the  things  we  are  fighting 
to  preserve  and  spread  in  this 
threatened  world.  It  represents 
the  free  thought  and  free  ex¬ 
pression  of  a  free  people. 

“After  recalling  a  statement 
by  General  John  J.  Pershing 
that  no  one  factor  could  have 
done  more  to  sustain  the  morale 
of  the  A.E.F.  than  The  Stars 
and  Stripes  in  World  War  I, 
General  Marshall  added:  “We 
have  his  authority  for  the 
.statement  that  no  official  con¬ 
trol  was  ever  exercised  over  the 
matter  which  went  into  The 
Stars  and  Stripes.  ‘It  always 
was  entirely  for  and  by  the 
soldier,’  he  said.  This  policy  is 
to  govern  the  conduct  of  the 
new  publication.” 

As  any  former  member  of  The 
Stars  and  Stripes  can  tell  you, 
there  were  some  base  section 


2  Types  of  Readers 


this  book  newspaper  men  will 
possibly  recognize  a  fact  not 
spelled  out  by  Mr.  Meyer.  Here 
is  gutsey  writing  produced  by 
newspapermen  who  did  so  with¬ 
out  thought  of  remuneration. 
Guild  benefits,  holidays  or  hours 
on  the  job. 

As  Tennyson  once  put  it,  “So 
sad,  so  strange,  the  days  that 
are  no  more.” 

• 

New  Career  Book  on 
Newspaper  Work 

TNie  Milwaukee  (Wis.)  Jour- 
ivaVs  vocational  guidance  pam¬ 
phlet,  “Journalism  as  a  Profes¬ 
sion,”  for  use  in  high  school 
career  day  programs  and  voca¬ 
tional  guidance  seminars,  has 
been  updated  and  considerably 
broadened  to  cover  other  than 
editorial  phases  of  newspaper 
operation. 

• 

Coverage  on  Books 

Chicago 

The  Chicago  Daily  News  is 
expanding  coverage  of  books, 
under  the  direction  of  Van  Allen 
Bardley,  literary  editor.  He  will 
devote  full  time  to  reviewing 
and  reporting  news  in  the  field 
of  literature.  In  the  past,  Mr. 
Bradley  has  also  been  an  edi¬ 
torial  writer  for  the  News. 


Heart  Attack  KiUs 
BBDO^s  Soannell 

Austin  J.  Scanned,  publicist 
and  former  newspaperman,  died 
Dec.  1  of  a  heart  attack.  He  had 
been  previously  stricken  on 
Nov.  22.  Mr.  Scanned  was  62. 

For  17  years  Mr.  Scanned 
was  an  executive  in  the  public 
relations  department  of  Batten, 
Barton,  Durstine  &  Osborn,  Inc. 

Once  With  GBS 

Before  joining  BBDO  in 
1943,  Mr.  Scanned  was  a  public 
relations  executive  with  the  Na¬ 
tional  Dairy  Products  Corp.  and 
a  publicity  writer  for  the  Co¬ 
lumbia  Broadcasting  System. 

For  nine  years,  Mr.  Scanned 
was  city  editor  of  the  Albany 
(N.  Y.)  Evening  News  and  the 
Knickerbocker  Press.  He  had 
also  been  city  editor  of  the 
Bangor  (Me.)  Commercial  and 
a  reporter  for  the  Boston  Ad¬ 
vertiser,  Boston  American  and 
the  Syracuse  (N.  Y.)  Herald. 

His  death  followed  by  a  day 
that  of  Cameron  W.  Hyde,  59, 
former  executive  editor  of  the 
Albany  papers  who  also  came 
to  New  York  after  their  merger 
in  1937.  Mr.  Hyde  was  head  of 
the  New  York  Herald  Tribune 
copy  desk. 


-  -  in 

No^em  Ireland  were  re¬ 
sected  to  that  region.  When 
the  Army  was  ready  to  experi- 
with  mass  furloughs  to 
hondon  hordes  of  curious,  ener- 


Mr.  Meyer’s  book  should  in¬ 
trigue  two  types  of  readers:  1) 
the  millions  of  ex-GIs  who  lived 
what’s  written  on  its  pages ;  and 
2)  the  hundreds  of  ex-GI  news¬ 
papermen  who,  in  addition  to 
living  the  stories,  also  reported 
them  under  the  most  adverse 
conditions.  Many  of  these  for¬ 
mer  “Stripes”  staffers  are  today 
employed  by  newspapers  and 
wire  services  throughout  the 
world. 

Reading  between  the  lines  of 


is  for  tradition  — 

as  "Teletype"  is  our  trademark, 
so  tradition  is  a  trademark  of 
the  yuletide  season. . .a  time 
for  us  to  wish  you  and  yours 
a  merry  Christmas  and 
a  happy  New  Year. 


TELETYPE 

CORPORATION 

suasioiARv  OF  Wenrvrn  EU\thc  i'omptiny  inc. 

Dept.  52M,  5555  Touhy  Ave.,  Skokie,  111. 
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conversation  in  and  out  of  the 
office.  They  provide  a  welcome 
changfe  of  pace  for  our  writers. 

I  enjoy  doin?  them  myself,  and 
I  believe  the  others  do  as  well.” 

It’s  possible  the  Notebook  has 
even  accomplished  the  aim  one 
editorial  writer,  John  Ed  Pearce, 
whimsically  set  out  in  the  fii’st 
offering.  He  wrote,  in  part;  Grand  Ravids,  Mich. 

“As  I  undei-stand  it,  this  is  The  Michigan  League  of 
supposed  to  give  the  reader  a  Home  Dailies,  which  includes  30 
glimpse  of  the  editorial  winter  small  tow 
in  his  time  image  —  not  the 
anonymous  cimature  who  sits  in 
his  ivory  tower,  tossing  down 
advice  to  the  multitudes  and 
gazing  deeply  into  his  finger- 
nails,  but  the  real,  living,  tax- 
paying,  church-going,  P.T.A.-  j 

attending,  mortgage  -  carrying, 
baby  -  changing,  wife -loving, 
whisky-drinking,  lovable  me. 

“Naturaly  we  hope  that  Edi¬ 
torial  Notebook  will  strike  your 
fancy.  Even  on  the  editorial 
page,  we  like  to  please.  You 
might  be  surprised  to  know  how 
often  the  ^itorial  writer  is 
seized  with  hot  little  desires  to 
please  the  reader,  especially 
since  he  knows  that  a  great 
many  of  his  editorials,  most  of 
which  deal  with  controversial 
must  necessarily'  dis- 


Editorial  Page  Notebook 
Chips  Away  ‘Ivory  Tower’ 

By  John  Meehan 


Home  Dailies 
League  Notes 
Its  40th  Year 


Louisville,  Ky.  and  reduce  the  page’s  pereua- 
Four  years  ago  this  month,  siveness.” 

Courier-Journal  editorial  writ-  To  make  the  editorial  jiage 
ers  began  chipping  away  at  the  more  personal,  Mr.  Bingham 
ivory  tower.  By  now,  the  tower  puts  the  names  of  all  editorial 
is  pretty  well  whittled  down.  page  staffers  on  the  masthead, 

The  weapon  used  in  the  as-  but  it  didn’t  seem  to  be  enough, 
sault  is  the  “Editorial  Note-  “I  even  dallied  with  the 
book”,  a  frequent  occupant  of  thought  of  using  signatures  or 
the  lower  left  corner  of  the  initials  on  the  editorials,  but  I 
C-J  editorial  page.  pulled  back  from  this  change 

What  is  it?  A  bylined  arti-  in  the  feeling  that  the  page 
cle  by  one  of  the  editorial  writ-  would  become  just  a  collection 
ers  about  a  subject  that  strikes  of  coumns  instead  of  a  single, 
his  or  her  fancy.  Topics  have  responsible  voice,”  Mr.  Bingham 
ranged  as  wide  as  the  imagina-  said. 

tion — from  broad  humor  to  dis-  He  then  launched  the  Note- 
cussion  of  foreign  affairs;  from  book.  Some  goals  were  to  ac- 
book  reviews  to  reminiscence;  quaint  readers  with  the  editorial 
from  satire  to  unashamed  sen-  writers’  styles,  give  the  page 
timent,  more  warmth  and  cut  down  on 

It  all  began  with  Editor-in-  the  institutional  flavor  of  the 
Chief  Barry  Bingham’s  con-  page, 
cern  “about  the  anonymity  of 
the  American  editorial  page.” 

In  reviewing  progress  of  “The  reaction  to  the  Notebook  subjects, 

Notebook,  Mr.  Bingham  noted  feature  has  confirmed 
his  fear  that  editorial  page  “im-  hopes,”  Mr.  Bingham  said  re¬ 
personality  and  air  of  ivory  cently.  “The  signed  pieces  draw 

tower  aloofness  repel  readers  letters,  telephone  calls,  and  j  Fame 

At  Univ.  of  Florula 

Gainesville,  Fla. 
Establishment  of  a  national 
Journalism  Hall  of  Fame  at  the 
University  of  Florida  is  an¬ 
nounced  by  Rae  0.  Weimer, 
director  of  the  University’s 
School  of  Journalism  and  Com¬ 
munications. 

The  names  of  five  persons,  all 
deceased,  will  go  into  the  Hall 
of  Fame  in  its  first  year.  For 
the  next  five  years,  the  name  of  Company 
one  deceased  person  and  one 
living  will  be  selected  for  the 
Hall  of  Fame  honor.  After  five 
years  one  name  will  be  added 
each  year. 

Fifty  heads  of  schools  and 
departments  of  journalism  were 
asked  to  make  the  first  nomina¬ 
tions.  Selections  will  be  an¬ 
nounced  in  April. 


■n  newspaper  publish- 
ers,  is  obser^'ing  its  -Idth  anni-  lB  S 

,mde 

With  the  exception  of  the  Nw.  3 
original  purpose  of  its  forma-  u  com 
acquire  hard-to-get  damagf 
newsprint  at  the  close  of  World  «re  d 
mo.st  publi.shers  at  in  adi 
their  anniversary  meeting  here  yen  at 
last  week  agreed  that  their  diet  as 
problems  are  about  the  same  in  n 
as  four  decades  ago,  namely,  i^kh 
liersonnel  and  increasing  costs  an  ap 
of  oiK-rations. 

There  were  16  charter  mem-  isare  o: 
liers  of  the  League  when  it  was  'They  cl 
formed  in  1920.  J.  C.  (Jackl  ieieessi' 
Bedient,  publisher  of  the  Albion  ns  thi 
Recorder,  said  the  league  was  piejudi 
formed  b>'  a  group  of  publishen  motive 
who  were  desperate  to  obtain  sod  mi 

_ _  newsprint.  The  group  held  an  ns  co 

large  minority,  H  not  exploratory  meeting  with  a  rep-  trary  t 
resentative  of  International  Pa-  Singl 
per  Company  who  told  them  to  ibjectio 
.send  in  letters  of  cre<lit  to  the  sai  a 
Chicago  office  and  the  company  showin) 
would  see  what  it  could  do  for  for  ser 
them  on  a  bulk  sale.  aaome 

“The  letters  of  credit,  inclad-  “le  jor 
ing  one  sent  by  a  publisher  who  to  the 
signed  his  banker’s  name  to  it,  sentime 
were  so  effective  that  paper  Exhil 
shipments  were  cleared  at  once,”  motion 
Mr.  Bedient  said.  ’Jiefirsi 

Huntir  Past  Presidents  Idt^! 

Mr.  Bedient,  Austin  Batdorif,  Vitoria 
president  of  Conine  Publishing  Ihemse 
_  y,  Earl  Huckle,  pub-  >fcred 
lisher  of  the  Cadillac  Evenhi  Poblicit 
and  J.  Watson  McCall,  wtime 
co-publisher  of  the  Grand  Haven  ^rtisen 
Tribune,  all  past  presidents, 
where  honored  with  plaques  for  Two  ( 
their  years  of  service  to  the  !iri  Jj 
League.  ilso  hao 

Mr.  Batdorff,  who  became  a  ^  Nev 
member  of  the  League  the  first  ^  eacl 
year  it  was  formed,  has  two 
sons  who  also  are  active  in  the 
League  and  in  the  operation  of  The  i 
the  Traverse  City  Record  Eagle,  »lice  lu 
one  of  the  Conine  newspapers.  Jither 
Bob  also  is  a  past  president  of  diile  he 
the  League.  “re.  It 

Fred  Charltan,  general  man-  th 
ager  of  the  Manistee  Advocate,  ®te 
was  elected  president  of  fi*  ®3®d  w 
League.  Paul  Elsberry,  presi-  ®d  tej 
dent  of  Scheerer  and  Company,  «nonst: 
advertising  representative  of  the 
League,  was  renamed  secretary,  mj  ^ 
a  post  he  has  held  since  1941. 

Frank  Handy,  publisher  Bve  fo 
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a  majority  of  the  subscribers. 


I  PRESCMBE  LESS  W0RRY)VI6 
OVER  THE  IMPOSSIBLES  AND 
MOfie  ASLAXAT/ON  WITIW^^ 

Editor  &  Publisher  f 


Editor  &  Publisher  will  help  you  solve  the  problems 
of  position.  Make  it  a  weekly  habit  to  relax  and 
enjoy  timely  E  &  P  reporting. 

Name  . 

Address  .  . 

City . Zone  ....  State . 

Company  . 

Mail  check  to 

Editor  and  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

tb-SO  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 
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Fitzpatrick  Featured  With  Cartoons  on  TV 
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Times  Asks  New  Trial 
Of  Alabama  Libel  Suit 


Montgomery,  Ala. 
The  Neti-  York  Times  has 
iied  a  motion  for  a  new  trial 
f  a  libel  suit  brought  against 
the  paper  by  City  Commissioner 
L  B.  Sullivan.  Mr.  Sullivan  was 
»*arded  a  $r>00,000  judgment  on 
Kor.  3  by  a  circuit  court  jury 
IS  compensatory  and  punitive 
ijjnages  for  what  he  claimed 
fere  defamatory  statements  in 
in  advertisement.  Times  law¬ 
yers  attacked  the  $500,000  ver¬ 
dict  as  “grossly  unjust.” 

In  moving  for  a  new  trial, 
fhkh  is  often  preliminary  to 
an  appeal,  Times  attorneys 
blamed  the  amount  on  the  pres¬ 
sure  of  community  sentiment. 
They  claimed  the  verdict  was  so 
excessive  as  to  show  clearly  it 
was  the  result  of  bias,  passion, 
prejudice  or  other  improper 
motive  on  the  part  of  the  juiT» 
ud  maintained  further  that  it 
ns  contrary’  to  law  and  con¬ 
trary  to  the  evidence. 

!  Singled  out  in  the  motion  was 
ibjectionable  press  coverage, 
;ach  as  the  use  of  a  picture 
snowing  the  jurors  summoned 
for  service  in  the  trial.  Times 
anomeys  maintained  this  made 
.ne  jurors  especially  susceptible 
to  the  pressure  of  community 
isentiment. 

Exhibits  accompanying  the 
motion  included  news  stories  of 
the  first  trial  from  the  Alabama 
|/:mrmil  and  the  Montgomery 
\kertiser  and  an  Advertiser 
(ditorial,  “Will  They  Purgfe 
Themselves?”  The  editorial  was 
iffered  as  showing  the  effect  of 
Mblicity  arousing  community 
mtiment.  It  described  the  ad¬ 
vertisement  in  question  as  a 
slanderous  lie.” 

Two  other  city  commissioners, 
pri  James  and  Frank  Parks, 
po  have  suits  pending  against 
pNew  York  Times  for  $500,- 
PO  each. 
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l^gal  Flaws  Qaimed 

The  ad  in  question  charged 
pice  harassment  of  Dr.  Martin 
pdter  King,  Negro  minister, 
fWe  he  was  pastor  of  a  church 
P*-  It  also  charged,  among 
per  things,  that  the  Alabama 
pi*  College  campus  was 
|®3ed  with  policemen  with  g^ns 
P  tear  gas  after  student 
pBonstrations. 


erred  in  ordering  the  Times  to 
produce  documents,  in  denying 
a  motion  to  quash  service  by 
finding  that  the  Times  was  “do¬ 
ing  business”  in  Alabama;  in 
charging  the  jury  that  the  state¬ 
ments  made  in  the  advertise¬ 
ment  were  “libelous  per  sc,”  or 
libelous  on  their  face  as  a  mat¬ 
ter  of  law.  They  also  objected 
to  testimony  by  several  wit¬ 
nesses,  including  Grover  C.  Hall 
Jr.,  editor-in-chief  of  the  Mont¬ 
gomery  Advertiser,  who  testified 
that  he  felt  statements  in  the 
advertisement  out  of  which  the 
suit  grew  referred  to  the  city 
conunissioners.  The  Times  at¬ 
torneys  maintained  Mr.  Sulli- 
ven’s  attorneys  sought  to  “sub¬ 
stitute  the  witness’s  opinion  for 
that  of  the  jury.” 


Judge’s  Refusal 
Of  Record  Stands 

Washington 

The  Supreme  Court  declined 
this  week  to  hear  a  newspaper’s 
plea  for  the  right  to  obtain  ac¬ 
cess  to  proceedings  in  a  judge’s 
chambers. 

The  case  involved  a  man  who 
was  convicted  of  murdering  an 
elderly  couple,  the  jury  fixing 
the  penalty  as  death.  After  a 
conference  of  lawyers  in  the 
judge’s  office,  the  convicted 
killer  received  a  life  sentence. 

The  Louisville  Courier- Journal 
and  Times  sought  to  obtain  a 
transcript  of  the  remarks  in  the 
judge’s  chambers.  Judge  L.  R. 
Curtis  refused  to  give  it  out  and 
the  Kentucky  Court  of  Appeals 
upheld  him. 

In  appealing  to  the  Supreme 
Court  to  consider  the  matter, 
the  newspapers  declared  the 
censorship  imposed  by  the  judge 
would  make  a  mockery  of  the 
right  to  a  public  trial. 


American  history  from  the 
days  of  bathtub  gin  to  the 
Korean  conflict  is  vividly  re¬ 
created  through  the  editorial 
cartoons  and  comments  of  Pulit¬ 
zer  Prize-winning  cartoonist 
Daniel  R.  Fitzpatrick  in  a  Na¬ 
tional  Educational  Television 
series,  “Forty-Five  Years  with 
Fitzpatrick.”  Mr.  Fitzpatrick 
was  editorial  cartoonist  of  the 
St.  Louis  Post-Dispatch  from 
1913  to  1958. 

“Forty-Five  Years  with  Fitz¬ 


patrick,”  a  16-program  series, 
premiered  on  the  affiliated  edu¬ 
cational  stations  of  the  National 
Educational  Television  and 
Radio  Center  this  week. 

• 

Heads  Gridiron  Club 

Washington 
Robert  L.  Riggs,  of  the  Louis¬ 
ville  (Ky.)  Courier-Jotimal,  was 
elected  president  of  the  Gridiron 
Club  for  1961.  Julius  Frandsen, 
UPI  is  vicepresident. 


‘Infamous’  in  Editorial 
Draws  $45,000  Verdict 


Plan  New  Daily 

Detroit 

Four  local  newspapermen  — 
three  from  the  old  Times  and 
one  from  the  Free  Press — have 
incorporated  Detroit  Sun  Pub¬ 
lishing  Co.  with  $50,000  capital 
stock  for  the  purpose  of  estab¬ 
lishing  a  new  daily  newspaper. 
The  incorporators  are  John  C. 
Schermerhom,  Joseph  K.  Sfair, 
Michael  A.  Venet  and  Alfred  E. 
Koski. 

for  December  10,  1960 


Baltimore 

A  man  who  was  fired  in  1959 
from  his  position  as  an  acting 
sergeant  in  the  rackets  division 
of  the  Baltimore  Police  Depart¬ 
ment  won  a  $45,000  libel  verdict 
last  week  against  the  A.  S. 
Abell  Company,  publishers  of 
the  Sunpapers,  in  the  Circuit 
Court  of  Baltimore  County  in 
suburban  Towson,  Md. 

The  suit  was  based  on  the  use 
of  the  descriptive  “infamous”  in 
an  editorial  in  the  Sun  written 
by  Philip  M.  Wagner,  editor,  the 
day  after  Governor  J.  Millard 
Tawes  had  dismissed  charges 
which  the  Baltimore  delegation 
in  the  General  Assembly  had 
made  against  the  Baltimore  city 
police  commissioner.  Plaintiff  in 
the  case  was  Edgar  G.  Kirby. 

The  word  “infamous,”  Editor 
Wagner  testified  during  the  nine 
days  of  trial,  was  used  inten¬ 
tionally  to  convey  the  meaning 
of  a  person  of  bad  reputation, 
of  disgraceful  repute. 

Editor  Testifies 

And,  the  editor  told  Judge 
W.  Albert  Menchine  and  a  jury 
of  five  women  and  seven  men, 
in  writing  an  editorial  he  con¬ 
siders  the  public  interest  first, 
along  with  truth  and  accuracy 
and  an  “honest  belief  in  the 
opinion  expressed.” 

He  further  testified;  “We  have 
no  interest  in  publishing  inac¬ 
curacies,  in  defaming  people.  .  . . 
I  have  no  license  to  use  the 
editorial  page  for  personal 
malice  or  for  personal  preju¬ 
dices  of  any  sort.” 

At  the  time  he  wrote  the  edi¬ 
torial,  which  was  published  June 
17,  1959,  he  knew  Kirby  “only 
by  his  public  reputation,”  Mr. 
Wagner  said. 

His  editorial,  he  insisted,  was 
a  comment  on  a  “very  large 
public  question,”  and  was  fair 
comment  “on  a  subject  much 
larger  than  Mr.  Kirby  or  any 
other  individual.” 


The  Kirby  reference,  he  added, 
was  “essential  to  the  main 
argument”  which  the  editorial 
advanced,  and  was  not  moti¬ 
vated  by  “ill-will,  hatred  or 
hostility”  toward  Kirby. 

The  witness  mentioned  spe¬ 
cific  facts  he  had  in  mind  when 
he  wrote  the  editorial.  He  said 
he  described  Kirby  as  “infa¬ 
mous”  because  of  “Sergeant 
Kirby’s  long  history  of  false 
testimony.” 

Question  of  Privilege 

Kirby  sought  $100,000  for 
alleged  damages  to  his  reputa¬ 
tion.  Judge  Menchine  told  the 
jurors  the  words  of  the  editorial 
“are  actionable  in  and  of  them¬ 
selves,  unless  they  were  privil- 
edged.” 

He  instructed  the  jurors: 
“your  single  duty,  therefore  .  .  . 
will  be  to  decide  .  .  .  whether 
the  publication  was  or  was  not 
privileged  .  .  . 

“Consider  the  evidence  and 
make  your  decision  on  this  ques¬ 
tion;  ‘Would  a  man  of  reason¬ 
able  intelligence  and  judgment, 
with  knowledge  of  that  evidence, 
be  reasonably  justified  in  using 
the  language  of  the  editorial 
with  respect  to  Edgar  Gordon 
Kirby?’ 

“If  your  answer  is  ‘yes,’  then 
in  law  the  language  of  the  edi¬ 
torial  would  be  fair  comment 
and  privileged  and  your  verdict 
must  be  for  the  defendant. 

“If  your  answer  to  this  ques¬ 
tion  is  ‘no,’  then  in  law  the 
language  of  the  editorial  would 
be  actionable  and  your  verdict 
must  be  for  the  plaintiff.” 

In  final  argument,  W.  Giles 
Parker  of  plaintiff’s  counsel  pic¬ 
tured  a  “poor,  little  Kirby”  as 
having  been  “up  against  a  $20,- 
000,000  behemoth”  in  the  A.  S. 
Abell  Company. 

Defense  counsel  have  indi¬ 
cated  plans  to  ask  the  court  to 
set  aside  the  verdict  or  grant  a 
new  trial. 
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They  make 
every  day  a 

MIRTH-DAY 


in 

GORDO 

by  Gus  Arriola 

No  wonder  this  very 
human,  delightfully  dif¬ 
ferent  and  always  amusing 
"South  -  of  -  the  -  Border" 
comic  is  rated  "tops"  by 
laughter-lovers  all  over  the 
country! 

Send  NOW  for  samples  of 
the  daily  strip  and  the 
Sunday  color  page. 

FEATURE  SYNDICATE 

220  EAST  42.-.STREET,  NEW  YOUK  i;:  N  Y 
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New  Syndicate 


College-Boy  ‘Arnold’  Begins  New 
Joins  Sunday  Comics 


Stamp  Column 


By  Ray  Erwin 


Cartoon  character  “Arnold,” 
a  college  cut-up  for  several 
years  in  college  newspapers,  is 
being  promoted  and  graduated 
to  daily  newspapers  of  general 
circulation. 

The  Hall  Syndicate  begins  re¬ 
leasing  “Arnold”  as  a  new  Sun¬ 
day  comic  page  on  Jan.  8  in  one- 
half  standard,  one-third  stand¬ 
ard  and  tabloid  formats. 

The  comic  character  has  been 
cavorting  for  campus  fans  in 
about  200  campus  newspapers  in 
35  states,  but  this  will  be  the 
first  time  he  has  appeared  in 
general  newspapers. 


Reporter-Cartoonist 


Bill  Johnson,  now  a  reporter- 
rewriteman  for  the  Minneapolis 
(Minn.)  Tribune,  began  draw¬ 
ing  “Arnold”  while  he  was  a 
student  at  the  University  of 
Minnesota  in  1952  and  two  years 
later  the  Associated  Collegiate 
Press  began  distributing  it  to 
campus  publications,  which  had 
a  readership  of  250,000  college 
students. 

The  full-time  reporter  and 
part-time  cartoonist  served  as 
a  Navy  lieutenant  (j.  g.)  and 
was  sports  editor  and  later  city 
hall  reporter  for  the  Danbury 
(Conn.)  News-Times.  He  was  a 
reporter  and  rewriteman  for 
the  Baltimore  (Md.)  News-Post 
and  Baltimore  Sunday  American 
before  joining  the  Minneapolis 
Tribune  last  March. 

He  won  a  Hearst  Newspapers 
prize  for  feature  writing  in  1956 
and  a  Twin  Cities  Guild  feature 
writing  prize  this  year. 

“I’ve  been  a  reporter  four 
years  and  am  a  newspaperman 
first  and  a  cartoonist  second,” 
proudly  proclaimed  Bill  John- 


Learned  From  Father 


Bill  Johnson 

pointed  and  disillusioned  by  one 
facet  or  another  of  college  life, 
often  exclaims:  “Oh,  Ish!” 

Bill  was  paid  $2.50  a  strip 
for  the  first  year  and  $7.50  a 
strip  the  second  year,  the  big 
raise  occurring  after  an  intense 
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sales  pitch  on  his  part.  Popu¬ 
larity  of  the  strip  caused  its 
syndication  to  other  campuses. 


Chinless-Puzzled 


His  only  lessons  in  drawing 
were  at  his  father’s  knee  in  the 
Johnson  home  in  Minnesota. 
Bedtime  stories  were  illustrated 
with  comic  drawings  by  Bill’s 
father.  He  took  up  drawing  as 
a  hobby  and  never  found  it  hard 
and  has  been  doodling  on  the 
side  ever  since. 

While  in  college,  his  principal 
interests  were  athletics,  girls 
and  dramatics,  but  he  begran 
drawing  “Arnold”  as  a  weekly 
comic  strip  dealing  with  the 
foibles  and  failings  and  fancies 
of  college  life  for  his  college 
paper.  “Arnold,”  often  disap¬ 


Bespectacled,  chinless,  puzzled 
“Arnold”  pokes  mild  fun  at  such 
campus  phenomena  as  foolish 
lyrics  in  college  songs,  the  “sput¬ 
nik-panic”  in  education,  confor¬ 
mity  in  college  students,  mass 
mediocrity  in  mass  education, 
“the  panic  of  coeds  who  are  en¬ 
gagement  ringless  upon  leaving 
the  happiest  husband-hunting 
ground  —  the  college  campus.” 
The  campus  character  often  re¬ 
marks:  “Indutiably!” 

Bill  Johnson  tests  his  gags  on 
his  wife. 

“I  always  ask  my  wife  if  she 
thinks  the  drawings  are  funny,” 
he  said.  “If  she  giggles  or  even 


Arcadia  Feature  Syndicat* 
(P.  0.  Box  5263,  (!Jiicago  8i 
Ill.)  has  been  formed  by  Eonai; 
Anders,  who  has  had  20  year 
of  newspaper  experience  ran'' 
ing  from  small  weeklies  to  larf- 
dailies. 

His  first  offering  is  a  stamp 
column  for  collectors  under  titk 
of  “Stamp  News”  along  wit; 
reproductions  of  stamps  !  > 
illustration.  Questions  fron 
readers  are  answered  throuft 
the  column,  which  already  is 
running  in  the  Chillieetlu 
(Ohio)  Bulletin,  approximate;' 
every  six  weeks.  The  colunni  ; 
bylined  “Ron  Andre.” 

The  column  is  written  in  t,: 
informal,  newsy  style.  A  hip 
light  is  to  be  a  contest  te 
times  a  year  of  stamps  wit; 
such  high  value  that  the  getter, 
public  will  be  interested,  in  a 
dition  to  thousands  of  collector- 

Mr.  Anders  tentatively  plat 
after  the  first  of  the  year  • 
offer  a  homespun  comment  c 
umn  and  later  a  bo<A  revir 
column  and  still  later  a  camerj 
column.  The  book  column  r 
give  short  reviews  of  seven 
eight  books  a  week. 

There  are  presently  morttha:^ 
700  stamp  clubs  in  the  U.  iJ 


— Humorous  columnist  £i 
Koterba  (United  Feature  Syni 
cate)  deserted  the  Washinita 
changeover  scene  (he  hu  » 
quired  a  country  place  in  noiil 
.Maryland)  long  enough  fir 
quick  air  tour  of  India, 
seething  as  usual.  _ 


nods  quietly,  I’m  satisfied, 
she  doesn’t,  I  usually  accuse  bf 
of  having  lost  her  sense 
humor  —  then  do  the  drawinf 
over,” 

The  “Arnold”  Sunday  pi|| 
deals  with  matters  of  genenl 
terest.  For  example,  in  f: 
early  releases  “Arnold”  and  1 
pals  discuss  with  coIleg4 
punctilio,  philosophy  and  M 
ciseness  the  Presidential  iffl^ 
uration,  current  popular 
creature  comforts,  historic 
current  slogans. 

Such  current  subjects  S 
handled  by  Bill  Johnson  in  w 
a  discerning  way  that  ifi  ^ 
to  see  he  is  a  reporter,  tev 
news,  knows  how  to  write  4 
has  a  distinctly  individual  sM 
There  is  a  sort  of  subdued  4 
satiric  sophistication  that 
peals  to  all  and  offends 
Gentle  fun  is  poked  at 
society  —  without  a  mes^ 

Modem  life?  “Oh  Ish  I" 


i 


0 


itselj 


( 


(See  page  64) 
EDITOR  8C  PUBLISHER  for  December  10,11 


on  tl 
team 
side 
dowr 

I 

days 

proo: 


Chi 

220 


Offbeat  OLAF 


A  new  kind  of  comic  strip,  with  laughs  that  are  frequently  in  the  drawing 
itself,  01  af  appeals  to  the  modern  reader! 

Olaf’s  creator  describes  him  as  a  “likeable  character  who  usually  winds  up 
on  the  short  end  of  the  stick.”  And  his  jobs  are  more  flexible  than  an  acrobat 
team.  .  ,  .  Olaf  one  day  may  trim  trees,  the  next  beards  ...  he  may  be  on  either 
side  of  the  counter  as  a  salesman  or  a  buyer  .  .  .  turn  up  as  a  hitchhiker,  go 
down  as  a  skindiver. 

If  you’ve  been  looking  for  something  funny,  but  different — here  it  is!  Six 
days  a  week  .  .  .  four-column  width.  Ask  your  Girl  Friday  to  write  or  wire  for 
proofs  and  prices.  Or  phone  MUrray  Hill  2-1234 — with  the  call  on  us! 

Chicago  T ribune-Ne w  Y ork  News  Syndicate,  Inc. 

220  East  42nd  St.,  New  York  17  . . .  Tribune  Tower,  Chicago  11 


Ron  Hassler, 

creator  of  Olaf,  is  a  batch,  forty, 
went  to  Miami  U.  in  his  native  Ohio. 
Elx-Marine.  His  interest  in  art  goes 
way  back  to  early  childhood.  He’s 
drawn  greeting  cards  and  made  maps 
—  but  he’s  also  been  a  Wall  Street 
trouble  shooter,  flown  helicopters, 
worked  in  a  foundry,  sold  spark  plugs, 
taken  aerial  photographs  .  .  .  and 
has  never  been  in  a  rut! 
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’Copter  Cartoon 
Offered  Free 

A  weekly  comic  panel,  “  ’Cop¬ 
ter  Cartoons,”  is  now  offered 
newspapers  free  of  charge  by 
its  originator,  Owen  Day,  staff 
artist.  Bell  Helicopter  Co.  (P.O. 
Box  482,  Fort  Worth  1,  Texas). 

The  series  first  appeared  in 
the  company’s  news  magazine. 
Bell  News.  Two  years  ago  a 
selection  of  “’Copter  Cartoons” 
was  issued  in  booklet  form.  The 


'COPTER  cartoon  o«»«  dan 


May  17,  1969,  edition  of  Parade 
Magazine  featured  four  of  the 
series  in  its  cartoon  section.  A 
month  ago,  the  Fort  Worth 
(Tex.)  Press  began  using  the 
panel  in  its  Sunday  aviation 
page  layout. 

Noting  the  interest  that  has 
increasingly  developed,  the  Bell 
company  has  underwritten  the 
cost  of  producing  the  cartoon  in 
order  to  make  it  available  to 
newspapers  at  no  cost,  either  in 
reproduction  proof  or  mat  form. 

A  sampling  offer  induced  15 
newspapers  to  use  the  cartoon. 
The  offer  is  now  made  national¬ 
ly.  The  cartoons,  although  deal- 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In-  i 
creased  population,  Industrial  { 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U,  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  in  touch  with  msrkstinq, 
sdvartiiing,  publishing  snd  graphic 
arts  m  Australis  rosd 
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Owen  Day 


ing  with  a  helicopter  as  the  main 
“character,”  have  no  bounds  as 
to  subjects.  Use  of  the  cartoons 
is  limited  to  one  paper  in  a  given 
area. 

«  «  * 

SILENT  MOVIES 

North  American  Newspaper 
Alliance  is  distributing  a  three- 
part  series  called  “Those  Silent 
Y  ears.” 

Recalling  the  amazing  career 
of  Mack  Sennett,  who  recently 
died  in  a  Los  Angeles  charity 
ward,  the  series  summons  up 
the  nostalgia  surrounding  his 
life  and  the  careers  of  his 
friends  in  the  silent  movies.  The 
articles  are  by  NANA  writer 
Jim  Doyle. 

*  *  * 

AMERICAN  GOALS 

“Goals  for  Americans,”  an  ex¬ 
clusive  24-part  series  by  out¬ 
standing  Americans  was  re¬ 
leased  to  NEA  client  news¬ 
papers  Nov.  21.  This  series  is 
condensed  from  the  panel  re¬ 
ports  of  President  Eisenhower’s 
National  Goals  Commission  by 
Ray  Cromley,  Washington  staff 
writer  for  Newspaper  Enter¬ 
prise  Association.  Editors  will 
receive  the  series  well  in  ad¬ 
vance  of  official  and  book  pub¬ 
lication  of  the  final  report. 

The  Commission  was  ap¬ 
pointed  by  the  President  to 
study  and  recommend  a  series 
of  goals  for  vital  areas  of  our 
national  life.  Their  report  out¬ 
lines  policies  and  programs  to 
attain  these  goals  and  tells 
Americans  what  they  can  do  as 
individuals  to  help  the  nation 
achieve  its  objectives. 

One  hundred  authorities, 
grouped  into  16  panels,  were 
asked  to  contribute  studies  in 
economics,  foreign  affairs,  edu- 
!  cation,  science,  and  other  key 
'  areas.  The  chairman  of  each 
I  panel  wrote  its  report  for  the 
Goals  Commission.  It  is  these 
reports  which  form  the  basis  of 
the  “Goals  for  Americans” 
series. 

For  example,  an  article  on 
the  farm  problem  is  by  Lauren 
K.  Soth,  Des  Moines  (Iowa) 

I  Register  editor. 


Five  books  will  be  serialized 
soon  by  King  Features  Syndi¬ 
cate. 

'The  first  is  “A  Distant  Trum¬ 
pet”  (Farrar,  Straus  &  Cudahy) 
by  Pulitzer  Prize  winner  Paul 
Morgan.  The  Civil  War  and  the 
West  are  the  themes  of  this 
haunting  novel.  The  book  will 
be  released  in  36  installments, 
beginning  Feb.  20.  Mr.  Morgan 
personally  made  eliminations  of 
segments  of  his  long  text  to 
bring  the  novel  within  newspa¬ 
per  serial  length. 

Another  book  available  for  im¬ 
mediate  release  is  the  life  story 
of  President  -  elect  Kennedy. 
Written  by  Joe  McCarthy,  au¬ 
thor  and  reporter,  it  is  called 
“Kennedy:  An  Intimate  New 
Presidential  Biography.” 

It  is  in  eight  installments  of 
approximately  1,500  words  each 
and  is  a  complete  revision  with 
new  material  of  an  early  Ken¬ 
nedy  biography.  For  example, 
the  first  two  installments  are 
completely  new  and  include  an 
appraisal  of  Jack  Kennedy  by 
his  father,  revealing  what  can 
be  expected  of  the  man  who  will 
occupy  the  White  House  after 
Jan.  20. 

Two  books  available  are  clas¬ 
sics  of  their  type:  “Little 
Caesar”  and  “Iron  Man,”  by 
W.  R.  Burnett.  These  gangster 
novels  are  timely  in  view  of 
the  popularity  of  “The  Untouch¬ 
ables”  as  a  TV  show. 

King  will  start  the  New  Year 
with  a  serialization  of  “The 
Ferguson  Affair”  (Knopf),  lat¬ 
est  book  by  Ross  Macdonald, 
master  of  the  hard-bitten,  real¬ 
istic  detective  story. 

It  will  be  releas^  in  36  in¬ 
stallments,  beginning  Jan.  9,  and 
there  will  be  illustrations  for 
the  initial  chapters. 

m  *  * 

CHRISTMAS  SaENCE 

“Christmas  Science,”  a  news- 
feature  story  available  from 
Science  Service  (Washington  6, 
D.  C.) ,  is  being  released  to  news¬ 
papers  and  will  appear  in 
Science  News  Letter. 

New,  unusual  and  particular¬ 
ly  appropriate  Christmas  gifts 
for  science-minded  children  and 
young  people  are  suggested  in  a 
convenient  shopping  guide  that 
includes  the  price,  source  and 
relevant  age  group  for  each  gift. 

Newspapers  that  are  Science 
Service  news  service  syndicate 
clients  will  receive  this  Christ¬ 
mas  feature  as  part  of  their 
regular  service.  Newspapers  not 
receiving  the  syndicate  service 
may  obtain  this  story  by  special 
arrangement  from  Science  Serv¬ 
ice  syndicate  sales  department. 
*  *  * 

(See  page  62  for  more 
Syndicate  News) 
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— The  phrase  “See  you  in  tW 
comics!”  has  definite  meaning 
at  the  San  Diego  headquarter! 
of  the  Copley  News  Service.  The 
face  of  every  character  in  the 
“Thom  McBride”  adventure- 
strip  is  modeled  by  a  t'NS  em¬ 
ployee! 

— After  NEIA  columnist  Rntk 
Millett  wrote  “How  to  Have  i 
Happy  Husband,”  letters  poured 
in  from  concerned  husbands  and 
irate  wives  asking:  “Why  don’t 
you  write  a  booklet  about  how  U 
have  a  happy  wife?”  “Actually," 
says  Ruth  Millett  in  the  intro¬ 
duction  of  her  new  reader  serv¬ 
ice  booklet  “Happier  Wivei 
(Hints  For  Husbands),”  “I  had 
already  planned  to  write  such  a 
booklet  because  my  ultinute 
goal  was  to  help  as  many  eon- 
pies  as  possible  to  enjoy  their 
marriage  to  the  fullest.”  The 
booklet  is  being  published  by 
Newspaper  Enterprise  Associa¬ 
tion  and  will  be  introduced  U 
readers  with  Miss  Millett’s  col¬ 
umn  on  Jan.  2. 

— “More  O’Malley’s  Nuns”  k 
the  title  of  a  new  paperback 
book  (All  Saints  Press,  $1), 
which  is  a  collection  of  Ul 
merry  cartoons  by  Bill  O’Malley 
about  his  characters,  “Siste 
Maureen  and  Sister  Colleen." 
Bill  also  draws  the  panel,  “Rev¬ 
erend”  (United  Feature  Syndi¬ 
cate). 

— Robert  P.  Budler,  who  hai 
resigned  as  city  editor  of  the 
Aurora  (Ill.)  Beacon-News  U 
do  public  relations  work  for  the 
Thor  Power  Tool  Co.,  plans  U 
continue  his  “Record  Roundag” 
column  for  Copley  News  Servict 

— Allen  Saunders,  who  writei 
“Mary  Worth”  and  “Steve 
RopeF’  (Publishers  Syndicate, 
Chicago),  deserted  his  Tcdedi 
home  to  crusade  for  comics  ii 
talks  to  advertising  clubs  ii 
Marion,  Ohio;  Grand  Rapida 
Mich.;  Pittsburgh  and  returned 
for  a  talk  to  the  Toledo  Women’i 
Ad  Club. 

— ^Dr.  Theodore  R.  Van  Dellen, 
who  conducts  the  “How  To  Keep 
Well”  column  (Chicago  Tribuse 
New  York  News  Syndicate), 
was  installed  as  president  of  the 
American  Medical  Writers’  Ai- 
sociation.  He  is  also  preudesl 
of  the  Chicago  Medical  Society 
and  assistant  dean  of  the  North¬ 
western  University  Medical  Col¬ 
lege. 

LISHER  for  December  10,  19dl 
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KV  Ri^strictions 

(Contivned  from  page  15) 

peoples  appeared  in  the  role  of 
crusaders  for  the  free  flow  of 
information. 

She  pointed  out  that  the  U.S. 
had  voted  ipainst  the  substitu¬ 
tion  of  the  word  “gather”  for 
the  word  “-^eek”  in  article  1  be¬ 
cause  “gather”  had  a  limiting 
connotation  and  implied  that  re¬ 
porters  had  only  such  news  at 
their  disposal  as  would  be  pro¬ 
vided  by  some  higher  authority, 
presumably  the  state. 

Mrs.  Lord  maintained  that 
the  danger  the  convention  would 
be  turned  from  a  convention  on 
freedom  of  information  to  a 
convention  on  the  limitation  of 
information  was  a  very  real 
one.  She  felt  that  as  a  result 
of  the  amendments  already 
made  to  article  1,  the  committee 
was  on  its  way  to  approving  a 
convention  for  the  curtailment 
of  the  free  flow  of  information. 

The  U.S.  also  abstained  from 
TOting  on  article  one  last  year. 
At  the  time,  an  alternate  U.S. 
delegate,  Christopher  H.  Phil¬ 
lips,  explained  that  while  the 
U.S.  was  opposed  to  the  article, 
“since  many  nations  do  not 
agree  with  us  and  attach  the 
greatest  importance  to  this 
document  and  because  my 
government  attaches  the  great¬ 
est  importance  to  freedom  of 
information,  we  will  not  attempt 
to  impede  progress  on  this  con¬ 
vention.” 

Croups  in  Opposition 

Both  articles  of  the  conven¬ 
tion  have  been  opposed  by  the 
Commonwealth  Press  Union,  the 
American  Society  of  Newspaper 
Editors,  the  Australian  Associ¬ 
ated  Press  and  the  International 
Press  Institute. 

In  a  speech  at  the  annual 
meeting  of  the  AAP  this  year, 
the  organization’s  Managing  Di¬ 
meter,  Sir  Lloyd  Dumas, 
warned  against  renewed  efforts 
to  draft  the  convention  and  said, 
“To  call  it  any  more  a  con¬ 
vention  of  freedom  of  informa¬ 
tion  is  a  farce.  I  hope  the  press 
Md  the  people  of  all  truly 
democratic  countries  will  be 
aroused  to  its  dangers  in  time 
to  block  it  going  through  the 
assembly.” 

Directors  of  ASNE  described 
the  draft  as  “a  convention  for 
the  restriction  of  information.” 
The  society  adopted  a  resolution 
condemning  the  convention 
which  pointed  out  that  “the  dis- 
^^veement  over  various  articles 
•n  the  draft  is,  basically,  the 
same  division  in  microcosm  that 
^rate  the  major  blocs  at  the 
UN:  the  concept  of  a  free  press 
idlers  radically  just  as  the  con- 
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cept  of  freedom  itself  is  un-like  considered  sacrosanct  at  either  On  Friday,  Jan.  15,  the  Press 
between  countries.”  the  national  or  international  started  a  ^Iby  Reward  Fund, 

The  attitudes  of  nations  in  level.  Distorted  information  pledging  $1000  as  the  first  con- 
Asia,  Africa,  the  Middle  East  could  affect  relations  between  tribution,  and  ur^ng  the  public 
and  South  America  were  made  states  and  it  was  difficult  for  to  make  it  community  project, 
very  clear  during  the  debate  one  country  to  obtain  redress  The  public  did. 
in  the  committee.  from  another  for  the  prejudice  The  idea  of  the  reward  came 

r-  I  -  caused  by  false  information.  Mr.  from  Earl  Buell,  circulation 

Cause  to  (A>mplain  Liberia’s  ap-  manager. 

Malian  Aminu  Kano  of  proach  to  the  problem  of  free-  By  Wednesday,  Jan.  20,  the 
Nigeria,  for  example,  pointed  dom  of  information  was  the  fund  was  $2,450.82. 
out  that  African  countries,  in-  same  as  that  expressed  by  Ni-  The  reward  fund  stimulated 
eluding  Nigeria,  often  had  cause  g^fia.  new  intere^  m 

to  complain  of  what  was  written  Begum  Shireen  Aziz  Ahmed  came  fast.  Mos  o 

or  said  about  them.  He  cited  of  Pakistan  asserted  that  the  checked  out  useless,  as  ips  . 
several  examples  to  illustrate  under-developed  countries  of  Fifty  tips  in  one  day  came 
that  point  and  in  particular  the  Africa  and  Asia  have  always  Sheriff  Kem,  and  w  i  e  ® 
fact  that  African  and  Asian  borne  the  brunt  of  abuses  of  ^  ^ 

peoples  were  often  referred  to  freedom  of  information.  “Local  them  out,  distnrt  a  r^y  s  in 
as  “coloured  peoples.”  The  term,  color”  might  help  to  make  a  vestigators  huddled  wi  omi- 
Mr.  Kano  said,  while  not  incor-  newspaper  article  readable,  he  detectives  in  a  review  o 

rect,  was  insulting;  why  should  said,  but  reports  containing  the  case. 

that  description  be  confined  to  nothing  else  could  hardly  give  Break— and  Convictions 

the  peoples  in  question  when  outsiders  a  true  picture  of  living 

there  was  no  one  in  the  world  conditions  in  the  area.  Then  the  break  came, 

whose  skin  could  be  called  Mrs.  Lord,  among  others,  ^  a^ested  a 

colourless?  sympathized  with  governments  300-pound  Nepo  lor^horeman, 

Mr.  Kano  also  referred  to  a  which  felt  their  people  had  been  Clarence  (Filins.  They  ques- 
recent  story  in  the  New  York  victimized  by  poor  press  stand-  tioned  him  for  hours.  He  finally 
Times  which  the  delegate  quoted  ards  but  she  tried  to  combat  confessed  he  pulled  the  tn^er 
as  saying  that  a  commission  of  the  idea  that  restrictions  on  of  the  gun  that  slew  Wilma 
inquiry,  after  three  months’  freedom  of  the  press  held  the  Selby.  .  ..e 

stay  in  Nigeria  to  investigate  answer  to  the  situation.  The  Collins— nicknamed  — 

the  prospects  of  setting  up  a  American  delegate  said  she  was  said  Maggie  Morgan  him, 

clothing  factory  in  the  country,  aware  that  inaccuracies  fre-  paid  him,  and  provide  t  e  ^n. 
had  reached  the  conclusion  that  quently  appeared  in  the  U.S.  “ 

caution  was  necessary  because  press,  as  elswhere,  and  that  she  ^®,  SdoY  home  and  shot  Mm. 
certain  colours  were  offensive  fully  appreciated  the  indigna-  ^elby  as  she  walked  toward 
to  the  Nigerian  people.  Mr,  fjon  to  which  it  gave  rise.  How- 
Kano  said  this  was  far  from  ever,  she  did  not  think  the  way 
the  truth  and  that  Nigerian  to  deal  with  it  was  to  take  over 
people  liked  all  colours  without  the  press  and  exercise  censor- 
exception.  ship  over  reporting. 

Jamil  M.  Baroody  of  Saudi 
Arabia  congratulated  Mr.  Kano 

Nigerian''^”!^^Ssentftive'‘^  who  the  Middle  E^t  apparently  nig^“‘“f  i’;;r“20^nir9”days 
Algerian  representative,  who  remained  convinced  there  was  a  fu-  p,.ooo 

had  not  b^n  present  at  previous  need  to  impose  limitations  on  and^^lv  5 

sessions,  had  at  once  put  his  freedom  of  the  press  With  the  camp^gn,  and  omy  5 

finger  on  the  crucial  point  at  help  of  Afghanistan,  Albania,  Jpwai^^fnn^^  started  the 

1SS116  •  Tb©  Ti©©ci  was  to  Buliraria.  Bv6loi*ussia  CvDnis  ^  •  z.  j  j 

discipline  freedom  of  informa-  Czechoslovakia,  Greece,  Hungry’,  district 

tion  and  to  make  information  Poland,  Portugal  Romania  about-f^e  in  the  distnct 

agencies  maintain  standards  of  Ukraine,  the  USSR  and  Yugen  Selby 

professional  conduct  similar  to  slavia,  they  had  more  than  ordered  pick^  up  on  a  "ew 

those  existing  in  the  liberal  pro-  enough  votes  to  ensure  the  adop-  a^ncT  mIb 

tio„  of  article  two.  S 

Mistakes  Bring  Ridicule 


With  grim  irony,  the  Press 
noted  that  Collins  was  arrested 
by  police  back  on  Dec.  13,  1959, 
questioned,  given  a  lie  detector 
test,  and  released  as  having  no 


•  .however,  knowledge  of  the  crime! 

in  South  America,  Africa.  Asia  was  the 


Adolfo  Tejera  of  Uruguay 

said  ^ple  could  only  use  f^  JuSticC  PreVOUs 
dom  judiciously  when  they  had 

become  accustomed  to  it  over  (Continued  from  page  9) 
a  period  of  time.  He  .said  the 


murder  and  arrested.  And  the 
DA  promised  he  would  take  all 
four  cases  before  the  grand 
jury  with  all  haste. 

The  trials  took  months,  Patra 
Mae  turned  state’s  witness. 

Selby  was  found  guilty  on 
Aug.  3,  and  sentenced  to  life 


facts  mentioned  by  Mr.  Kano  between  the  sherifTs  office  and 
were  not  .surprising;  he  had  city  police  ” 
himself  read  in  a  British  news-  But  no  actual  cooperation  of  in  prison. 

paper,  the  London  Daily  Mirror,  agencies  took  place,  Maggie  Morgan  was  found 

that  Montvideo  was  situated  in  So  on  Jan.  13  The  Press  let  sentenced 

Argentina.  Mistakes  of  that  loose  another  editorial:  ^  ^*®  electric  chair, 

kind,  Mr.  Tejera  said,  brought  “Ston  all  those  jmbbledeimok  Sack  Collins  was  found  guilty 
only  ridicule  on  those  who  made  staSni  aTScSSvSj?^  *>"  Dec.  2,  and  sentenced  to  99 
them.  The  delegate  then  pointed  and  get  on  with  solving  it  and  y®nrs  in  prison, 
out  that  Time  magazine  once  <u>Tne  indictment*!*”  ^t  is  expected  Patra  Mae  will 

And  the  Press’’ heaviest  guns  be  permitted  to  plead  guilty, 
were  trained  on  the  district  Thus  the  Selby  case  was  at  an 
attorney.  end,  and  an  outraged  public 

But  the  district  attorney  kept  finally  saw  justice  done  .... 

on  quoting  “the  law”  and  in-  thanks  to  a  newspaper  that 

S.  Edward  Peal  of  Liberia  sisted  he  wasn’t  going  to  take  would  not  sit  still  and  let  some- 

said  the  press  should  not  be  the  case  before  the  grand  jury,  one  get  away  with  murder. 

for  December  10,  1960 


published  some  information  to 
the  discredit  of  the  Uruguayan 
Parliament  and  that  the  Uru¬ 
guayan  government  protested 
to  the  magazine. 
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Suit  Against 
Newhouse  Is 


Los  Angeles  Times 
Adopts  ISew  Slogan 


KiUed  Again 


Syracuse,  N.  Y. 

A  $1,088,112  anti-trust  suit 
a^inst  Samuel  I.  Newhouse  and 
two  newspapers  and  a  radio 
station  he  owns  here  has  been 
dismissed  for  the  third  time. 

Federal  Judge  Stephen  W. 
Brennan  said  Syracuse  Broad¬ 
casting  Corp.,  which  had  filed 
the  suit  in  1952,  failed  to  estab¬ 
lish  proof  of  its  allegations. 

Syracuse  Broadcasting  had 
alleged,  among  other  things, 
that  its  radio  station,  WNDR, 
found  it  difficult  to  compete  for 
advertising  because  the  New¬ 
house  newspapers  here  combined 
advertising  rates  to  obtain  a 
lower  differential. 

Syracuse  Broadcasting  also 
had  contended  that  the  news¬ 
papers  did  not  publish  anything 
that  would  benefit  WNDR. 

Named  in  the  suit,  in  addition 
to  Mr.  Newhouse,  were  the 
Herald  Co.,  publisher  of  the 
Syracuse  Herald- Journal;  the 
Post-Standard  Co.,  publisher  of 
the  Syracuse  Post-Standard; 
and  Central  New  York  Broad¬ 
casting  Corp.,  operator  of  sta¬ 
tion  WSYR. 

Judge  Brennan  threw  the  case 
out  twice.  The  U.  S.  Court  of 
Appeals  ordered  it  returned  to 
district  court  both  times. 


Los  Angeles 

The  Los  Angeles  Times  cele¬ 
brated  its  79th  birthday  Dec.  4 
with  the  adoption  of  a  new  page 
1  slogan: 

“One  of  the  World’s  Great 
Newspapers.” 

“Maybe  this  is  immodest,” 
said  Otis  Chandler,  publisher, 
in  an  a  letter  to  readers,  “but 
maybe  you  have  given  us  the 
right  to  be.” 

The  paper’s  former  slogan 
was  “All  the  News  All  the 
Time.” 


Roy  L.  Matson, 
Editor,  Dies  at  52 


2  New  Petitions 


On  Books,  Funds 


Ex-Publisher  Placed 
In  Magazine  Firm 


Chicago 

Alan  G.  Nicholas,  last  pub¬ 
lisher  of  the  Pittsburgh  Sun- 
Telegraph  under  Hearst  owner¬ 
ship,  has  become  vicepresident 
and  general  manager  of  the 
Vance  Publishing  Corp.  here. 
The  company  publishes  trade 
magazines  for  lumber  and  wood 
products  industries. 


^’^COLORMATIC^ 

World's  first  fuUy 


integrated  black  and  white 
and  R.O.P.  color 
high-speed  press  unit! 


Springfield,  Mass. 

S.  I.  Newhouse,  through  the 
Newark  Morning  Ledger  Co., 
has  filed  two  actions  in  state 
court  here  to  obtain  access  to 
records  of  the  Springfield  news¬ 
papers  and  to  restrain  corpora¬ 
tion  officers  from  continuing  to 
make  large  contributions  to  the 
employees’  pension  funds  with¬ 
out  an  accounting. 

A  previous  suit  brought  by 
Mr.  Newhouse  in  Federal  Court 
was  dismissed  on  a  technicality. 
The  present  equity  actions  are 
for  writs  of  mandamus,  directed 
against  the  principal  officers  of 
the  Republican  Company  and  its 
subsidiaries. 

Francis  T.  Bowles,  admini¬ 
strator  of  the  estate  of  Sherman 
H.  Bowles,  joined  in  the  New¬ 
house  petition  for  the  right  to 
inspect  the  company  books. 

In  connection  with  the  peti¬ 
tion  bearing  on  the  pension 
funds,  Mr.  Newhouse  stated 
that  his  intention,  as  a  minority 
stockholder,  is  to  preserve  and 
maintain  the  employees’  rights, 
to  prevent  w'aste  and  diversion 
of  corporate  funds.  He  charged 
that  the  individual  defendants 
have  control  over  vast  sums  not 
necessary  to  provide  adequate 
and  proper  pensions. 

The  Springfield  newspapers 
have  published  stories  almost 
daily  on  page  one  telling  readers 
of  the  various  lawsuits  and 
other  activities  of  Mr.  New¬ 
house  in  the  publishing  busi¬ 
ness.  Complete  details  of  the 
local  complaints  are  being 
printed. 


Madison,  Wis. 

Roy  L.  Matson,  52,  editor  of 
the  Wisconsin  State  Journal, 
died  Dec.  3  after  suffering  a 
heart  attack  at  his  desk. 

A  young  editor  for  a  daily 
newspaper  of  nearly  57,000  cir¬ 
culation,  Mr.  Matson  had  held 
the  top  position  since  1942.  He 
had  bwn  a  member  of  the  State 
Journal  .staff  31  years. 

Mr.  Matson  was  born  in  Clo¬ 
quet,  Minn.,  in  1908.  He  at¬ 
tended  high  school  in  Minne¬ 
apolis  and  showed  his  first  in¬ 
terest  in  journalism  by  working 
on  school  publications.  He  joined 
the  State  staff  fulltime  in  1929. 
He  became  city  editor  in  1931, 
at  the  age  of  23.  He  worked 
himself  and  his  staff  at  a  furi¬ 
ous  pace.  He  demanded  much  of 
his  reporters. 

He  was  an  active  managing 
editor  too  and  wrote  a  column, 
“This  World  of  Ours,”  which 
continued  through  World  War 
II. 

As  editor,  Mr.  Matson  was  a 
member  of  the  State  Journal 
management  board  and  a  di¬ 
rector  of  Madison  Newspapers 
Inc.  and  Badger  Broadcasting 
Co.,  operator  of  radio  station 
WIBA. 

The  State  Journal  said  it  will 
set  up  a  Matson  Memorial 
Newspaper  Institute:  “A  work¬ 
ing  institute  offering  young 
people  an  opportunity  to  come 
here  to  Roy  Matson’s  newspaper 
to  try  their  hands.  .  .  .  And  to 
catch  and  carry  on  something 
of  that  challenging  spirit  he  left 
behind  when  he  went.” 


Barney  Ross 
Wins  Verdict 
Of  $30,000 


m 

(Con 


Newark,  N.  J. 

Federal  Judge  Thumas  F. 
Meaney  has  allowed  $30,000 
compen.sator>'  damages  to  the 
former  Iwxing  champion,  Barney 
Ross,  in  his  libel  claim  agaiiui 
the  Xcwnrk  Sjindaii  Star- 
Ledger. 

The  judge  .set  aside  an  addi¬ 
tional  $20,000  judgnient  for 
punitive  damages  which  a  jury 
of  10  men  and  two  women  had 
returned  in  fav’or  of  Mr,  Rose. 
The  action  was  based  on  a  list¬ 
ing  in  the  newspaper’s  TV  log 
which  referred  to  Mr.  Ross  as 
a  former  “dope  pusher.” 

Counsel  for  the  newspaper 
and  S.  I  Newhouse,  its  pub¬ 
lisher,  said  they  planned  to  ap. 
peal  the  verdict  as  excessive 
and  unwarranted. 
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Judge  Meaney  ruled  that  the 
item  constituted  libel  per  ss. 
He  told  the  jury  the  only  ques¬ 
tion  it  had  to  decide  was  hoT 
much  the  plaintiff’s  reputatk® 
suffered. 


The  Ledger  claimed  the  list¬ 
ing  was  published  without  mal¬ 
ice,  that  it  was  not  defamatory, 
that  it  did  not  cause  Mr.  Rosa 
to  suffer  damages,  and  that  Mr. 
Ross  did  not  request  a  retrl^ 
tion. 


Civil  Service  Jobs 
Start  at  $6,435 


Ex-Realty  Ed  Dies 


R.  HOE  &  CO..  INC.  ,  New  York.  N.  Y. 


PHILADEU'HIA 
William  E.  Johnson,  64,  real 
estate  editor  of  the  old  Phila¬ 
delphia  Ledger,  died  Dec.  4  after 
a  heart  attack.  He  had  been 
executive  vicepresident  of  the 
Home  Builders  Association. 


Washington 

The  Civil  Service  Commission 
is  looking  for  writers  and  edi¬ 
tors  to  staff  federal  agencies,  at 
a  starting  salary  between  $6,- 
435  and  $8,955  a  year. 

The  offer  is  the  first  of  its 
kind  to  be  made  in  the  last  three 
years.  Openings  are  announced 
in  the  following  fields:  press, 
publications,  radio,  television, 
combination  of  media,  technical 
publications  (including  engin¬ 
eering,  medical  sciences,  physi¬ 
cal  sciences,  social  sciences,  and 
general),  and  technical  manuals 
and  specifications. 

The  Commission  will  gfive 
applicants  an  examination  re¬ 
quiring  only  biographical  back¬ 
ground  and  work  samples. 
Weighing  most  heavily  in  selec¬ 
tion  will  be  education  and  ex¬ 
perience. 

Top  salary  for  public  infor¬ 
mation  work  in  the  government 
is  $16,295  a  year. 


Mr.  Ross  testified  that  he  be¬ 
came  addicted  to  narcotics  after 
receiving  morphine  for  malaria 
in  1942  when  he  was  a  marine 
serving  on  Guadalcanal.  But 
he  denied  ever  being  a  dope 
pusher.  He  said  he  overcame 
the  addiction  in  1947  and  sub¬ 
sequently  attempted  to  expoie 
the  evils  of  dope  in  public  ad¬ 
dresses. 

Mr.  Ross  testified  that  hi» 
earnings  this  year  after  the 
item  appeared  are  about  the 
same  as  before.  He  said  he  is 
paid  $300  weekly  as  a  cone 
spondent  for  the  Armed  Form 
Magazine  and  that  he  earns 
another  $2,500-$4,000  annuallj 
in  public  relations  work. 


A  Correction 


EDITOR  8C  PUB 


There  are  17  morning  dailj 
newspapers  in  Canada,  The 
statement  in  E&P,  Nov.  26,  ps<* 
40,  that  the  only  morning  dailies 
are  in  Toronto,  Montreal  and 
Vancouver  was  erroneous  due  to 
omission  of  a  reference  to  “mef' 
ropolitan”  dailies  that  circulito 
over  wide  areas.  The  story  deilt 
with  the  Toronto  Globe  &  AfuJ* 
plans  for  a  national  mominf 
daily. 

LISHER  for  December  10,  ltd*. 
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M Change 

(Continued  from  page  12) 


f,  Xorfolk-Portsmouth  (Va.) 

Tspapers- 

Region  -T  —  Edward  G. 

public  information 
■jnager,  Southern  Bell  Tele- 
,-iihe  &  Teleirraph  Co.,  Atlanta, 

'■a. 

Region  4  —  Frank  Angelo, 

,, Imaging  editor,  Detroit 
I  Mich.)  Free  Press. 

Region  -■> — Edward  Lindsay, 
-itnr,  Lind-say-Schaub  News- 
ppers,  Decatur,  Ill. 

Region  6 — James  Bormann, 

-y?  director.  Radio  Station 
WCCO,  Minneapolis,  Minn. 

Region  7 — Robert  M.  White 
II,  co-editor  and  co-publisher, 
Ifiko  (Mo.)  Ledger,  and  pres- 
-  ly  president  and  editor.  New 
ork  Herald  Tribune. 

Region  8 — Ralph  Sewell,  as- 
-lant  managing  editor,  Ohla- 
■""0  City  (Okla.)  Daily  Okla- 
-ii/in  and  Times. 

Region  9 — William  Kostka, 
resident,  William  Kostka  & 
.VviTciatps,  Denver,  and  pub- 
her,  Golden  (Colo.)  Colorado 
Transcript. 

Region  10 — J.  Ernest  Knight, 
itnr,  Tacoma  (Wash.)  News- 
Tribune. 

Region  11  —  Raymond  L. 
langlcr,  publisher  -  columnist, 
Rniu'ood  City  (Calif.)  Tribune. 
The  elected  officers  will  be 
.mtiers  of  the  Board  of  Di- 
rixtors,  and  an  ex-officio  mem- 
.r  will  be  V.  M.  (Red)  New- 
ti  n  Jr.,  managing  editor,  Tampa 
(Fla.)  Morning  Tribune,  who 
retired  as  national  president. 
The  1961  convention  will  be 
n  Miami  Beach  in  November. 
It  is  anticipated  that  SDX 
■nbably  will  meet  in  Oklahoma 
'  tty  in  1962,  in  Norfolk  in 
").3  and  in  Kansas  City  in 
!!*64. 

Honors  List 

Fort  Worth  was  adjudged 
''  ;Tna  Delta  Chi’s  best  all- 
lund  professional  chapter  be¬ 
cause  it  scored  95.9  out  of  a 
ible  100  points  used  to  grade 
ciptcrs  in  five  categories — 
fcssion.il  program,  finance, 
~.bi.isliip,  exhibit  and  na- 
’  'Tial  relations.  The  Chicago 
■^apter  was  second  and  the 
astern  Oklahoma  chapter  was 
•'  ird. 

The  University  of  Wisconsin’s 
■  dergraduatc  chapter  won  the 
■  'dety’s  Beckman  efficiency  con¬ 
st,  scoring  92  out  of  a  possible 
points. 

The  Hogate  Award  was  made 
the  University  of  North  Da- 
Ma  undergraduate  chapter  for 
liigh  achievement.  The  plaque 
p  given  annually  by  the  Wall 

DITOR  ac  PUBLISHER 


Catledge 
Sees  Good 
Press  Future 

The  future  of  the  newspaper 
business  in  the  U.S.  was  never 
greater  or  brighter  than  it  is 
today,  in  the  opinion  of  Turner 
Catledge,  managing  editor.  New 
Y’ork  Times,  and  president  of 
the  American  Society  of  News¬ 
paper  Editors. 

Mr.  Turner  spoke  on  the  sub¬ 
ject  at  the  national  convention 
of  Sigma  Delta  Chi,  national 
society  of  journalists,  last  week 
in  New  York. 

“In  the  big  cities  the  trend 
.  doubtless  will  continue  toward 
TO  A  DEDICATED  MAN — V.  M.  Newton  Jr.,  Sigma  Delta  Chi  preiident,  newspapers  ’’  said  Mr 

hands  the  society's  Freedom  of  Information  plaque  to  Repr.  John  E.  Catledge.  “The  economic  facts 
Moss,  California  Democrat,  in  recognition  of  nis  untiring  ettorts  to  -  ^  i.i_ 

break  down  official  secrecy.  Applauding,  at  right,  is  Roy  W.  Howard  indicate  no  other  con- 

of  the  Scripps-Howard  Newspapers.  elusion.  But,  as  always,  those 

who  meet  their  readers’  needs 
better  than  their  competitors 
will  survive. 


More  Papers 

“In  the  area  outside  of  big 
cities  I  predict  there  will  be 


Street  Journal  in  memory  of  the  nnd  freedom.” 
late  Kenneth  C.  Hogate,  a  A  resolution  was  passed  at 
former  chairman  of  the  news-  the  close  of  the  convention  re¬ 
paper  and  a  past  national  SDX  affirming  that  in  the  future 
president.  SDX  will  be  strictly  a  profes- 

Elected  as  Fellows  of  Sigma  sional  organization  working  for  newsoaners  ”  he  contin- 

the  improvement  of  journalism  communities 

adjudged  to  have  made  out-  with  the  social  side  purely  in-  becoming  dailies, 

standing  achevements  in  the  cidenta 

fi^eld  of  journalism  were  Isaac  The  thank  you  resdutions  tablished.  Suburban  newspapers 
Gershman,  managing  editor,  especially  singled  out  William  mowing  and  nrosnering 

City  News  Bureau,  Chicago;  C.  Payette,  United  Press  In-  sevLal  year!’, 

Bernard  Kilgore,  president  and  ternational,  president  of  the  ’ 

editor.  Wall  Street  Journal;  Dr.  New  York  City  Professional  „  ..  -P-n.,  . 

Frank  Stanton,  president,  Co-  Chapter,  known  as  the  Dead-  “Sy  SibTe  LTew  news! 
lumbia  Broadcasting  System.  line  Club,  and  Howard  L.  Kany,  ______  fniinrloH 

The  Wells  Memorial  Key,  es-  Columbia  Broadcasting  System,  ^  ‘‘Therefore  it  seems  to  me 

tablished  in  memory  of  Chester  general  chairman  of  the  New  _ oonkaoiaiUr 

C.  Wells,  who  died  in  office  as  York  convention  committee,  as  _ nnl 

president  of  SDX  in  1913,  was  chief  hosts  of  the  largest  con- 
printed  to  Sol  Taisholt  pu^  vention  ever  held  by  the  society, 

aJmaaari™  ■  Old  to  New  decline,”  said  .Mr,  Catledge, 

^  •  “But  the  young  man  who  wants 

Historic  Site  .  changing  the  old  fratern-  ^  career  in  journalism  will  have 

ity  to  the  new  society,  several  be  a  superior  professional.” 
The  1961  Historic  Site  plaque  delegates  urged  the  Board  of 
of  Sigma  Delta  Chi  will  be  Directors  to  consider  positive  * 

placed  in  Independence  National  programs  of  public  relations  for  |_u  Kv  Snvr1<bi. 

Park,  Philadelphia,  on  the  site  the  free  press  in  the  coming  ^  ^ 

of  Benjamin  Franklin’s  home  year.  One  suggestion  was  for  a  ^HDject  tO  Unange 
and  print  shop.  It  will  read  in  film  to  be  made  for  high  school  Washington 

part:  “Benjamin  Franklin  students,  depicting  the  report-  The  SjTnington  Plan  for  re- 

(1706-1790)  Editor  of  the  Penn-  er’s  professional  role.  organization  of  the  Defense 

sylvania  Gazette  and  distin-  Active  leaders  of  the  society  Department  which  was  given  to 
guished  statesman,  scientist  and  said  its  basic  four  objectives  President-elect  Kennedy  this 
printer,  whose  insistence  on  a  for  the  future  are:  week  would  eliminate  the  job  of 

free  American  press  was  stated  j)  To  inspire  professional  Assistant  Secretary  for  Public 
in  these  words:  ‘When  men  improvement  towards  high  ethi-  Information  now  held  by  Murray 
differ  in  opinion,  both  sides  (.^1  standards  of  journalism.  Snyder. 

ought  equally  to  have  the  ad-  2)  To  provide  a  cordial  as-  'The  information  duties  would 
vantage  of  being  heard  by  the  sociation  among  professionals  be  assigned  to  the  jurisdiction 
public.’  ”  The  society  has  with  similar  interests.  of  a  new  Under  Secretary  of 

marked  16  historic  sites  since  3)  To  attract  talented  young  Defense  for  Administration. 
1941.  people  at  high  school  and  college  Mr.  Snyder  went  to  the  De- 

National  Theme  level  to  the  journalistic  field  and  fense  staff  several  years  ago 

to  nurture  this  interest  until  after  serving  as  assistant  to 
National  theme  of  Sigma  the  individual  becomes  a  prac-  White  House  Press  Secretary 

Delta  Chi  in  1961  will  be:  titioner.  James  Hagerty.  He  had  been  a 

“Seek  talent  for  a  profession  4)  To  raise  the  prestige  of  reporter  on  the  New  York  Her- 
which  thrives  on  truth,  trust  the  journalist  in  the  community,  aid  Tribune  staff. 
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Press  Studies 

(Continued  from  page  13) 


to  read  during  the  campaign 
but  he  felt  newspaper  editors, 
perhaps  SDX,  should  make  a 
detailed  study. 

“Pierre  and  I  were  harsh  with 
anyone  else  in  the  campaign 
but  not  with  each  other,”  he 
remarked. 

He  said  he  had  seen  a  study 
of  a  number  of  newspapers 
which  editorially  supported  Nix¬ 
on  but  actually  gave  Kennedy 
greater  news  coverage,  appar¬ 
ently  leaning  over  backwards 
to  prove  fairness.  He  pointed 
out  that  even  on  editorial  pages 
supporting  Nixon  there  usually 
appeared  columns  by  writers 
who  were  supporting  Kennedy 
and  that  they  tended  to  counter¬ 
balance  each  other. 

“It’s  true  the  majority  of 
newspapers  supported  Vice 
President  Nixon — I  agree  with 
them — but  they  presented  both 
sides,”  he  declared.  “I  lived  on 
planes  and  therefore  had  poor 
home  delivery  to  read  much  my¬ 
self.” 

Mr.  Klein  read  part  of  a 
New  York  Daily  News  editorial 
criticizing  some  newspaper  re¬ 
porters  for  turning  into  “propa¬ 
gandists”  for  Kennedy. 


Survey  Urged 


L.A.  Club  Awjlfds 
$5,000  in  Pri/og 


HOT  COFFEE  OR  FROSTED  BULLETIN?— Maybe  these  newsmen  on 
the  curb  outside  President-elect  Kennedy's  home  in  Washington  would 


l.os  Axai 

Thirteen  area  nev  smen  pid^ 
up  $5,000  in  prize  n.imey  Det 
at  the  Greater  l.os 
Press  Club’s  Journalism  Aw°irnj 
dinner. 

Top  prizes,  $1,000  each,  vtr 
to  Roy  Ringer,  Mirror  rewrite 
man,  for  the  best  local  new. 
story,  and  to  Bill  Kennedr 
Herald-Express,  for  the  ber 
local  column. 

Other  awards  were: 

Spot  news  photo,  1  .airy  Miller 
Examiner,  $500. 

Humor  story,  Frank  Ebnqniit 
Herald-Express,  $500. 

Series  on  community  better 
ment.  Jack  Keating,  Examiner 
$300. 
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Business  story,  Mitchell  Got- ^ 


like  both.  They  are  APers  Douglas  B.  Cornel.  Ernest  B.  Vaccaro  and  t^on,  IVn/f  Street  Journal,  $)0() 


G.  Milton  Kelly. 


pictu] 


Traffic  safety  story.  Art  Ry«,  m  j  | 
Times,  $250. 

Sports  story,  A1  Taylor,  Smi  job.  ’] 
Gabriel  Valley  Tribune,  J250.  camp 
Sports  photo,  Joe  Friear.  if  I 


“I  urge  that  we  look  at  our¬ 
selves,”  said  Mr.  Klein.  “I  favor 
interpretive  reporting  but  edi¬ 
tors  should  look  to  see  if  some 
have  gone  beyond  that  limit.  I 
suggest  that  SDX  appoint  a 
committee,  not  just  to  measure 
inches  of  space,  but  to  see  if 
reporters  went  beyond  interpre¬ 
tive  reporting  when  their  emo¬ 
tions  got  into  their  stories.  You 
may  find  only  a  few  bad  ex¬ 
amples.” 

In  the  question-answer  ses¬ 
sion,  Mr.  Salinger  promised  an 
increase  in  government  infor¬ 
mation  to  be  made  available  to 
reporters. 

Several  other  speakers  at 
other  sessions  of  the  three-day 
SDX  convention  dealt  with  po¬ 
litical  subjects. 


handed  out.  Often  a  prepared  He  said  even  his  mail  is  open  to 

text  is  not  the  best  way.”  reporters.  The  governor  said  he  _  _  _ 

Later,  in  a  question  period,  looks  to  the  press  to  help  keep  Highland  Park  News  Htnk\  mga 
the  governor  admitted  that  Ohio’s  57,000  state  employes  and  Journal,  $250. 
newspapers  often  cover  a  speech  honest.  Science  story,  Ted  Hilgm-  by  & 

more  fully  if  there  is  an  advance  “I  hope  never  to  lose  the  con-  stuhler,  Herald-Express,  $250.  Kenn 
text,  especially  when  the  papers  viction  that  free  expression  is  Outdoor  column,  Gus  Net- 
are  meeting  a  deadline.  the  one  element  in  democracy  ^an.  Examiner,  $250. 

Gov^.  Rockefeller  said  news-  that  must  be  maintained,  con-  Story  on  a  movie  persoQibty 
papers  and  television  have  the  eluded  Gov,  DiSalle.  Maxwell  Stiles,  Mirror,  $100. 

responsibility  to  work  together  Members  of  SDX  and  other 
to  see  that  people  know  the  newsmen  were  members  of  a 
things  they  should  know.  Committee  on  Public  Informa- 

“Officials  should  not  protect  tion  which  Gov.  DiSalle  ap- 
themselves  by  hiding  behind  pointed  early  this  year.  The  * 

secrecy  but  should  protect  de-  committee  made  a  complete  re- 

moc^y  by  making  full  infor-  port  on  the  subject  of  public  Sianers  3em 

mation  available.”  information  in  each  state  office  illexiCO  and  Japu 

In  answer  to  a  question,  the  recently.  San  Dib 


Story  on  the  development  of 
Los  Angeles  as  business  centtr. 
Ray  Hebert,  Times,  $100. 


New  York  executive  said  he  be¬ 
lieved  press  secretaries  were  es¬ 
sential  to  public  officials  and 


TV  Debates 


Copley  News  Service  hs 
established  new  bureaus  i' 
Another  convention  speaker,  Mexico  City  and  Tokyo. 


that  they  do  a  superb  Job  m  Stanton,  president  of  Henry  Goethals,  a  vetec 

helping  the  He  assert^  Columbia  Broadcasting  System,  Latin  American  reporter  wk 

he  did  everything  possible  to  Kennedy-  has  just  returned  from  Harm 

carry  JNeW  lOrK  otate  lor  xt: _  *._! _ _ j_i _ ^ _ _ mi  i _ i  ii._  nr _ : _ Li 


Nixon, 


EHSalle  Speaks 


Rockefeller  Speaks 


Gov.  Nelson  A.  Rockefeller  of 
New  York,  a  Republican,  em¬ 
phasized  the  joint  role  of  the 
press  and  government  officials 
in  informing  the  public  about 
complex  world  problems  today. 

“It  disturbs  me  that  it’s  al¬ 
most  compulsory  for  a  speaker 
to  have  a  prepared  text  if  there 
is  any  depth  to  what  he  wants 
the  majority  of  reporters  to  re¬ 
port,”  said  Gov.  Rockefeller. 
“Reporters  expect  you  to  have 
the  speech  written  out  and 


Nixon  television  debates  in  the  will  head  the  Mexico  City  In- 
recent  campaign.  He  said  the  reau. 

debates  brought  greater  voter  Edward  Neilan,  former  spof:- 
u  1  11  r  participation  and  more  thought-  editor  of  the  Culver  Ci.*? 

Gov.  Michael  V.  DiSalle  of  participation  in  the  election.  (Calif.)  Star-News  and  a  vs- 
Ohio,  a  Democrat,  in  another  format  of  the  debates  eran  of  three  and  a  half  yet’! 

con\en  ion  session,  esen  unquestionably  had  the  limita-  in  the  Far  East,  will  head  tkej 
how  complete  he  has  niade  i^  tions  inevitaL  in  any  first  Tokyo  bureau.  He  was  a  p«W 
’n  his  '  tate'  ^  ^  breakthrough  or  major  innova-  relations  consultant  to  the  Sos^ 

*  “There  has  to  be  a  desire  on  interposition  Korea  government  and  an  eir 

the  part  of  the  officia^^^^^^^  of  the  panel  was  at  the  firm  in-  tor  of  an  English-lanp^ 

public  all  news  and  there  has  to  s'^^ence  of  the  candidates  and  newspaper  in  Seoul, 
be  a  desire  on  the  part  of  the  ^presented  a  compromise  with  Rembert  James,  CNS  e<to. 

which  the  networks  were  not  too  has  returned  from  a  ’round*- 
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press  to  treat  it  with  responsi¬ 
bility,”  observed  Gov.  DiSalle. 
“If  an  official  gives  complete  ac¬ 
cess  to  news  and  this  is  used 
only  to  embarrass  the  official,  it 
is  hard  to  make  the  system  work. 


In 


world  reporting  trip.  His 


happy-  . . .  . .  j 

“I  do  not  see  how  the  essen-  weeks  in  Leopoldville,  '^heC^|„ 
tial  point  and  values  of  the  de-  go,  produced  a  series  of  storiai  u 


bates  would  be  altered  if  one  on  the  conditions  in  the 


of  the  candidates  were  an  in-  nation. 


My  own  cabinet  meetings  are  cumbent  President,”  he  added.  Mr.  James  said  illiten- 


Dr.  Stanton  called  for  an  Congolese  soldiers  refused 
early  revision  of  Section  315  of  recognize  his  U.  S.  passport  sk 
the  Communications  Act  to  ban-  his  United  Nations  press  CR;  jjg 
ish  onerous  equal  time  restric-  dentials  but  his  Standard  ^was 
press  conferences  a  day  but  at  tions — for  all  elective  offices.  He  Co.  credit  card,  a  red,  white  wjthin 
the  request  of  the  press  has  cut  asked  the  aid  of  newspapers  in  blue  piece  of  plastic  was 
the  number  down  to  six  a  week,  this  effort.  nized. 


open  to  the  press  and  the  ses 
sions  are  carried  on  with  a  com¬ 
plete  lack  of  inhibition.” 

Gov.  DiSalle  at  first  held  two 
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][ennedy  Pictures 

(Continued  from  page  11) 

sort  of  work  unless  you  really 
wanted  the  man  to  win.  That’s 
where  it  starts;  that’s  why  I 
was  there:  I  passionately 
wanted  Jack  Kennedy  to  become 
president  of  the  United  States. 

Intense  Ideas 

“Secondly,  I’m  a  photogra- _ .  . ^ 

pher.  I  have  certain  ideas  about  yg^y  ^ood  friends,' 
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irhat  photography  is,  how  it 
should  be  used,  what  its 
strength  and  its  weaknesses  are 
and  so  forth.  I  don’t  think  such 
a  relationship  can  be  successful 
if  there  is  any  form  of  censor¬ 
ship  whatsoever,  from  anyone. 

“Nobody  should  say  to  you, 
‘Don’t  take  this  picture,’  or 
‘make  him  look  good  in  that 
picture’  or  ‘show  him  in  profile 
in  a  third  picture.’  Nothing  like 
that;  I  wouldn’t  have  done  the 
job.  I  shot  pictures  during  the 
campaign  the  way  I  would  have 
if  I  had  been  assigned  by  a 
magazine.  I  shot  what  I  saw  and 
how  I  saw  it  and  I  was  trusted 
by  Senator  Kennedy,  by  Bobby 
Kennedy,  by  Steve  Smith  (the 
Senatoi^s  brother-in-law)  and 
by  Pierre  Salinger — as  a  pho¬ 
tographer — to  make  the  right 
judgments. 

“I  don’t  think — nor  do  they — 
that  the  only  way  to  help  a  man 
is  by  making  him  look  a  certain 
way.  Pictures  have  to  be  shot 
that  are  slightly  controversial.  I 
was  left  completely  free. 

“I  would  say  basically  it’s 
propaganda  work,  yes,  and 
that’s  why  I  said  unless  you 
believe  passionately  that  the 
man  should  win,  you  shouldn’t 
do  it  You  should  never  do  it 
for  money,  you  should  never  do 
it  for  whatever  the  other  con¬ 
siderations  are,  you  can  only 
do  it  if  you  believe  in  him.  I 
couldn’t  have  done  it  for  Nixon.” 

An  intense  yet  boyish-looking 
young  man,  Jacques  Lowe  was 
bom  in  Cologne,  Germany  in 
1930.  He  went  to  France  when 
be  was  12  years  old,  then  re¬ 
turned  to  Germany  until  he  was 
15  and  finally  emigrated  to  the 
U.  S.  in  1949  when  he  was  19 
years  old. 

Started  with  a  Pri*e 

In  New  York,  Mr.  Lowe 
worl^  at  odd  jobs  while  he 
s^died  journalism  at  night  at 


received,  many  of  them  from 
freelance  photographers.  I  was 
so  amazed  that  I  could  win  a 
prize  in  such  a  contest  that  I 
started  my  own  studio  in  1952.” 

His  work  was  soon  appearing 
in  a  number  of  top  magazines. 
In  1957  he  covered  the  story  of 
Hungarian  refugees  who  had 
fled  from  the  doomed  revolution 
against  the  Conununist  regime. 
TTie  story  was  for  Collier’s 
magazine  and  the  writer  was 
Pierre  Salinger.  “During  17 
days  on  the  story  we  became 
Mr.  Lowe 


said. 

During  the  recent  campaign 
the  photographer  and  the  writer 
worked  together  once  again.  “A 
lot  of  credit  for  use  of  pictures 
in  the  campaign  must  go  to 
Pierre  Salinger  and  Steve 
Smith,”  Mr.  Lowe  remarked. 
“These  men  are  really  aware  of 
the  value  of  photographs.” 

Political  (lonvirtion 

As  to  the  value  of  political 
photography  in  particular,  Mr. 
Lowe’s  recent  wide  experience 
certainly  qualifies  him  to  have  a 
well-educated  opinion: 

“Let’s  face  it,”  he  says. 
“We’re  in  an  age  when  the 
visual  means  more  than  the 
word  to  the  great  mass  of  people 
who  are  the  voters  and  who  de¬ 
cide  an  election  one  way  or 
another.  They  looked  at  the 
debates  but  many  didn’t  listen 
to  w’hat  was  said  but  they 
studied  how  these  people  looked. 

“I  think  the  image  a  candi¬ 
date  projects  is  the  most  im¬ 
portant  thing — unfortunately,  I 
say — but  that’s  a  fact.  The 
people  who  are  really  going  to 
decide  the  election  are  the  ones 
who  are  not  really  committed 
and  who  don’t  really  know  how 
they  want  to  vote.  And  if  one 
man  impresses  them  a  bit  more, 
because  he  looks  like  a  gentle¬ 
man,  or  a  fine  American,  or 
whatever,  they’re  going  to  vote 
for  him  and  that  image  becomes 
very  important  to  a  political 
campaign.” 

Van  Snoy  Leaves 

Carson  Ci‘rY,  Nev. 

Neal  Van  Sooy,  editor  and 
publisher,  Carson  City  Nevada 
Appeal  for  the  past  nine  years 
under  a  lease  contract  with  the 
Donald  W.  Reynolds  organiza¬ 
tion,  will  leave  the  daily  Jan.  1 
when  its  active  management  will 
be  taken  over  by  Mr.  Reynolds. 


manager. 


of  stonsjp’ University.  In  1952,  Edwin  B.  Brown,  will  become 
the  he  decided  on  a  photo- 

jpaiAic  rather  than  a  joumal- 
‘  utic  career. 

At  the  time,”  Mr.  Lowe  re- 
“I  won  an  honorable 
Mention  in  a  contest  that  Life 
^  for  young  photographers.  I 
^  rather  a  novice  and  some- 
like  17,000  entries  were 
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Dog  Photo  Prize 

Tom  McNally,  outdoor  editor 
of  the  Chicago  Tribune,  has 
been  awarded  the  $500  first 
prize  in  the  dog  photo  contest 
of  Gaines  Dog  Research  Center. 


Press  Vetoes 
Standby  on 
School  Story 

New  Orleans,  La. 

An  attempt  to  restrict  cover¬ 
age  of  the  school  integration 
story  here  came  this  week  when 
Mayor  de  Lesseps  S.  Morrison 
asked  newsmen  to  observe  a 
three-day  “moratorium”  to  let 
matters  settle  down. 

The  Mayor  made  the  request 
in  the  belief  that  large  numbers 
of  reporters  and  photographers 
at  two  integrrated  schools  gave 
protesting  parents  incentive  to 
keep  up  their  demonstrations. 

Newsmen  rejected  the  plan  as 
unworkable  and  unnecessary. 
They  also  turned  down  pro- 
{K)sals  that  press  pools  of  police 
photographers  be  designated  to 
cover  the  story. 

Cily’s  Reputation 

The  mayor  said  he  was  con¬ 
cerned  about  damage  which 
might  be  done  to  the  city’s 
reputation  by  the  extensive 
coverage  the  story  has  received. 

Robert  S.  Bird,  New  York 
Herald  Tribune,  expressed  the 
belief  that  if  any  damage  was 
loeing  done  to  the  city  it  was 
being  done  by  those  taking  part 
in  the  demonstrations,  not  those 
covering  the  developments. 

Objection  to  a  proposal  for  an 
“official”  photographic  team  to 
represent  all  media  was  ex¬ 
pressed  by  George  W.  Healy  Jr., 
editor  of  the  New  Orleans 
Times  Picayune. 

“It  would  be  just  as  unaccept¬ 
able  for  us  to  have  a  team  of 
photographers  employed  by  the 
city  to  cover  this  story  for  us  as 
it  would  be  for  the  city’s  direc¬ 
tor  of  Public  Relations  to  under¬ 
take  to  cover  the  meetings  of 
the  City  Council  for  us,”  he  said. 

Mayor  Morrison  said  he  had 
seen  a  team  of  television  cam¬ 
eramen  corral  a  group  of  stu¬ 
dents  and  direct  them  in  a 
demonstration  while  putting  the 
scene  on  film. 

Jim  Kitchell  of  NBC-TV  sug¬ 
gested  the  Little  Rock  plan, 
where  spectators  were  kept  two 
blocks  away  from  the  schools 
and  only  accredited  correspond¬ 
ents  could  pass  police  lines.  The 
day  after  the  conference  with 
the  mayor,  police  adopted  such 
a  plan.  Demonstrators  were 
smaller  in  number. 

Ken  Davis,  chief  of  the 
Associated  Press  bureau,  com¬ 
mented:  “I  believe  today’s  ac¬ 
tion  by  police  in  pushing  back 
demonstrators  a  block  from  the 
school  to  be  more  effective  than 
any  news  blackout.” 

Louisiana  Gov.  Jimmie  H. 


Davis,  at  a  press  conference  in 
Baton  Rouge,  pulled  Robert 
Schackne  of  CBS  before  tele¬ 
vision  cameras  to  put  some  ques¬ 
tions  to  him. 

After  asking  the  newsman 
where  he  lived  and  how  many 
children  he  had  (New  York,  one 
daughter).  Gov.  Davis  asked: 
“Would  you  want  your  daughter 
to  marry  a  Negro  man?” 

“You’re  the  Governor,”  Mr. 
Schackne  replied.  “You’re 
making  the  news.  I  think  the 
question  is  not  pertinent.  I’m 
here  to  ask  questions,  not  an¬ 
swer  them.” 


Abe  Doris  Ending 
41  Years  at  Katz 

Abe  Doris,  vicepresident  and 
secretary  of  The  Katz  Agency, 
Inc.,  and  general  manager  of 
the  representative  firm’s  News¬ 
paper  Division,  is  retiring  Dec. 
31,  bringing  to  a  close  a  career 
of  41  years  with  the  Katz 
organization. 

W.  Fiske  Lochridge  will  suc¬ 
ceed  Mr.  Doris  as  general  man¬ 
ager  of  Katz’  Newspaper  Divi¬ 
sion.  Mr.  Lochridge  joined  Katz 
in  1946  as  a  salesman  in  the 
Chicago  office,  and  in  1954  be¬ 
came  office  manager  of  the  Katz 
office  in  Detroit.  He  was  ap¬ 
pointed  assistant  general  man¬ 
ager  of  the  Newspaper  Division 
and  transferred  to  the  head- 
(|uarters  office  in  New  York  in 
1955. 

The  appointment  of  two  new 
assistant  sales  managers,  Theo¬ 
dore  Rathbone  and  Robert  Keim, 
has  also  been  announced  by 
Eugene  Katz,  president  of  The 
Katz  Agency.  Mr.  Rathbone  has 
been  a  member  of  the  New  York 
sales  staff  since  1950;  he  will 
now  concentrate  on  sales  de¬ 
velopment  for  the  Katz-repre- 
sented  newspapers.  Mr.  Keim, 
who  has  been  on  the  Chicago 
sales  force  since  1953,  has  been 
transferred  to  New  York,  and 
will  assist  in  the  administration 
of  the  Katz  Newspaper  Division. 
• 

Drug  Store  Gift  Guide 
U  $100,000  Ad 

Chicago 

The  Chicago  Sun-Times  and 
Chicago  Daily  News  last  we^ 
published  a  24-page  section 
Walgreen  Drug  Stores  gift 
guide,  with  full  color  on  the  first 
page.  The  section  ran  in  the 
Sun-Times  on  Sunday  (Dec.  4) 
and  in  the  Daily  News  on 
Wednesday  (Dec.  7).  The  News 
had  210,000  lines  of  ads. 

The  section  represented  the 
largest  single  advertising  ex¬ 
penditure  in  Walgreen’s  history. 
It  cost  well  over  $100,000. 
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Editor’s  Quiz 
Of  Gkivernors 
Aids  Kennedy 

Alan  Hathway,  managing:  edi¬ 
tor  of  Newsday,  won  inter¬ 
national  recognition  this  week 
with  his  coverage  of  the  two- 
week  trip  by  28  U.  S.  governors 
and  their  wives  through  Argen¬ 
tina  and  Brazil. 

As  the  only  representative  of 
a  single  newspaper  who  chose 
to  make  the  trip,  with  reporters 
of  UPI  and  AP,  Mr.  Hathway 
concentrated  on  the  significance 
of  what  the  governors  found, 
the  views  of  high  government 
officials  and  businessmen  in  the 
countries  visited,  and  the  pos¬ 
sibilities  for  improving  inter¬ 
national  relations  and  hemi¬ 
spheric  solidarity  and  increas¬ 
ing  American  investments  in 
Latin  America. 

Mr.  Hathway  distributed  a 
questionnaire  to  all  of  the  gov¬ 
ernors  and  summarized  their 
comments  in  a  copyright  story 
filed  from  Sao  Paulo  on  Nov. 
27,  the  night  they  returned  to 
the  United  States.  He  followed 
this  next  day  ^^^th  a  roundup 
story  quoting  their  individual 
comments.  Both  stories  were 
<listributed  by  UPI  and  AP. 

Twenty-six  of  the  governors 
answered  the  eight-point  ques¬ 
tionnaire.  All  enthusiastically 
said  the  trip  had  been  thought- 
provoking,  beneficial  and  in¬ 
formative  for  both  guests  and 
hosts.  Many  made  solid  sugges¬ 
tions  which  undoubtedly  will  be 
of  interest  to  President-elect 
Kennedy  in  reshaping  U.  S.  pol¬ 
icy  on  Latin  America. 

Mrs.  Evelyn  Hathway  accom¬ 
panied  her  husband  on  the  ardu¬ 
ous  trip. 

The  tour  was  conducted  imder 
the  auspices  of  the  Governors’ 
Conference,  which  at  its  meet¬ 
ing  in  San  Juan,  Puerto  Rico, 
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ON  PLATFORM  —  A  standing- 
room-only  audience  ot  over  3,000 
greeted  "Dear  Abby"  (Mrs.  Mor¬ 
ton  Phillips  of  Los  Angeles)  when 
the  McNaught  Syndicate  advice 
columnist  spoke  in  Hartford  re¬ 
cently.  She  was  introduced  by  Mrs. 
Patricia  Macko,  at  right,  women's 
editor  of  the  Hartford  Times. 


in  1959  decided  that  if  they  were 
going  to  travel  out  of  the  coun¬ 
try.  they  should  do  so  in  an 
area  of  potential  friendship.  The 
result  was  an  invitation  from 
the  governments  of  Argentina 
and  Brazil.  It  was  the  first  time 
in  history  that  half  the  gover¬ 
nors  of  the  United  States  ever 
went  to  a  foreign  nation  in  a 
group. 

Governor  Stephen  McNichols 
of  Colorado,  chairman  of  the 
Governors’  Conference,  has  re¬ 
quested  Mr.  Hathway’s  full 
notes  as  well  as  tear  sheets  to 
help  him  prepare  his  presenta¬ 
tion  to  President-elect  Kennedy. 

Mr.  Hathway  praised  “the  im- 
stinting  cooperation  of  UPI  ex¬ 
ecutives  and  representatives  in 
all  areas.” 

Mr.  Hathway,  who  speaks 
Spanish,  had  made  frequent 
trips  to  Central  and  South 
American  countries  and  has  be¬ 
come  an  authority  on  Latin 
America. 

• 

Slaying  Suspect 
Responds  to  Letter 

Philadelphia 

The  greatest  manhunt  this 
city  has  seen  in  years  ended 
this  week  when  an  alleged  killer, 
Albert  Raymond,  surrendered  to 
staffers  of  the  Negro  newspaper, 
the  twice-a-week  Philadelphia 
Tribune. 

Raymond,  an  ex-convict, 
wanted  for  the  fatal  shooting 
of  plainclothesman  William 
Powell,  called  the  Tribune  offices 
following  a  letter  of  appeal  to 
him  to  surrender  authorized  by 
his  mother  and  printed  on  the 
front  page  of  the  Tribune. 

Tribune  reporter  William  J. 
Daniels  and  cameraman  Thomas 
Hanks  were  assigned  to  meet 
Raymond  on  a  street  corner. 
After  an  interview  and  pictures, 
he  acompanied  him  to  detective 
headquarters. 


Greeley  Stamp 

(Continued  from  page  76) 


Collectors  desiring  first  day 
cancellations  of  the  4-cent  Hor¬ 
ace  Greeley  “Famous  American” 
stamp  may  send  addressed  en¬ 
velopes,  together  with  remit¬ 
tance  to  cover  the  cost  of  the 
stamps  to  be  affixed,  to  the  Post¬ 
master,  Chappaqua,  New  York. 

Each  envelope  must  be 
marked  in  pencil,  in  the  upper 
right  comer,  indicating  the 
number  of  stamps  to  be  affixed 
(singles,  blocks,  etc.).  An  en¬ 
closure  of  medium  weight  should 
be  placed  in  each  envelope  and 
the  flap  either  turned  in  or 
sealed. 

The  outside  envelope  to  the 
Postmaster  should  be  clearly 
marked  “First  Day  Covers  4- 
cent  Greeley  Stamp.”  Collectors 
are  cautioned  that  orders  for 
first  day  covers  must  not  include 
requests  for  uncanceled  stamps. 

Among  foreign  newspapers 
which  have  been  illustrated  on 
stamps  are  La  Estrella  de 
Panama  in  1953  when  that  paper 
was  100  years  old,  the  Wiener 
Zeitung  on  Austrian  stamps  of 
1954  to  mark  the  250  anniver¬ 
sary  of  that  paper,  and  on  East 
German  stamps  of  1955  the 
Leipziqer  Zeitung  and  the  Neue 
Rheinische  Zeitung.  Russia  in 
1949  and  1950  issued  stamps 
portraying  front  pages  of  Prav- 
da  on  the  occasion  of  Press  Day. 
During  the  shortlived  Spanish 
republic  in  1936  a  set  appeared 
for  the  Madrid  Press  Associa¬ 
tion. 

Printing  presses  have  been  fea¬ 
tured  on  many  stamps  of  many 
countries,  including  Hungary, 
Poland,  San  Marino,  Austria, 
Germany,  Bulgaria,  Czechoslo¬ 
vakia  and  Finland.  Newsprint 
has  been  featured  on  the  stamps 
of  Canada,  Newfoundland  and 
Pakistan.  The  current  20  cents 
Canadian  stamp  shows  news¬ 
print  manufacturing. 

West  Germany  in  1954  issued 
a  stamp  to  Ottmar  Mergenthaler 
and  his  Linotype  machine  on  the 
centenary  of  his  birth  in  Ger¬ 
many.  Japan  and  the  nearby 
American  administered  Ryukyu 
Islands,  a  few  years  ago  issued 
stamps  for  newspaper  week  fea¬ 
turing  a  newspaper  matrix  in 
the  form  of  a  pen.  Native  editors 
were  also  illustrated  on  the 
stamps  of  the  Ryukyu  Islands. 
• 

Sports  E<1  Retires 

Albany,  N.  Y. 

A  civic  testimonial  dinner  has 
been  arranged  Jan.  22  in  honor 
of  Charles  F.  Young,  who  re¬ 
tired  as  sports  editor  of  the 
Knickerbocker  News  after  50 
years  in  the  business. 


Omer  J.  Shively  Jr. 


Promotion  ami  PR 
Manager  Appointed 

Wilmington,  M 

Omer  J.  (Dick)  Shively  Jr„ 
has  been  appointed  manager  of 
the  Wilmington  News-Jonnul 
Company’s  new  public  relatwns 
and  promotion  department 

He  is  under  Harry  C.  Harbi- 
son,  adv'ertising  director,  but  is 
in  charge  of  all  promotion.  Mr. 
Shively  first  joined  the  comp*BT 
in  1945  and  came  back  to  the 
retail  advertising  departmes:  i 
two  years  ago  after  a  period 
that  included  Army  service  aad 
posts  on  weeklies. 

• 

Georgia  Daily  Orders 
New  Four-Unit  Press 

Chicio) 

The  Waycross  (Ga.)  Joumir 
Herald  has  ordered  a  4-unit  S2- 
page  Goss  Universal  Press  fe 
delivery  early  in  1961,  Jack  J. 
Williams  Jr.,  editor  and  psb- 
lisher,  announced.  This  pif?? 
will  be  housed  in  a  new  buildir,: 
addition  under  construction. 

The  press  will  be  built  to  ft- 
Joumal-Herald’s  rt>quireme'- 
by  the  Goss  Company.  It  will  b 
arranged  in  a  straight  line  wiu 
a  roll  stand  on  one  end  and  t- 
folder  on  the  other. 

Each  of  the  four  semicyh- 
drical  units  will  print  eithe 
newspaper  black,  or  ROP  mw 
on  a  web  two  standard  newsps- 
per  pages  wide,  to  produce 
eight-page  paper. 

• 

Klein  Weighs  Future 

Herbert  Klein  said  at 
Sigma  Delta  Chi  conventk*  | 
New  York  last  week  he  wasM 
undecided  on  his  future  bntl  j 
intended  to  remain  in  newsp*F'| 
work.  He  has  been  on  leare  » 
absence  as  editor  of  the  Copl^ 
owned  San  Diego  (Calif.) 
and  Tribune,  while  servinf  > 
press  secretary  to  Vice  PW 
dent  Nixon  for  the  PresidfliB 
campaign. 
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Turkey  Lifts 
Harsh  Press 
Restrictions 

Ankara 

Turkey’s  revolutionary  gov- 
gnunent  has  wiped  out  restric- 
tj(«s  on  tlie  press  that  were 
japoued  by  the  deposed  regime 
rfex-Pretnier  Adnan  Menderes. 

A  new  press  law  worked  out 
committee  of  newsmen  and 
•■nbers  of  the  ruling  National 
Unity  Ck)mmittee  lifts  the  ban 
on  criticism  of  public  officials 
but  places  the  burden  of  proof 
on  newspapers. 

The  new  law  eliminates  prison 
terms  for  publishers  of  news¬ 
papers  carrying  criticism  and 
states  that  only  in  cases  where 
publications  openly  incite  re¬ 


bellion  can  they  be  closed. 

The  new  law  grants  the  right 
to  sue  to  any  official  who  feels 
himself  wrongly  criticized.  In 
that  case,  the  author  of  the 
article  in  question  and  his  edi¬ 
tor  must  present  evidence  in  a 
court  within  15  days.  If  the 
court  rules  against  them,  the 
writer  and  editor  may  be  im¬ 
prisoned  for  terms  up  to  4% 
years  and  the  publisher  fined. 

The  Turkish  press  generally 
is  enthusiastic  about  the  new 
law  but  objects  to  the  retention 
of  prison  terms  even  in  libel 
cases. 


Copy  in  Hebrew 

Opening  a  radio  facsimile  cir¬ 
cuit  of  Press  Wireless,  Inc. 
this  week,  the  Jewish  Tele¬ 
graphic  Agency  transmitted  a 
story  in  the  Hebrew  alphabet  to 
its  Tel  Aviv  office  of  the  Israeli 
news  agency. 


ANNOUNCEMENTS 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


Netctpapert  For  Sale 


A  RARE  OPPORTUNITY 

Tlia  remarkabla  earning  record  of  this 
vol.-pay  semi-wkly  in  So.  Calif. — 
$35,000  pilus  fat  salary  and  bonuses 
first  6  moe.  1960 — may  push  price  up 
10%  from  present  $600,000  after  first 
of  yr.  We  recommend  immed.  invest- 
ing  by  qualif.  imblisher  able  to  handle 
29%  dwn.  pyt.  Publisher  oriented  to 
l>aid  circulation  need  have  no  reserva¬ 
tions  about  this  operation.  It's  solid, 
astonishingly  lucrative  and  volume 
continues  to  increase.  Publisher’s  age 
only  reason  for  stepping  out.  Don  C. 
Matchan,  The  Krause  Go.,  130  Main 
St.,  Los  Altos,  Calif. 


FOR  SAL£ 

Latin  America’s  Oldest 
English-language  weekly, 

THE  SOUTH  PACTFIC  MAIL, 
in  Santiago,  Ohile.  Owner-operator  can 
expand  operation  which  has  been 
profitable  for  many  years.  Print  shop 
and  building,  eetabli^ed  job  printing. 
Pleasant  living  in  a  stable  country, 
geod  English  schools.  Just  right  for 
a  young  man  who  wants  to  have  a 
whale  of  a  time  or  for  older  man 
who  wants  to  relax  in  the  country 
with  the  best  fishing  in  the  world. 
$7,500  down  and  terms.  Write  David 
A.  Phillips,  6309  Dahlonega  Road, 
Washington  16,  D.C. 


ANNOUNCEMENTS 


NEW  YORK  WEEKLY  newspaper  and 
job  shop.  Wealthy  community.  To 
settle  estate.  Box  513,  Editor  &  Pub¬ 
lisher. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

Newspaper  Brokers 

Newspaper  Consultants 

ITS  NOT  the  down  payment  that 
bays  the  newspaper — it’s  the  person- 
•1^  and  ability  of  the  buyer.  This 
ii  why  we  insist  on  personal  contact 
ailing. 

LEN  FEIGHNER  AGENCY 

Bn  112  Mt.  Pleasant.  Mich. 

DOES  YOUR  PUBLICATTON  need 
financial  help?  Consult  us  now.  Refer¬ 
ences.  No  brokers.  Box  662,  Editor  & 
Publisher. 

SWITCHING  TO  OFFSET?  Don’t  be 
misled  by  equip,  salesmen.  Your  first 
month’s  savings  pay  our  fee.  Set-up. 
solve  problems,  counsel  and  work  with 
staff — 15  yrs.  exp.  all  phases,  adv.  to 
producUon.  MEDIA  DEVELOPMENT 
OORP.,  Box  576,  Editor  &  Publisher. 

AEIZ.  NEWSPAPER  PROPEafnES 
Dnn  Sellers,  626  E.  Main.  Mesa.  Aris. 
Affiliate  of  Cummins  Trust 

SALES  -  PURCHASES  handled  with 
daention.  P.  T.  Hines,  Publishers 
Savioe,  Box  3132,  Greensboro,  N.  C. 

Newspapers  For  Sale 

CALIFORNIA  EXCLUSIVE 
RURAL  WEEKLY 

Good  plant,  good  farm  area.  $10,000 
down  includes  receivablss.  Jos.  A. 
Snyder,  Newspaper  Broker,  2234  East 
Romneya  Dr.,  Anaheim,  Calif. 

(DNFIDEN'nAL  INFORMATION 
Daily  Newspaper  Pn^rties 

W.  R  Glover  Co.,  Ventura,  Calif. 

,  WESTERN  NEWSPAPERS 

a.  Snyder,  2234  Bast  Romneya 
Drive,  Anaheim.  California.  Phone: 
KEystone  3-'1361,  day  or  ni^tl 

Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  A  ASSOCI¬ 
ATE,  Suite  60(1-601,  6881  Hollywood 
Blvd.,  Los  Angeles  27,  California. 

I^AL  ,  .  .  418  South  Burdick  Street, 
Jilsmaioo  8,  Mich.  FI  2-6922  .  .  . 

’’America's  No.  I  Newspaper  Broker" 

CONNECTICUT  WEEKLY  grossing 
over  $60,000.  Clean,  modern  shop. 
Building  included  $82,000  cash.  Box 
497,  Editor  A  Publisher. 

may  brothers,  Binghamton.  N.  Y. 
utsklished  1914.  Newn)apers  bought 
and  sold  without  publicity 

JOD  CANT  beet  midweet  newsmipen 
stability.  HERMAN  KOCH,  2923 
Virginia  St.,  Sioux  CSty,  Iowa. 

CALIFORNIA  EXCLUSIVE 

DAILY  $20,000,  DOWN 

Isolated,  well-established,  in  diversified 
income  town,  sound  profitable,  good 
plant,  act  quickly.  Jos.  A,  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr.,  Anaheim.  California. 

WB  KNOW  CALIF.  AND  ARIZONA 
“•••WDers — and  they  know  us!  If  you 
•sat  to  buy  a  California  or  Arizona 
“••spaper  property,  let  us  show  you 
TO*  our  personal  service  operates. 
GABBiatT  &  HANCOCK 

8709-B  Arlington  Avenue 

Kivertide  California 

EXCELLENT  WEEKLY  Chart  2  Area 
for  outright  sale,  with  $25,000  cash 
required ;  partnership  Chart  3  Area 
$30,000  required.  P.  T.  Hinee,  Pub¬ 
lishers  Service,  P.  O.  Box  3132, 
Greensboro.  N.  C. 

NHWBPAPER  APPRAISALS  for  all 

1  Newspaper  Service  Co.,  Inc., 

S,  Bonita  Dr.,  Panama  City,  Fla, 

CALIFORNIA  RURAL 
EXCLUSIVE  WEEKLY 
newspaper,  exceptionally  fine  plant, 
steady  grrowth,  isolation  from  competi¬ 
tion.  Operating  profit  $21,000.  Ctown 
payment  $25,000.  Joe.  A.  Snyder,  News¬ 
paper  Broker,  2234  E.  Romneya  Dr., 
Anaheim,  Calif. 

1  ★  ★  SOUND  INVESTMENTS 

In  Selected  Publication  Properties 
ARTHUR  W.  STYPES 

Market  St.,  San  Francisoo-5 

Nesespaper  Appraisers 

^nations  of  newspcqmrs  for  tax  and 
purposes.  Qualified  court  wit- 
Comprehensive  reports  submitted. 
A  S.  VAN  BENTHUYSEN 
fw  Ocean  Avenue.  Brooklyn  26.  N.Y. 

CONN.  WEEKLY,  established  11  yrs., 
lovely  town,  huge  potential,  unique 
opptyl  Ask  $40,000.  H.  K.  Simon, 
Pelham.  N.  Y. 

Netotpapert  Wanted 


WHAT  DO  YOU  WANT  IK  CAUF.  ? 
Vernon  V.  Paine  with  L.  H.  Paine. 
P.O.  Box  265,  Upland,  Calif. 


DAILY  WANTED  3M  to  lOM  circu¬ 
lation.  Have  substantial  down.  Will 
consider  opening  where  owner  looking 
ahead  to  retire.  Box  521,  BMitor  & 
Publisher. 


ARE  YOU  A  PRINTER-PUBLISHER 
who  would  like  to  stick  to  job  work 
without  worrying  about  a  paper  every 
week  7  I  am  interested  in  buying  a 
West  Cocu^t  weekly,  with  or  without  a 
plant.  You  can  sell  me  your  paper, 
keep  your  equipment.  You  can  con¬ 
tinue  to  print  paper  under  suitable 
terms,  or  job  can  be  turned  over  to 
another  shop  in  area  if  facilities  are 
adequate.  Box  679,  Editor  &  Publisher. 


WEEKLY  Chart  2  Area  with  plant. 
$50,000.  gross  or  better.  Box  536, 
Editor  &  Publisher, 


WEST  COAST  WilEKLY.  Have  ade¬ 
quate  financing  for  anything  from 
small  to  $100,000  or  over  gross  op¬ 
eration.  Decision  will  depend  on  earn¬ 
ings,  growth  potential,  competition  t.nd 
location.  Would  consider  majority  in¬ 
terest  if  present  owner  wants  to  stay 
with  business.  Box  569.  Editor  & 
Publiidier. 


Loans  and  Financing 


LOANS  NEGOTIATED— $200,000  and 
up,  for  expansion  or  purchase  of  news¬ 
papers,  radio  and  TV  properties,  PUB¬ 
LISHERS  SERVICE,  P.  O.  Box  3132. 
Greensboro.  North  Carolina. 


NEWSPAPER  SERVICES 


Features  For  Sale 


EXCEPTIONAL  OPPORTUNITY 

Profitable  54-year-old  weekly  newspa¬ 
per  and  commercial  printing  business 
for  sale.  New  York  metropolitan  area. 
About  $210,000.  Full  return  of  invest¬ 
ment  (after  taxes  and  depreciation) 
within  seven  years  on  present  volume. 
Plenty  of  opportunity  for  increased 
business.  Write  Box  561,  Editor  & 
Publisher. 


GO  OFFSET  the  easy  way.  Prize¬ 
winning  exclusive  Illinois  offset  weekly 
chain.  Grossing  $34,000.  Pop.  4M. 
$10,000  down.  Box  540,  Editor  & 
Publisher. 


MISSOURI  EXCLUSIVE  WEEKLY  in 
$30  M  gross  class,  price  $25H.  Would 
sell  interest.  Bailey-Krehbiel,  Box  396, 
.Salina,  Kansas. 


SUBURBAN  WEEKLY.  Good  paper  in 
growing  midwest  city  of  12,000. 
$50,000.  Terms.  George  Norman  &  Co., 
625  Davenport  Bank  Building,  Daven¬ 
port,  Iowa  322-0130. 


UNOPPOSED  COUNTY  SEAT  semi¬ 
weekly  in  Midwest  ready  for  daily. 
Rapidly  growing  community.  Consistent 
money-na^er.  Orwner  made  over  $20,000 
for  past  five  years,  plus  many  capital 
improvements.  Will  sell  land,  build¬ 
ings,  equipment  and  machinery  debt 
free  for  $175,000  cash  to  financially 
responsible  buyer  within  60  days.  Box 
564,  Editor  &  Publisher. 

Publications  for  Sale 

EUROPE  MOST  PROFITABLE 
French  technical  review  monthly:  28 
years  faithful  advertisers  $120,000  and 
subscribers  $30,000  a  year.  Owner  re¬ 
tiring;  wants  to  sell  or  acquire  asso¬ 
ciate.  Possibility  credit.  Box  557,  Bkli- 
tor  &  Publisher. 

TWO  WEEKLY  INDUSTRIAL 
FRENCH  PUBLICA'nONS  (Paris) 
Great  promise,  only  subscribers  $20,000 
a  year.  One  industrial  YEARBOOK; 
advertising  $24,000  a  year.  Interesting 
price.  Small  industrial  ADVERTISING 
AGENCY  working  already  with  Ameri¬ 
can  firms',  for  sale  or  association.  Good 
opportunity.  Box  559,  Editor  &  Pub¬ 
lisher. 


SYNDICATED  WALL  ST.  COLUMN: 
Confirmed  inside  Wall  St.  News.  Adds 
prestige  and  a  financial  section  to  your 
paper.  Weekly  column  is  presently  suc¬ 
cessful  in  magazine  field.  Huge  in¬ 
vestor  market  focters  circulation  and 
advertising.  J.  D.  Barnes.  67  Wail 
Street,  New  York  5.  New  York. 


Features  Wanted 


CARTOONS  WANTED  by  national 
business  newspaper;  executive  audi¬ 
ence  ;  will  consider  strip.  Box  594, 
Editor  &  Publisher. 


Promotion 


PLUS  BUSINESS  GUARANTEED  I 
Unique  TV  page  builds  revenue  and 
reader  interest.  We  handle  entirely  or 
just  set-up  and  sell.  MEDIA  DEVEL^ 
OPMENT  CORP.  Box  581,  Editor  & 
Publisher. 


Press  Engineers 


NEWSPAPER  ERECTORS.  INC 
Erecting- Planning-Repair 
P.O.  Box  124.  Islip,  New  York 
Juniper  1-3074 

Erecting  by  Paul  F.  Bird,  Gen’I.  Mgr. 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
CO.,  INC. 

1100  Roes  Ave.  -  1316  Ashland  St. 

Dallas  2,  Texas  Riverside  1-636$ 

ERECTING,  DISMANTLING, 
TRUCKING,  REPAIRING, 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  38,  N.  Y. 
BArclay  7-9775 

UPECO.  INC. 

Move — Erect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurst,  N.J. — Phone  GEneva  8^744 


IT  IS  NOT  ADVISABLE 

to  aMd  bakr  packagss  or  origlmal 
material  to  E  *  P  bos  nomboial 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Compofing  Room 


LINO-INTER  FONTS 

Ov«r  600  beautifully  contrasted 
Fonts.  Free  of  hairlines,  irood  com¬ 
binations  ears  and  t<^.  Money 
back  ituarantee  with  each  Font. 
List  sent  on  request,  proofs  and 
prices  sent  on  Fonts  desired. 

MATRIX.  INC. 

162  Forest  Street,  N,  E., 
Warren,  Ohio 


L  &  B  HEAVY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  United  States 
and  foreitm  countries.  “Ask  the  man 
who  uses  them."  $84.60  to  $07.50. 
None  better  at  any  price.  Write  for 
literature. 

L  &  B  SALES  COMPANY 
Box  560,  Elkin,  North  Carolina 
World’s  Larprest  Distributor  of 
Newspaper  Form  Trucks 
Teiephones:  835  and  1613 


ONE  MODEL  CSM  INTERTYPE,  (tas, 
good  shape  including;  7  fonts  4-  3 
extra  mags — spare  parts — many  liners 
— fractions — border  block — mag.  rack. 
Approx.  200  galleys,  all  sizes:  approx. 
1-ton  of  type  metal:  two  steel  table 
tops :  500-lb.  gas  remelt  furnace;  7 
Margach  molds.  No  dealers!  All  for 
$4,250.  Reason :  stone  cold  type.  Will 
talk  turkey.  Box  542,  Editor  &  Pub¬ 
lisher. 


Pre»g  Room 


TUBULAR  ! 

24-Page  Duplex  Standard  2/  Color  and  1 
%  &  %  Page  Folders  AC  Motor  Drive. 
Vacuum  Caisting  Box  and  Stereo.  I 

HOE 

8  Units  &  2  Folders  22%"  ' 

Balloon  Former  80  page  papers  I 

Steel  Cylinders,  Roller  Bearings  I 
AC  Motor  Drive,  Conveyors  ^ 

HOE  ' 

32-Page  Rotary  2234''.  %  &  H  Page  | 
Folder,  Stereo  Machinery  &  AC  Motors  ; 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.  New  York  17.  N.Y. 
Murray  Hill  2-5164 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 

I  Payable  with  order  I 


4-tim*$ _ 55c  p*r  line 

3-times _ 70e  per  line 

2-times _ 80c  per  line 

1-time  _ 95c  per  line 


Add  25c  for  box  service 
Air-meil  service  on  box  numbers  also 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 


4-times _ $1.00  per  line 

3-times _ $1.15  per  line  ! 

2-times _ $L30  per  line 

1-time  _ $1.45  per  line 


DEADLINE  FOR  ADVERTISING 
WodMsday,  noon 

Count  five  average  words  per  line. 

(No  abbreviations) 

BoKholders’  identity  held  in  strict  con-  i 
fidence,  and  all  replies  mailed  uch  day 
as  they  are  received. 

Editor  &  Publisher 
Co,,  Inc.  I 

1475  Broadway,  Now  Yorli-36,  N.Y. 
Tolopbono  BRyant  9-3052 


Pres*  Room 


FIRST  TIME  OFFEREDI 

Goal  8  Unit  Press 
or 

2  Complete  4  Unit  Presses 
22%"  Cut-Off 

Substructure  Roll  Stands  with  Ten¬ 
sion  Control 

2  Almost  new  (1955)  150  H.P. 

A.C.  drives 
2  Color  Humps 

2  Units  with  reversible  cylinders 
2  Almost  new  Pony  Autoplates 
2  Almost  new  Sta-Hi  Master 
Formers 

Full  complement  matched  steel 
chases 

Available  iitunediately  from 
The  Wichita  Beacon 
Wichita.  Kansas 
For  Sale  Bv 

Inland  Newspaper  Machinery  Corp. 

1720  Gheri^  Street 
Kansas  City.  Mo. 

Ha.  1-5365 


SCOTT  OCTUPLE— 223/4'- 

4  Steel  Cylinder — Roller  Bearing  Units 
1  Unit  Reversible  w  Color  Cylinder. 
Double  3  to  2  Scott  Folder  w  C-H 
Conveyors — Scott  3  Arm  Reels  w  Jones 
Automatic  Tensions — Trackage.  Turn¬ 
tables.  Located  Boston  Herald-Traveler.  | 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17,  N.  Y. 
Oxford  7-4590 


3-unit  GOSS,  double  folder,  22%"  end 
feed,  color  hump,  AC,  drive. 

16-page  DUPLEX  TUBULAR.  2  to  1 
model,  stereo-mat  roller,  AC,  drive. 

5-unit  GOSS,  Hi  Speed,  Double  Folder. 
22% "  Color  Hump,  Reels,  Tensions, 
AC,  Drives,  CVH  (lonveyors. 

LOYAL  S.  DIXON  CO. 

“Newspaper  Press  Erector” 

11164  Saticoy  St.  Sun  Valley.  Calif. 
POplar  5-0610  TRiangle  7-3871 


6  UNIT  SCOTT— 23  9/16"  | 

2  Double  Folders — 2  AC  Press  Drives  | 
On  Substructure  with  Roll  Arm  Stands  : 
Located  Knoxville  Journal. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17.  N.  Y. 
Oxford  7-4590 


DUPLE  TUBULARS,  16  and 
20-page.  All  Stereotype 

HOE-DUPLEX  S(X)TT  press 
units  with  color  cylinders. 
22%"  length. 

HOB  totally  enclosed  curved 
router  22%"  length. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


HOE  SEXTUPLE— 223/4" 

3  Units  with  extra  Color  Cylinder 
AC  Drive— End  Fed— MUST  MOVE. 
Located  Lebanon  (Pa.)  News. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17,  N.  Y. 
Oxford  7-4590 


COLE  QUARTERFOLDER,  portable 
all  types  rotary  presses.  Time  and 
money-saver.  OKLAHOMA  CITY  MA¬ 
CHINE  WORKS.  INC..  1637  West 
Main,  Okiahoma  City,  Okla.  Ce  6-8841. 


Press  Rr»om 


DUPLEX  PRESSES— 23  9/16" 

21  Metropolitan  Units,  5  with  Color 
Cylinders,  5  Folders  w  Upper  Formers, 
5  Copco  Color  Fountains.  On  substruc¬ 
ture  with  Reels  and  Automatic  Ten¬ 
sions.  C^n  divide  into  any  size  Press 
to  suit  your  needs.  Units  and  Folders 
removed  intact  and  i>riced  attractively. 
Available  as  result  of  mechanical  mer¬ 
ger  of  St.  Louis  Globe-Democrat  and 
Post-Dispatch . 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17,  N.  Y. 
Oxford  7-4590 


GOSS  48  -  PAGE  PRESS.  Decker. 
23-9/16"  cutoff,  double  folder.  Reverse 
cylinder  and  color  fountains  for  two 
colors  and  black.  A.C.  drive,  end  fed. 
Must  sell.  Available  immediately. 
Herald,  Grand  Forks,  North  Dakota. 


DUPLEX  OCTUPLE— 223/4" 

4  Metropolitan  Units  —  Double  Folder. 
AC  Press  Drive.  On  substructure  with 
Roll  Arms  or  (*an  furnish  Reels. 
Located  Staten  Island  Advance. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17,  N.  Y. 
Oxford  7-4590 


ONE  Z  TYPE  16-page  Hoe  Unit  End 
fed  with  paper  roll  stand  equipped 
with  automatic  tension,  full  set  of 
rubber  rollers,  2  angle  bars,  2  com- 
IJensators.  Can  be  seen  in  operation. 
Contact  Prank  Croxford,  White  Plains, 
N.  Y.  WTI  9-8200. 


HOE  DIRECT  PRESSURE 


800  Tons — Heat  Top  and  Bottom 
AC  Motor  - 

Located  St.  Louis  Post-Dispatch 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17,  N.  Y. 
Oxford  7-4590 


Wanted  to  Buy 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

(Formerly  Inlattd  Newspaper  Srtpply  Co.) 
1720  Cherry  St.  Kansas  City  8,  Mo. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7-4590 


Linotypes — Intertypes — Ludlows 
PRINTCRAET  REPRESEaiTATTVES 
37  Warren  St.  New  York  7,  N.  Y. 


WANTED:  8-page  Duplex  or  Goss  flat¬ 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  NORTHERN  MACHINE  WORKS. 
323  No.  4th  Philadelphia  6,  Pa. 


HOE  SIMPLEX  UNITS 
Universal  Ptg.  Eiquipment  Co.,  Inc. 

750  Valley  Brook  Avenue 
Lyndhurst,  New  Jersey 


TELETYPEKETTEai  —  High  speed 
oixerating  unit  with  adaptor  keyboard. 
State  model  and  style  of  machine  ap¬ 
plied  to,  asking  price  and  when  avail¬ 
able.  Box  538,  EJditor  &  Publisher. 


COMPOSING  ROOM 


Linotypes,  Intertypes,  Ludlows,  Brods 
t^onotabular  Strip  Casters. 


PRESS  ROOM 


Color  Deck  for  Single  Width  Rotini 
Press  23-9/16"  cut-off. 


DUPLEX  PRESSES 


Model  A  Duplex 
Model  E  Duplex 
24/48  Page  Duplex  Super  Rotary  Uilt 
Type  22%  cut-off. 
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12-Page  Duplex  Tubular. 
16-Page  Duplex  Tubular. 


Clai 


GOSS  PRESSES 


PHON 


Goss  Comet 
Goss  Cox-O-Type 
1 6/32  Page  Goss  Rotary  Unit 
22%  cut-off. 


24/48  Page  Goss  Rotary  Deck 
22%  cut-off. 
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HOE  PRESSES 


16^32  R.  Hoe  Rotary  Deck 
22%  cut-off. 


T»t. 


16/32  Pago  Hoe  Rotary  Unit 
22%  cut-off. 
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All  presses  can  be  purchased 
complete  with  stereo  —  mat 
rollers.  We  deliver,  install  — 
guarantee  —  anywhere! 
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STEREO  EQUIPMENT 
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Duplex  Heavy  Mat  Roller. 
Goss  45  C  Heavy  Mat  Roller. 


Inside  shavers,  tail  cutters,  chIpplM 
blocks  and  routers.  All  cut-offs. 
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Ostrander  8()0-ton  Moulding  free. 
Lake  Erie  l6(X)-fon  Direct-O-Mat. 


Plato  shavers,  melting  furnaces,  8-cs- 
umn  casting  boxes,  scorchers. 

R.  Hoe  Vac.  back  k>ox  with  Plata  fw' 
isher  and  pneumatic  pump.  Ww 
Pony  Autoplato,  both  22%  with  7/!k 
plate. 
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YOU  NAME  IT  — 
WE  WILL  SUPPLY! 


UNIVERSAL  PRINTINC 
EQUIPMENT  CO.,  INC. 
"UPECO" 

750  Valley  Brook  Ave. 


Lyndhurst,  N.  J. 
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EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 
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Admi  'listrative 


Seman  we  'vRB  looking  po:t 

UK  Mcond  in  .  ommand  and  want- 

t.  »  «t«p  into  top  newapaper  man- 
^f>nt  role,  or  haa  been  relieved  of 
I  p.^.irpment  i>oet  throutrh  menrer 
limiUr  occurrence.  We  want  him 
^iKCt  our  new'paper  operation  and 
•itertinnK  <l<i>anment.  We  want 
r.  igfTBMive  cutM|»etent  man  who  can 
t  oooipetitive  field  and  move  ua 
urn  somber  3  to  the  number  I  news- 
^  of  the  state.  We  will  jtay  the 
jvi  top  wa(re>'  and  the  job  is  not 
,4  Wallers  and  weaklinRs  will  not 
•  ify.  State  liackKround  and  i>er> 
rai  information  in  first  letter.  Box 
:  Editor  t  rublisher. 


Circulation 


::p,  IL\TI0N  MANAGER  for  100,- 
I  cirenlation  weekly.  Medium  eon- 
r.icr  from  mail  to  newsboy  delivery. 

Know  route  setupb  and  newsboy 
•ocram>-  Good  salary.  Send  resume 
i>  Mils  Pitts,  itl  William  Street, 
'  New  Jersey,  or  call  GR  3-5000. 


CUuified  4dt>ertising 


ASSISTANT 

PHONEROOM  SUPERVISOR 

!  1  work  with  assistant  classified  man- 
,tw  in  full  pboneroom  operation  from 
s:a  trtiningr  to  records  and  trouble 
|tooun«.  Larse  metropolitan  (6)  day 
Typsj^  in  Chart  Area  Two,  staff  of  27. 
liny  Rinpany  benefita.  Salary  open, 
ipiil;  Box  501,  Editor  &  Publi^er. 

Typi  I - — — ■ 

IU.<SinED  MANAGER— for  fast- 
I  suburban  daily  in  Chart  Area 
.  Tbi)  salesman  experienced  in  train- 
t;  street  staff  and  phone  room. 
|r.oiiid  have  good  record  in  automotive 
nai  estate  linaire  building.  Pleaae 
TypiH.d*ta  on  performance  in  linage 
biding.  Attractive  salary  arrange- 
wit,  gtx)d  bonus  in  prospect.  Great 
^nunity  for  dramatic  building  of 
daaifiri  department  in  unusual 
c>n  dollar  market.  Box  567,  Editor 
Pnblisher. 
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Ditpioy  Advertising 


AGGRESSIVE  ADVERTISING  SALES¬ 
MAN,  layout  and  sales.  9,100  circu¬ 
lation.  $75.00  week  guarantee  plus 
bontia.  Write  John  M.  Bimawitx.  News, 
Shelbyville,  Indiana. 


SALESMAN  POSITION  OPEN  Jan.  1 
on  Vermont  evening  paper  for  edu¬ 
cated  young  man  willing  to  work. 
Will  train.  Write  Box  506,  Editor  A 
Publisher. 

ADVERTISING  MANAGER  who  can 
sell  and  supervise  with  emphasis  on 
the  sell.  Growing  Chart  Area  2  daily. 
Write  fully  giving  references,  salary 
expected,  ^x  539,  Editor  &  Publisher, 


AUVHaiTISING  -SALESMAN,  experi¬ 
enced,  6  day  daily  in  New  Me.xico. 
$6,000.00  plus  yearly  to  right  man. 
Give  references  and  full  details.  Box 
537,  Editor  &  Publisher. 


ANOTHER  PERMANENT  OPENING 
Jan.  1  for  young,  experienced  display 
salesman  on  expanding  evening  5-day 
daily.  Rush  complete  resume  and  ex- 
liected  salary  desires.  Doug  Parker, 
Adv.  Mgr.,  Press-Tribune,  Roseville. 
Calif. 


CATHOUC  WEEKLY  NEWSPAPER 
in  New  Jersey  interested  in  services 
of  experienced  Advertising  and  Field 
Manager.  State  Abilities,  References, 
Salary.  Catholio  preferred.  Box  578, 
Editor  &  Publisher. 


OPPORTUNITY  for  young,  aggrcMive 
nd  man  with  some  experience  layout 
and  selling.  References  required.  Sal¬ 
ary  plus  commission.  Herald,  Williston, 
N.  I). 
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CLASSIFIED  SALESMEN- 
lELEPHONE  SOLICITORS 

YOU  HAVE  THE  DESIRE  TO 
lOVT  AHEAD-  IN  THE  NBWS- 
IU>ER  FIELD  7 

pni  join  the  classified  staff  of  one 
America’s  most  progressive  news- 
^  located  in  a  city  of  2,000,000, 
Area  2,  and  owned  by  one 
the  largest  publishing  concerns  in 
country. 

w  openings  offer  top  salaries  for 
^ri?nced  and  proven  sales  people 
^want  to  be  in  on  the  ground  floor 
Jth  a  paper  sporting  one  of  the  most 
•ntastic  success  stories  to  date  in 
^Siaper  annals. 


resume  and  picture  to  Box  568, 
'toe  A  Publisher. 


Display  Advertising 


SALESMAN/MANAGER  for  estab¬ 
lished  group  Suburban  Weekly  News¬ 
papers.  Chicago  and  No.  III.  Prestige 
accounts  only.  High  draw  &  commis¬ 
sion.  Most  be  experienced  producer 
with  food  chains,  dept,  store  accounts, 
etc.  Golden  opportunity.  Write  Box 
548,  Editor  &  Publisher. 


EditorUd 


BEGINNING  REPORTE31S— Male  and 
Female.  Jobs  availabls  from  Coast  to 
Coast.  Send  reeumes.  location  i>refer- 
ence,  availability  date.  Contact:  Bill 
McKee.  BIRCH  PERSONNEL,  67  B. 
Madison  St.,  Chicago  2,  Illinois. 
CE  6-5670. 


EKPERIENGEH)  WRITERS  with  accu- 
rste  and  oommunicahle  knowledge  of 
college-level  physics  and  mathonatics 
needed  to  prepare  material  for  auto- 
matie  teaching  machines.  Rapidly 
growing  field  offers  unlimited  oppor¬ 
tunities  for  qualified  applicants.  Writs 
Western  Design  and  Electronics,  Div. 
U.  S.  Industries,  Santa  Barbara  Air¬ 
port,  Goleta,  Oalifomia. 


HERtising  MANAGER,  young, 
2  mqienenoed  to  sell  and  superviae 
i^iartment  of  growing  Central 
afomu  Weekly.  $120  to  start,  plus 
Write  fully  to  Boot 
Editor  A  Publisher. 


ADVERTISING  MAN,  ex- 
energetic.  For  fast-growing 
iiforaia  Weekly.  $100  plus  bonus 
«  beasfiu.  Permanent.  Write  all. 
^cee.  to  Box  461,  Editor  A  Pub- 


MSPLAY  advertising  salee- 
.r?®**;*-  be  qualified  in  lay- 
•*)*•.  Fastest  growing  market 
Write  giving  full  i>articulars. 
rrPA  Ifanager,  The  Poet-Reg- 
•  Idaho  Fills.  Idaho, 


REPORTER,  i>olioe.  sport  news  beat, 
few  meetings,  five-day  we^.  8  P.M.  to 
4  A.M. ;  $105  base  pay,  plus  overtime, 
expenses,  ail  benefits;  growing  daily  of 
18,000,  Chart  Area  2;  right  for  hard 
worker;  Must  relocate.  Write  Box  480, 
Editor  A  Publisher. 


WOMEN'S  EDITOR 

For  metropolitan  news¬ 
paper  in  excess  of  200,000 
circ.  in  Midwest.  Experi¬ 
ence  and  administrative 
ability.  Salary  in  excess  of 
$140.00  per  week. 

Address  Box  468, 
Editor  &  Publisher 


Hit) 
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Editorial 


WANTED;  DESK  MAN  with  ability  to 
handle  and  direct  staff  of  eight  to 
ten.  Box  475,  Editor  A  Publisher. 


ALL-AROUND  REPORTER  to  culti¬ 
vate  community  for  small  daily  near 
Boston.  SiKMta  decided  asset.  Hard 
working  organization  needs  newsman 
with  equal  capacity.  Pay  to  $80  for 
right  man.  Apply  Box  615,  Editor  A 
Publisher. 


CAPABLE  NEWSMAN  for  top  semi¬ 
weekly  in  Middle  Tennessee  town  of 
15,000.  Have  5-nian  news  staff,  modsm 
plant.  Write:  TULLAHOMA  NEWS. 
Box  1399,  Tullahoma,  Tennessee. 


CITY  EDITOR  for  progressive  medium 
daily,  salary  $9,000.  Seek  man  with 
record  of  achievement,  imagination 
and  thoroughness  in  newt  coverage  and 
staff  handling.  References  mandatory, 
although  applications  confidential.  Box 
530,  Editor  A  Publisher. 


COMBINA’nON  REPORTER  —  PHO¬ 
TOGRAPHER  for  small  Western 
Michigan  daily.  Need  man  who  can 
handle  all  phases  of  darkroom  process 
and  assist  on  sports.  Box  498,  Eklitor 
A  Publisher. 


GOOD  POSITION  for  mature  news¬ 
man  who  wants  to  get  away  from 
the  pressure  of  deadlines  and  also  is 
interested  in  mixing  some  deskwork 
with  his  reporting.  Must  enjoy  night 
routine  on  p.m.  paper.  Will  fsvor  ap¬ 
plicants  from  Northeast.  Box  600, 
Elditor  A  Publisher. 


IMMEDIA'TE  OPENINGS  for  reporter, 
combinstion  deskman-reporter  on  6- 
I  day  afternoon  daily.  Top  pay  for  good 
men.  Send  all  details,  first  letter.  Fred 
I  O.  Elaton.  managing  editor.  The  Sara- 
I  togian,  Saratoga  Springs,  N.  Y. 


Editorial 


LARGE  CONNECrnCUT  DAILY  has 
openings  for  two  capable  desk  men. 
New  ^gland  background  preferred. 
Box  516,  Elditor  A  Publisher 


MANAGING  EDITOR.  Need  to  replace 
man  who  is  moving  on  to  larger  field. 
Prefer  young  editor  from  smaller  paper 
or  exj>^enced  staff  member  with  ad¬ 
ministrative  ability.  If  you  are  quali¬ 
fied  to  work  with  and  supervise  staff 
of  seven  on  small  6  day  diuly  in  town 
of  17,000  this  is  an  opportunity  for 
growth  and  advancement.  Write  com¬ 
plete  information  to  George  Cooper, 
Gen.  Mgr.,  Telegraph-Bulletin.  North 
Platte,  Nebraska. 


REIPORTEIR:  Good  future  for  man 
with  general  news  experience.  Good 
salary,  top  benefits,  growing  commu¬ 
nity.  Relocation  expenses.  All  replies 
confidential.  Write  Mr.  Wenrioh,  Lan¬ 
caster  Newspapers,  Lancaster,  Ps.,  or 
phone  EiXpress  7-5251  collect. 


REa^RTER  OR  DESKMAN.  Prefer 
younger  man  with  some  experience 
on  smaller  daily  who  is  ready  for  a 
bigger  opportunity.  Salary  up  to 
$131.25  depending  on  experience  and 
ability.  6  day  39%  hour  week.  Write 
personnel  department. 

Morning  Star  A  Register-Reirablic 

Rockford,  Illinois 


REIPORTEK-PHOTOORAPHE® 
wanted.  Some  previous  experience  re¬ 
quired.  Position  on  fast  growing  tsb- 
loid  offset  weekly.  Work  in  distinctive 
Acadian  area  along  Maine-Canada 
border.  No  heavy  drinkers.  Good  wages 
for  the  right  man.  For  further  in¬ 
formation,  contact  Publisher,  Saint 
John  Valley  Times.  Madawaska.  Maine. 


REPORTESt  with  some  desk  experi¬ 
ence  for  (3iart  Ares  Two  50,000  ifftsr- 
noon  daily.  $130  for  fivs-year  man, 
proportionate  for  lesser  exiMrienee. 
Box  581,  Ejditor  A  EbibUsher. 


EDITOR  AND  PUBUSHER’S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 
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SPORTS  WRITER  for  Chart  Area  Two 
40,000  daily  with  emphaais  on  high 
school  sports.  Above  average  pay.  Box 
622,  Editor  &  Publisher, 

STRONG  A.M.  in  Chart  Area  2  wants 
alert,  fast,  accurate  with  pencil,  ready 
to  grow  into  slot  job  on  multi-edition 
paper;  pleasant  cdty,  good  pay.  No 
tyros  or  deadbeats  need  apply  for  this 
demanding  desk.  Box  528,  Eklitor  & 
Publirtier. 

AFTERNOON  NEWSPAPER  in  state 
university  city  has  an  opening  for  an 
experienced  general  assignment  re¬ 
porter,  preferably  one  with  some  expe¬ 
rience  in  using  news  cameras.  Chart 
Area  3.  Tell  all  in  first  letter.  Box 
655,  Blditor  &  Publisher. 

ASSISTANT  TO  MANAGING  EDITOR 
Good  salary,  opportunity  for  man  who 
can  qualify.  Prefer  midweatemer. 
Franklin  Rogers,  Free  Press,  Mankato, 
Minnesota. 

CATHOLIC  MAN,  experienced  in 
editing,  writing,  reporting  and  cir¬ 
culation  for  a  30-year  religious  order 
Magazine.  Give  full  particulars.  Box 
536,  Editor  &  Publisher. 

CITY  EDITOR — includes  school  board, 
city  hall,  features.  Need  photo  experi¬ 
ence.  Opportunity  for  advancement  and 
self  expression.  Some  headwriting. 
Must  have  initiittive.  Start  at  $90  and 
up.  If  interested,  contact  Ernie  Esch- 
btu;h.  Managing  Editor,  The  Oelwein 
Daily  Register,  Oelwein,  Iowa. 

DESKMAN  for  6-day  afternoon  paper 
in  Chart  Area  1.  Need  not  be  long 
on  experience  but  must  be  fast,  accu¬ 
rate.  Good  opening  in  January  on 
qu^ity  19,000-circulation  daily  for  am¬ 
bitious  man  cajtable  of  advancement. 
Box  580,  Editor  &  Publisher. 

EDITOR  for  Chart  Area  2  daily.  Top 
job  $12-$15,000.  Bonus  possible. 
HEADLINE  PERSONNEL  (Agency) 
56  W.  45  St.,  New  York,  OXford  7-6728 


EXPERIENCIT)  COPY  EDITOR  and 
proofreader  for  NYC  university  pub¬ 
lication.  Telephone  UNiversity  5-7171 
for  appointment. 

GENERAL  REPORTER  for  daily. 
List  experience,  salary  expected. 
Skagit  Valley  Herald,  Mount  Vernon, 
Wa^ington. 

NATIONAL  MARKimNG  MAGA¬ 
ZINE  headquartered  in  Chicago  seeks 
New  York  ^itor.  Primary  job  is  writ¬ 
ing  feature  articles  and  news  stories, 
for  which  ability  to  get  facts  and 
write  them  up  swiftly,  accurately  and 
interestingly  is  needed.  Solid  editorial 
background  in  newspapers  and/or  trade 
magazines  required,  plus  pleasing  per¬ 
sonality  and  good  knowledge  of  how 
U.  S.  business  operates.  Salary  de- 
I)ends  on  ability  and  experience.  Box 
552,  Eilitor  &  Publisher. 

REPORTER  with  general  e>perience 
for  important  suburban  beat  on  New 
England  100, CU9  circulation  daily. 
Go^  pay.  Eixcellent  benefits.  Must 
have  car.  Box  563,  Editor  &  Pub¬ 
lisher. 

RURAL  NEWS  EDITOR— capable  of 
organizing  and  gathering  news,  pic¬ 
tures  and  features  in  rural  circulation 
area  of  12,600  afternoon  daily.  Would 
also  have  chai'ge  of  rural  correspond¬ 
ents.  Easton  A.  Elliott,  Managing 
Editor,  Union-Sun  and  Journal,  Lock- 
port,  New  York. 

SPORTS  and  general  assignment  re¬ 
porter.  Will  edit  and  make-up  sports 
page  daily,  plus  other  reporting 
choree.  Should  know  camera  or  be 
willing  to  learn.  Apply  Clint  Andrews, 
Daily  News,  Box  1660,  Anchorage. 
Alaska. 

TAMPA  BAY  area  evening  daily  has 
opening  for  comiiotent  reporter-desk- 
man.  Good  salary,  other  benefits.  Give 
complete  resume  of  experience.  f\ir- 
nish  references.  Box  550,  Editor  & 
Publisher. 


YOUNG  FAMILY  MAN  capable  of 
taking  charge  of  small  southern  daily 
news  deiiartment.  Good  moral  conduct 
and  sound  business  ability  absolutely 
essential.  Box  547,  Editor  &  Pub¬ 
lisher. 

Mechanical 

MORNING  DAILY,  20,000  circulation, 
wants  journeyman  machinist  familiar 
with  linotype,  TTS,  etc.  Day  shift, 
good  pay,  good  equipment,  good  work¬ 
ing  conditions.  Write  full  details  to 
G.  Ek  Noble,  Herald,  Rutland,  Ver¬ 
mont. 

Public  Relations 


PRESS  RELATIONS 

An  excellent  opportunity  for  a  re¬ 
sourceful,  aggressive  young  man  to 
handle  all  press  relations  and  publicity 
for  the  public  relations  office  of  one 
of  the  nation’s  most  respected  research 
laboratories.  Must  have  initiative  and 
proven  ability  to  write  and  place 
scientific  articles. 

Please  send  resume  to  Miss  Sandra  L. 
Baasler,  Cornell  Aeronautical  Labora¬ 
tory.  Inc.,  4455  Genesee  Street,  Bufialo 
21,  New  York. 


WRITING 

PUBLIC  RELATIONS 
WRITER 

Progressive  expanding  Philadelphia 
Pharmaceutical  firm  has  interest¬ 
ing  and  challenging  opportunity 
for  skilled,  experience  writer  in 
its  Public  Relations  Department. 
Duties  would  involve  the  writing  of 
speeches,  special  reports  and  over- 
ail  promotional  material.  Excellent 
salary  along  with  liberal  benefit 
program.  Send  complete  resume — 
include  salary  needs.  Box  545,  Edi¬ 
tor  &  Publisher. 


PUBLICITY 

titan. 

PUBLIC  RELATIONS 
WRITER 

National  trade  association, 

Chicago,  looking  for  woman 
writer  specializing  in  women's 
interest.  Minimum  2  years 

daily  newspaper  experience 
as  general  reporter  or  in 
women's  depari’ment,  Variefy 
of  assignments;  be  able  to 
dig  out  facts;  write  fast  and 
well:  some  contact  with  edi¬ 
tors  and  members.  Must  be 
personable,  punctual,  "crea¬ 
tive."  Outstanding  employee 
benefits:  attractive  office.  i  igdods 

Age  to  35.  Send  complete  | 

resume,  photo  and  writing  i 

samples  to  Box  575,  Editor  &  o«  ci 
Publisher.  Samples  will  be  ibifitir. 
returned. 


MEDIA  RESEARCH 

stebf 

Major  metropolitan  New  York  Mr 
seeks  energetic  research  man.  f’mtli  um> 
anaiysis  of  statistics,  keep  linsft  i»  q, 
ords,  etc.  Start  new  department.  Gtd 
salary  to  start  with  opportimitr  k 

grow.  Write  letter  and  send  raan  ‘ _ 

to  Box  570,  Editor  &  Bubluher. 

INSTRUCTION 
Linotype  School 

OHIO  LINOTYPE  SCH(X)L 
LOGAN  4,  OHIO 
Linotype,  Intertype  InstmetiM 
Free  Information 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Administrative  I 


KEY  MANAGEMENT  POSITION 
wanted  by  a  34-year-old  practicing 
attorney  with  nine  years’  of  editorial 
and  production  experience.  For  de¬ 
tailed  brochure  write  Box  462,  Editor 
ft  Publisher. 

EX-PUBLISHER,  38,  with  16  years 
experience  all  departments,  including 
backshop,  desires  challenging  oppor¬ 
tunity  as  General  Manager  or  Asst. 
Publisher  in  aggressive  paper  with 
growth  potential.  Proven  record  of 
solid  growth,  production  economy  in 
non-metropolitan  field.  For  complete 
information,  references,  write  Box 
646,  Elditor  &  Publisher. 

SEASONED  NEWSPAPER  EXECU¬ 
TIVE,  47,  seeks  general  or  business 
manager  position  25,000  to  50,000  daily. 
30  years  experience  all  phases  small 
to  metropolitan.  Eiiriit  years  general 
manager  of  10,(K)0-20,000  dailies.  Box 
574,  Editor  ft  Publisher. 


'raOROUGHLY  TRAINED  NEWSPA¬ 
PER  MAN  with  executive  experience 
in  editoria',  advertising,  promotion, 
mechanical.  Currently  with  leading 
Southwestern  daily,  but  would  like  po¬ 
sition  with  better  potential.  Box  572, 
Eklitor  &  Publisher. 


Administrative  | 


LOOKING  FOR  MGMT.  STRENG’TH 
and  experience?  Confidential  —  Inter¬ 
mediary.  Box  388,  Elditor  ft  Publisher. 

Cartoonists 

EDITORIAL  CARTOONIST,  33.  Na¬ 
tional  prize  winner.  Sports  and  fea¬ 
ture  experience.  Prefer  Elditorial.  Ten 
years  present  job.  Married,  children. 
Will  send  samples.  Box  433,  Eklitor  ft 
Publisher. 

Correspondents 

REPRESENTA’nON  U.  S.  DAILY 
OR 

CLASS  PUBLICA'nON: 

Long  Elstablished  Reportorial  Corre¬ 
spondent  Straddling  Ottawa-Montreal 
News,  Account  Canadian  Publisher 
Clientele,  Expanding  Service  Beginning 
New  Year,  Scope:  Straight  Newspa¬ 
per,  Political,  Business,  Engineering, 
Tran.sixirtation,  Petroleum  To  Drama, 
Music  or  Musical  Industry,  Screen. 
Recent  assignments  News  Spanish- 
American  R^uUics  Developed  by  Air 
Telegraphic  Correspondence  translating 
From  Castellano  Administrative  Au¬ 
thorities  those  areas.  Thorough  re¬ 
search  experience.  ALEIRT,  BOX  582, 
EMitor  &  Publisher. 


Circulation 


Circulation 


OVEIR  10  YEARS  in  circulation  sales 
and  promotion — varied  background 

with  both  large  and  small  dailies.  Elx- 
perienced  in  Home  Delivery,  Carrier 
Promotion  and  Telephone  Elicitation. 
Seeking  position  with  good  future.  ' 
Box  469,  Elditor  ft  Publisher. 

CIRCULA'nON  MANAGE3R  thoroughly 
experienced  in  all  lines  of  circulation, 
development  among  carriers,  city  and 
county  dealers,  Ebetenaive  experience 
in  circulation-promotion.  Now  in  the 
prime  of  life — only  32 — I  believe  I 
can  get  any  paper  all  the  business 
it  is  logically  entitled  to — and  then 
some  I  If  you  are  looking  for  a  “top- 
notcher’’  charged  with  viiror,  and  un¬ 
afraid,  you  can  realize  on  my  assets. 
Family  man.  Bachelor  of  Science  De¬ 
gree  in  Business  Administration.  'Vet¬ 
eran.  Available  immediately,  any¬ 
where.  Box  364,  Eklitor  ft  Publisher. 

Display  Advertising 

ADVERTISING  MANAGEJR 
Elight  years  soft  goods  merchandising, 
advertising,  management  at  wholesale 
ft  retail  levels.  IT.  graduate.  Resume. 
Relocate.  Box  526,  Elditor  ft  Publisher. 

ADVEKTISING  EXEKTUTIVE  current- 


Display  Advertising 


ADVERTISING  MANAGER 

14  years  highly  competitive  metre  ai 
small  daily  experience.  Strong  !a4e 
ship,  copy,  layout,  promotion.  AfiA 
family,  10  M.,  Box  584,  EdHer  1 
Publisher, 


TWO  ’TOP  ADMEN  willl  woik  s 
team.  13  years  combined  expwiaa 
Proven  producers.  Managerial 
ence  and  college  backgrounds  r» 
lisher  broke  agreement.  We  dean  > 
change.  If  your  market  has  petreja 
we  will  make  you  money.  Ontias 
Northern  California  10,000  to  SJ 
daily  preferred.  Replies  confidam 
Box  660,  EMitor  &  Publidter. 


B 


tbei 


aTUATIONS  WANTED  | 

SITUATIONS  WANTED 

SITUATIONS  WANTED  ; 

SI’TUATIONS  WANTED 

mitHTSD:  challenge,  reqwnaibility, 
Mgn.  Copy  'ditor  on  Metropolitan 
111  with  13  vears’  far-ranffing  expe- 
aaeka  DESK  WORK  on  small 
at*  P.M.  Age  38,  married,  1-V4  chil¬ 
is  Chart  Areas  2,  6.  Box  461, 
ft  Publisher. 

nfXfBN  YEARS  deak-administrative 
-gaisnee — wire,  layout,  makeup,  slot. 
Sow  night  city  editor  90.U0U  A.  M. 
Sak  e^letiKing  spot  with  medium 
p  M.  daily,  t'hart  Area  1  preferred. 
3^,  reliable  available.  Box  471,  £di- 
M  ft  Poblislier. 

you  need  a  quaufied 

WOMAN  REPORTER? 
years  solid  experience  on  weekly 
sd  SOO.OOd-plus  daily  (city  side), 
lately  features.  Age  28.  Box  520,  Edi- 
lor  i  Publisher. 

iUeAROUND  DBSKMAN,  17  years 
Iqsrienee  international,  national  dai- 
I  Imx  weekliee.  Reporting  assignments 
:Mlsdt  U.  N.,  Big  Three,  national 
I  phtia,  community  events.  Married, 

'  r,  t«eks  permanent  berth  Chart  Areas 
t,  I  or  6,  growing  publication,  salubri- 
oa  dimste.  References  confirming 
ability,  experience  available.  Box  503, 
Editor  &  ^blisher. 

EDPTORIAL  PAGE  EDITOR 
OR  ASSISTANT 

.ViM  years  writing,  editing  experi- 
aee.  Now  staffer  top  national  maga- 
liia  Seeks  to  develop  influential,  at- 
tnetivs  editorial  page.  South  pre* 
(enwL  Box  529,  iVlitor  &  Publisher. 

'  XARINE  WRITER.  Wide  knowledge 
:  9t  Lawrence  Seaway,  Great  Lakes. 

'  Goal  in  writing  and  developing  marine 
I  fedsrea.  Box  506,  EMitor  &  Publisher. 

UPERIBNCTEID  REPORTER,  25, 
nod  knowledge  in  city  hall,  court, 
tnliet,  sports;  general  assignments 
ud  features.  At  present  position 
jmn.  Excellent  reference.  Must  lo¬ 
cate  in  East  for  personal  reasons. 
Wm  consider  community,  suburban, 
or  snail  daily  newspapers.  Married, 
niitgs  degree.  Box  512,  Editor  & 
Pdilidier. 

ll-TIAR  OLD  Miu'quette  University 
josmalim  senior  with  a  knowledge 
of  Rnsian  and  FVendi,  seareUng  for 
dallengmg  position.  Address  reply  to: 
Bosnie  Domroee,  846  N.  25  St.,  Mil.  3, 
Wk. 

SPORTS  EDITOR:  10  years  experi- 
aiei.  (Good  references,  sounples.  Avail- 
iNe  now.  Played,  studied,  written  all 
otnrts.  No  drifter.  BJ  Missouri  U, 
Box  509,  Editor  &  Publisher. 


Editorial 


HITMBLE.  self-effacing  young  intro¬ 
vert  wants  out-of-way  desk  job  re-  i 
writing  PTA  handouts.  Box  553,  Editor  , 
&  Publisher.  j 

SMALL  TO  MEDIUM  daily  editorship  I 
wanted.  Experienced  16  years  bottom  1 
to  top,  smallest-largest  city.  Thorough-  ] 
ly  trained  ALL  beats,  desks,  wires, 
editorials,  photography,  makeup.  Vet-  - 
eran,  college,  family  man,  32,  con¬ 
servative,  hard  worker,  non  tippler. 
Permanent.  Box  543.  Editor  &  Pub¬ 
lisher. 

START  THE  NEW  YEAR  RIGHT  I 
Hire  a  clever,  witty  columnist  who 
guarantees  leadership  interest;  also 
good  on  reviews  and  features.  Prefer 
Chart  Area  2.  Box  568,  Editor  & 
Publisher. 

TOP-NOTCH  NEWSMAN  seeks  posi¬ 
tion  with  daily  newspaper,  trade  pub¬ 
lication,  public  relations  or  television. 
Fully  experienced.  Excellent  refer¬ 
ences.  Available  end  of  year.  Box  665, 
Editor  &  Publisher. 

VEaiSATILE  REPORTER  -  WRITER, 
strong  on  hard  news,  features;  30, 
degree,  available  two  week's  notice. 
Box  551,  Editor  &  Publisher. 

WASHINGTON,  D.  C.  —  energetic 
reporter,  12  years  politics,  features, 
accurate,  steady,  full  or  part-time.  Box 
535,  Editor  &  Publisher, 

WRITER-EDITOR  young  woman  seeks 
newspaper  or  magazine  job,  oppor¬ 
tunity  for  advancement,  no  strings  at¬ 
tach^.  Prefer  Chart  Areas  3  or  4. 
Experienced  in  editing,  layout,  adver¬ 
tising,  promotion,  circulation.  Excel¬ 
lent  references.  Box  544,  Editor  & 
Publiriier. 

i 

Free  Lance 

FREE  LANCE  EDITOR 
Preciae,  imaginative,  versatile— copy¬ 
reading,  headlines,  pictures,  makeup. 
Ten  years  on  distinguished  NyC  daily. 
Box  486,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER  TEAM 
Will  accept  assignments  in  Central 
New  York  State  from  Trade  Books. 
Agencies.  Box  510,  Editor  &  Pub¬ 
lisher. 

Mechanical 

MECHANICAL  SUPERINTENDENT 
available  Ist  of  1961,  36,000  circulation 
class.  Details  upon  request.  Ray  Ben¬ 
nett,  R.  D.  #2,  Box  166,  New  Tripoli, 
Penns. 


Public  Relations 


PUBLIC  RELA'nONS 
We  have  hundreds  of  publicity,  publis 
relations  and  employee  communications 
people  on  file.  Send  us  your  job  specs. 
We'll  send  you  resumes  to  match.  Con¬ 
tact:  Bill  McKee,  BIRCH  PERSON¬ 
NEL,  67  E.  Madison  St..  Chicago  2, 
Illinois.  CE  6-6670. 


34  -  YEAR  -  OLD  NEWSPAPERMAN 
(reporter,  editorial  writer,  legislative 
correspondent),  now  administrative  as¬ 
sistant  to  Governor  of  Florida.  Seeks 
opportunity  requiring  initiative,  judg¬ 
ment,  capacity  for  original  thought, 
broad  knowledge  of  communications 
media,  politics,  government,  non-gov- 
enunent^  organizations,  community 
and  human  relations.  Box  408,  Editor 
ft  Publisher. 


Public  Relations 


PUBLIC  RELATIONS 
MANAGER 

Young,  dynamic  public  relations  man¬ 
ager  with  15  years  experience  in  com¬ 
munications  seeks  job  which  will 
utilize  his  energy  and  experience.  At 
present.  Director  of  Public  Relations 
with  international  firm.  Age,  38.  Mar¬ 
ried,  three  children.  Prefers  Chart 
Areas  1,  2,  or  3.  Writs  Box  671,  Editor 
&  Publisher. 

Special  Editions 

FREE  SAMPLE 
BUSINESS  REVIinV  PAGE 
Sold  for  62  weeks  —  commission  basis 
LESTER  LAZARUS 
52  Cutler  St.  Winthrop,  Mass. 


USE  EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry" 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIPMENT 

•  TO  FIND  A  NEW  JOB  .  .  . 


I  Clip  and  mail! 

Editor  &  Publichor: 

■  Classified  Department 

1475  Broadway,  New  York  36.  New  York 

I  Please  insert  my  classified  ad  for _ 

(Count  five  average  words  per  line) 


insertions. 


CLASSIFICATION:. 
COPY: _ 


WOMEN'S  EDITOR,  daily,  with  up-  COMPOSING  ROOM  FOREMAN,  32, 
todzto  ideaa  and  old-faahioned  work  K«>ij*^e>enceB.  Interested  in 

hiblti.  wishes  to  reiocate.  Box  524, 

Mitor  ft  Publisher.  Editor  ft  Publisher. 


^STANT  CITY  EDITOR  Detroit 
*™s  10  years  seeks  city  editorship 
sMimn-sized  daily.  Would  consider  re- 
vnte  at  which  am  accurate  and  fast. 
J^ty  years  experience.  References, 
■tnied,  three  children.  Box  583,  Eldi- 
Iw  4  PuUi^er. 


^KS  OR  FEATURES,  special  as- 
•wmenta  only,  technical  or  popular, 
ritj  and  illustrations,  desired  by 
tnfessional  writer  with  extetnsive 
Box  411,  Editor  ft  Publisher. 


EDCPERIEINCED  former  small-daily 
publisher,  38.  will  invest  15  years  solid 
experience  all  phases,  including  seven 
years  complete  mechanical  bcuikground 
in  larger,  growing  newspaiier  in  need 
of  responsible  production  management. 
Proven  record  of  production,  economy, 
efficiency,  executive  ability.  For  bro¬ 
chure,  r^erences,  write  Bm  649,  Eidi- 
tor  &  Publisher. 


Photography 


PHOTOGRAPHER  with  constructive 
roiTOR,  36,  prize-winning  small  ideaa  interested  in  creative  and  inter- 
“ily,  wants  challenge.  Journalism  de-  pretive  type  work  using  photography 
t’tt,  10  years  experience  in  highly  and  writing  as  the  medium.  Desire 
area.  Oan  direct  staff,  write  opportunity  to  develop  live  brochure# 
“jtorislB.  column,  handle  makeup.  Top  And  booklets  for  worthy  causes.  Re- 
Wwwees.  Box  573,  Eklitor  ft  Pub-  search  opportunities.  College  level  pre- 
Otbsr.  ferred  but  will  consider  newspaper  roto 

II—- - or  magaxine  fields.  Single.  27.  B.S.  and 

experienced  NEWSMAN,  all  beats.  M.S.  degrees.  Will  consider  only  re- 
desk,  features,  editorials,  seeks  spectable  positions  in  top  salary  range, 
w  on  daily  in  January.  Chart  Area  Box  490,  EMitor  &  Publisher. 

1?, Arizona.  Box  567,  Eiditor  ft  _ 

- - GOOD.  HARD-WORKING  PHOTOG- 

I  HAVE  DISPOSED  of  my  weekly  RAPHER.  Car,  cameras;  family;  look- 
seek  to  return  to  daUy  field.  Ex-  b^r  ^portunity.  Box  466, 

in  all  ixtsitions  on  editorial  Editor  ft  Publisher. 

I™.  Oan  handle  camera.  Will  go  any  - 

JW^Avail^le  Jan.  1,  Robert  M.  PHOTOGRAPHER  —  Q>1  lege  graduate 
Madiron  Nebraska.  Tele-  „ith  BFA  Degree  in  Photography  de- 
Pb^GLobe  4-3800.  sire,  positioVin  Eastern  uT  S;  Expe- 

.  rience  in  advertising  and  industrial 

"EPORTER,  limited  experience,  seeks  photography.  Married.  Age  29.  Write 
»  on  daily  with  high  standards.  Box  for  resume.  Box  677,  Eiditor  &  Pub- 
Eaitor  &  Publisher.  liaher. 


Q  Assign  a  box  number  and  mail  my  replies  daily! 

NAME _ 

ADDRESS _ - — 

CITY.  STATE _ 

Authorized  BY_ _ _ _ 

(For  SHtiafionz  Wanted  Ads.  Kindly  ancloM  ramittanea  with  order 
sea  Classified  Advartinng  Rata  Box) 


editor  ac  PUBLISHER  for  December  10,  1960 
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HORACE  GREELEY  COMING  UP 

Nations  Honor  Press 
With  Postage  Stamps 

By  James  Montagnes 

Stamp  Editor,  Toronto  Star  Syndicate 

An  increasing  number  of  stamp  to  Jose  Ignacio  Rivero  y 
governments  throughout  the  Alonso,  editor  of  Diario  de  la 
world  are  honoring  newspapers  Marina,  daily  published  in  Ha- 
and  newspaper  people  with  com-  vana.  The  stamp  marked  25 
memorative  stamp  issues.  Anni-  years  of  his  editorship,  from 
versaries  are  usually  chosen  to  1919-1944. 

salute  some  individual  paper  or  Last  year  France  issued  a 
magazine,  some  outstanding  stamp  to  Socialist  newspaper- 
newspaper  personality.  man  Jean  Jaures  on  the  cen- 

Most  recent  daily  newspapers  tenary  of  his  birth.  A  leader  of 
to  be  illustrated  on  postage  the  French  socialist  party  he 
stamps  were  the  Guayaquil  was  assassinated  in  July  1914, 
(Ecuador)  El  Telegrafo  and  the  just  before  the  outbreak  of 
Berlin  (East  Germany)  Die  World  War  I. 

Rote  Fahne  (The  Red  Flag).  Russia  last  year  had  a  stamp 


"Look,  Dear,  it's  my  SOOth  hockey  fight  picture!" 


Both  stamps  appeared  last  year, 
for  the  75th  anniversary  of  the 
Guayaquil  El  Telegrafo  and  for 
the  40th  anniversary  of  the 
German  Communist  Party. 
Front  page  banners  of  both 
papers  were  illustrated  on  the 
postage  stamps. 

This  past  spring  Venezuela 
issued  a  special  set  of  postage 
stamps  featuring  the  front  page 
of  the  first  issue  of  Gazeta  de 
Cara4:as,  founded  in  1808.  The 
stamps  were  issued  for  the  150th 
anniversary  of  the  paper,  but 
did  not  appear  in  post  offices 
till  two  years  after  the  event. 
Interestingly  enough  they  were 
printed  in  Berlin,  West  Ger¬ 
many,  the  imprint  “Bundes- 
druckerei,  Berlin”  appearing  on 
each  stamp. 

For  ‘Free  Press’ 

In  1958  both  the  United 
States  and  Canada  issued 
stamps  for  a  free  press.  The 
United  States  4  cents  stamp 
was  issued  for  “Freedom  of  the 
Press”  on  the  occasion  of  the 
50th  anniversary  of  the  found¬ 
ing  of  the  School  of  Journalism 
at  the  University  of  Missouri, 
Canada’s  stamp  carried  the 
words  “A  Free  Press”  and  “Une 
Presse  Libre,”  was  issued  on  the 
occasion  of  the  50th  anniversary 
of  the  co-operative  Canadian 
Press  organization. 

Hungary  the  same  year  issued 
a  stamp  for  the  40th  anniver¬ 
sary  of  the  founding  of  the 
Communist  Party  newspaper 
Voros  Ujsag,  showing  a  hand 
holding  the  newspaper.  Russia 
in  1957  featured  the  front  page 
of  the  magazine  Kolokol  (Bell) 
founded  100  years  earlier  in 
London,  England,  by  two  Rus¬ 
sian  newspapermen  A1  Herzen 
and  N.  P.  Ogarev. 

Two  years  ago  Cuba  had  a 
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to  Marcel  Cachin,  editor  of  the 
French  Communist  party  paper 
L'Humanite,  which  started  as  a 
socialist  party  organ.  Cachin 
died  in  1958.  The  stamp  was 
issued  for  the  90th  anniversary 
of  his  birth. 

Egj’pt  in  1958  marked  the 
50th  anniversary  of  the  death 
of  publisher  and  politician  Mus¬ 
tafa  Kamel  with  a  stamp. 

One  for  Eleanor 

These  are  the  most  recent  of 
the  stamps  issued  to  newsmen 
and  papers,  but  are  only  a  small 
part  of  the  total  of  such  stamps. 
For  instance,  columnist  Eleanor 
Roosevelt  has  been  portrayed 
on  a  1948  stamp  of  the  Central 
American  republic  of  El  Salva¬ 
dor,  which  issued  a  set  that  year 
in  memory  of  Franklin  Roose¬ 
velt.  The  stamp  shows  the  late 
President  and  Mrs.  Roosevelt 
seated  at  a  table  in  their  home. 

Journalism  as  a  topic  for 
stamp  collectors  resulted  in  the 
formation  a  few  years  ago  of 
the  Joseph  Pulitzer  unit  of  the 
American  Topical  Association, 
an  international  organization  of 
philatelists  with  headquarters  at 
Milwaukee. 

Joseph  Pulitzer  has  been 
honored  with  a  stamp  issued  in 
1947  by  the  United  States  postal 
officials  on  the  centenary  of  his 
birth.  Alongside  his  portrait  is 
one  of  his  famous  quotations, 
“Our  republic  and  its  press  will 
rise  or  fall  together.” 

The  United  States  post  office 
has  issued  many  stamps  in  years 
past  to  newspapermen  and 
women,  especially  in  the  famous 
American  series  of  1940.  This 
set  has  included  such  writers 
as  Samuel  Clemens  (Mark 
Twain),  Ralph  Waldo  Emerson, 
Washington  Irving,  Louisa  May 
Alcott,  and  James  Fenimore 


UNITED  STATES  POSTAGE 


HORACE 

GREELEY 


Cooper.  United  States  also  is-  especially  known  for  his  admoni- 
sued  stamps  in  1948  featuring  tion  “Go  West,  young  man,  go 
William  Allen  White,  editor  of  West,”  at  a  time  when  the 
the  Emporia  (Kansas)  Gazette,  nation  was  expanding.  Though 
Will  Rogers,  Joel  Chandler  he  supported  Abraham  Lincob 
Harris  on  the  centenary  of  his  in  his  quest  for  the  Presidency, 
birth,  and  in  1923  to  Warren 
G.  Harding,  U.  S.  President 
and  publisher  of  the  Marion 
(Ohio)  Star. 

American  new’spaperboys  have 
been  remembered  with  a  special 
stamp  issued  in  1962  on  the 
occasion  of  a  meeting  of  the 
International  Circulation  Man¬ 
agers  Association  at  Philadel¬ 
phia.  The  stamp  shows  a  boy 
with  his  paper  bag  and  carries 
the  message  “in  recogpiition  of 
the  important  service  rendered 
their  communities  by  America’s 
newspaperboys.” 

American  newspaperman-ex¬ 
plorer  Henry  M.  Stanley,  who 
was  a  correspondent  for  the 

New  York  Herald  during  his  he  ran  against  Ulysses  S.  Gnat 
African  travels  a  century  ago,  on  the  Liberal  Republican  and 
is  remembered  on  stamps  of  the  Democratic  ticket  in  1872  aid 
Congo  issued  in  1928  on  the  lost  the  election. 

50th  anniversary  of  his  book  on  Chappaqua  was  selected  as  the 
his  explorations  in  the  Congo.  First-day  sale  site  since  Horace 

^  Greeley  lived  in  Chappaqua  for 

Greeley  Stamp  .n  1961  y^^  ^  ^happa 

The  4-cent  Horace  Greeley  qua  resident  while  editor  of  the 
“Famous  American”  stamp,  to  New  York  Tribune, 
be  placed  on  sale  Feb.  3,  1961,  As  with  previous  “Famous 
at  Chappaqua,  New  York,  will  American”  stamps,  the  Greeley 
feature  a  likeness  of  the  re¬ 
nowned  publisher  and  editor. 


issue  will  measure  0.86  by 
inches,  arranged  vertically. 


from  a  steel  engraving  as  pub-  will  be  issued  in  sheets  of  70. 
lished  by  Derby  and  Miller,  6  There  will  be  an  initial  printiig 
Spruce  Street,  New  York,  N.  Y.,  of  120  million,  in  a  color  to  be 
and  George  and  C.  W.  Sherwood  announced,  electric-eye  perfb- 
of  Chicago.  rated.  Across  the  top  of  the 

This  likeness  was  based  on  a  stamp  will  appear  the  wordiif 
photograph  by  Mathew  B.  Brady  “UNITED  STATES  POST- 
and  was  engraved  by  A.  H.  AGE.”  The  value  “4c”  will  ap- 
Ritchie  in  1864.  Greeley  (1811-  Pear  in  the  lower  right,  and  the 
1872)  established  the  New  York  name  “HORACE  GREELEY" 
Tribune  in  1841  and  was  its  b)  the  left, 
editor  for  30  years.  He  is  (Continued  on  page  70) 
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Leaders  in 
Journalism 
choose  leaders 
in  Production 


newspaper  *  ^  m  I  flU  r M 

naturally  chose  I 

the  new  lii"  ^0 1 
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COMChSOO 

From  the  distinctive  front-page  editorial  cartoon  in  color  to  the  sparkling  feature 
on  the  back  page,  the  Orlando  ( Florida )  Sentinel  and  Star  are  newspapers  that  exemplify 
the  best  in  vigorous,  responsible  American  journalism. 

And  Publisher  Martin  Andersen  runs  a  composing  room  as  modern  as  his  front  page. 
(The  first  Linofilm  System  in  Florida  is  at  the  S&S,  for  instance.)  To  his  battery  of  32 
Linotypes  he  has  just  added  five  Comet  300’s.  Because  he  knows  that  shift-to-shift,  month- 
to-month,  the  Comet  300  gives  steady,  dependable  and  proven  production  unmatched  by 
any  other  machine.  Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 


of  them-  for  a  total  of 


Linotypes 


The  Cincinnati  Post 

TIMES 'i-SKR 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR  •  CLEVELAND  PRESS  AND 
COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  FORT  WORTH  PRESS  •  HOUSTON 
INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION.  CINCINNATI  POST  &  TIMES-STAR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL  •  MEMPHIS  PRESS-S( 
PITTSBURGH  PRESS  •  SAN  FRANCISCO  NEWS-CALL  BULLETIN  (Affiliated)  •  WASHINGTON  DAILY  NEWS 


A  national  campaign,  which  induced 
Social  Security  officials  to  open  previ¬ 
ously  secret  files  of  addresses  of  fathers 
who’d  abandonerl  their  families,  saved 
taxpayers  $200  million  annually!  Editor 
Thornburg’s  Post  and  Times-Star  can 
take  credit  for  launching  that. 


Another  campaign  by  the  paper  took 
the  guesswork  out  of  making  up  the 
Hamilton  County  budget.  Result:  More 
efficiency. 

When  a  Post  and  Times-Star  inves¬ 
tigation  showed  up  50,000  unpaid  traffic 
tickets  and  .some  lax  judges— $250,000 
in  back  fines  came  in! 


NEWSPAPERS 


A  UNIVERSITY  OK  MISSOURI  man,  Dick  Thorn¬ 
burg  followed  some  grass-roots  newspaper 
experience  with  a  Washington  job  in  1938  as 
correspondent  for  Ohio  Seri pps- Howard  news¬ 
papers.  Dick  became  news  editor  of  SHNA  in 
1943,  managing  editor  in  1945,  and  in  1953 
moved  behind  the  editor’s  desk  in  Cincinnati. 


Dick  Thornburg  of... 


Give  light 

and  the  people  will 
find  their  own  way. 


The  Queen  City  looks  to  the  Post  and 
Times-Star  for  leadership.  Dick  Thorn¬ 
burg  sees  they  get  it. 


SCRIPPS-HOWARD 


EDITOR  in  the  Public  Service 
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